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STATISTICAL AND MARKETING ISSUE 


Electrical appliance, radio and television sales nationally 
and by states —degree of market saturation of products —the 
business outlook for 1950—analyses of markets by regions — 


utility: merchandising policy — separate market studies on all 


‘major appliances, electric housewares, radio and television 
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" WIVE OF THE GREATEST VALUES... 


. five of the biggest 


washers ever offered. That's the Apex Spiral Dasher Washer 


line-up for '50. Look at their billiane styling—check their exclu- 


sive new features—compare their water line capacities—18 gallons 


in the low-end model—22 gallons in the top models—and you'll 


see why buvers everywhere will STEP UP TO APEX in ‘50 


Voted the hottest line at the Summer Market— Apex is now even 


better, even hotter! Gives you the industry's finest step up selling 


combination. You'll be in on every sale 
vou ll have more to sell . and vou ll sell 


more when you STEP UP TO APEX in ‘50 


Step up to Apex at the Chicago Market . . 


or get the facts from your distributor NOW. 
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fo SE 


FABRIC-SAVER DIAL for Avtomotically- 
Timed Weoshing Prevents over-washing 
c brics, saves time. Permits 


NEW APEX INSTIN VE SAFETY WRINGER 
ter co 


Now you ' emence and 
y. Protects 
Demonstrate on of desired washing time ac- 


q feature cordin ric and degree of soi 


FAMOUS SPIRAL DASHER with the 
Exclusive “Silk Line” ALWAYS your 
strongest talking point. Thoroughly 
cleanses full loads of family clothes 
safely, gently cleanses handfuls of 
dainty garments 


THE APEX ELECTRICAL MANUFACTURING CO. © Cleveland 10, Ohio 
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TRADE MARK 


HERE’S WHAT IT MEANS 


to Westinghouse customers to Westinghouse retailers 


%® The end of all messy defrosting . . . forever! * A sensational new “first” that provides 
an exclusive selling advantage. 


® A refrigerator-frevzer that automatically 


*® A revolutionary new feature that pulls more 


defrosts itself before frost builds up 
customers into the store. 


. disposes of defrost water-—no frost Powerful national advertising 


scraping, no mess 
. Traffic-stopping displays 
: does all this $0 fast that even ice cream 


never thaws—IT STAYS HARD! . An all-inclusive sales training program 


Sales-clinching consumer literature 


*% Nothing to do... nothing to touch and movie 
Sell Westinghouse Refrigerators—the “Finest in "50""! 


WESTINGHOUSE ELECTRIC CORPORATION 


Appliance Division + Mansfield, Ohio 
TUNE IN: Ted Malone... Every Day, Monday through Friday... ABC Network 
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How you can DEMONSTKAT 


"hidden advantages of 
A.0.Smith Water Heaters 


A.O. Smith not only builds the automatic water heaters you can 
demonstrate A. O. Smith provides usable demonstration tools you 


can use xnywhere. In your store, in the home, at home shows, at fairs 


The dramatic Mallet Test the convincing Thermal Shock Test— 
these are positive proof that the glass-surfaced tank of a Permaglas 
Water Heater will not crack or chip under use conditions. They are 


simple, easy demonstrations anyone can make 


Other handy selling tools also demonstrate the “hidden” advan- 
tages the engineered and built-in features that make it easier for 
you to sell A.O. Smith Water Heaters. They make selling easier 
because your prospects can see and fully understand the “hidden” 
advantages of A. O. Smith Water Heaters 


[hese point-of-sale demonstration tools for A. O. Smith Water 
Heaters are described below. If you're not using all of them, 
order now 


re »> de ‘ n make more sales 
Here are demonstration tools you can use to make a an 


1 MINIATURE TANK OEMONSTRATOR (pictured 4 “PERMAGLAS” SEL*-SELLING PRESENTATION. The 
above). This 4-piece model shows your pros simplest, easiest way to give prospects a complete 


Display This Emblem 


pects how only the exclusive SMI THway con presentation. More than 40 colorful pages (8) x 





struction permits thorough tank inspection before 11°) with easel. Perfect for sales fraining, wo 
assembly and final welding assures 100% flawless Order Item H-515 

lining. Order lrem H-496 5 HEAD ANDO MALLET SET. Lets your prospect prove 
to himself that the diamond-tough glass surface 
will not crack or chip. With only a teakettle of 
boiling water, a dishpan, and a pitcher of ice 
water, you can demonstrate the Thermal Shock 
Test. Order Item H-451 


2 “PERMAGLAS” POCKET SAMPLE. An actual piece 
from a Permagias Water Heater tank lets your 
prospect see and feel both the steel and the glass 
surtace. Order lem H-495 


} “PERMAGLAS PAPERWHGHTS. Ideal to build your 6 CUTAWAY SPUD OPENING. Reveals ingenious 
sales story around. Give them to architects, build design of special neoprene and stainless steel 
ers, bankers, contractors. They'll be hard-working spud openings that eliminate all chance of rust 
“silent salesmen’! Order Item H-.450 Order lrem H-548 
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OMATIC WATER HEATERS 
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A. 0. SMITH 
A. O. SMITH CORP oe Corporation 


CEPT. GA -190 Atlante 3+ Boston 16 + Chicage 4 


Water Heater Division Cleyten 5. Me * Delies 1 
Kenkatee Mines t. | Denwer 2 * Detroit 2 * Houston 2 
Les Angeles 14 + New Yoru 17 
Tell va how wn can boost Midland 5, Tex. + Philadeiphic 3 
ow water heoter sales a Sen Francisco 4 + Pitteburgh 19 
: Sen Diego! + Seattie! + Tulse 3 
lntermatione! Div Milwevhee |} 
. Leontee 1» Conade Sizes for all needs, including beth upright- 
— ; stata Gn, OE round and table-top electric models 


ond profits w th the com 


plete A. O. Smith line, No 
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THE NATIONAL APPLIANCE AND RADIO PICTURE 
Reports of Business from ELECTRICAL MERCHANDISING’s Regional Editors 


being pool oohed by many eastern m promoten Until distributors 


lealers. Much of this monev. they start cutting down the number of 


s already earmarked for other retail outlets for their brands, this 


than apphances; and some of is going to go on and on. Loss of 
beneficial effect on appliance franchise means little. The stage ts 
been expended t for a lot of chiseline with cut 


as already 


R advance buying , 1 substitute for selling 
Sure Winner. lf dealers ever The year 1949 saw pretty poor 
] \ th 


ne. that's television performance on the part of many 
2con light to 1950 profits distributors. Dealers complain that 
1 


ns of most merchants, Of distributor salesmen don't now 


tull-price sales rae their optimism is partly their business They don't know 
The 1950 Picture. What pro« ‘ : ‘ by the current boom, and if enough to meet trade across the 


se and what th l es start to slide they may change counter, Department stores say they 
tlook, but right now there act hke manufacturers agents 
ire rumors of a gray market and want to order everything from the 
the RMA has estimated that be factory and wait for delivery 
ARMSTRONG i locatior t art ar t n three and four million sets No Clear View. It was difficult to 
th vill be built this year, a 25 to SO estimate business during the 
reent crease over 1949 autumn of 1949. As one manufac 
Opinions Other indicators of turer complained, dealers were buy 
1950 business, as reported by indi ing like customers, distributors were 
lual contacts, include: good sales buying like dealers, and the whole 


1 


small appliances (Washington) thing put the manufacturer up im 


lower refrigerator sales (Connecti the air. There was a feeling that a 


cut); refrigerators should improve price drop was coming and nobod 


Buffalo); electric blanket and small wanted to get caught with an in 
iir heaters look promising (Boston) ventory. Instead, the $3 billion re 
and he Net Eastern dealers ¢ bate on soldiers’ insurance, plus th« 
HO) oking for a happy new ran strikes, plus the devaluation of the 
are sat J pound—-which made many Ameri 
delighted; thos 10 ‘ cane feel their own currency wa 
yardstick will grumble rather shaky—caused a sudden feel 
good ones will 1 ing that it was better not to hold 
off, but to get those things wanted 
Asa result, one Chicago distribu 
tor is absolutely cleaned out of 
toasters a month ahead of Christ 
* THE MIDWEST mas. Television sales have been 
popping like corn in a pan 
By Tom F. Blackburn [wo great stimuli to trade dur 
eS ing the year were the no-money 
down deal and the meter plat 
People with good credit found they 
needn't let go their nest « to make 
a much needed purch Prue, thos 
ort of thing is discounting the next 
1949 Trends two years business and will prob 
ia : ably bring on a sickening drop tr 
t the ob . u oe rious ¢ Is future, but for the moment it 
No New Champion. Deale: sitting ; stuff 
eu Engla cular : place he 1950's Best Sellers 
wed | 1X turat vert oks good tor dryers 





hers are making t 


and will prob 


te ompete 
heater, and it i 
department store doing a good 
is busines Windoy ind 
distribut . tel ans promise to be good 
y make a g ‘ ane ft washing machine te alway 
trading : : bread and butter ttem The 
sell an awful lot of 


wued 
distributors 
uit forci 
vestment rf i freezers 
rk sto give them aw: ‘ ‘ this 
Dealers Too Diversified alers business should 1 meress the 
lefense against too many outlets i comimg year The pre 
versification. About half the aver lacing little refrigerators ¥ big 
midwest retail outlet’s business mace-savers—which cost so more 
today m non-electrical operate—will continue. This idea 
air ond ner arly ' d He carries many brands has to be sold. Otherwise refrigera 
1949, expects ntinuing Result ' 


is a good deal of screaming tor business will be dependent on 


that dealers’ salesmen don't know breakdowns 
ha increased, part because nuthin’ and a reluctance on the It may be that utilities will add 
f the growing popularity of frozen part of the dealer to give any prod enough to their generating capacity 
uct the benefit of his Sunday punch so that they will get hangry for 
In short, specialty selling is dying range business and again start 
distrit mer, expects little improvement in out paying for wiring installations. Time 
educated t air conditioner sales It's hard for distributors to get will tell. In some places the situa 
and then you The much-ballyhooed effect of the dealers out to their shows, difficult tion is getting hot 

It started oming G.I. insurance dividends is to persuade them to spend money (Continued on next page) 


ds in the nation’s capital. Buf 


buving falo, N. Y.. which has a short stm 
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Froo Westinghouse 
FOR 1950 


ON DISPLAY JANUARY 9-20 
SUITE 1450—MERCHANDISE MART 


MODELS FROM $88.55 TO $295.00 


NEW PORTAMLE—Ari a me le 18TH CENTURY DESK STYLE 
ric ve be 


© pull crafhe into your store imate in sewing mact 


eats nore sales On entire tine and utility For 
enabling you t trade up on the very finest 


BIGGEST PROMOTIONAL PROGRAM IN HISTORY 
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GET FREE SELLING HELPS CATALOG! 


THE NATIONAL APPLIANCE AND RADIO PICTURE 


CONTINUED FROM PAGE 5 
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Sake vy ide bs 2 Ss MOSS Spare 


slg hee cen nonin ogee 


81" table model only $12.950° 


The Lowest Priced TV Set with Big Set Features! 


v¥ Uses no-glare Black Tube for better locked in even with high interference 
contrast and picture clarity levels 

¥ Simplified tuning. Only two visible ¥ New high intermediate frequencies 
groups of controls. Easy as tuning a = substantially reduces interference 
radio from ham radio, diathermy equip- 





¥ Service-free electromagnetic circuit ment, et 
the same as used in more expensive ¥ Delaved automatic gain control for 
TV sets maximum sensitivity in weak signal 
v¥ Designed for straight AC operation areas 
for longer tube life, dependability, ¥ Graceful, modern cabinet in lacquer 
service-free operation mahogany finish. Weighs only 40 
¥ Horizontal automatic frequency con eons Receiver designed to comply 
trol Keeps picture automatically with Underwriters’ standards 


SEE the difference! SEE IT AT THE JANUARY MARKET 


SPACE 441-442 — AMERICAN FURNITURE MART, CHICAGO, JANUARY 9-20 


IMPORTANT: Orders are now being accepted by your distributor for early 1950 delivery. 
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CAN-O-MAT Jr. 
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With Removable Cutter ...Cleans easily .. 
No levers... No oiling ... Fully enclosed 

Other Can-O-Mats $4.98 
with magnet $5.98 All Chrome $6.95 





COLORFUL COUNTER DISPLAY 
| a ont \ CANO-MAT ” 


rom 


oree yao 


\ your 


Sturdy © Attractive ¢ Sets up 
qaickly « Base 9" x 7", Height 
10%". This working DEM 
Ones K A TOR hes hes 


gt 


NATIONAL ne venitsize CAMPAIGN 
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(Ce \ 
< bm Y, See out nd — Sanur 


WS ee 
j Home Journal ee | 


ae gi LE 4S Housekeeping. Tie in 
\"s 00 non fF @o 7) Bete 
j hi reaching YOUR 
> ete r , / , customers! 
“=a 
—— write for FREE Advertising Helps 
SEE RIVAL’S 1950 LINE AT HOUSEWARES SHOW + CHICAGO 


Jurce-O-Met 
AMERICAS MOST COMPLETE CAN OPENER LINE 
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Coming Up 


THE FAR WEST 


By Clotilde G. Taylor 
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aT) a0 Tc FOR CLEANING 





BEE-VAL 


APPLIANCES 
Offer you 


ATTRACTIVE DESIGNS 
PERFECTED ENGINEERING 
DEPENDABLE PERFORMANCE 
PRECISION MANUFACTURE 






FOR WASHING 





When deciding on a line of electrical household appliances look 
4 to the reputation and financial standing of the manufacturer. 
Back of every BIRTMAN guarantee are... 


* Two thoroughly modern factories, geared to 
volume production, careful manufacture. 


* Forty-one years’ experience in the manufacture 
of electrical household appliances. 


* Millions of dollars worth of merchandise 
now in use both in America and foreign countries. 


* Over two million dollars in resources. 
* Financial rating, AAAI. 


The entire organization—personnel, equipment and policies are 
of the highest type. In every department, from designing labora- 
tory to final factory testing and shipment there is no compromise 
with “Quality, Always.” 


BIRTMAN ELECTRIC COMPANY 


CHICAGO 39, ILL., U. & A. 
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Here (¢6/ the sensational Salada Rime with the 
exclusive “Convenience-Level” oven! 





NOW! RIGHT OR LEFT HAND OVENS! NOW! 100% MORE STORAGE SPACE! NOW! SAVE TIME WITH AUTOMATIC 
Convemence-Level” can be set to any Increased storage drawer capacity pro- COOKING! Automatic Clock starts and 


desired height, right or left, for tall or vides more than twice as much utility stops oven without attention. Automatic 


short people to eliminate back-breaking space as conventional ranges! All your push-button Pre-Heat Control. Just set it 


stooping, squatting and bending! utensils are now at your fingertips! then forget it. No watching or guessing! 
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New markets for you! ... Greatly increased turn- 
over with reduced inventory! .. . Exclusive, dra- 
matic “Convenience-Level” oven! ... More sales 


_ i 


through kitchen planning flexibility! That's why... 


EVERY DEALER SHOULD WAVE THIS AMAZING NEW KIWD OF RANGE /W MIS STORE/ 





I, The Select-a-Range gives you the widest range line in the 
industry. Now you can sell a range for the smallest cottage or the 
largest mansion from minimum to maximum cooking require- 
ments. Now you can sell the building market with a range designed 
and priced for any project ... new building or modernization. Now 
you can sell the institutional market with a range big and flexible 
enough to meet requirements. 


Here are new markets, broader markets never before 
open to you in range selling! 


2, One Select-a-Range on your floor is all the inventory you 
need to do a complete selling job compared with 6 or 8 models of 
a conventional line. Instead of turning over your range investment 
four times a year, for example, Select-a-Range turnover is 24 times! 
Just one Select-a-Range gives you a line of more than 25 models! 

Reduced inventory . . . increased turnover . . 
greater range profit for you! 


. equals 





| OVER 25 VARIATIONS 


FROM 3 BASIC UNITS! 





Typico! rght-hand oven 


; 
= < is 
P _ Sees |: *' 
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2, Select-a-Range is the only range with the much desired 
no-stoop “Convenience-Level” oven. Surveys show that over 25% 
of your customers want a high level oven. Now they can have it... 
it’s exclusively Universal ...a “Convenience-Level” oven at the 


height your customer selects ... exactly as she wants it. 


Here is o great sales advantage for you that no other 
range line can match! 


vf Select-a-Range multiplies your opportunities to sell com- 

plete kitchens ...25 arrangements to meet your customer's most 

exacting whims. Your kitchen planning problems are simplified 

with fresh new designs by the nationally famous Royal Barry Wills 
. Select-a-Range models and other sales helps. 


Call your Universal distributor today or write immediately to 
Landers, Frary & Clark for complete details. Be the first in your 
town with the sensational Select-a-Range! 


loipel Coorg lll _ 


notionally famous smell homes designer, hos 
planned six new stortling kitchens around the sen 
sational Select-o- Range Featured in Select-a-Range 





} 

; 
nationo! advertising, they hove also been included \\ 
in your kitchen planning kit to help you sell! i\ 


| aii 


} 
} 





UNIVERSAL 








Double oven orrang 








LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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READY-TO-ATTACH ELECTRICAL REPLACEMENT CORDS hough 1950 


_ THE NATIONAL APPLIANCE 
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meee CONTINUED FROM PAGE Soe 


use of 
appliances is at an end, al 
though report is that the utility 
commission of Washington has now 
shut down on further 
for electrical househeating 

Effect of Strikes. 
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phenomenal increase in the 
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connections 


Individual areas 
during the past 
hurt by strikes 
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Hawaiian dock strike 
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year severely 
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six months 
purchase of apphances 


i 
the Island 
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About 
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to sell and the population of this 
usually prosperous area was so bad 
injured economically that it will 
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full purchasing 
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half dealers 


considerable them 
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As always, h 
more rapid than predicted 
According to about 40 percent of 
the utility executives asked to eva 
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their 


present 
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You sell move electric ranges when you 


ESE THREE THINGS! 


There's one best way to sell Electric Ranges, 

and that’s the triple-action way. You're sure to sell 
more of them if, like successful dealers 
everywhere, you'll follow these three steps: 











Have an operating Electric Range on your floor. 
It's always easier to sell a “live” range than a “dead” one. Have a 
working model plugged in right on the sales floor for demonstra- 
tion. Then, when you flip a switch, the prospect sees action, feels 
how quickly the elements heat up, can touch the oven and feel 
how cool the outside is when it’s hot inside. Demonstrations build 
store traffic too! 


The best way to get enthusiastic about an Electric Range is to have 
one in your own home. That's why successful dealers and sales- 
men have their homes Electric Range equipped. Then you can't 
help telling prospects how easy this range is for your wife to use, 
what delicious meals it cooks, about its coolness, economy and 
time-saving through automatic controls. 





CASH (NV ON THE TREND... 


Make a follow-up call on purchasers. Sad lectin Menges! 


Use your users to build a prospect list. When a customer buys an Another million American families switched 
Electric Range, there's a pretty good chance she’s not too familiar to Electric Cooking last year ! 

with its operation. With just a little help she'll find out where 
every control is, and how to use it. That's why it's so important 
not to let the sale drop when delivery is made. Have the salesman 
or home economist visit the customer once or twice after delivery, Wire Your Store for Modern Merchandising 
and demonstrate the range in the customer's own home. Remember 
—a satisfied customer is a good salesman, can bring you a lot of 
other customers. 





Remember—when your store is wired for an Electric Range, it is also 
wired for other appliances, too—such as Electric Water Heaters and 
Electric Clothes Dryers. This, of course, spreads the 

wiring cost, helps boost sales in general, because any 

appliance sells beter “live” than “dead.” 








ELECTRIC RANGE SECTION 
National Electrical Manufacturers Association, 155 East 44th Street, New York 17, M. Y. 





ADMIRAL + COOLERATOR - CROSLEY - FRIGIDAIRE - GENERAL ELECTRIC - GIBSON + HOTPOINT 
KELVINATOR - LEDO + MONARCH - NORGE - QUALITY + UNIVERSAL - WESTINGHOUSE 
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DON'T MISS THIS WASHINGTON CURRENTS 


\ GET THE BIG NEWS FIRST HAND By Washington News Bureau, McGraw-Hill Publishing Ce. 
on the FULL Line of 


#} DEPENDABLE 
Controls for Ol. - GAS -COAL- WHAT WILL BUSINESS BE LIKE IN 1950? 
FIRED Furnaces and The business experts im the Department of nape ne Bu 
‘ of grieultural Eeonomies mK eK ahead into IY) for the 
Appliances. SEE THEM ALL a ete antic ai, incor tne Riassahmesity thie’ 


lutlook Conference” in Washington recently 





siness Ww d continue 


adriit dow! 
he backlog of demand 
Employment ill] decline a shade 
» will spending of business for new plant and equipment 
A-P MODEL 54 GASAPACK lier 
Reuteses § “EO ae ll of which doesnt look good for business generally 


Automatic wed wit wighter angies to BAE’s picture of 195 


>} AUTOMATIC Has Ieetsing: bese: Will aendione at lant. your's Jon 
A? MOOT. 240.7 SentES OIL CONTROL . ren: on 0 mst wr has 2 ee: “y- ay : 
poor Se ror 6 refunds on their é surance ill vive business a boost du 
ACCESSORIES etude en Gale GE Hite inn 


| tron Of their if 
for non-food spending 


expected fo go up slowly 


‘. 


AP MODEL 54 APG Y mente pe 
ar Comsety masren moo aerate P - , ‘ : F 
i 240° deat . i . 100% t Te ‘ - OOKS like at ‘ nt year for busine 
. Ps ; ses arder than y 
A? MODEL 240-078" ~~ 
NACE CONTROL with | 


! feature 


@) FOR COAL CATALOG OF INFORMATION ON RETAILING 


our business to know what's what with retailing 
should see. It's called “Government Informa 

5 cents from your Dk 

ent Printing Off 


AP FUEL OF TRAP.IT n t conta S pages listing the publications an 
of interest to ret rs and retailing put out by a dozer 
AP MODE 240-GYR CONTROL b und reta I yu a do 
i } « fF " ; » 


on 

iding Departments of Pemsuss, ©: mmeree, 
abor, and Post Office; Federal Reserve 8S: 
Ager Federal Trade Commission, Lib 

wv 


xchange 


A.P MODEL 346 O}LIFTER 


>, FOR eas 


»* 7) 


sree -Y 
A.? MODEL 14? SOLENOIO 
GAS VALVE SET 


sin IN ONE 


A-P COMFORT MASTER A 


nr woo worore son AUTOMATIC PRODUCTS: COMPANY 


2400 Nerth Thirty Second Street 


Milwovkee 10. Wisconsin 


MILLIONS KNOW Roch of Shc deraee Cll ce 0k Es ace, te ™ 
Ap} DEPENDABLE ar wisnchiyh yeah nga bmi agen ck hat 
CONTROLS ib hene'te 3 A paapesadla serve, scl soot 


private 
A» MODEL 257.4 ‘ p 
: ! FOR HEATING . AIR CONDITIONING . REFRIGERATION , 


PAGE 14 JANUARY 19SO—ELECTRICAL MERCHANDISING 





the complete 
three-in-one detergent 


“ihe => 
 Grarentecd by > 
Goo! Mouseheoping 


° 
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Here’s more proof that alll’s 

Laundry Clinic is a red-hot pro- 

motion. A San Francisco dealer 

writes: “We estimate we had ap- 

proximately 3000 people in the 

store during our 3-day Clinic. 

Our automatic washer sales shot up immediately and in the few 
weeks since the Clinic we have bought and sold tons of alll,” 


A Moline. Illinois. 2-day alll Clinic sold over $4000 worth of appli- 
ances, 487 women registered and sales included 4 washers, 2 ironers, 
2 dryers, 5 ranges, 2 refrigerators and many smaller appliances. In 
addition, enough prospects were obtained to keep the salesmen busy 30 
to 60 days, and since the Clinic, sales of alll have more than doubled. 


Reports from everywhere indicate all's Laundry Clinic is the hot- 

test promotion in years for Appliance Dealers. Take advaniage of 
of . 

this proved selling force. Mail the coupon today for full information, 


< genet 


Cleanser, softener and wetting agent combined © Equally efficient in 
automatic and conventional washers © Washes everything gently, safely 
and thoroughly clean——no gray whites or clouded colors © Forms no 
scwm or curd even in very hard woter. No excess suds to reduce washer's 
efficiency or overflow © Very economical te use © Poys decler extra 
good profit in 24 oz., 10 Ib., twin-10, and 100 Ib. sizes. 


DETERGENTS, Imc., 1147 Chesapeake Ave., Columbus, Ohio 


Send vs more information ebout @ll and your Loundry Clinics Include 
prices, discounts and name of the @ll distributor who can supply us 


Store Name 


GWCCE AGGIE cacccrcecsescciins imschggiartnctivinictrsionntitimiiniamenlianasttistt 





City Siete... 
We Sei............ 





ee 


eect eatiienmneinn en omeatic Washers 
rome of wosher 











Washington Currents 


Put a Plus Value’ ‘A Your Refrigerator ee CONTINUED FROM PAGE 14 <mmmme 


COLOR TV LOOKS 


with PLASTRAY 3 xz 


vances ‘ 
Instead, 
a hard 


among the 


seep comy 
adopted 

seems to be this 
vre development 


FCC can be 


eause to hesitate 


( ommerec 


on tur } 
" 1 ed 


individual Self-Leveling Plastic Cups for 


New Refrigerators...for Tray Replacement 


ve 
7,000 units. New 


on continues it 


Plastray has advantages every housewife will demand 


in ice cube trays. Convenient—ice cubes pop out 


of individual cups at finger pressure. Practical cups 
are made of unbreakable polyethelyne plastic 
beautiful, gleaming solid aluminum 


; tray of it atue wines Phe 
Economical 

you can use one or two cubes and leave the rest in the 
refrigerator. Cubes are extra large, and with the 
new self-leveling feature are uniform 
shape every time 


Bureau of 
ywember 17 ¢ 


in size and 
For her new or old refrigerator, 
today's housewife will insist on convenient, practical, 
economical Plastray 


MODEL “A” PLASTRAY 
tray containing 12 


li} x 44 x tf 


Bright blue or silver anodized aluminum 


large drain edge easy release Jiffy Cube Cups 
List price $1.95 


MODEL “B" PLASTRAY—For 
8 large Jiffy Cube cups x 14 List price $1.49 


MODEL “X-12" LARGE ICE CUBE CUPS—Package of 12. List price 
$1.00 


MODHEI Ll) 


desseris and 


Size: 


partment size 


refrigerators, contains 
size: 99 x 355 


DESSERT MOLDS—Double 


size Cups for frozen 
giant ie cubes Package of 6 


List price $1.00 


See Us At The Chicago Shows 


American Furniture Mart National 


Houseware Show 


a 
lan. 8-20 Space 48 ive 


h Floor lan. 19-26, Navy Pier. Space 499 


PLASTRAY CORPORATION 


823 Fisher Building, Detroit 2, Michigan * In Canada: Fox Agencies Ltd, Port Credit, Ontaric 
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Mr. Dealer: 
Let me show 
you 4 BIG 


Profit Makers | 


: 
| 











INOW-FOR THE 
A complete 


FIRST... the famous Lectro-Host 





Automatic Electric Range with the 


Vari-Speed, One-Switch Control! 








Since L & H first opened its doors in 1875 
its products have been recognized by dealers 
everywhere as tops in performance tops in 
quality. Typical of the beautiful new Lectr 

Host Automatic Electric Range line is the 
Deluxe Model No. 8840 shown here. Eleven 
great features plus the one feature every woman 








in America wants—one-switch control — which 





is dialed— not to just five or seven fixed heats 
but to the exact degree desired! 





SECOND ... the new Lectro-Host 
Refrigerator. Show it with the 


range... sell BOTH at once! 








The latest in advanced engineering features 
\ make the new Lectro-Host Refrigerators “‘self- 
sellers’ on display. Shown here is Model No. 
9201 with roomy meat drawer, two easy-sliding 
crispers, Free-ezee ice-cube trays, triple 





chrome-plated shelves, large vegetable bin. 
DuPont Dulux exterior. Porcelain enameled 
interior. Add these profit-pushers now! 











FIRST TIME! 
oe line 


THIRD. . . Lectro-Host Automatic 
Electric Water Heaters—with a 
ten year protection policy! 


A sure selling point to close even the hardest 
sale. Both types of these fine Lectro-Host 
Water Heaters heat by EK quato-Ring Units . 
scaling and liming practically never occur. 
Magnesium Protector Rod further protects 
against corrosion. Both single and duplex 
types; upper unit and thermostat can be added 
to single type at any time. 









































FOURTH... the new Lectro-Host 


Home Freezer with all these 


great advantages! 





Priced competitively ... designed to sell on 
sight! Here at last is a home freezer incorpo- 
rating all the features your customers want... 
Fiberglas insulation, counter-balanced lid with 
right portion of top stationary to serve as a 
convenience area. This new freezer, like all the 
fine Lectro-Host appliances, is fully warranted. 








Aggressive Advertising and 
Promotion for You 


10 ADS Su MONEY 2 Wayg 
LIKE THESE IN 


LADIES’ HOME 
JOURNAL 


and, in addition 


SATURDAY 
EVENING POST 


GOOD 
HOUSEKEEPING 


a 


SUNSET 
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All these powerful Merchandising Aids you can use 
to pull traffic right into your store! 
@ Decals —Window & Truck 


@ Ad Mats 

®@ Outdoor Posters @ Electric Signs 

® Broadsides @ Envelope Stuffers 
@ Radio Commercials 


® Display Cards— 
(Small and Life-Size) @ Price Tags 
® Background Displays @ Window Banners 
@ Feature Demonstration Units 


@ Window Display Helps 
A. J. Lindemann & Hoverson Co., 


Milwaukee 15, Wisconsin 


The Finest In Home Appliances Since 1875 
“See us in Space 17/P 42 and 43, American Furniture Mart, Chicago, lil.” 





Pack More Sales Power with These 
All-New Zenith Radio Sensations 


Now sensational new Zenith radio-phonograph 
combinations that completely revolutionize rec- 
ord playing! No needles or center posts to adjust. 
No complicated gadgets. In one new Zenith, a 
single Cobrat automatically plays 7, 10 and 12 
inch records... 334%, 45 and 78 R.P.M.! In an- 
other new Zenith, a single Cobra automatically 
plays all 7 inch records, 334% or 45 R.P.M.! 

And in radio, Zenith’s new Super-Sensitive FM 
continues to lead as the most sensational value 
ever offered the public. Assures clear, static-free 
reception even in remote “fringe” FM areas and 
where ordinary AM sets are almost useless! In 
addition famous Zenith Long-Distance* AM pro- 
vides amazingly more powerful and more sensi- 
tive Standard Broadcast reception. Gives perform- 
ance your customers can't resist. 

Call your Zenith Distributor right away for a 
reservation on all these sensational new models. 


Get ready now for your biggest year—with Zenith! 


New Zenith 
“Trans-Oceanic” 

New edition of the Aristocrat of all 
portables— now more sensitive and 
more powerful than ever Exclusive 
Wavemagnet. Tunes long-distance 
Standard Broadcast plus Short 
Wave on any of five separate inter 
national bands. Plays where ordi 
nary portables wont—in boats, 
trains, planes, remote areas. Works 
on thrifty long-life bat- 


tery and on AC or DC. $9985" 


*Suggested retail prices. West Coast 
prices slightly bigher. Prices subject to 
change wtthout notice 
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New Zenith “Zephyr” 
Unquestionably the quality 
leader in its held. New Zenith 
improved Consol-Tone! gives 
the tone richness and volume of 
a large set. Famous Wavemagnet? 
pulls in signals sharp and clear 
—minimizes static and interfer- 
ence. Alnico 5 speaker assures 
amazing fidelity. Smarcly styled 
in sparkling black or swirl 
walnut plastic with 
large sweep circle $3,485" 


dial, AC, DC 


ZENITH RADIO 


New Zenith “Bradbury” 
Sensational new FM-AM Radio- 
Phonograph combination — of- 
fers the world’s easiest way to 
play all type records, Revolu- 
tionary }-Way Cobra Tone Arm 
and automatic record changer 
plays 7, 10, 12 inch records . . . 
33%, 45, 78 R.P.M. Gives su- 
perb radio reception with Zen- 
ith's new Super-Sensitive FM and 
famous Zenith Long-Distance 
AM Stunning period cabinet of 
figured walnut 

finished hard- $3985" 
woods. ° 








ZENITH RADIO 


New Zenith 
“Super-Triumph” 

Top FM-AM value of the year! 
New Super-Sensitive Zenith- 
Armstrong FM with patented 
powerline Antenna, and famous 
Zenith Long-Distance AM. Ex- 
clusive Wavemagonet . . . big Al- 
nico 5 Speaker .. tone control 

.. on/off indicator . . . easier- 
to-tune “Cut-Away” Dial. Beau- 
tiful swirl walnut plastic cabi- 
net with “Flexo- 
Grip” handle. AC, $5995" 


oa 


ZENITH RADIO CORPORATION 
6001 W. Dickens Ave., Chicago 39, Illinois 


Zenith has the great values 
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a" THE VORNADO FAMILY... 
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See the complete Vornado line 
at the January Market. Visit 
our exhibit at 17-66-67 Amer- 
ican Furniture Mart Buffing 





* WICHITA, KANSAS 


Fer further information about the san 
sationa!l Vornade line for 1950, Ali evt 
the coupon below ond meill it teday 

THE ©. A. SUTTON CORPORATION 

?. O. BOX 1894 

WICHITA 1, KANSAS 


Pleose send me full informatio: cbovt 
the Vornedo line for 1950, also the 
nome of the Vornado distributer in 
this territory 


Nome 
Business 
Address 
City 


lone 


GET ATTENTION AND SALES WITH DISPLAYS built around this exciting article in the 
January COMPANION! “Let’s Have a Kitchen Party”—easy parties with help of guests 
and all manner of electric plug-in appliances including these work-savers: waffle-baker, 
coffee-maker, griddle, liquidizer or blender, dishwasher, refrigerator, mixer! Tie in with 
this timely COMPANION article and steer the customers your way. Display the mer- 


chandise advertised in the COMPANION (listed at right) 


(7) MPANION 


THE MAGATINE OF PERSONAL SERVICE, HOME SERVICE, PUBLIC SERVICE 


Ff | 


FLASH! Advertisers invested more money in the Companion during 1949 than in any other year in the history of 
s the magazine! 


IT PAYS TO FEATURE 
THESE PRODUCTS! 


Air-Way Sanitizor 


Vacuum Cleaner 
Bendix Home Laundry 
Domestic Sewmachines 


Frigidaire Automatic 


Washer 


OT al cel Misllitmiatealel 


Iron 


General Mills 


PWV iteluslelilam(eletticts 


Handyhot Quality 
Appliances 


Maytag Washer & 


Tgelalcig 
NuTone Chimes 


Speed Queen Washers 


& lroners 


Sunbeam Coffeemaster 
4 
Sunbeam Ironmasted, 


Sunbeam Mixmaster 
Universal Cook-a-matic 


Westinghouse 


Appliances 


White Sewing Machines 


r 
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There's a Big Difference 


Thi . | 

is is 2-Way Flow 
and it assures better distribution of 
heot over the entire viensil: cooking 
surface and elimination of cold spots 


MEDIUM-HEAT ELEMENT 


Cutier-Hemmer Design Conwentieone! Desigr 


‘C 

O} (©) 
THIS! NOT THIS! 

TWO-WAY HEAT FLOW ONE.WAY HEAT FLOW 


vter edge 4 ter edge 


LOW-HEAT ELEMENT 


Cutler Hemmer Design Cenventione! Design 


1} 


THIS! NOT THIS! 


Heat flows both ways ter edge 
mmedian post ‘ i cente 


H multiwove element 


BOTH ELEMENTS TOGETHER 


Cutier-Mammer Design Conventions! Design 


© @ 


ve 


CUTLER’ HAMMER 


Some important distributorships ee 


still open 7" 


a * * 
SEND IN YOUR INQUIRY AT ONCE Lleitue butt 





A new triumph in table radios-the 9X 571 a 
Y 


Here's an RCA Victor that’s something spanking new in 
table model radios. Pops in styling, tone, and value! It aff 
offers your customers a big 8-inch speake r, and tone they ur 8 


could never get before. The world-famous “Golden Throat" 


never sounded better un a table radio! 


Merchandise the ONSTL and vou ll find it one of vour ONLY RCA VICTOR 
HAS THE “GOLDEN 


Another new hit-9X56/! factest-eelling radios caniacen 


LCA /ic710r ae A. 


“ DIL ISION OF RADIO CORPORATION OF AMERICA 


lt frarthesr pro 


nen t 


ONLY BOA Vie Tem MARES THE Vie Titers 
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Here's why your profits 
are greater with this 


RCA VICTOR 


tigher qualily and ouistending selling points of 
ALL RCAVICTOR sastuments heap Tumorer high! 


287 selling Yt BI i Keates boos! you LL OVS J 





< 2 
all ~ 


S-hyep Soeake/s 
; ; ATE OFY ed JO FEF Re sure tolet your 
customers hear the tone and volume of this Supersensitive, 
Permanent Magnet Electro-Dynamie Speaker. It’s the 


largest in an RCA Victor postwar table-model radio. 


i{/ f 7) ( 4 





¢ 
eile Be = 
- . / S yy A, _ -/ : ae 
SACK TOL TAF Iaye: 
your customers how easy it is to plug-in any record-playing 


.. especially the sensational RCA VICTOR 
"45" automatic record changer, Model 9JY. 


Show 


attachment . 








Wtta Modern Cabiner Sevieston- 


scious customers will go for the two “fine wood" plastic 
finishes . . . either striped mahogany on maroon or blond 


mahogany on beige. Striking gold-colored speaker grille, too, 


?/,.) 2 
lide-Nale Lal 
Jlide “le L//2/ Point out to your cus- 


tomers how the engraved calibrations on molded plastic 
.. smartly edge-lighted with two pilot lights... make 


an attractive, easy-to-read dial arrangement. 








RC A Viv rOR 
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i orld Leader in R 


pe 
auld se-e 


I irst in Re 


corded Music... First in Television 
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DEALERS CHOICE... 
FOR 1950! 


Smooth 
te” Wall 
model with smooth 
Plastic surf r 


S essions (locks |? —~ 


SELF-STARTING © ELECTRIC 


Continuing the “Hottest” Line in ‘49 — 
New Models Aplenty for 1950 — 
Sessions is Your Money-Bet This Year! 





SESSIONS INTRODUCED the most successful models in every cate- 


gory of electric clocks during the past year — and they're all still 


goeing strong! Sessions has some of the best bets for 1950 to spring 
on the market! 





Add to those the Sessions favorites that have already demonstrated 
continually increasing popularity — and you have a complete line 
that mokes plenty of sense to stock and display. All, of course, have 
the famous quiet, dependable Sessions movement, and all will be 
promoted with more national advertising and display material than 
ever before. Your customers love ‘em 


selection of Sessions Clocks this year! 


. 
TOPS enot EYEN 4 pig a ®' 
PF Gearentecd by ~~ * Slightly higher in Far 
Good Mousebeeping West. Subject to Federal 
<< et \ as Excise Tux. Protected un 
= ~ der Fair Trade Act 


THE SESSIONS CLOCK COMPANY, FORESTVILLE, 


So give them a complete 





ee 
eae 
es 


CONNECTICUT 


Tambour with 
graceful omeetat 
The Merchandise Mert Plaza; !n San Francisco: Western Merchendise lines $10.5 


Mart; In Cenede: Nerthern Electric Co 


in Chicage 


, Utd., Montreal, P.O 


—— — 
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SPARE Your 1950 SALES 


WITH 


BARTON 


orem «| Controla-Speed” Washers 


ADVANTAGES 





No other Washer Has These Features — 
therefore no direct price competition 





























* Dealers with the Barton franchise sell washers with exclusive 
features that look different and are different,—not subject to 
harmful price cutting competition. The sensational 3-speed feature 
eliminates all hand washing because it provides the exact wash 
ing speed for every fabric. At the touch of a Speed Control Lever, 
fast, medium, or slow speed is instantly available. Safely and 
thoroughly washes everything from sheerest curtains to heavy 
work clothes 


Barton Washers are finer in quality than ever before. New 
rugged understructure. New bonding process to improve finish q : 
New rust-proof lids electrically plated. New drain-pump : 


fast and self adjusting } The ONLY 


Seven Barton models put you in position to meet compention 


in every price class and retain your legitimate profits. Spark ; and Original 


your 1950 sales with Barton “Controla-Speed” Washers. 3-SPEED 
THE BARTON CORPORATION, West Bend, Wisconsin % Washer 


Our 23rd Consecutive Successful Year 





MAIL COUPON TODAY 


THE BARTON CORPORATION 


















The weter de- THE BARTON CORPORATION 
flecter teb West Bend. Wisconsin 
forces 1600 ex- 


Send specific information and lterature on why Barter 
“Controle-Spend” Washers are key to better washer profits. 


we weter ee 
rents threegh 














the fabric every 
minute. Clothes FIRM NAME 
ere weshed 
cloner — lest INDIVIDUAL 
longer 
ADDRESS 
city ZONE STATE 
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breezes 
ahead 


compact new AIRFLIGHT leader 
out-distances the field<in style 
-in performance=in low price 


Welch \irflight le adership i the itt circulator field 1S 

demonstrated again with the introduction of the most 

powerful super pows red) efficient air moving unit of its 
I developed 


his 


w model is a stand-out in appearance molded in 


ich sparkling two-tone plastic with convenient control at 


the top. A demonstration proves beyond doubt that it is a 
stand-out in pertormance—and the sensationally low price 
make t a stand-out for easy sales 


Os (teen 


[ | 
‘. 
Barve 


In addition to its new sealed-in-motor—no oiling required 
this new model has the same 5 year guarantee as the 


| 
\ 


pioneer Welch de luxe models—the same beauty—dura- 


om | 
(ie 


A \\ 


bility—safety and quietness—the same patented louvers and 
balanced circulation that have made its big brothers, the 
famous 11-12 air circulators, the most popular, largest 
volume sellers in the air circulator field 


Mt 


Imagine the power you can generate behind selling points 
like these. NOW—with a revolutionary new lower priced 
model—a more complete line—stronger advertising and 
promotion—get set for peak business with Welch in 1950 


SSF“ cuEenrT 


C/RCULATORS 


WwW. W. WELCH COMPANY 
GENERAL OFFICES: GLENN BLDG., CINCINNATI 2, OHIO 
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Welch innovation 


—a room cooler that fits steel casement 
as well as standard sash windows. 


At last! An entirely new concept in room cooling Individu- 
ally controlled motors permit a two-way movement of ait 
inside and out—at the same time. Motors and blades are 
reversible—warm air can be exhausted from the room or 
cool air drawn in at a twist of the wrist. These features 
plus 6-speed combination control, make this the most 
exible window type cooler ever devised. 


This new Airflight room cooler is portable and can be 
moved from room to room—can be installed in a jiffy 
without tools—no drilling or tapping. Finished in rich 
walnut with artistic beige grills—designed to afford maxi- 
mum safety and air delivery 


This new Airflight room coc ler harmonizes with any interior 
furnishings and draperies—is completely unobtrusive except 
for its gratifying current of cool, vitalizing air. Has all the 
outstanding features you would expect from Welch, in- 
cluding 5 year guarantee, at a price that is without parallel 
in the industry 


9 Welch at the Big S| 
Ce V VE Cu av UAE VI ‘ de AOWS 


So, 


JAN IARY 
9-20 
SPACE 1741 


FURNITURE 
MART 


JANUARY 
(9-20 
HOUSEWARES 


EXHIBIT 
NAVY PIER 


home or office decorative 
scheme — Welch Airflight 
circulators and room coolers 


quadruple your sales oppor- 
tunities and profits. 


par ye Resse eg by 
Demonstration 


Home and office demon- 
strations produce record 
sales for dealers, Outstand- 
ing appearance—quictness 
— safety — portability and 
marvelous flexibility, 
coupled with unmatched 
performance, that delivers 
maximum comfort, sells the 
Welch Airflight every time. 


Welch Airflights 
Sell Themselves by 
Comparison 


Welch invites comparison 
with any other type of air 
circulator or any ordinary 
window or floor fan. This 
conclusive Welch advantage 
builds sales for you in the 
face of any competition. 
Make the comparison test. 
yourself by visiting the 
Welch Exhibit at the Furni- 
ture Mart or the House- 
wares Show. 


DO ORME, CRSA OE 


ht eR Doe es ERNE EIRP HO PEN ANE A BR Re EME HE 
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® See it at the Janvary 
CHICAGO FURNITURE 


This new high-styled heater is not only smart 
in appearance but powerful in performance. 
It’s one of the leading models in Coleman’s 
great new GOLDEN ANNIVERSARY LINE of oil 
heaters, a line that is an outstanding leader 
in the oil heating industry. Thirteen new 
automatic models one for every purpose, 


one for every purse from 829.95 up retail. 


Golden Anniversary Oil Heaters 


* New designs! x New finishes! x New features! 


Features never before found in oil heaters! They more firmly estab- Only Coleman has the exclusive new 


lish Coleman as the heater that gives the user a better-heated Thermo-Temp HEATING SYSTEM 


home. They prove that comfort costs so litthe with a Coleman! that guarantees a Better-Heated Home 


i BE SURE TO SEE THE COLEMAN DISPLAY 
\Ngee 


AT SPACE 525 THE OIL-SAVING 


OIL HEATER 
AMERICAN FURNITURE MART, 666 LAKE SHORE DRIVE, CHICAGO 
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1950 MODELS 


Here's the buy line for '50 — the 
volume and profit line for you. 
Duchess’ smart new styling creates 
preference — Duchess’ easily demon- 
strated values outsell competition on 
any direct comparison. Date the 
Duchess for — 





FRESH, EYE-CATCHING BEAUTY 
A COMPLETE rence RANGE 
FASTER, oun WASHING 
MECHANICAL mcmusnee 
A LIFETIME OuARANTEE 

* 
Learn for Yourself Why the Duchess 


Outsells Competition On Any Direct 
Comparison. 


MODEL MODEL 
80 


‘1297 *109" 


" 
) 
at? 
sail A cal ERS 


IANCE MANUFACTURING COMPANY 


ALLIANCE, OHIO 
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14 ane 
» ansSwers to the Question 


y | Unit woul use it you? 


. Whole Meals-—Meat balls and 
rice, with carrots on the bottom 
...@ pudding steaming on the 
trivet above 


. Cheaper Cuts of Meat—Slow, 
even cooking in the Deep-Well, 
out of the way of other utensils, 
will make toughest meats tender 
with low cost of fuel. 


. Stew-There's nothing finer 
than a hearty Irish stew and 
dumplings, cooked long and 
slow this inexpensive way. 


. Soup Simmer it for hours over 
the Deep-Well heat, for fine, old- 
fashioned flavor 


. Deep Fat Frying No spatter- 
ing of grease on the range-top 
No chance of tipping over the 
hot fat 


. Blanching Vegetables —Use 
the french-fryer or the new 


There's a 14-Point Range-Sales Story in Your c vanuebien @ aan eee 


before canning or freezing 
. Bulky Vegetables Corn on 
the cob is right at home in the 
deep, straight-sided kettle of 


your Deep-Well 


Deep-Well COOKER | Coreale—Vary your breakfast 


diet by making large quantities 


of mush or scrapple in the Deep 
Well, then storing it in the re 
frigerator 


Have you been telling it ALL? . Hot Rolls—Heat them through 


without drying, using only a 
couple of spoonsful of water. 
o 6 62.6: 04 @ © Se Be ‘o0 
The MIRRO Deep-Well Cooker can be such an effective 
2 ~ : . Baked Ham —-Half a large ham 
selling force for you that, once you have sold it thoroughly, > 
= os will bake to perfection, leaving 
your prospect will consider no range complete without 
. r extra room in the oven 
Deep- Mu ell its advantages. It is your job to bring to life the benefits 
PRESSURE COOKER that your prospect will enjoy to picture with words . Franks for a Party — You can 
the many ways in which she will wse her new Deep-Well put 3 dozen frankfurters or 4 
° ™ ...to show her the convenience and economy that your quarts of cocoa or coffee in the 
range, equipped with the MIRRO Deep-Well Cooker, Deep-Well, for after-the-game 
can offer her. Do it well, tell it ALL, to build your range refreshments 


sales to an unexpected high! 


. Steamed Puddings —Set pan on 
trivet, after covering tightly with 


waxed paper. 
. Canning — Holds 3 pint-jars for 
«++ Ode speed-cocking end pressure hot-bath processing. Grand for 


canning te your Deep- Well Sales Story! THE FINEST ACUMINUM making jellies and jams 


. Sterilizing — Pint-jars, three at 

ALUMINUM GOODS MANUFACTURING COMPANY © MANITOWOC, WISCONSIN a time—jelly glasses—six to 
7 MERCHANDISE MART, CHICAGO 54 eight baby bottles...can be 

WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS sterilized perfectly. 


Pir TH AVENUE BLDG NEW YORK to 
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will continue 


to be 


“HOT” 


DURING 1950 


with outstanding lines of 
TELEVISION, HOME RADIO, AUTO RADIO 


and PORTABLE RADIOS 


MOTOROLA, INC., 4545 Augusta Boulevard, CHICAGO 51, ILLINOIS 
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THIS REAL BARGAIN 


WILL INCREASE ALL YOUR CLOCK SALES! 





Spearhead your January-February promotion 


with this new General Electric Bargain Clock! 
Yat 


You know as well as we do that people look for bargains dur 
ing January and February 
So give them what they want! Offer your customers the 
( HEC K General Electric “DEB” alarm at a 25% saving! 


This sophisticated clock has an ivory-color-plastic case! 


ALL TH ESE FACTS! lan dial! Distinctive numerals! Gold-color sweep second hand! 
. 


Talk about this clock bargain in all your promotion 
I 





windows, counter displays, newspaper and radio advertising! 

ay from spring-wound clocks! People have Remember, too, that there’s a mighty good profit margin n 
we in Creneral Electric Clocks! G-E Clecks need no a) : 

( ue fiectric ( CRS 

(Clocks don't ticktock « G-E Clocks keep ac 

= Cat Ciniiin ene the based talent Use this great traffic builder to trade up other General 

Electric Clocks! It's your opportunity to sell more General 


Electric Alarm Clocks than ever before’ 











Order now through your distributor. Better do it now' 


GENERAL @@ ELECTRIC 
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ADDED BUSINESS AND EXTRA PROFITS 


NEW BUSINESS AND NEW PROFITS 


1950 


D5 th ANNIVERSARY 





Every 


Appliance 


Dealer 

In 
America 
Has 
Customers 
Who 
Need 

One or 
More 


Of these 


Famous 


Ostes 


Products 











MADE BY OSTER 





REMOVABLE CONTAINER BASE 





FITS STANDARD 


x yLe> FRUIT JARS ' 
xa?” 


AGITATORS COVER 
BIGGEST AREA 


i c 
te “ 9a 
P FREE DRAINAGE | Ae 










RETAIL PRICES: 


"ioe $3495 
creme $3.Q50 


CONTAINER opens at both ends...easy to clean, easy 
to empty. Made of heavy, heat-resistant glass. Square 












® ti 
<n * ¥8O o, 


> , & by design with round well at bottom for more complete 


Good Housekeeping 


Or a 
45 aovearicro 


liquetying-blending action. 





CONTAINER BASE screws on, screws off. Threaded to 


fit any standard mason jar 


NO KEYS or slots to be fitted. Container unit seats 


5 in A BLENDER easily on motor base—full 360° seating range 
SURGICAL STAINLESS STEEL agitators cover more area 


NG L OINT: in circumference... ingredients cannot escape blades. 


Agitators removable for easy cleaning 







NO SPILLAGE DANGER. Motor base slopes at top, for 
free drainage of any spillage. No openings or corners 


to defy cleanliness 


POWERFUL Ostermotor has reserve power for all meal- 


making jobs, yet no other blender equals it for smooth, 


\) 
“Talk up’ i hoe 
: . a - cry 
‘ Check these important Osterizer features you'll 
: know why Osterizer can be your 1950 sales leader 


It is the only blender with ALL the desired features 


SEATS INSTANTLY 
3 FROM ANY ANGLE 


} 
Nationally Advertised 


LIFE 
SATURDAY EVENING POST 
GOOD HOUSEKEEPING 





a 

















MADE BY OSTER 





eEctric 


UNSURPASSED FOR ALL 


OSTERETT does every food mixing job 


whether it’s mixing the stiffest cake batter or beating one egg 


handier, easier 


cup. It’s the perfect mixer for homemakers with small 
s, for those with limited budgets, and for the millions 


imply want the convenience of a portable mixer 


rveys show that homemakers need mixers most for these five 

1) mixing cakes, (2) beating eggs, (3) mashing potatoes, 
whipping cream, and (5) making frosting. No wonder so 
many women prefer the handy and powerful efficiency of 
the Osterett to any other mixer large or small. Homemakers 


use the Osterett many times more often 


Powerful motor. Osterett has more 


power per pound than any other mixer 


Strong, stainless steel beaters... 


Easy to remove, easy to clean 






aie! or sttunp o> 
% 
uy 


= Guaranteed by % 
Good Housekeeping 


. « 
PF a0 AY 
45 apveatiseo He 


cons? 





eae ti ae aie 3 | 
$1495 | 
14 eat? 


ortab 


Mixer 


FOOD MIXING JOBS 


~~ ~ 


ere ee 
mash potatoes \\3\yoy on the stove 
, ‘if 4 
pets 
) 99-N\ 


egg in a teacup 


[ 4) 


beat one 


~~ ™ t i 
mix a cake fi in any bowl 


va 
( & == } 
hang on wall ¢, b in handy bracket 


\< 4. 


een  Jster 


Nationally Advertised 


ad: 
SATURDAY EVENING POST 
eTolo}ome feliha a @343 31. ic 














The Only Massage Instrument 
of its Kind in the World! 


There is no other massage instrument like an OSTER. Its famous 
SUSPENDED MOTOR ACTION is patented and available only in 
OSTER massage instruments. The motor is suspended between two 


bearings rotates on an eccentric bearing at front, pivots on a 


spring at rear. This exclusive construction delivers controllable, 


rotating-patting movements of Swedish-type massage to the finger 


tips—several thousand movements per minute—mildly soothing or 


deeply penetrating. When you sell the OSTER STIM-U-LAX Junior 


you are selling the world’s finest massage instrument 


Nationally Advertised 
LIFE 
SATURDAY EVENING POST 
GOOD HOUSEKEEPING 
NATIONAL GEOGRAPHIC 
ESQUIRE 


® 


‘ ww 
45 sovrennd * 


STIM-U-LAX JUNIOR 


RETAIL PRICE 


open ery 
> Guaranteed by © 


Underwriters’ Approved Good Housekeeping 


JOIN THE OSTER PARADE TO ADDED SALES AND EXTRA PROFITS 


AMERICA’S MOST BEAUTIFUL HAIR DRYER 





THE ONLY HAIR DRYER 


aa 


stand on table tilt to any angle 


ee 


Here's a ‘‘must’’ for the woman who does her hair at home. Oster’s 


isive jet design gives this extra profit maker new beauty and 


y. Sell your customers on Airjet’s convenience for home 


s and waves tell your customers about Airjet’s other 


for drying nail polish, stockings, lingene, for defrosting 


refrigerators and frozen foods 


, w' 8, tives 
4 * 2 * » 
* Guaranteed by 


(iood Housekeeping Underwriters’ Approved 


> ae 
45 aoveanscd ™ 


JET DESIGN 


RETAIL PRICE 


$1495 


Nationally Advertised 
LIFE 
SATURDAY EVENING POST 
GOOD HOUSEKEEPING 








a Stas 
cons ee ate om E io 


Wn || 
= 
‘w i] 


IVMAl | 


KITCHENS | 





@ Throughout the year, LYon 
advertising will appear in BETTER 
Homes & GARDENS, AMERICAN Home, 
House BEAUTIFUL, House & GARDEN 
—a combined audience of more than 
20 million people. 

This advertising makes it easier 
for Lyon dealers to sell. It actually 
seeks out prospects—gets names of 
people who are interested in building 
or remodeling right now. Then follow- 
up literature tells them why it will pay 
them to go direct to the Lyon dealer. 

Let us give you up-to-date 
information about the Lyon Kitchen 
Cabinet dealership—and our direct- 
to-dealer price plan—shipments from 
strategically located warehouses. 











A PARTIAL 


List OF METAL PRODUCTS, INCORPORATED 

bdo), Genera! Offices: 12] Monroe Avenve, Aurore, lilinois 
Foctories: YORK, PA., AURORA, ILL., CHICAGO HEIGHTS, Iti. 

PRODUCTS Worehouses, Branches and Dealers in Principal Cities 


and Garde? 


ether WOUNES 
sHOuT. 
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Only Potable Cet Clower Mal to Meedad 


THE COLDER IT GETS THE FASTER IT SELLS! 


> eae VY A FORCED AIR BLOWER FOR OIL HEATERS ¥ FITS UNDER MOST OIL HEATERS 
V PAYS FOR ITSELF—SAVES UP TO 25% ON FUEL BILLSY ENABLES OIL HEATER 
USER TO ENJOY ALL THE BENEFITS AND ECONOMY OF FORCED AIR HEAT 
VY INCREASES WARM AIR CIRCULATION 5 TIMES Y FORCES WARM AIR 
THROUGHOUT ENTIRE HOUSE Y THE PERFECT PORTABLE FORCED AIR SYSTEM 

FOR WARM AIR FURNACES—CAN BE PLACED IN COLD AIR REGISTER 


“THE HOTTER IT GETS THE FASTER IT SELLS! 


BLOWS AIR (At High Speed) 2000 FEET PER MINUTE © . 


—— babadee 
t= 2:1) 
23 
- © 


SELLS ALL YEAR ’ROUND IN MONEY-MAKING VOLUME! 


OPERATES IN ANY POSITION — wtnnunth IN eppatammessies OF WAYS 


eget 
































America’s Most Versatile Air Circulator! 
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Eiullder Every Season of the Year! 


@ An air circulator that is 
truly safe. No fan blades 
to nip fingers or tear 
























@ SUPERFAN is so quiet 
you hardly hear it. 

@ No other air circulator 
on the market can com- 
pore with the SUPERFAN 
Blower. 








Teel E your | 
AIR CIRCULATOR PROFITS | 
WI THhiscaatl le oy ND | 








BIG WINTER 
PROMOTION 


——-Poupre yarve COUPON? § 
y | 


To: QUEEN STOVE WORKS, INC., Dept. EO! 
Albert Lea, Minnesota 


Rush at once full details about the bi none making Winter 
sales promotion on SUPERFAN and the “Summer Special” 


SUPERFAN OFFER. 
We are a dealer a distributor 





Firm Name 
Address 
City State 


By (name 


t 


ek 
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good reasons why youll want to: 


See the 
Frigidaire 
Exhibit = 




















You'tt find plenty of news at Frigidaire’s Winter Market Exhibit. 
Newest models of all the fast-selling Frigidaire Appliances — including 
the fastest-cooking range in Frigidaire history. New cutaway and action 


displays —new proof demonstrations. Don't miss this exciting show. 


The Frigidaire Exhibit {=~ 


Janvary 9 te 20, Space SO8A and 509A, The Furniture Mart, Chicago @® February 6 to 10, Space 401, Western Merchandise Mart, San Francisco 
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FOR PROFIT’S SAKE 


Get the full story...on the most complete, 
most saleable fan line for 1950! 


You'll value this catalog as your guide to fan profs 
in 1950. Within its covers, you will find the most 
saleable, the most complete line of fans in America. 
And, all are guaranteed, proved-performance, 
quality products. 


In addition, there's a dynamic fan advertising 
merchandising plan to help you build profitable 
fan sales volume. 


Here, briefly, are a few of the important “profit- 
making’ opportunities you should know about: 


Emerson Junior 16° Window Fen-—~it's new—the big- 
gest fan-value bargain we have ever offered. Don't 
miss this one! 









EMERSON 75 ELECTRIC 


MOTORS + FANS satel —ti—-— APPLIANCES 





1950 


Emerson junior Oscillaters—lower prices for 1950! 


Emerson-Electric Window Fant now Guaranteed § years 
new sales features—new reduced prices. Here's 
top-flight merchandising value! 


Emerson-Electric Attic Fans—lower prices on the com- 
plete line. This is important profit news! 


To get the full story, send for your copy of the 
Emerson-Electric 60th Anniversary Fan Catalog 
today. 


—— 
————— 
--— 


~——_—o 
—_— 
~_—o 


ama” pTheee to yout — = 
r on Mail today & 
\ suart’ res pore required - am OO 
beets « Rin EMERSON ELECTS 
\ n St. Lowis 2% ew 60th Ann! 


nd me the © 
Ae talow (No aor). 


4 dewils © 
and sales helps 


W ithout obligstio®. plea 


with 195° Ait 


advertusia merch dis oe 
s an 


together 


o Emersoe Electric 





2 ae ny cohen maceanemeN 
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o 


RS NEA GIT IL BOLE 









PAGE 45 


1950 MODELS~NEW LOW PRICES! 


OQUTSTANOING FREEZER 


VALUE 


-IN AN OUTSTANDING 
LINE THAT SELLS! 


| 
| 
| 
| 
| 
| 
| 








Distributors—Dealers— 
write or wire TODAY! 


TYLER FIXTURE CORP. 


HARDER-Freez Div., Niles, Mich. 











Eas 
a8 
ea 
ete f 
eo? 
ras 
ig 


ARVIN, originator of the 
» -*- ARVIN, world’s largest 





= --- maker of the sensational new ARVIN 
ys —— 


Toast-Tested Automatic Toaster ‘es ---and 


the famous ARVIN Dual-Control Electric Iron 


iS --- announces ‘)}WO HY EK-APPEALING, 


VALUE-PACKED, BIG-DEMAND NEW 





ELECTRICAL HOUSEWARE PRODUCTS 
at the American Furniture Mart, Chicago, 
January 9-20—-Space 441-2, and the National 
Housewares Show, Navy Pier, Chicago, January 
19-26-Spaces C-433 and C-439, North Aisle. 


BE SURE TO SEE THEM FOR 
MORE VOLUME AND MORE PROFIT IN 1950! 


ARVIN APPLIANCE DIVISION 


NOBLITT-SPARKS INDUSTRIES, INC., Columbus, Indiana 
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THe General Evectric COMPANY, BRriDGEPORT 2, CONN. 


Po / 
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Again in 1949 
Ist among FARM Magazines 
12th among ALL Magazines 


in Advertising Revenue 


feain business recognizes Country igain business recognizes Country 


Gentleman as the most effective selling Gentleman as one of America’s most 
powerful movers of merchandise—by an 
investment that placed it 12th among all 


magazines in advertising revenue. 


force in Rural America—by investing more 
advertising dollars in its pages than in 
any other farm magazine... 


10 000 carcutlation concen 
trated among the top half 
farm families who recesve 
Ww. of the nation sentire 


farm income 


YOUR BEST RURAL CUSTOMERS 
READ COUNTRY GENTLEMAN 


JANUARY 1950—ELECTRICAL 


MERCHANDISING 





Start the NE W Year Right with Signal 


ducts ee Here’s news about new things from Signal... 
A Pro good riews for you because it's good news for 
| NEW Profits your customers! Exciting new products they want 


... profitable products you'll want to handle! 


Reversible 12” and 16’ 
Window Fans 


WR.122 Reversible Windew foen—This wendertul, all-purpose fon is the festest 
selling unit you'll ever heve customers celling for A Pick of the ewltch brings in fresh 
cooling oir trom the evtside—or, turning switch te exheust ly cheers 
the reem of smoke or uasevery eders. Switch, ene-speed cech direction, mounted on 
penel. Fen has 12° bledes, ivery beked eneme! finish. Delivers 800 C.F.M. induction, 
4 pole, non-radio Hering capaciter type reversible moter hes perevs, bronze com- 
position eilless type beerings. 


WR.162 Reversibie Window Fon — Signal's heavy-duty dvel-purpese unit Twe speeds 
each direction — switch mted on penel. Capeciter type reversible moter. 16° six 
blede fen delivers 1500 C.F.M. 

W-101 Window fen—Definitely « sales leeder! Telescopic pane! assures snug ft 
in eny stenderd windew. Meter is induction type, nen-redie interfering, 50-60 cycle, 


110-120 welts. l-epeed switch in cord; 10° blede; delivers 550 C.F.M. Ivory, boked 
enomel finish 











W-121 Windew fen—Fer greater air in motion, your customers will went Signals 
12° mode! which delivers 600 C.F.M. Powered by induction 4 pole, nen-radie interfering 
moter, 50-60 cycle, 110-120 velts. Bearings are porous, bronze composition, cilless 
type, self-eligning with woel-pecked oil reservoirs Boked enamel ivery finish. 

W-201 Window Fen—Te round out this customer-eppreved line of Window Fens, 
Signal offers the power-pecked W-20! with the 20° blede which delivers 2200 C.F.M 
This 3-speed breeze maker is ideal for night cooling — eliminates necersity for expensive 


instelietions requiring wiring, carpenter werk, etc. Same beeovutiful finish and Signe. 
quelity mechanical feotures 


RNP RCN tren Yes anc 


Desk Fans... 
Design ed Right! 


Eye-appealing beauty has genuine 
customer appeal. 


Bult Right! 


Sell ‘em and forget ‘em—no costly 
repair problems. 


Diced Right! 


Medel 1049 Desk Fon—Signal’s 10° Medel 1249 Desk Fen—Signal’s 12° Model 1649 Desk Fan—Signal’s 16 Quick turn-over at a handsome margin 
single-speed oscillating fon. A unit oscillating fon. Popular priced three-speed escillating fen. The lest of profit. 

thet obviously gives the customer mere epelescent Windser Green finish with werd in quiet, desk fan performance 

for his money. Geed leoking, light bright polished guverd aes males shoviders —— 

peed retery sw 
fon Caton with bright polished gverd lee 2 ta bese. Plaich te becutiiel 
A “leeder™ item! opolescent Windsor Green with bright 
polished gverd 


Af € us OM? of yor Cd ldoaany 
Moca a beget pl ‘ai is “<i 


-and Year ‘Round Profits with the 
Cash Register Ringing Signa! Line! 


For a New Year of new profits, be resolved to pioed be ghadhe oncamtmeanantiens Send your new. fully ittes 
get full details on the camplete Signal line. . . mn meet 


SIGNAL ELECTRIC MANUFACTURING CO. inca nc cathe 
sign! DEPT. A-10, MENOMINEE, MICHIGAN 








City 





° Window Fons + Desk Fans . Petiestal Fans + Kitchen Vent Fons + Exhaust Fons + Vent Fans 
Drills + Grinders « Drill Stands «+ Floor Fans * Automatic Shutters 
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The LEADERS use 


COMMERCIAL 
CREDI | 


Not by chance but by careful choice is Commercial Credit service used by 
distributors and retailers of most of the biggest selling appliances. 


With carefully planned efficiency and follow-through, it meets every 
requirement in the chain of steps by which the appliances are moved from 
the distributors to the dealers’ showrooms and thence into the homes of 


millions of time-payment buyers. 


If you want to increase the volume and the profit on your time-payment 
business, ask your local Commercial Credit representative for full par- 
ticulars of Commercial Credit service, including wholesale and retail 


financing, credit and collection service and merchandising aids. 


Helps Dealers Make 
Wore SALES «© TWJlore PROFITS 
Wore SATISFIED CUSTOMERS 


COMMERCIAL CREDIT CORPORATION 


A Subsidiary of Commercial Credit Company, Baltimore = Capital and Surplus $100,000,000 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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MPLETE Facts: 
edders.Qui : 


F 
ae ant — Corporation 
mp didoner Division 
4ra Streey. Baffalo > 
Ge atlemen: Please 
trated booklet thar 


Money on Fedders 


Depr, EM.1 
N. Y, 


— your 16-page illus 
— Pte ri Make More 

' Onditioners next 
Pr foe 08 any other Similar 


ance 
Neamee 
Company 
ladres, 


County 


AR sane Shate 
— een 
— 


—— <r on oe oes wl 


YES, there's gold behind this coupon. More sales and bigger profits for 
you with the hottest line of home appliances to hit the market in years. 
We're talking about the mew Fedders Room Air Conditioner, the amaz- 
ing appliance that sits right on the window sill and cools the air by 


electric refrigeration. Last year Fedders sales increased 100% clear across 


the country. Why? Because Fedders is something that people want — GET ON THE FEDDERS BAND-WAGON 
real electrically refrigerated air conditioning during the hot summer FOR A NIFTY-FIFTY 


months...at a price they can afford. 


BIG PROFITS Every Fedders sale means a nice, tidy profit 
for you. No trade-in allowance to plague you. What's more, 
your sales will snowball! Every Fedders sold brings you 


more customers — friends and neighbors who see the amaz- 


, “dde ‘ j and wi: ) or their t : 
WATCH FOR ANNOUNCEMENT OF GREAT | =o pas pe in operation and want one tor thar home 
MEW LE FOR T9SO | | Te iincs wactics cod cskes seplloces comsaen 


Backed by national newspaper and magazine advertising 
People know the benefits of air conditioning. Now they 





YES, 54 years of experience in the 
know they can get it for their home or office at low cost. 


heat transfer field has gone into the 
: The market is unlimited. Homes, offices, tourist cabins, 


engineering and design of our 1950 
& : 5B hotels, restaurants, professional offices — all are ideal pros- 


_ non eed ~~ 


( 
Room Air Conditioners. And we're pects for Fedders. 


mighty proud of the results. Fedders 


TROUBLE-FREE SALES You don't have to teach your cus- 


is a product you can sell with full 
tomers anything — no expensive call backs. Fedders sits 


confidence that your Customers are 
right on the window sill and plugs in, ready to go. 
getting more for their dollar than 


they'd get buying any other unit EXTRA SELLING FEATURES Fedders is loaded with exclu 
regardless of price. sive features. Twin filters clear the air of dust and pollen 
V-type coil with twin evaporators and triple-row condens 
er gives more cooling capacity than any other Room Air 
- ew : Conditioner. Exclusive comfort-circle grille gives finger-tip 

a Od ut control —aims the air where you want it. These and other 
( lea ers ; outstanding features make it easy to close Fedders sales 
0 ee ee 


fast with less sales cost! 











A GREAT NAME SINCE 1896 


GET IN ON A GOOD THING... MAIL THE COUPON TODAY! 


FEDDERS-QUIGAN CORPORATION, BUFFALO 7, N.Y. 
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Philco distributors in every area are now 
f unveiling the products and the plans that will 


set the pace in appliance merchandising 





for 1950. In every line, you’ll see the sensational 
values, the unmatched performance and 
unsurpassed quality that built the 19 year Y aNnGe 


record of Philco leadership. 





This year, more than ever in its history, 
Philco is the most valuable franchise in the —| — 
appliance field. Be sure to get the full story 

from your Philco distributor and be ready to A Olatalhi lea’ 
concentrate on Philco for your biggest 


opportunity for appliance profits in 1950. 


PHILCO 
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JUD WHITEHEAD DISCOVERS 
THE POWER OF ADVERTISING! 





Speaking of electric water heaters (which I do publicly and often), I've been electrified by 
your reaction to my new advertising campaign. 


I started full tilt on my biggest campaign in the November 19 Saturday Evening Post and if 
ever a water heater manufacturer got a wonderful surprise, it was me, Jud Whitehead, when 
your orders, letters of congratulations and requests for information began pouring in at my 
Oakland, Fremont and Waldorf plants 


My only answer is to continue telling people, through advertising, that my line includes sizes 
for every need, from 10 to 140 gallons (electric, gas and oil) and that you, Mr. Dealer, know 
more about my Jud Whitehead Water Heaters than I do 


You saw this ad - 
November 19 in the OLD FAITHFuz’ 

SATURDAY EVENING POST My ) 

and I'm signed up for ads in — te 

the Post every month from ». *! The 

now on. Readers in millions 

of homes all over America 

will sec my ads and come My Jug wbder ¢, Nig 

to dealers like you for advice Fe . ste we es | ; SATURDAY EVENING POST 

and help in buying the right Os NN thay oe tiny Mee reaches inte 3,781,623 homes 

water heater for their needs. "ae, gg ' f and my 
GOOD HOUSEKEEPING ADS 
: (starting soon) 

will reach onother 
3,039,200 more homes 

So I'll be telling over 6 mil- 
lion people to ask you 
about my Jud Whitehead 
Hot Water Heaters. That's « 
lot of customers! 








~ ere aa ck wer A this > y ONLY JUD WHITEHEAD ELECTRIC WATER HEATERS 
o : ny” than paow GIVE YOU ALL THESE EXCLUSIVE BENEFITS 
U0 WHITEHEAD ee 4: vais . *Electrik Thermoswitch—for split-second hot water 


. *Cost Monitor Heating —for split-second cost 
*Silent Sentry—to sofeguard against overheating 
*Heat Hoarder Fibre Glass—to insulate the heat in 

. *Lastcote—beautiful white enamel finish 

. "X-ray Inspection—for trouble-free operation 

. “Complete range of sizes—from 10 to 140 gallons 

*Reg. U.S. Potent Office 





Offices: 4111 Broedway, Oakland, California 
101 Pork Avenve, New York City 


My Jud Whitehead Water Heaters Feature Life-long MONEL METAL Tanks! 


Honouiah largest Exclusive Water Heater Wfaniiffactirer 
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HAPPY { Super-salesman HOLIDAY tells: 


or HOW TO BEAT A SEASONAL SLUMP 


{ case history of Landers, Frary & Gark puns Hetieay ’s files: 


Wy 





HOLIDAY SELLS THE IDEA 
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er, Jordan Marsh's h 


14, New Britain, Reports showed stores’ reception ef promotion far exceeded 
vbar Electrix 


ions, W. J, Cashman phones Holiday he just doubled his display order, an 


{ Gra 
mm the usewares departme rverease of from 250 to 500, Wholesalers and jobbers report greatly in reased demand 


mers 





» the act. Its messengers deliver 15,000 brochures 9 June 15. The July issue of Holiday —containing the Coffeematic ad—hits the stands 
t runs an article describing the promotion. A spread in * and the promotion is officially under way, Holiday's more than 830,000 class families, 
» tells the trade what L.F.C. have on the fire its millions of readers, form the bull’seve target of this sales effort 


w Britain. The problem is solved. Cashman, Goold and Swartz cheek 


results of Holiday's Coffeematic promotion, What to do? Fill up the 


n, and drink a toast to cofleepot that perked all summer 


This stery is typical of what happens to so many of the 
companies that advertise in Holiday. 

They first use Holiday for a special product or a seasonal 
promotion. Then they discover the responsiveness of its mas- 
sive class market, and there's no holding them. They phone 
us. They write us. They expand their schedules. And that's 
why Holiday's advertising has increased by leaps and bounds. 
Perhaps you've already found out what Holiday advertis- 


ing can do for you. If net, and if you'd like more information, 


drop a line to Holiday, Independence Square, Philadelphia 5, 


Pennsylvania. 


THAT SELLS THE GOODS! 
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The line that’s First with the Latest for Less in 50 


omb 


paren 


mt wanted features at a Timer Clock and 3-Wavy Select O-Switch 


ight for modest budgets provides automatic control of King Size 


ination which makes the Oven M vk Well-E-Vator or Handy 


natic Coolerator Rega Appliance Outlet. These and a score of 
wdel mn the madustry other new features make the Coolerator 


, } - = mon . 
flexibilit if 7-Heat Regal i pleasure to demonstrate ind i 
kis tural” to sell 


t advantages which « ; Seven great new Coolerators in both 


rt and money id get action Push-A-Button and Rotary Switch 


fearon 


DULUTH 1 


) 
U 


um floor It t 


! ls, ranging from low priced Space 
Saver models to the deluxe I Jouble-Oven 


t 
t 


mperial offer the widest possible selec 

lor And provide the finest natural 
p-ul since the war 

on SEE THESE BRILLIANT NEW 

lors COOLERATORS FOR'50 AT YOUR 


s. Electric COOLERATOR DISTRIBUTOR. 


THE COOLERATOR COMPANY 
MINNESOTA + CHICAGO OFFICES, 11-107 MERCHANDISE MART 


JANUARY 


THE PERFECT 
STEP-UP LINE 


Two Space Thrifty 
Cooleraters for small 
kitchens with the same 
full-size 7-Heat Surface 
Units and King Size 
16” «x 16” x 20” ovens 
used in the regular 
Coolerator ranges. 
Medel HA 24 has 4 
surface units —HA 23 
provides 3. 


The Budget Mode! HB 45 is 
en ovtstanding valve ina 
40” range. It incorporates 
all essentials of a really 
modern range plus many 
features ordinarily confined 
to deluxe models. 


The Commander Mode! 
HC 52 is a fully automatic 
Rotery Switch Range with 
Magic Well-E-Votor and 
other deluxe Coolerator 
features. it is attractively 
priced for volume sales 


The Imperial Model HD 82 in 
addition to ali deluxe and 
evtometic features also 
incorporates a Warming 
Oven and the special 2100 
Watt Magic Well-E-Vator. 


Double Oven imperial 
Model HD 92 hes the King 
Size Oven 16” x 16” x 20” 
plus en auxiliary Oven 

9” x 16" x 20". 4.Wey 
Select-O-Switch for 
evtomatic contro! of either 
Oven, Magic Well-E-Vetor or 
Handy Appliance Outlet. 


19S5O0—ELECTRICAL MERCHANDISING 





WHATS AHEAD IN [9a 


Appliance sales will depend on the overall economic picture—investments, construction, pur- 
chasing power, prices, general business, the foreign outlook. Here’s the way they look today 


By the McGraw-Hill Dept. of Economics 


now, families will spend V pri a ping price adjust- 
cars and new homes and n sh already been made in most 
have more money to lines ces of basic commodit 


Che electrical app! 


imple com 
s would indicat 

unt Ol mote, 

' 

ppliance 1 
comes .) Y { moderate 
Labor S tix ‘ 1 adjustment 
| | | } ] 
lanchestet tr c oO cause upheaval 
familie with incomes ol ines neture 


Foreign Outlook 


$2,000 a year spent an ave 
refrigerator 
and vacuum clean Fore ign goo will not vamny the 
1 1947, But families with $2,000 United States as a result of devaluation 
: sun g 0 a year spent $62.16. In add f European currencies and the foreign 
General Business Outlook . . : ‘ * , 
mented by the é ! nad t tor the number of tamilies in tie market will not be lost to American 
mped more than 25 per good European production ha 
rage family income ha tically reached a peak and there 
nee before the war uren't enough goods to go at 
idd up to vastly Certainly not enough to flood our 1 
for the elect: kets. On the other hand, the 


madly needs American goods ane 


States 
iluation 
etiect " nerican 


an goog i now mo 


The Economic Scoreboard 
1948 1949 1950 


estimated) enc ) 1rope 
GROSS NATIONAL PRODUCT 262.4 255.0 250.0 possibl ri producer 


ns of dollars 


yoo 


CONSUMER DISPOSABLE INCOME 140.8 193.5 193.0 
billions of dollars) 
Investment and Construction % é 
CONSUMER LIQUID ASSETS 


(billions of dollars) , 
n Summary 


YEARLY RATE OF SAVINGS 15.1 13.0 H _ ae ee 
(billions of dollars) ere; in briet, are the i WELICIN 
ire most likely to directly affect the 
POPULATION GROWTH 148.0 150.6 ippliance industry n 1950 Cor 
(millions of persons) obs ; ; 
umers’ income promises to remain or 
FRB INDEX OF INDUSTRIAL PROD 176.0 170.0 a high level, and probably more money 
(1935-39 equals 100) will be available for appliances of all 
CONSUMER INSTALLMENT DEBT 86 10.3 12.0 kinds. Fewer homes will be wired in 


(billions of dollars) 1950 than in '49, but the drop will not 


BLS COST OF LIVING, INDEX 171.2 169.6 167.0 be nege. The Corcign merket wil 


shrink a little and foreign competition 
hould be more energeti End 
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Prewar and Postwar Sales and Retail 








PRODUCT 


Number 


Sold 


Retail! 
Value 





AIR CONDITIONERS, Room 
BED COVERINGS, Electric 
BLENDERS 
BROILERS 
LEANERS 

Floor Type 

Hand Type 
CLOCKS 
COFFEE MAKERS 

ORN POPPERS 
DISHWASHERS. Motor Driven 
DRYERS. Clothes, Elec & Ge 
FANS 

Att 

Ais ( 

Desk and Bracket 

Other, Vent. up to 1¢ 
FOOD WASTE UNIT 
FREEZERS, HOME 
MEATERS, SPACE, Elect 
HEATING PADS 
HOTPLATES, GRILLS 
IRONING MACHINE 
IRONS, Total 

Automat 

Non. Automatic 


VACUUM 


** 


mulator 


vleam 
KITCHEN CABINETS, Stee! 
(Wall, Base, Accessory) 
LAMP BULBS & TUBES 


Fluorescent 


Total 


Incandescent 

Photo 

Min ature 

Christmas tree 
MIXERS, FOOD 
ONL BURNERS 


Converion 


Total 


Boiler Burner Units 
Direct Fired Air Cond. Units 
ON SPACE HEATERS 
RADIO & TELEVISION | 
AM Receivers 
FM.AM & FM 
Television 
RANGES 
REFRIGERATORS 
ROASTERS 
SANDWICH GRILL‘ 
SHAVERS 
SINKS, CABINETS 
STOKERS, Residential 
TOASTERS. Total 
Automatic 
Non. Aut 
WAFFLE IRONS 
WASHING MACHINE 
-lect Stendard 5 


sas Enaine 


Stee! 


matic 


WATER HEATERS 
WATER SYSTEMS 





1.085 ,000 
361 400 
3.000 000 
665,000 


400 O01 
540, 00 
476 008 
180 300 
765 FO 
2,255,900 
510,000 


883,100,000 


462,500,000 


420 600 000 


500,000 
224,850 


371 200 
248 000 


318,000 
996 000 
225,000 
470,000 
1.9293 OM 


18110 
800, 500 
436,500 
164.000 
810,000 
29,000 
28,500 
200 ,50O« 


104 Of 
154 


$60,817 
5078 
12,000 
3179 


9.725 
1.18¢ 


900 
27,494 
1,200 

10,385 

16.671 

12.971 
1,700 


145,500 


102. 400 


43,100 


9,000 
15,430 


28,101 
450,000 


41,413 
327,344 
4,500 


2,250 


470° 
4,374 
119.160 


000 
500 
000 
600 


000 
On) 


QOU 
000 
000 
Q0O0 
500 
500 


UUOU 


000 


000 


000 


000 
100 


000 
000 


000 
000 
000 
000 


100 947.7 


18.911 





1,210,000 
421,000 
2,876,800 
373 000 


482,900 
13,500 
512,000 
178 BOC 
158,000 
867 300 
7,290,700 


500,000 


700,000 


800,000 


520,000 
218,874 
193,057 
14,431 
11,386 
450,000 
8 065,000 


405,000 
310,000 
250,000 
938,300 
580 000 


93,519 
2,213,900 
650 900 
1.563, 000 
940,400 
642,000 
1 465 40% 
, 16 AD0O 


$67,785,500 
5.798, 500 
13,866,000 
5,994,000 


13,588,200 
1,614,000 


1,835,200 
2,959 600 
1,228,000 
12,520,000 
16,086,000 
10,774,000 
5,312,000 


152,615,000 
110.125,000 


42,490,000 


9,360,000 
71,647 462 
56,565,701 
8,557,583 
6,524,178 
33,705,000 
450,000,000 


54,270,000 
395 010,000 
5,045,000 
3,180,800 
25,280,000 


28 429,776 
12,651, 000 
8 540,000 
4,111,000 
4,796,000 
122,868 800 
105,860 800 
17 008 000 





967 000 
295 600 


2,500,000 


233,400 


388 100 
774,000 
409 600 
110,500 
505,700 
653,700 


1 852 00C 


000 ,00O0 
000 000 


000 000 


338,000 
201 858 
176,340 
14,226 
11,292 
305 000 
100,000 


275,000 
254,000 
225,000 
166,500 
300 000 


89,690 


1 996,100 


583, 30 


1,412,800 


851, 30€ 


1.137, 6 


O31 30¢ 


106 30% 


$57,028 000 
4,368 509 
12,000,000 
5,185,900 


8 508,300 
1.181.500 


1,540,800 
2,182,900 
1,024,000 
8 865,000 
13,747,500 
9,525,500 
4,222,000 


128,416,000 
98 396,000 


30,020,000 


6,084,000 
61,813,814 
47,788,140 

7,881,204 

6,244,410 
21,675,500 

250,000 000 


39,875,000 
215,688 000 
4,990,500 
2,590,800 
19,500 000 


20,279,200 
10 955,500 
7,338,500 
3,617,000 
4,375,800 
84 136,400 
74,401 800 
9,734 601 


1,084 600 

312,000 
3,227,000 
1,674,300 


125,000 
904,000 
432,200 
127,000 
4,993,000 
2 340,000 
2,653,000 


975,505,000 
533,687,000 


441 818,000 


400 000 
247,655 
211,532 
19,215 
16,908 
340,000 
10,538,000 


335,000 
1,900,000 
235,000 
718,800 
1,200,000 


94,550 
2,437,000 
960,000 
1,477,000 
708,000 
1,433,200 
1,329,300 
103,900 
11,000 
109 07 


211,14 





$62,840,000 
4,939,000 
15,490,000 
5,600,300 


2.194.500 
2,666,800 
1,063,200 
8,700,000 
17,568,000 
11,412 000 
6,156,000 


148 608 000 
107,508,000 


41,100,000 


7,000 ,000 
69,284,930 
50,767,680 

9,742,000 

8,775,250 
21,420,000 
355,000 000 


49,245,000 
321,100,000 
5,475,500 
2,975,900 
18,000,000 


26,663,300 
16,778,000 
12,864,000 
3,914,000 
3,596,700 
100,519,000 
91,354,800 
9,164,200 
200,000 


9,024 30 





1,340,600 $73,156,000 


358 600 
3,600,000 
1,873,000 


1,681,900 
107,000 


528,000 
931,500 
415,000 
175,500 
5,171,000 
2,597,000 
2,574,000 


1,115,476,000 
6,500,000 
568,026,000 
19,720,000 
285,469,000 
236,041 000 
460,000 
302,210 
238,845 
26,955 
36,410 

390 000 
11,860,000 


450,000 
2,700,000 
260,000 
805,000 
900,000 


144,758 
2,307,000 
995 000 
1,312,000 
740,000 
1,552,600 
1,454,800 
97,800 


5,348,000 
17,600,000 
6,000,000 


10,663,000 
1,924,000 


1,975,000 
2,776,000 
1,033,000 
10,219,000 
18,853,500 
12,959,000 
5 894,500 


10,120,000 
88,083,900 
55,645,900 
13,322,700 
19,115,300 
25,603,500 

355,532,600 


62,775,000 


6,084,000 
3,373,000 
11,700,000 


15,425,000 
12,040,000 
3,385,000 
3,700,000 
113,156,100 
104,486 000 
8,670,100 


95.000 





higu 


sed 


& 


es, include new 
» 194¢ n 


Stoker 


& Hee 


Heating 


Ar pience 


represent new m 


t | space 


and manvulacturers 


jels only 


higures estimated by Stoker 
heaters 1947- 


Manufacturers 
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Retail 
Value 


Number 
Sold 


Retail 
Value 


Number 
Sold 


Retail 
Value 


Number 
Sold 


Retail 
Value 


PRODUCT 





670,000 $93,600,900) 


383,000 
5,400 000 
941,250 


564 ,00( 
1,117,800 
547,800 
259,000 
5,585,000 
2,900,000 
2,685 000 


1,322,135,000 
21,931 000 
675,383,000 
29,289,000 
339,773,000 
255,759,000 
510,000 
333,250 
237,965 
39,990 
55,295 
446,000 
13,700,000 


728,000 
3,500,000 
290,000 
869 400 
1,100,000 


182,956 
2,640,800 
1,237,000 
1,403,800 

777,000 
2,014,400 
1,892 400 

122,000 


205 000 
347,055 


5,726,000} 
27,000 000; 
6,783,300) 





14,587,206 
2,044,000) 


2,312,400 
3,633 000 
1,430 000 
14 489 000; 
21,100,000 
14,790 000} 
6,310,000 


11,220 000) 
113,546,400) 
59,490,200} 
21,874,500) 
32,181,700) 
31,197,700) 
415,795,000} 


103,376,000} 
542,500,000; 
7,366,000) 
3,704,000) 
15,950,000) 


17,945 500) 
14,225 500} 

3,720,000) 

4,195 800} 
159,329,970) 
148,556,150} 
10,773,820) 


17,015,000 





200,000 
800 000 


289 500 

80,000 
500 000 
000 000 


239 450 
203,080 


210,248 
2,000 000 
900 ,000 
2,000 000 
175,000 
9,600 000 
7,000 000 
2,600 000 


1,347,500 
1,304,545 000 
50,573,000 
726,105,000 
43,049,000 
329,271,000 
155,547,000 
1,500,000 
492,593 
408 861 
45,130 

38 602 
854,700 
14,031,000 


6,500 
576,700 
2,100,000 
150,000 
1,600,000 
2.115,000 
680,000 
151,223 
3,500,000 
1,400,000 
2,100,000 
2,000 000 
2,123,980 
2,047,380 
76,600 


488 000 
625,700 


$8 000 000) 
9,800 000; 


155,228 100 
1,505 880) 
40,950,000 
43,150,000 


*1 3,680 000 
2.877.000 


25,000 000 
17,400 000 
11,560 000) 
13,146,000 
82,959,000 
67,645 000 
15,314,000 


60,000 ,000 
285 405,000 
48,818,000 
149,287,000; 
7,202,000) 
70,143,000) 
9,955,000 
47,265 000) 
211,453,000 
151,258,100 
34,765,900) 
25,429,000) 
66,709,350} 
701 550,000) 


107,266,200 
434,700,000 
4,500,000) 
23,269,000 
35,955,000 
41,200,000 


41,489,000 
26,138,000 
15,351,000 
22,260,000 
256,283,580 
247,303,000 
8,980,580 


58,560,000 
57,083 650 





42.900 
630,000 


255,000 


3,801 000 

186,400 
9,729,000 
2,963,000 


120,000 
58,000 


125,000 


555,000 
265 000 
100,000 
607,000 
1,850,000 
2,140,000 
53,000 
599,250 
004,000 
495,000 
353,000 
,156,000 


2,790,000 
1,705, 044,000 
79,073,000 
831,241,000 
78,791 000 
444,911,000 
271,028,000 
1,220,000 
888 083 
669 615 
63,054 
155,414 
1,876,300 
21,478,600 
20,000,000 
1,300,000 
178,600 
1,210,000 
3,400 000 
410,000 
1,700,000 
2,500,000 
1,015,000 
61,597 
5,019,000 
2,840,000 
2,179,000 
1,867,000 
4,281 000 
3,657,000 
126 000 
498 000 
1,100,000 
730,000 


$19,734,000) 
26 460,000) 


3,442,500) 


285,368,000} 
4,827,000 
69,076,000} 
29,516,000 


30,000 ,000) 
12,180,000) 


15,625 000) 


65,767,500 
9.142,500) 
12,500,000; 
200,310,000) 
26,825 000) 
13,910,000) 
13,803,500 
75,821 800) 
121,215,000) 
93,445 000} 
8,118,000} 
19,652,000) 


104,600 000} 
392,077,000 
79,524,000} 
174,477,000} 
13,702,000) 
102,773,000) 
21,601 ,000) 
43,310,000) 
418,178,500) 
262,489,000) 
52,650,000 
103,039,500) 
159,485,500) 
1,334,231 000 
942,200,000) 
310,102,000 
81,929,000) 
278,300,000 
867,000,000) 
15,375,000) 
27,200 000) 
43,750,000) 
56,600,000) 


62,015,000) 
51,120,000) 
10,895 000) 
23,337,500) 
575,814,000 
541,236,000) 
18,144,000 
16,434,000 
143,000,000 
84,000,000 





76,500 
675,000 
215,000 
280,000 


3,360,860 
289 920 
9,995,000 
2,700,000 
225,000 
92,000 


85,000 
180,000 
3,470,000 
240,000 
175,000 
690,000 

1 300,000 
1,600,000 
1,225,000 
477,000 
7,360,000 
5,850,000 
700,000 
810,000 


3,500,000 
1,837,294,000 
79,400 000 
845,083,000 
143,602,000 
390,546,000 
378,663,000 
1,550,000 
455,245 
312,470 
42,785 
100,290 
1,185,607 
18,475,000 
15,900,000 
1,600,000 
975,000 

1 600,000 
4,766,000 
675,000 
1,450,000 
1,650,000 
913,500 
76,504 
4,850 000 
3,650,000 
1,200,000 
2,220,000 
4,616,000 
4,195,600 
114,400 
306,000 
1,040,000 
650,000 


$32,512,500) 
29,025, 000) 
8 170,000) 

5 026,005 


257,542,700) 
7,706,400 
74,962,500) 
33,870,000 


61 875,000) 
20,720,000) 


11,050,000) 
16,110,000 
60,725 000) 
9,000,000; 
21,000,000; 
220,800 000} 
16,900 000} 
10,800,000} 
10,964 000} 
71,550,000) 
94,392,500) 
75,757,500) 
4,865 000) 
13,770,000] 


138,000,000) 
406,605 000} 
80,059,000; 
179,411,000) 
24,125,000) 
87,908 000 
35,102,000) 
58,105,000 
237,385,500) 
131,735,700) 
40,260,700) 
65,389,100) 
95,000,000) 
283,112,000 
642,042,000) 
264,720,000) 
376,350,000) 
376,000 000} 
1,239,160,000) 
25,312,500 
23,925,000 
32,175,000} 
56,371,000) 
26,227,100) 
78,315,000) 
71,175,000) 
7,140 000} 
33,189,000) 
756,184, 800) 
726,404 400) 
17,846,400) 
11,934,000) 
137,800,000) 
89,050,000) 





95,500 
440,000 
230,000 
260,000 


2,875,000 
190,000 
6,110,000 
2,450,000 
440,000 
160,000 
85,000 


76,500 
110,000 
2,774,000 
228,000 
155,000 
485,000 
835,000 
1,350,000 
820,000 
300,000 
6,310,000 
4,850,000 
495,000 
965,000 


2,625,000 
1,711,500,000 
71,500,000 
800,000,000 
150,000,000 
360 ,000 000 
330,000,000 
1,375,000 
550,000 


995,000 
11,475,000 
8,000,000 
875,000 
2,600 000 
1,056,000 
4,450,000 
350,000 
1,100,000 
1,725,000 
685,000 
25,990 
4,200,000 
3,450,000 
750,000 
860,000 
3,200,000 
3,065,000 
35,000 
100,000 
695,000 
600,000 





$39,155,000 


51,356,000 
8,778,000) 
20,925,000) 
162,475,000 
9,602,500 
9,112,500 
6,519,000 
42,000 000 


AIR CONDITIONERS, Room 
BED COVERINGS, Electric 


RYERS, Clothes, Elec. & Gas 
FANS 

Attic 

Air Circulators 

Desk and Bracket 

Other, Vent. up to 16 in 
FOOD WASTE UNITS 
FREEZERS, HOME 
HEATERS, SPACE, Electric 
HEATING PADS 
HOTPLATES, GRILLS 
RONING MACHINES 


81 639, 500]/1RONS: Total 


62,807,500 
3,440,250 
15,391,750 


103,687,500 
385 489,000 


107,485,000 


242,880, 000K 


1,134,750,000 
13,125,000 
16,445,000) 


Automatic 
Non- Automatic 
Steam 
ITCHEN CABINETS, Steel t 
(Wall, Base, Accessory) 
LAMP BULBS & TUBES, Total 
Fluorescent 
Incandescent 
Photo 
Min ature 
Christmas Tree 
IXERS, FOOD 
OIL BURNERS: Total 
Conversion 
Boiler Burner Units 
Direct Fired Air Cond, Units 


RADIO & TELEVISION, Total 


AM Receivers 
FM-AM & FM 
Television 
ANGES 
REFRIGERATORS 
ROASTERS 
SANDWICH GRILLS 


Lee eS OEE OD aa IT, 


37,087 SOOISHA VERS 

42,298, 800/SINKS, CABINETS, Stee! 
8,888, 100/STOKERS, Residential 
73,290, O00/TOASTERS: Total 


68,827,500) 
4,462,500) 
13,760,000) 
534,178,000) 
525,188,000) 
5,390,000} 
3,600,000 
90,350,000 
78,900,000 


Automatic 
Non- Automatic 
WAFFLE IRONS 
IWASHING MACHINES. Total 
Electric (Standard Size) 
Gas Engine 
Small 
WATER HEATERS, Storage 
WATER SYSTEMS 
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ANDISING 


All other figures compiled Uy ELECTRICAL MERCHANDISING from sales reports 


of associations and manufacturers, from estimates made by associetion executives and 


eading 


reprint 


CHANDISING 
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manufacturers 


and from 


1947 Census 
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Permission to 


quote, or use is granted provided credit is given ELECTRICAL MER. 


1950 


Copyright ELECTRICAL MERCHANDISING 


1950 


PAGE 63 





DOMESTIC AND FARM ELECTRIC CUSTOMERS 


Total Residential and Urban Rural Non - Farm Form 


Rural Electric Customers Electric Customers Electric Customers Electric Customers 





January 1, 1950 Janvery |}, 1950 January 1, 1950 January 1, 1950 


Maine | 257,000 110,455 113, 45¢ 33,089. 
New Hampshire 166,900 91,455 18,144 
Vermont 106,000 39,814 3, 22,235 
Massachusetts , 301,800 , 132,308 33,5 35,520 
Rhode | sland 220, 400 197,272 7,60 3,522 
Connecticut ; 557,100 369,847 g 22,485 
New England 2,609,200 941,151 134,995 
New York 3,975, 200 ,329,840 )3, 2! 142,070 
New Jersey 311,900 (051,652 234,45€ 25,790 
Pennsylvania ,621,300 ,864,998 592,50 163,798 


Middle Atlantic | 7,908 400 245, 490 | | - “ —Siae 


Ohio 2,111,300 521.192 60,95) | 221,151 

indiana | 74, 10% 662 £82 6 6 ) 174,667 

Ilinois 2,23, 200 732,934 299,833 98,033 

Michigan 1,699, 70 , 174,802 3 9( 170,408 

Wisconsin ; 947,000 569 218 - ' m4 ’ 
East North Central 8,062,900 5,661,028 

Minnesota &C 7,0 485,565 

lowa 700,700 346, 133 

Missouri 973,800 635,806 

North Dakota 118,50 40,593 

South Dakota 132, 00¢ 50,924 

Nebraska 319,500 162,698 


id onsas 4e 5 300 2 58,050 


2D EE FT DU Re wer oor 


West North Centra! 3,536,800 1,979,769 ! 726,316 
Delaware 2,700 46,762 
Maryland 533 10 521,351 
District of Columbia 159, 50¢ 
Virginia 668 900 336, 145 
West Virgina 431,200 170,664 
North Corolina 861,000 318 560 
South Caroline 395 300 143,389 
Georgia : 683, 200 320, 541 
Florida 667, 206 462,034 
South Atlantic 4,482,100 2,319,446 
Kentucky 582 YOK 273,102 137,454 
Tenne ssee OS, 700 376,410 145,802 
Alabama ¢ 16, 10¢ 282,901 ] 39,970 
Mississippi 373,000 148,794 79,557 
East South Centra! 2,265,900 1,081,207 502,783 
Arkansas 391,60 158,200 31 715 
Lovisiane 541, 606 330,954 
Oklahoma : 514,200 304,833 
Texas 724 800 1,047,311 
West South Centra! 172,200 1,841,298 
Montana 149, 1K 13,67 
Idoh« : 
Wyoming 
Colorado 
New Mexico 
Arizona 
Utah 
Nevada fy ‘ ; > 
Mountain 1,213,100 385,043 3 
Washington 649 & 3 U 76 180 277 78,362 
Oregon 417,20 38 § | 4,61C 64,011 
California 2,926, 90C 2,23 . 963,451 132,004 


~ Pecifie 3.993500 860, 858,338 Shi 274,377 


_— 


TOTAL UNITED STATES 37,244, 100 , 986, 7,793,989 4,863,286 


Oa — AU O 





= 
N 











Totals estimated by Ediven Electric tnstitute on basis of 8 Mos 1949 cuntomer dete thes tebduiotion ssued periodically, is presented in preference to the Census figures on 
Form figures estimated by Electrical Merchandising om besis of REA dota as of June 30, 1949 Occupied Dwelling Units Using Electricity becouse it maintoins ao continual bose for stote 
Other figures estimated by Llectricel Merchandising on bovis of data trom 1940 Housing as well as national market computation. These figures ore used throughout all Electrical 
Conse, U. S$. Department of Commerce. This term “Domestic Electric Customers” ond Merchandising celculetions on saturation 


PAGE 64 JANUARY 1950—ELECTRICAL MERCHANDISING 





RADIO RECEIVER OWNERSHIP. . . ty states, 1949 


__ RURAL - *NONF ARM RURAL - FARM 


io % Rodio s |. 
Families [Rodic Families | Families Radio| Families Families Radio| Families! Families |Radio 


——————_— —> ee cee - . n" ST SA ca 


239,320 108,980 | 98.2 106,990} 101,760) 93.8 95,450 40,260 | 91.6 
154,080 94,730} 98.0 | 92,850} 47,650) 95.0 45,270 17,020 | 93.8 
97,550 42,140} 98.4 41,480; 34,660 | 94.7 32,820 25, 100} 92.6 
1,280,650 | 1,163,870) 99.1 | 1,153,450} 106,290 | 97.5] 103,630! 24,540] 96.0 
211,970 195,500| 98.9 193,430 16,930 | 97.2 16,450 | 2,170} 96.3 
564,430 388, 100 | 99.0 384,180) 158,490 | 98.1 | 155,530) | 25, 810 


> - + + - - 
2,548,000 | 1,993,320 | 98.9 | 1,972,380 465,780 | 96. 4 ‘449, 150 134, 900 | ' 
4,069,840 | 3,511,330 | 96.8 | 3,400,180 522,320 | 97. 3 | 507,990 172, 050) 


1,283,770 | 1,078,880 | 96.4 | 1,039,790} 218,440 | 97.4 | 212,840 32,580 
2,767,200 | 2,029,630 | 95.7 | 1,941,810 675,810 | 96.0 | 648,440 193,060 





- yp 








4" 251,000 
New Hampshire ....... 159, 400 
Vermont Ce alae 101,900 
Massachusetts Sa ,294,700 
Rhode Island. .... ; 214,600 
Connecticut. ey 572,400 


New England | "594,000 | 
“4,205,700 | 
New ohh 329,900 


Pennsylvanio.......... 898,500 | 
8,120,810 | 6,619,840 | 96.4 | 6,381,780|1,416,570 | 96.7 |1,369,270| 397,690 


owowovwvovd 
Vionwm 


~~“ 
iA | G9 | G9 GO 09 LH O» ¢ 
wmun@m pn om won Nw 


000} 





5 


__ Middle Atlantic... 8,434, 100 | 416 


Ohio esas sled by hee 311, 300 | 97.4 | 2,251,560} 1,608, 820 | 97.8 | 1,573,320] 439, 270 | : 97. 3} 427,250) 263,210 
Indiano i 170,200; 96.5 | 1,129,530 690,760} 97.1 | 670,860] 258,650 | 96.5 | 249,700 
Ilinois 584,700 97.5 | 2,519,830! 1,950,500/ 97.9 | 1,909,080) 377,720 | 96.9 | 366,050 
Michigon.... 774,800; 98.1 | 1,740,560) 1,177,920| 98.4 | 1,159,410} 380,440 | 97.9 | 372,600 
Wisconsin 736, 400; 97.7 914, 710} 564,800 | 98.4 ¢ 176,750 : 171,880 


__Eost North Central... | 8,777,400] 97.5 | 8,556,190 | 5,992,800 | 97.9 | 5,868,510| 1,632,890 | 97.2 |1,587,480 











iemente 829.3001 97.7 | 810,010| 404,000] 98.2 '210| 148,540 | 97.8 | 145,310 
<..... 780,100| 97.1| 757.340! 389.1901 97.3 161.850 | 96.8 | 156,720 
iceees "| 1.194200! 94.4 | 1,127°530! 718/250] 96.1 215.070 | 94.1 | 202,330 
North Doketa 145,900| 97.0| ‘141480! 46,5001 97.9 31.460 
South Dokoto..........| 170,700! 95.9| 163,660!  55.110197.0 37410 
Neheeshe 384,200| 95.8 | 368,180| 185,250| 96.9 84°610 
Kansas $00,500 | 95.3 | 572,000 | 288,920 95.9 | 277,180) 155,560 

West North Central... | 4,104,900/ 96.0 | 3, 940,200 | "2, 167,220 | 96.9 | | 2, 099,640| 834,500 
ikincse -... | 86,8001 95.4 82,770| 46,930/95.9| 45,020] 27,040 
Merylond 596,400| 95.7 | 570,650} 368,160 | 355.770| 175/330 
District of Columbio..... | 238,800) 96.8 | 231,160! 238800196.8| 231.1601 ........... 
Sealele. .. . | 770'300| 89.5| 689/070! 374:350|92.2| 345,170| 206,450 
West Virginio. 473,300 92.0 | 435,430 | 168,580 |94.7 | 159,680] 194,550 
North Carolina 898, 500 | 87.1 782,830 | 358,850 , 317,340} 241,320 
South Coctinn 489.400 | 83.2 | 406.950! 180,910|83.6 | 151/160] 162'960 | 8e. 
Gésiate 855,900 83.4} 713,600} 403,230|/83.8| 337,960| 214°510 | 88.1 
Florida 728,600 | 87.4 636,600 | 463,540 | 87. 406,930! 204,770 | 88.5 


South Atlontic....... | 5,138,000/ 88.5 | 4,549,060 | 2,603,350 | 90.3 | 2,350, 190|1,426,930 | 90.8 |1,295,750 |, 107,720 


ae o> p——- soe $—--—— > 


Kentucky 734,400 89.2 | 655,190|  289,950|92.7 | 268,920] 192,830 | 91.0 251,620 
Tennessee 830,800 87.0 | 722,520| 370,450|88.4| 327,320| 197,140 | 90.4 263,210 
Alabome . . 742,500 | 82.7 | 614,360] 333,120/84.1 | 280,150] 174,580 | 87.6 234,800 
Mississippi 569,600 79.8 | 454,760 | 194,300 80.2 | 155,780] 114,070 | 86. 261,230 


—_—__— — = - o- 


East South Central. i 2, 877,300. 85.0 | Ss 446,830 | 1, 187,820 | 86.9 | 1,032,170! 678,620 ‘ 1,010,860 
Achenses ~~, | 531,100) 63.9 | 445, 600 | 186,940185.7 160,260| 141,520 . 202,640 
Levisiene a 700,400 | 84,1 588,750 | 383,840|86.0| 330,000) 172,500 
Oklahoma 673,300 | 89.5 602,930} 361,340|91.5 | 330,470) 152,420 

2,083,700 | 88.5 | 1,844, 840 | 1,367,630 | 89.3 | 1,221,010] 373,330 


~ West South Central... 3,988,500 87.3 3,482,120 | 2,299,750] | 88.8 | (2,041,740! 839,770 | 


-4 
155,600 97.2 151,260| 88,380! 197.4 | 86,090! 30,560 

156,000 97.3 151.820 69,290 | 97.1 67,310! 33,630 

REE Be 81,900 | 97.1 79,510 40,560 | 97.2 39,420} 24,570 

Colorade 363,100 | 96.9 351,920 240,840 | 97.3 234,220| 67,730 

iieaigie'. . ss 5% Geese 168,000 90.9 152,740 82,570 | 91.5 75,570| 41,930 

Arizona 184,100 93.7 172,580 75,290 | 94.1 70,880} 76,860 

Utah 175,200 98.5 172,500 112,770 | 98.5 111,040! 36,070 
Nevado 2th tsa 45,300 96.3 43,640 23, 300 | 96.4 22, 660 18,500 


ousinata -. s+ | 1,329,200, 96.0 | 1,275,970 | 733, 20 | 96.5 | 707,190 


achinaben ~———— +"799.900 | 97.8 | 713,720) 403,650197.5| 393,740| 209,520 | 98.2 | Y116,730|97.9| 114,320 
Cneien Se tito 497,000| 97.4 483,830} 273,530|97.7| 267,110 79,420 
Culleric. .. |... | 3,222,600 | 98.2 | 3,164,500 | 2,324,910 |98.3 | 2,286,340) 60 | 97. 7 | 245,670 


Pacific... . | 98.0 4,362,050 | 3,002,090 | 98.2 | “2,947, 190} 97. | 97.5| 439,410 
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TOTAL UNITED STATES | 41,692,900 94,2 | 39, 281,230 | |26, 559, 390] 95.5 25,400 790 8,621, 690 -5 18,144, 6,471,820 | 88.6 |5,735,770 


= = 





Token from “Redio Fumilies—U.S.A. 1949,” published by thy Broad 
Bureeu, inc, New York, N.Y.) 





ELECTRICAL MERCHANDISING—JANUARY, 1950 PAGE 65 








INDEX OF SATURATION... JANUARY 1950 


All figures, except radio, dryers, oil space heaters and gas engine washers, based on 37,244,100 domestic and 
farm electric customers. Radio, dryers, oil space heaters and gas engine washers, based on 41,692,000 total homes*. 


Number of Percentage of Number of | Percentage of 
Homes With Wired Homes | Homes Without | Wired Homes 





Air Conditioners, Room 
Bed Coverings (Elecric) 
Blenders (Liquefiers) 
Cleaners, Vacuum (Floor) 
Clocks 

Cottee Makers 
Dishwashers (Electric) 
Dryers, Clothes, Elec. & Gas 
Food Waste Units 
Freezers 

Heaters, Convector & Radiant 
Heating Pads 
Hotplates 

Ironing Machines 

lrons 

lrons, Steam 

Mixers 

Oi! Burners 

Oil Space Heaters 
Radio Receivers * 
Ranges 

Refrigerators 

Roasters 

Sandwich Toasters 
Shavers 

Television Receivers 
Toasters 

Waffle lrons 

Washers (Electric) 
Washers (Gas Engine) 
Water Heaters 


3,760,000 


27 5,000 
1,785,000 
650,000 
19,660,500 
28,380,000 
17,170,000 
575,000 
255,750 
505,000 
1,950,000 
8,067,500 
10,517,500 
7,462,000 
3,144,300 
32,581,500 
3,400,000 
9,031,500 
4,388,500 
5,775,000 
39,281,230 
6,706,000 
29,500,000 
2,830,000 
9,865,000 
10,112,500 
3,600,000 
24,812,000 
11,188,000 
25,563,800 
1,269,200 


36,969,100 
35,459,100 
36,594,100 
17,583,600 

8,864,100 
20,074,100 
36,669,100 
41,437,150 
36,739,100 
35,294,100 
29,176,600 
26,726,600 
29,782,100 
34,099,800 

4,662,600 
33,844,100 
28,212,600 
32,855,600 
35,917,900 

2,411,670 
30,538,100 

7,744,100 
34,414,100 
27,379,100 
27,131,600 
33,644,100 
12,432,100 
26,056,100 
11,680,300 
40,423,700 


99.3 
95.2 
98.3 
47.2 
23.8 
53.9 
98.5 
99.4 
98.6 
94.8 
78.3 
71.8 
80.0 
91.6 
12.5 
90.9 
75.8 
88.2 
86.1 

5.8 
82.0 
20.8 
92.4 
73.5 
72.8 
90.3 
33.4 
70.0 
31.4 
97.0 
89.9 
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SATURATION BY STATES...son. 1, 1950 








Refrigeretors 


Total Electric 


Customers with | 
Household Elec- 


tric Refrigerators 





_ ae 
OD eds i cas Sh he 


New Hampshire. . 
Vermont 


Massachusetts . . 

Rhode Island ... 

a Ae ere 
New England. . 

New Jersey 

Pennsylvania 


_ Mi Middle Atlantic 


Ohio. 


Indiona. . 


IHinois 


Michigan 


Wisconsin 





East North Central... 


Minnesota 
lowa. 
Missouri 
North Dakota 
South Dakota 
Nebraska. 
Kansas 


West North Central . 


Delaware 

Maryland 

District of ¢ lumbia. . 
Virginia 

West Virginia 
North Carolin 
South Carolina 
ULeorgia 


o 


Florida 


South Atlantic ... 


Kentucky 
Tennessee 
Alabama 


AA SSISSIDD! 








153,400 | 
106,200 | 
67,850 
1,017,750 
194,700 
480,850 


3,312,850 | 
1147550 | 
2,301,000 


6,761,400 | 


1,846,700 | 


843,700 
979,450 
416,000 
637,200 









6,723,050 83.38 
651,950 80.79 
539,850 77.04 
843,700 86.64 

82,600 69.70 
97,350 | 73.75 
253,700 | 79.41 
336,300 69.30 
2,805,450 | 79.32 
70,800 85.61 
581,150 } 83.91 
492,650 73.65 
345, 150 80.04 
578,200 67.15 
274,350 69.40 
528,050 77.29 
483,800 72.51 

3,354,150 | 74.83 
433,650 74.40 
581,150 83.75 
386,450 62.73 
212,400 56.94 


————— 


BIG SRR 








| 
| 





| Ranges 
PETE | ——— 
| Total Electric | 
% of State | Customers with | % of State | 

Electric | Household Elec-| Electric 

Customers | tric Ranges | Customers 
——- -~+4+—— mage ESEEROEE 
59.69 56,097 21.83 
63.63 40,772 | 24,43 
64,01 23,023 | 21.72 
78.18 159,567 | 12.26 
88.34 35,753 | 16.22 
86.31 108,082 | 19.40 
77.45 | 423, 294 | 16.22 
83.234 317. 870 8.00 
87.47 102,369 7.80 
87.78 482,883 18.42 
85.50 | 903, 122 | 11.42 
87.47 476,865 22.59 
78.55 257,579 23.98 
88.73 335,962 15.06 
83.31 476,629 28.04 
67.29 214,589 22.66 











_Weshers 


Total Electric 
Customers with 
Electric & Gos 
Engine Washers 








—— = 


a ayn 


% of State 
Electric 
Customers 


169,955 66. 1B 
82582 | 49.48 
| 77,103 72.74 
| — gog'e7e =| 69.11 
140,394 63.70 

407,021 73.06 
1,776,733 | 68.09 

"3,032,549 | 51.13 
756.529 | 57.67 
2,681,250 |*102.29 
5,470,328 | 69.17 

| 3.075.305. | 98.29 
| 905, 155 84.27 
| 2030607 | 91.02 
1,481,092 87.14 
789.709 | 83.39 








761,624 7,281,868 
194.172 24.06 | 769,853 
124573 17.78 664,566 
185,560 19.06 1,038,881 
42.50) 35.87 133,757 
40.741 | 30.86 146,810 
64,613 | 20.22 325,023 
61.905 | 12.76 372. 140 
714,065 | 20.19 "3,451,030 
62,170 

126,146 16.27 537.827 
146,015 21.83 348,801 
82.041 19.03 426,846 
222.491 25.84 317.74) 
102,205 25.86 91/349 
192.213 28.13 262,308 
213,046 31.93 230,605 

1,084,157 | 24.19 2,277,647 | 

70,966 12.17 387,13) 
265,909 38.32 463,650 
139,142 | 22.58 194,292 
41072 | 11.0) 79.020 











+> 





* 90.31 


95.40 

94.84 
106.68 
112.87 
111.22 
101.73 

76.68 
* 97.57 
75.17 
77.65 
52.14 
98.99 
36.90 
23.11 


38.39 
34,56 


50.82 


66.41 
66.82 
31.53 
21.18 








S ee 











lroners 


Total Electric 
Customers with 


Electric lroners 
rs Bo 


16,792 
11,73) 

7,222 
96,145 
15,795 
82.451 


230,136 
284,913 

98,040 
291,879 
674,832 
290, 286 

95,603 
244,684 
209,521 

83,344 


923,438 


77,762 
53,627 
84,161 
10, 306 
9.989 
32,822 
27.975 


— 


. ee 
296,642 


5,655 
27,7380 
30,361 
22,954 
38,459 
21,363 

7,782 
25,930 
24,475 


~ 204,709 
23,577 
32,698 


15,327 
7,673 













*% of State 
Electric 
Customers 







6.53 
7.03 
6.81 
7.39 
7.17 
14,80 


“8.82 
7.17 
7.47 
11,13 
8.53 
13.75 
8.90 
10.97 
12.33 
8.80 


11.45 


9.64 

7.65 

8.64 

8.70 ; 
7,57 ; 
10.27 

5.76 

8. 39° 

6.84 

5.20 
19.04 

3.43 

8.92 

2.48 

1.97 

3.80 

3.67 


4.57 
4.04 
4.7) 


2.49 
2.06 















































































East South Central 1,613,650 71.21 517,089 22.82 1,124,093 49.61 79,275 3.50 
, 4 ; 4 ‘ . 
Arkansas, .. 259,600 66.29 28,763 7.: 145,090 37,05 10,102 2.58 
Louisiana. 392,350 72.44 19,377 3.58 305,917 | 56.48 20,268 3,74 
Oklahoma 356,950 69.42 23,589 4.59 | 355,182 | 69.07 26,748 5.20 
Texa PPE Re 1,392, 40€ 80.73 134,386 7.79 856,505 | 49.66 76,792 4.45 
+ + 
_ West South Central . 2,401,300 {| 75.70 206,115 6.50 1,662,694 52.41 133,910 4.22 
- + +— : ; ee Re 
Montana . 106,200 | 71.23. | 44,555 29.86 | 118,378 79.39 15,096 10.12 
idohe 118,000 72.44 72,097 47.94 101,358 | 62.22 11,936 7.33 
Wyoming 41,300 63.93 10,368 16.05 43,620 | 67.52 5,749 8.90 
Colorado. . 247,800 75.94 50,493 15.47 264,384 | 81.02 28, 367 8.69 
New Mexico 67,250 55.16 7,952 6.47 50,104 | 40.73 5,186 4,22 
Ari oe os 11&,000 67.47 16,227 9.26 103,691 59.28 10,558 6,04 
tat 144,550 82.79 74,695 42.72 184,226 |*105.51 20,565 11.78 
levada. 32,450 | 86.07 18,348 8.67 26,125 | 69.30 4,437 11.77 
= , ——> ——— + 
Mountain 876,150 | 72.22 | 300,735 | 24.79 | 891,886 | 7352 | 016% | 8.40 
ashing? 489,700 75.41 319,995 | 49.20 | 904,476 | 77.68 83,065 12.79 
eq 31£,600 76.37 216,503 51.89 | 306, 388 73.44 47, /0& 11.44 
forr 2,135,2CC 72.97 262,301 8.96 | 2,025,857 71.26 368,691 12.60 
+ > + - Tt — - _ - + 
Pacitic 2 944,100 73.72 | 755,799 18.93 | 2,896,721 | 72.52 499,464 12.51 
Total United States 29,500,000 79.21 6,706,000 | 18.01 | 26,833,000 | 72.05 3,144,300 | 8.44 
“West North Central and other high saturation creas reflect use of ng on Basis of Dato Compiled by Notional Electical Monufocturers 
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NEARLY PERFECT diffusion without loss of light is COMPLEXIONS AND STEAKS both ore flottered by EASING MAINTENANCE ond cleaning problems for 


made possible by the new inside white finish on G-E's light from G-E's new “de luxe warm white” fluorescent schoo! custodians are low brightness fixtures without 


whiter white” incandescent bulbs Marvin Pipkir ramps. The new lamps provide an answer to fluorescent cross louvers. By using a vacuum cleoner with brush 


The 1950 
LIGHTING MARKET 


General Electric officials review a record-breaking year 
and explain their reasons for being optimistic about the 
industry's future, in which appliance dealers have an 
important (and profitable) role 

By TED WEBER 


GOLD FLUORESCENT 


25 years ag liscovered how to frost the inside lighting for social environment 


bulb successfully, compores the old and the new f all lors, and will make possible ao 


wt the beauty attachment, maintenance men can clean these fix 
simplified line tures aft a one per minute rote 


{ reverses it 

Nomi Viciss iffered dur r the depression being 

electric lamp industry uch less ere than those of other 
retail sales volun 1 

has ever knowr Idition, 1° V the first year 

wy shipments of uring ch : s an adequate 

it reach the levels predicte: ippl all types mps, war-born 

i even fell somewhat | Or lisappe ng finally with the 

rd high. But in actual wou! n late summer that 

abundance of Christ- 


1949 was, in the opin tre Hi It was evident as 1949 


ontrasted with tac 


ot General Electric ew t i clo that the “better year ‘ 


1 record-breaki 1 ng predicted in last January’s 
MERCHANDISING had ma- 

A Stable Industry 
t for this prosperity 1 It does not appear it 1950 will see 
ided declines suffered by n record estal ed in the indus 
ines are not hard t try ial t Nela Park feel 
business has alway that thi ear iles will, on the con 


st stable segments of t vy, fa htly behind 1949's record 


AMP CARTONS 


“ 


JANUARY 1950—ELECTRICAL MERCHANDISING 





REFLECTOR FLOOD AND SPOT lamps ho 2 multi BEFORE AND AFTER explanations are made easy in G-E's traveling lighting clinic which takes to the road 
round the home: retailers wil! find that this year Here an engineer uses concealed lamps in the ‘‘ceiling’’ of the model school room and new furnishings 
up their lamp volume. Mountec to point out the obvious advantages of good lighting ond cheerful surroundings The clinics will present 


m the work ber the reflector programs for specific groups on residentiol, commercial, school, industrial and office lightin Exhibits of fixtures 
is J 2 ‘ 9] 


se rou 


— i lic . ccompanying the clinic are changed for each type of audience 


wea t ’) 


TABLE | 


these shipments have LAMPS AND LAMP SOCKETS IN THE HOME 
ahead of the indus Av. ¢ alt homes Av, # per home hav of homer having 
curve, a statistical Mey 1046 1947 1949 1946 1947 19 1946 «61047)=—1049 
l-stick to deter Lamp sockets... 18.0 18.0 17.5 
has been Live lamps in sockets 15.3 15.3 15.2 
1. The Lamps in reserve A ta t . 36.0 32.6 
stimated ship- Empty sockets ae Re. Sa ; © 659 648 
; i about the same Burned out lamps in socket 0.6 0.5 0.5 d . x 31.8 25.3 
1949 bring the industry con- Burned out lemps and/or 
loser to what is normal— empty sockets 2.7 2.7 2.2 J y 73.1 71.2 
nfortably ahead of the Bumed out lamps and 
empty sockets 25.0 19.0 
Burned out lamps or empty 
Meppy Future sockets & reserve lamps 
happy outlook for continued on hend 25.9 20.2 
business (with a pew rece rd pos Reserve lemps end no 
being established in 1951) is not burned out lamps of 
(Continued on page 264) empty sockets 


RELIGHTED FACTORY of Greist Mfg. Co., in New Haven, Conn. utilizes two A COMBINATION of lighting systems provides a high level of illumination ond 
mounting heights for fluorescent fixtures In oll areas the illuminotion level is dramatic display lighting in this Chandler shoe store in Chicago The reor wall 
ver 80 footcondiles. Sixty percent of nation’s foctories still have inadequate is a curved luminous pottern of glass ponels. This arrangement attracts interest, 


that < rast th a 66 percent figure immediately after the war draws customers to rear sales areas ond reduces glare on front windows 


wel 


9 | 
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HOW THE APPLIANCE MARKET 





SO deees 
New Hampshire 
Vermont. . 
Massachusetts 
Rhode Island 
Connect ic vt 


New England 


New York 
New Jersey 
Pennsylvonia 


Middle Atlantic 
Ohio 


Indiana 
Illinois 
Mic higan 


Wisconsin 
East North Centra! 


Minnesota 
lowa 
Missour: 
North Dakota 
South Dakota 
Nebraska 


Konsas 
West North Centra! 


Lelaware 

Mary! mo 

District of Columt } 
Virginia 

West Vir ina 

North Carolina 
South Carolir 
se0rgia 


Florida 
South Atlantic 


Kentucky 
Tennessee 
Alabama 


Mississipp 
East South Central 


Arkansas 
l oursiana 
¢ klahom } 
Texas 
West South Central 
Montana 
Idah 
Wyoming 
LColorad 
New Mex 
Arizona 
Vtal 
Nevada 


Mountain 


Washington 
Uregor 


VColitor 


Pac tic 


Electrical Customers 
a in 


Jan. 1, 


Residential & Rural i 


% of 
U.S. Total 
, SE) ARES Sy 
257,000 0 
166,900 45 
106,000 | .28 
1,301,800 | 3.50 
220,400 | .59 
557,100 | .50 
t ee 
2,609,200 | 7.01 
3,975,200 10.67 
1.311.900 3.52 
2,621,300 7.04 
7,908,400 21.23 
2,111,300 
1 074,100 
2,230,800 
1 699.700 
947,000 


8,062,900 


807,000 
700,700 
973,800 
118,500 
132,000 
319,500 
485,300 
3,536,800 
82,700 
533, 100 
159, 500 
668,900 
431,200 
861,000 
395,300 
683, 200 
667,200 
,482, 100 
582 900 
693,900 
616,100 
373,000 


1950 


265,900 


39 1,600 
541,600 
514,200 
, 724,800 


172,200 
149, 100 


162,900 
64 600 
326, 30( 
1» ry 

‘4 \ 
, 


17 


4 90 
“AD 

\ 

{ 


213, 100 
649 400 
$17,290 
2.926.900 


3,993,500 


Home Washer Ship ments* 


lroner Shipment s* 





+ 


First 8 Months | 


1949 
. —EE 
6,492 | 
3,511 | 
2,275 
42,551 
7,548 
18,241 | 
80,618 
108,464 
42,358 


% of 


| U. S. Total 


43 
.23 


127.145 


277,967 
90,360 
43,860 
79,265 
66,124 
30,844 


310,453 


25,157 
29.013 
49, 256 
6,179 
7,101 
14,686 
15,793 
147,185 
3,395 
18,257 
17,093 
26,272 
25,814 
38,614 
16,891 
36,976 
29,202 
212,514 
28,073 
45,361 
25,701 
16,351 


115,486 
19,384 
34,820 
14,542 
80,834 


149,580 


5,782 
6,770 
2,387 
13,442 
4,876 
7,518 
8,480 
3,254 
52,509 
28,032 
18,320 
125,516 
171,868 


—t at KD | 
oOo woew 
aowuwow 


a) 
Oo 


WwW 


et HS gO HD ot oe ot 
8/ St -¥S30 


N= iw 
NN) oO 
0 Oi 


oO 
oa 


5.32 
9.85 
38 
45 
"16 
89 
32 
49 
56 
21 
3.46 
1.84 
1,21 


2°77 
O.4/ 


11.32 


First 8 Months 


| 


12,503 
3,537 
11.414 


% of 
U. S. Total 








27,454 
11,971 
3,915 
10,440 
9,715 


—EEE 





24.91 
2.54 
2.18 
2.93 

.57 
A 
1.40 
1.19 


16.79 





TOTAL UNITED STATES 


37,244, 100 


1,518, 180 


100.00% 


157,807 


100.00% 





*The state sales figures represent the 


focturers reporting on o stote bosis. They do 


nor even full associotion figures 


volume of only those monu- 


not represent industry 


JANUARY 


1950 


ELECTRICAL 


MERCHANDISING 





Manufacturers’ Shipments by State for 8 Months 
1949 Compared in Percentage to Total, and Percent 


of Primary Market, Division by Electrical Customers 





Refrigerator Shipments * Range Shipments * Water Heater Shipments* Freezer Shipments * 


} 


First 8 Months | 2, First 8 Months % First 8 Months 
1949 U.S. Total 1949 | U.S. Total 1949 
Picts Reed anate. ee Retina 





First 8 Months 
1949 





4 
U.S. Total 


16,870 | .62 4,336 ; 1,856 ‘ 1,112 
10,314 | ; 2,619 | 

7,040 | ; 1340 Vermont 
60,486 | ; | 13,565 Mossachusetts 


wer | 3, 280 : | ; Rhode Island 
28,634 | 8,050 ‘ 5S ae | : . Connecticut 


1 43,021 33,199 


223,807 : 28,776 
74,572 2. 8,693 
162, 181 . 39, 180 


460,560 ; | 76,649 


112,233 ; 29,993 
70,965 j 19,482 i ; . 
130,969 ‘ 21,458 , , | . Illinois 
91,592 a 23,261 : 
56,847 .0S 14,102 ’ , ’ . . Wisconsin 


462,606 i 108,296 | y East North Central 
52,786 ‘ 10,997 ‘ Y A | ., , Minnesote 
59,225 18 12,041 
95,584 33 15,218 
14,962 4,545 
15,955 a 4,134 
32,688 2 7,922 
36,730 .. 5,372 

307,930 ; 60,229 West North Central 

5,674 + 1,335 
35,524 : 5,286 : ; ‘ 
25,485 3,435 : ‘ x ; District of Columbia 
51,939 15,707 ; Virginia 

49, 558 11,319 : 5 F West Virginia 
79,954 29,695 ; p North Carolina 
37,298 15,414 i i . South Carolina 
66,247 21,853 ; ; P Georgia 
53,926 19,215 


405,605 123,259 | South Atlantic 
61,898 12,152 | Be -, » Kentucky 
93,293 35, 158 ‘ | ; ... Tennessee 
58, 155 18,548 | | -... Alaboma 
43,829 6,049 eer , . » Mississippi 
257,175 71,907 | | Lae East South Central 


58, 632 4,573 79 
443 2,063 36 
2,991 51 
12,639 2.18 
22,266 3.84 
ss h|.)hCe 
6,986 1.21 
1,018 18 
5.059 87 
957 V7 425 
1,295 22 639 
5174 89 2,723 
1,694 29 982 
25,916 4.47 12,278 5,29 


22,052 3.80 8.10 | 3.52 | Washington 


16,951 2.92 7,100 3.06 : ae Oregon 
.88 19,293 | 3.32 7,034 3.03 403 | §  «» Colitornia 
217,973 | 58,296 | 10.05 22,294 9.61 


i 


2,720,459 | 100.00% 580,008 | 100.00 % 231,976 100.00% : ...+ TOTAL UNITED STATES 








New Hampshire 





New Jersey 
Penn sy Ivania 
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Prepared by Market Analysis Department of E lectrical Merchandis- 
ing, on Basis of Figures Compiled by Edison Electric Institute, 
The Nationa! Electrical Manufocturers Association, and the Ameri- 
can Home Loundry Manufacturers’ Association. 
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BUDGET YOUR 1950 BUSINESS 


Controlling the ratio of costs to sales with a budget is the surest way to 
maximum profits, says accountant Roberts—who makes it easy to set up yours 


January $2,625— 3.5 


By ARTHUR ROBERTS Febreary 2,400— 3.2 
Public Accountant WHAT A BUDGET WILL DO FOR YOU we for 


It will help you keep a tight control over expenses, because it May 8,550—11.4 
1 p you p 9 P ‘ : on 7,500—10.0 
. 


will show up unexpected increases immediately July 7125— 95 


August 4,575— 6.1 
? It will serve as a sales incentive, keeping before the dealer and Sacneaiies 5 250— 7.0 
. 


his salesmen all the time the volume that must be attained to October 6,900— 9.2 


cover overhead and net the desired profit November 8,625—11.5 
December 9,750—13.0 


3 It will disclose immediately when the margin has dropped below —_——_——— 
» the figure set for profitable operation and serve as a check Totals $75,000—100.0% 
on price-cutting, over-allowances on trade-ins and faulty pricing 


ro-~ 
ae 


4 It will help you buy right and prevent you from freezing too 
« much of your money in inventory 


ee ee 


A It will serve as a yardstick in business analysis. The prepara 
« tion and review of a profit and loss statement is of limited use 
unless you have some means of measuring results. The budget 


2 


JANUARY BUDGET 


Sales $2,625 00—100 
1,706.25— 65 


a 


provides that yardstick 


a 


: 
bt 
4 
t 
: 


6 It enables you to apply planned management to your business Cost of goods sold 
» with a limited amount of paper work and time 


Margin on sales $ 91875— 35 
Overhead expense 787 50— 30 


Net profit on sales $ 131.25- 


Sales $75,000 
Cost of goods sold 48 750 


Margin of profit on soles $26,250 


Soles 
Overhead expense 22,500 


Cost of goods sold 


. 7 
Margin of profit on sales Net profit on soles $ 3,750 


Overhead expense 


Net profit on sales 


(ne 
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PREPARING A BUDGET is a job that only the dealer himself can do—and it need not be 


variation, the reasons. It provides some from actual results, but with the pass 
semblance of constructive control. The ing months and close attention to the 
fact that in any month there may be a figures, the dealer will find himself 


vig difference between estimated and doing a better job of forecasting. Ii a 


a greater actual results does not negate the value lealer finds that some of his original 


les volume of a budget as a check-sheet on opera estimates are wide of the mark he may 


s a brake tions revise them. Industrialists, who have 


an st. estimates mz widel ichieved great success with budgets 


bates YOUR BUDGET MAY LOOK LIKE THIS 


‘ x per ren e€ 
better base than average 


shown by group 





1OS VATYV ac ord aah an T os 
the territory, man sol4 | t 
et. . | ket. jot. 


T 
| $1706 éele | 


| 
; 








volume 
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Deo. 
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ordeal if it's systematically set up in reverse as described below 


frequently must make changes in the 
estimates as the passing months bring 
unforeseen conditions into the picture 

From our field experience during 
the past few years we can safely say 
that less than 10 percent of appliance 
and radio dealers use this important 
business control. In our investigations 
we found that 95 percent of those who 
did use budgets earned a profit, none 
lost. money, and most of them antici 
pated substantial profits and made 
what they expected. They had far bet 
ter results than those who did not 
budget 


A Management Market 

rhe dealer who got by in the sellers’ 
market largely on his mother wit and 
the acquisition of something to sell at 
a time when customers bought almost 
anything, will not get by in this buy- 
ers’ market, which, incidentally, ex- 
perts in the commercial field contend 
is a misnomer. We are in a manage- 
ment market, they say, and this sounds 
more like it. To make a satisfactory 
profit today the dealer must utilize 
planned management. The keystone of 
planned management is a budget. It 
provides a springboard from which to 
get perspective on future business 
movement. Even though the goi~g may 
be rough and unpredictable, a compass 
is essential to a mariner, In fact, it is 
needed more in turbulence than in 


calm. End 
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VOLUME OF TRADE-INS HANDLED BY DEALERS LIKE HERMAN HANTOBER, PHILADELPHIA, SHOWS THAT 


| Refrigerator Selling is a Replacement Business 


ELECTRICAL MERCHANDISING ’s fourth dealer survey reveals that 15 
out of every 100 sales now involve a trade-in and that three fourths of 


the dealers—as compared with only half in last survey—accept trades 


By JAMES BOLGER 


Three out of Four Take Trades 


All Groups Covered 
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REFRIGERATOR DELIVERIES VS. TRADE-INS 


Nember of Retigeretor Nember of Desien 


Ageagind @ ate is ~ Toking 
32 
4 

126 
"1 

9 


Delivered 
18,979 4,970 
Department Stores 13,951 2,343 
Utilities 27,562 1,090 
Furniture Stores 8 602 1,780 
Hardwere Stores 2,070 566 
Automotive Stores 595 196 
Plumbing Stores 747 170 
Lumber & Bidg. Supplies 88 8 
General Stores 51 6 
Jewelry Stores 138 12 
Music Stores 52¢ 

Cher and Unclassifiebs 3,357 599 


Appliance Dealers 


sese3 


w= —_ 
>wonwwn- © 


Total Dealers 76,668 11,863 629 


Average Number of Refrigerators Delivered (76,668 re- 
frigerators sold by 844 dirs.) 
Trade-ins accepted vs. Refrigerators Delivered (11,863 
trede-ins; 76,668 refrigerators sold) 
Dealers Accepting Trade-ins (629 out of 844) 


91 refrigerators 


15.47% 
74.53° 


COMPARISON OF FOUR SURVEYS 


Current Third Second F vest 
Survey Survey Survey Survey 
(Sept. 1949) (Sept. 1948) (Sept. 1947) (ian, 1947) 
Average Number Refrigerators De- 
livered 91 82 82 25 
Trade-ins Accepted vs. Seles 15.47° 4.81! 1.30° 1.11° 
Dealers Accepting Trade-ins 74.5 56.7 30.6"; 12.6' 


DISPOSAL OF TRADE-INS 


(Units) (Units, 

(Units) Rented Recond. (Unis) (Units) (Units) 
Sold or a (Units) Os Not Re Tots! 
Resold Scrapped Trade-ins 
4,970 
2,343 
1,090 
1,780 
566 
196 
170 


No. Din. 
Revorting “Ast” Loaned 


273 Applience Dealers 1,366 83 1,990 790 703 
76 Department Stores 832 24 887 306 294 
52 Utilities 364 1 471 139 115 
96 Furniture Stores 648 16 450 296 370 

Hardware Stores 206 5 206 51 98 
Automotive Stores 134 0 23 12 22 

Plumbing Stores 52 0 69 23 26 

Lumber & Bidg. Sup 6 0 0 2 0 

General Stores 1 0 a 0 3 

0 2 2 
0 45 12 17 
4 61 


Jewelry Stores a 
Music Stores 37 
Other & Unclassi- 

fiable 


7 
coooooooooos 


Total Dealers 3,993 
Percent 33.2% 


143 4,282 1,754 1,713 
1.2% 36.1% 14.8% 14.4% 





DEALERS’ INTENTIONS ON ACCEPTING TRADE-INS 


tntend to Accent Trede-tna? 


Accepted 
No Din Ded Not Vrede tes 


Reporting 
305 Applience Desien 
90 Department Stores 
Utilities 
Furniture Stores 
69 Hardware Stores 
10 Automotive Stores 
12 Plumbing Stores 
2 Lumber A Bidg. Supplies 
3. General Stores 
2 Jewelry Stores 
13. Music Stores 
53 Other & Unclessifiadle 


Know JenJune 1949 
273 

% 

52 

96 


Beowtk 


12 
34 


eoco-c-ouwrto SF 
eccooocooocowoo 


weoooo-so 


_— 


844 Total 85 27 3 629 
100% Percent 10.1% 15.0% 4% 74.5% 
The date of probeble acceptance of trade-ins was reported as follows: 
Nun ber of Sof 815 
Desien 


Dealer 
This Year 49 23.1% 
Later % 16.7% 
Did Not Know 3 1.4% 


Will Not Teke Trade-ins 127 58.8% 


Total 215 100% 


DELIVERIES AND TRADE-INS BY SIZE OF COMMUNITY 


Number of Rehigerstor Number of Trede-ins 
Delivered, jen.-Jene 1949 =Accepted, Jen.June 1949 


©. Dis. tod = Aveeno Tete % Trede-tne 
porting Number per Dk. Number va. Deliveries 
63 500,000 & Over 12,037 191 1,622 13.48°; 
169 50,000-499,999 28,917 71 3,689 12.76" 
482 2,501-— 49,999 32,585 68 5,981 18.36", 
130 2,500 & Under 3,129 24 571 18.25% 
844 76,668 "1 


11,863 15.47% 


DEALERS’ RECONDITIONING FACILITIES 


A a 





Appliance Dealers 
Department Stores 
Utilities 

Furniture Stores 
Hardware Stores 
Automotive Stores 
Plumbing Stores 
Lumber & Bidg. Sup 
General Stores 
Jewelry Stores 
Music Stores 

Other & Unclessifieble 


eococooftH st BH Hs = 


844 Total Dealers 58 179 250 
100% Percent 6.87% 21.91% 29.62% 11.97% 30.33% 








Why Some Won't Give In 


u pped to do a con 


Althoug! 


dl ré 


nearly oO 
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ber (30.33 percent) gave no answer 
to the question, apparently preferring 
not to discuss the 


aimed thev could re The growing importance of the re 


¢ appearance and the place nent market is indicated by the 


eration. In this last sur results of this survey, and is reinforced 
9.62 percent make such a by the answers to another question- 
ly few dealers (6,87 naire sent out during the same 
period by ELecretca, Mercnanpis 


*m (21.21 percent) concen ING. Dealer 


ondition appearance only 

responding to this latter 

chanical repairs and don’t urvey say that the replacement mar 
, 


h the finish. Some operators ket now accounts for 41,7 percent of 


nt) have no reconditioning refrigerator sales. This is higher than 


ull; if they handle repair last year’s figure, and the rate is still 
climbing. With the last sellers’ market 
gone, the replacement reserve is the 
target for the refrigerator dealer to 
aim at. This should come as news to 
very few dealers. End 


tk, they have it done by an outside 


ource, And a surprisingly large num 


matter 
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TABLE | FROZEN FOOD PRODUCTION TABLE i -COMPARISON OF FROZEN PACKS WITH 
( CANNED PACKS 
Vege- Pre- By Type of Distribution on Selected Fruit end Vegetable Products -1948 
Frente tables Poukry Meets Sealeeds cooked alll asain 
19 2 40 Consumer sizes lastitutvenal and Industral 


129 89 48 » Percent 

, t rcen 
140 2 50 Peunds Pounds ? atreees Pounds Pounds frozen 
172 $3 50 Product canned frosen is of canned canned frosen is of canned 


207 107 15 Red cherries, tart. -75.8 8 1 458 87.0 190.0 
194 159 70 Peaches 41.2 5.0 0.7 19 86 1089 
187 207 90 Beans, G. & W 395.8 30.1 9.2 107.0 19.5 18.2 
323 237 90 Lime beens 676 46.1 68.2 5.7 293 514.0 
2 0 120 Cot com 9432 79 0.9 72.5 13.0 17.9 
~ aa a an Pen 95.1 11.7 419.1 | 97.8 47.2 48.3 


i One pound end lew for frozen. all except 
4 * All sizes except one pownd o lew for frozen, No. 10's only | canned 
ermers Assn. end Nations! Agm. of Frozen Packers 


millions of pounds) 


/ mmerce Quick Frozen Foods Source Besnc dete from the Netione 

















— 


FROZEN FOODS ARE BOOMING 


930-million pounds of frozen foods were produced in 1949, reflecting increasing consumer 


preference and increasing availability—which means less resistance to and greater need for freezers 


— 


By McGraw-Hill Washington 
News Bureau 


; 
; 


90,000 Frozen Food Stores 





More Display Cabinets 





What's Happening to Frozen Foods 


l. Use is growing more rapidly than other types of foods. 
Some 90,000 retail stores out of 360,000 now handle frozen 
foods. 

3. Twice as many stores had frozen food display cabinets in 
1949 as did in 1944, 

4 There is solid consumer demand for items like frozen pies, 

* clover-leaf rolls, blueberry muffins. cookies. etc. 
5 Much frozen food, especially fruit. is sold in large con- 
* tainers—"institutional sizes’—which. if available to 
Me Squecsing Nested consumers would encourage freezer buying. make food sav- 


Consumers: Families, Institutions 


ings possible. 
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waco ano Ces Ors TRIBUTING ce 


UNIQUE TELEVISION AND RADIO DISTRIBUTING method set up by Wood 1 


MORNING ROUND-UP finds the pane! trucks gothered around the rear 
and Cies in Southern California for Tele-tone prochcts 


sits for its portrait-—— @ = of the Wood and Cies office-waorehouse. While trucks ore loaded with 
9 of the 12 associate distributors who have sub-franchises for their territories, stock for the day's colls, the associate distributors finish up office business, 


and the type of panel truck normally discuss plons with Wood or Cies, or swap selling ideas 


used for their calls on dealers 


ASSULIATt 
DS THIBUTONS 


A New Approach to TV Wholesaling 


By HOWARD J. EMERSON 


~« cout 


? TRUCKS TAKE STOCK for immediate delivery or for use as demonstrators 

ystem of distributing is on associate distributor's calls. Sets are tested, adjusted, repocked by 
successfully and _ profitably Geo West, right, who is loading day's supply for associate distributor Herb 

year’s operation by the Wood Shutts, left, while Bud Leingtat, center, keeps the records 
Distributing Co., Los An- 


he | ; 

southern California outlet DAILY BRIEFING on soles policies, morkets, promotions, new models, etc., 

me radios and television. keeps associote distributors as up to date os executive Lowell Wood 
is a single distributor- right. Service manager Bauerle, left, reviews adjustment of Tele-tone #208 

arrangement of 12 sub- portable with associate distributors Al Johnson and Dick Billingsly 

1 at the top 

ment of Lowell Wood 


the company has 


oordinatec 


sition as the largest 


Tel 


Twelve Franchises 


ded yuth- 


territorie 





ASSOCIATE 
DISTRIBUTORS 


continued 


Immediate delivery, prompt 
decisions, and frequent per- 


sonal dealer contact are some 


of the advantages obtained by 


Wood and Cies Distributing 
Co., Los Angeles, with its 


twelve associate distributors 
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selling plans 
distributor, a pes 
md-Cies organiza 
ated to sales build 
group tf ves, 
hrough tl st stributorsh p plan 
money pent more effectively 
suse it 1s placed where car 
lividual dealer needs it most 


in hrs own analysis of the success of 


the associate-distributor plan, Lowell 
Wood says that the arrangement gives 
the dealer a feeling that he is always 
lealing with a man of responsibility 
Long used to salesmen who pass the 
r¢ head office, or who must 

days to geet decisions, the 

having important 


and 


invone 


iments 
Why Deolers Like This 


LieecTricat Merecuan 


ntervic 


romet 


might be fine downto 
need like a ] | 


tram 


and 
whole 
e Wood 


zation 


e¢ Wood-Cie ope! 
are linked t wethe rt 
| be analyzed 
plan i 


tor using 


Wood-Cies asso 
truck for 


rs. Orig 


en used Ford or Chevrolet 

panel body trucks, but two have since 

milk truck” body style 
capacity 


changed to the 
for its 


One Call Per Dealer Per Week 


rhe trucks and men show up at the 
W ood and Cies Distributing Co.'s office 
and warehouse between 7:30 and & 
a.m, ready to load for the day’s work 
Each man has a territory designed to 
permit at least one call each week on 
each dealer. With the good salesman’: 
habit of “planning the day the night 
before” each man knows what dealer 
he will visit that day and approx 
mately the type and quantity of stock 
needed, This stock of Tele-tone tele 
vision and radio has been warchoused 
by Wood and Cies, Each set has been 
bench tested, adjusted and repacked 
\ associate distributor's needs for 
day are placed in his truck and 
urged to him on the company books 
hile the trucks are being loaded, the 
have time to turn in the pre 
us day ! ds of sales for which 
W ood-( } n will } andley 
4 tire Too, tog 
Lowell Wood or 
to discuss general or territory 
lems and plans, and to exe hange sale $7 
ideas and information with each other 
Once out into his territory, the 
ociate distributor is able to accon 


1 several function on one 


problem 
worked out 
banker at the cor 
play can be arranged for the 
e brought into the store 
ulvertising and promo 
ed out at that time 
en can be 
ints of the mock 
installation tips can 
to the serv sartment immediately 
Theoretically geles dealer 
could den and sell a Tele-ton 
l on et within one hou 
first shown to hin 
wever, there are othe 
h Wood and Cies ar 
wiates see in the u 


lealer calls 


No Pig in a Poke 


distributor 


i sample—not describing a 


ctured in a catalog. There ne 


let-«clown” ior the dealer who 


pepped up to selling pitch by the di 
talk he doesn’t have to wait 
ething 


days betore getting s 
staff can go 


ork while the product and they 


The dealer and |} 


hot” 
nother advantage to the dealer 
Lowell Wood, is the small size 
inventory needed by the deales 
an effective job of selling He « 
much less in stock when he 
he can get replacer lent 
hours or less. The dealer 
' 


himself running short be 


<9 


(Continued nm page « } 














Appliance and Radio 
EXPORTS 


Export business followed the domes- 


tic trend downward in 1949, but 


compared to prewar it is growing 





1949 (7 Months 
Units 
Dollars 

1948 
Units 
Dollars 

1947 
Units 
Dollars 

1946 
Units 
Dollars 

1945 
Units 
Do ors 

1944 
Units 


{ ol ors 
1943 


Units 


Dollars 
1942 

Dol 
194] 


f 


Vacuum 
Cleaners 


16,062 | 


$493,594 


51,511 


$2,161,647 | 


74,22) 
$2,799, 209 


14,124 
$488,745 


1,470 
$53,565 


1,597 
$45,976 


1,362 
17 742 


lrons | 


Radio & 


Television 


Refrigerators 


Razors 


Washing 


Machines Ranges 





79,992 
$303,650 


| Clocks 
| 


192,831 
$79 1,928 


| 410,673 
| $1,623,013 


140, 134 
$495, 134 


27,06 
$111,014 


632 
73 


156,798 
$682,566 


354,964) 
$1, 580,783} 





| §63,947| 
| $2,927,886) 


286,454) 
$ 1,331,820) 


53,762 
$215, 198 


205,258 | 
$332,203 


274,748 
$8,942,367 


| 
7 10,490 
$28, 132,276 





1,520,818 | 
$53,537,043 | 


832,377 
$23, 232,973 | 


38,547 | 
$4,272,613 | 
| 

70,092 
$15,065, 520 | 


158,511 


$12,515,428 


453, 150 
$12,992, 237 


103,721 
$17, 253,332 


271,353 
$41,469,892 


273,624 
$39,628,246 


102,798 
$11, 639,487 


7,134 
$530,412 


2,970 
$ 248,046 


17,704 
$1,805,681 





6,399 
$73,441 





32,994 
$3,466,968 


4,039 
$636,609 


70,594 
$7,308,072 


13,469 
$1,955,840 





118,821 | 15,508 
$10,984,534 | $1,767,755 


30,304 4,663 
$2,052,329 | $451,263 
1,109 1, 158 
$53,193 $86,482 


138| 1,056 
$11,210 | $69,902 

652 | 882 
$44,549 | $78,416) 


5,131 | 
$306, 838 


2,354 
$142,589 


20, 540 
$929, 110 


11,770 
$551,304 


,657 7,302 
», 947 $402, 500 


55,239 6,636 
48 $379, 180 


56, 207 6,210 
$350,410 

5,921 6,807 
,962 $399,939 








307 81,854 
31,718 | $7,272, 189 
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DUATISTIGAL AND MARKETING ISSUE 


%%, 
Electrical apphonde, radio ond television soles nohonally 





ond by states — degree of morket saturation of product) + the 
business euttook bor 1950 —onalyses of markets by regians 

utility merchandiung pobcy — sepor ate market studies an all 
major opphances, electric housewures radio and television 


— the Jth annval statistical sve of this mogarine 
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MARKET STUDIES 


PREC OIS EREIB IE ORE OR UN Tate 


To help you make the most of 1950 in sales planning and 
profits, ELECTRICAL MERCHANDISING presents on the 
following pages individual market studies covering home 
laundry equipment, refrigerators and freezers, ranges and 
water heaters, home heating equipment, radio and tele- 


vision, and electric housewares. 


Each of these studies contains information about sales, 
saturation, 1949 trends, 1950 prospects, seasonal sales pat- 


terns, geographic distribution, design and price trends, and 





See the following pages 
other information helpful to sales planners... i 12 Gil Ge RUR SEG  GE AME a wip 








ELECTRICAL MERCHANDISING—JANUARY, 1950 PAGE 81 








WASHERS 





2S 


Sales recovery in second half of 
year brings total business up to 
3,300,000 units; automatics ac- 
count for 30 percent of sales; 
trade-ins comprise 37 percent of 
sales 





GAS AND ELECTRIC WASHER SALES BY MONTHS 
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Prewor Average 
1939 ~ 194) 
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NO 
PRODUC TION 
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YEARS 





TWO YEARS STATISTICAL SUMMARY 


WASHING MACHINES (Standard Size) 
1949 1948 


3,065,000 Electric Units Sold 4,195,600 
171 Average Retail Price 173 
$525,188,000 Retail Volue $7 26,404,400 


(Jen. 1950) Jan. 1949) 
25,563,800 Homes Owning 23,742,000 
11,680,300 Homes Without 11,463,000 


35,000 Ges Engine Units Sold 114,400 
$154 Average Retail Price $156 
$5,390,000 Retail Value $17,846,400 


Ven. 1950) (Jen. 1949) 
1,269,200 "Homes Owning 1,247,300 
40,423,700 “Homes Without 38,702,700 





“Based on Tote! Homes 


ELECTRIC CLOTHES WASHER BY 
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NO 
PRODUCTION 
WAR : 
YEARS 


Millions of dollars 
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IRONERS 











Slump in ironer sales attri- 
buted to price confusion, 
production cutbacks, strikes. 
Unit sales of 300,000, 37 
percent off from 1948, still 
ahead of 1941. 
ment expected in 1950 


Improve- 








among average dealers ith manufacturer 
n conducted under the 


the American Home 
tlacturers Assn, at Dees 
ear, demonstr ated 
vivertising and pro 


continuum cle 


erating 
old 
ek test 
n all of the§ 
Clark Cham 
ot sold in anvthing like t group in San Dix 


of the reasons troning eviou ar, Simularly 


ro tried 
I wa hing mach nes 158 month-long ironet prom tion 
distributors, deal 

| the utility all cooperating and 
ved an astonishing degree of pub 


irene ot the ironer as a gena 





AD OOD unit 


Seles Problems 


TWO YEARS STATISTICAL SUMMARY \ 


IRONING MACHINES 
1949 


300,000 Units Sold 
$140 Average Retail Price 
$42,000,000 Retail Value 


(Jen. 1950) 
3,144,300 


Homes Owning 
34,099,800 


Homes Without 


ne time and labor VInNg device 
What is needed, apparently, is edu 
cation and more education ; demonstra 
1948 tor wn more 
477,000 trials and 
$150 
$71,550,000 
(Jen. 1949) 


2,856,000 
32,349,000 


demonstration; home 
trials loo 
iiten salesmen over-sell the troner and 


more home 
leave the housewife with the impres 
to do is flip the 
lothes to have them come out perfect 


When she fails to achieve easy result 


sion that all she has 





IRONER SALES BY YEARS 
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(Continued on page 200) 
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DRYERS 





Small decline in dryer sales 
as compared with other ap- 
pliances indicates continu- 
ing high interest. Sales this 
year may double 1949 total 


Report on Dryer Test 














TWO YEARS STATISTICAL SUMMARY 


CLOTHES DRYERS, Electric and Ges 

1949 1948 
85,000 Units Sold 92,000 
$230 Average Retail Price $235 
$19,550,000 Retail Value $20,720,000 


Jan. 1950 Jan. 1949 
255,750 “Homes Owning 175,000 
41,437,150 "Homes Without 39,775,000 


‘Based on Tote! Homes 





The Dryers Performance 
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VACUUM CLEANERS 


Outside selling again becomes important as 





percentage of trade-ins involved jumps to 


41 percent from 1948 figure of 17 percent 


More Trade-ins 








TWO YEARS STATISTICAL SUMMARY 


VACUUM CLEANERS, FLOOR 
1949 1948 


2,875,000 x Floor Units Sold 3,360,860 
$76.50 ; . «+s» Average Retail Price 76.62 
$219,937,500 ~ «++ Retell Value.... , $257,542,700 


(Jen. 1950) (Jan, 1949) 
19,660,500 .. .. sees Homes Owning : pees» 18,200,000 
ft + Homes Without. . : 17,005,000 





How Many Cleaners? 


Old Cleaners Don't Sell 


rtant of these figure 


VACUUM CLEANER SALES BY YEARS 
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REFRIGERATORS 


e*eeeeeeteweeeeeneeeseeeeeeneeeeeeeene ee ee epee eene 


Eight-foot units account for 32.6 percent of 1949 
Refrigerator sales of 4,450,000 units. 1950 prices 
will stay up, but fewer units, 4,000,000, will be sold 




















TWO YEARS STATISTICAL SUMMARY 


REFRIGERATORS 
1949 


4,450,000 
$255 
$1,134,750,000 


Units Sold 
Average Retail Price 
Retail Value 


Jon. 1950 
29,500,000 
7,744,100 


Homes Owning 
Homes Without 


1948 


4,766,000 
$260 
$1,239,160,000 


Jan. 1949 
26,967,400 
8,237,600 





ELECTRIC REFRIGERATOR SALES BY YEARS 
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ELECTRIC REFRIGERATOR SALES BY MONTHS 
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FREEZERS 





Sales of 485,000 units is 
30 percent off from 1948 
total. Eight feet and 
larger units leading sales. 
Seventy-five percent of 
utilities will promote 
freezers this year. 











The Market 





TWO YEARS STATISTICAL SUMMARY 
HOME FREEZERS 
1949 


485,000 Units Sold 
$335 Average Retail Price 
$162,475,000 Retail Value 


Jan. 1950 
1,950,000 
35,294,100 


* Revised 


Home Owning 
Homes Without 


1948 


690,000 
$320 
$220,800,000 


(Jen. 1949) 
“1,500,000 
33,705,000 
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The Trend in Sizes 


pattern ot size that 
throug! as been 
ale During their 
market, buy 

nating the use values of 
| heavily toward sr aller 
1948 freezers under nine 
unted for 56.38 percent 


ale according to esti® 
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percent of sales in the firs® 
{ 1949 
gest drop in sales was suté 
those treezers of 49 cubié 
| which accounted fot 
ill freezer ale it 
percent in 1949) 
to 6.9 cubic tecf 
8.9 lost about tw@ 
ame period, whilé 
i nine to 10.9 cu teet 
ropped off about one percent 
The biggest gain was made by freez- 
of from 11 to 12.9 cubic feet ca 
acity. In 1948 these made up 14,6] 
vercent ot sale and in 1949 they ac 


1¢ 


ounted for 21.93 percent Large gain 


t 


too, were made by boxes in the 13 to 
16.9 class, climbing from 9.8] percent” 

in 1948 to 15.66 percent in 1949 
(One manutacturer predicting the 
1950 trend timated that freezer 
r will account 


1 volun 


Seeing the Need 


' ' " 
ica i j 


buy treezers are 
ngly more aware of their 
needs I i¢ trend | notice able 
urban area (Casual surveys o 
vindows in the suburban New 
iTca during the past two yea 
hown a decided change in 
laved In early 1948 1 
feet and under 
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ELECTRIC RANGES 





South Atlantic states become best range mar- 


ket as replacement market grows; trade-ins 


involved in 24 percent of sales 


Where Are the Buyers? 


More Replacement Sales 


ee eee es 


AP go EPR, ont 














The Fight Against Gas 





tne ec a en oe 


Bet RANGES 


1949 
1,056,000 


$230 


$242,880,000 


Jan. 1950 
6,706,000 
30,538,100 


TWO YEARS STATISTICAL SUMMARY 


1948 
1,600,000 


Average Retail Price $235 


$376,000,000 


Jan. 1949 
5,840,000 
29,365,000 





ELECTRIC RANGE SALES BY YEARS 
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ELECTRIC RANGE SALES BY MONTHS 
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ELECTRICAL MERCHANDISING DATA 
reveal source of huge untapped funds 
available for appliance promotion in 1950 


\ “HERE is the money coming from to assure success in 


the battle now raging for the rich prizes offered by 
the high level of sales in television, radio and electrical 
appliances? 

What basic selling and promotion strategy offers greatest 
possibilities for successfully exploiting these huge opportuni- 
ties? 

Big opportunities create big competition. That 1950 will 
be a big year is accepted without much question. That the 
year will witness the climax in the fight for brand leadership 
in many lines is an equally certain expectation. 

These twin conditions provide the basis on which the 
Chicago Tribune offers these pages for the serious consid- 
eration of those who are determined to find ways to come out 


on top in the year ahead. 





1949 SALES 
METROPOLITAN CHICAGO 


PRODUCT NUMBER SOLD RETAIL VALUE 


1,268,850 
10,832,601 
2,204,183 
1,604,400 
2,811,600 
1,337,108 
999,396 
4,809,260 
520,324 
2,683,800 
4,530,992 
2,954,531 
22,992,818 
81,394,017 
6,484,896 
60,595,650 
752,063 
939,010 
2,125,114 
4,184,859 
735,696 


BED COVERINGS (Elect.) 
VACUUM CLEANERS 
CLOCKS 


33,836 $ 
147,427 
339,105 
COFFEE MAKERS 57,300 
DISH WASHERS 10,224 
DISPOSERS 9,905 
DRYERS, Clothes 4,345 
FREEZERS, Home 14,356 
HEATING PADS 77,085 
IRONING MACHINES 19,170 
IRONS 350,205 
MIXERS, Food 78,788 
RADIO RECEIVERS 492,563 
TELEVISION RECEIVERS 239,980 
RANGES 28,195 
REFRIGERATORS 237,630 
ROASTERS 20,055 
SANDWICH GRILLS 62,810 
SHAVERS 98,843 
TOASTERS 239,820 
WAFFLE IRONS 49,106 
WASHING MACHINES 147,427 25,261,543 
WATER HEATERS 1,638,000 


Total | $243,710,711 





The data in these pages are based on Electrical Merchan- 
dising estimates of appliance sales for 1949. 

To the manufacturer, distributor and dealer seeking a suc- 
cessful solution to the challenge of 1950, these data reveal 
the source of untapped funds which are available for waging 


a winning battle in the competitive days ahead. 
* * * 


Television and electrical appliance sales in 1949 exceeded 
$243,000,000 in the Chicago and suburban metropolitan 
area, according to calculations based on Electrical Merchan- 
dising findings, set forth in the table at the left. 


Television Tops List 


Leading the list in 1949 was television with a retail dollar 
volume of $81,394,017 totaling 239,980 units. Next in line 
was refrigeration with a retail volume of $60,595,650 repre- 
senting 237,630 units. Third in rank as a volume producer 
were washers with $25,261,543 in 147,427 units. 

For the TV set manufacturer doing 30 per cent of the 
industry, the Chicago market in 1949 yielded a dollar volume 
at retail of $24,418,000 on nearly 72,000 units. To the manu- 
facturer enjoying 10 per cent of the industry, metropolitan 
Chicago accounted for $8,139,000 at retail or nearly 24,000 


installations. 


Percentages of Industry Shown 


In the refrigerator classification, the factory that sold 20 per 
cent of the industry's metropolitan Chicago total had a retail 
volume of $12,119,000 in some 47,500 units. 

For the washing machine factory having a sales position 
equal to 10 per cent of industry total, the Chicago area 
retail volume amounted to more than $2,526,000 or some 
14,700 units. 

The following page shows the funds available for promo- 
tion at the local level based on the 1949 sales of various 


appliances in metropolitan Chicago. 
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Advertising funds at retail level itemized 
on the basis of joint promotion formula 


retail dollar volume and the joint promotion funds available 


N addition to their direct promotion, manufacturers of 
major electrical appliances by long established practice 
have recognized the importance of supporting their dealer 
bodies with promotion funds 
In arriving at the amount of these funds, the industry gener- 
ally has adopt d for television and major applians es the 1-1-2 
formula-—one per cent of list budgeted by the factory, one 


per cent by the distributor and two per cent by the retailer. 


Joint Funds Calculated 


The table below shows, item by item, the advertising funds 
available at the retail level by applying the formula to 


19149 sales in metropolitan Chicago. The columns show the 


to the dealers of those manufacturers doing 10 per cent, 20 


per cent and 30 per cent of industry sales on each item. 


How Funds Should Be Used 


Utilization of these funds with maximum effectiveness and 
economy requires that they be applied in proportion to the 
volume produced by each individual retailer. 

The following page presents information dey eloped by the 
Chicago Tribune retail store census. It establishes the impor- 
tance of the individual retailers who must be adequately 
supported if these funds are utilized in proportion to the 


volume the dealers produce 





CO-OPERATIVE ADVERTISING APPROPRIATIONS BASED ON MANUFACTURER’S 
SHARE OF THE 1949 METROPOLITAN CHICAGO MARKET USING 1-1-2 FORMULA 





10% OF TOTAL 20% OF TOTAL 30% OF TOTAL 


RETAIL ADV 
FUNDS CREATED 


RETAIL ADV. 
FUNDS CREATED 


RETAIL ADV. 


PRODUCT FUNDS CREATED 


RETAIL VALUE RETAIL VALUE RETAIL VALUE 


380,655 $ 
249,780 
661,255 
481,320 
843,480 
401,132 
199,879 7,995 299,819 
961,852 38,474 1,442,778 
104,065 5,203 156,097 
536,760 21,470 805,140 
906,198 45,310 1,359,298 
590,906 29,545 886,359 
598,564 183,943 897,845 
278,803 651,152 418,205 


BED COVERINGS (Elect se 
VACUUM CLEANERS* 


126,885 $ 6,344 
1,083,260 43,330 
CLOCKS** 220,418 11,02) 
COFFEE MAKERS** 160,440 8,022 
DISH WASHERS* 281,160 11,246 
DISPOSERS* 133,71) 5,348 
DRYERS, Clothes* 99,940 3,998 
FREEZERS, Home* 480,926 19,237 
HEATING PADS** 52,032 2,602 
IRONING MACHINES* 268,380 10,735 
IRONS** 453,099 22,655 
MIXERS, Food** 295,453 14,773 
RADIO RECEIVERS* 2,299,282 91,972 
TELEVISION RECEIVERS* 139,402 5,576 
RANGES* 648,490 25,940 296,979 51,879 945,469 
REFRIGERATORS* 059,565 2 383 2,119,130 484,765 ,178,695 
ROASTERS** 75,20 3,760 150,413 7,521 225,619 
SANDWICH GRILLS** 93 187,802 390 281,703 
SHAVERS** 12,51 10, 425,023 251 637,534 
TOASTERS** 836,972 B49 255,458 
WAFFLE IRONS** 157,139 857 235,709 
WASHING MACHINES* 5,052,309 202,092 578,463 
WATER HEATERS* 327,600 13,104 491,400 
¢ $48,742,143 $1,993,426 $73,113,213 


253,770 $ 
2,166,520 

440,837 

320,880 

$62,320 

267,422 


12,689 
86,661 
22,042 
16,044 
22,493 
10,697 


19,033 
129,991 
33,063 
24,066 
33,739 
16,045 
11,993 
57,711 
7,805 
32,206 
67,965 
44,318 
275,914 
976,728 
77,819 
727,148 
11,218 
14,085 
31,877 
62,773 
11,785 
303,139 
19,656 
$2,990,140 





Ce op funds besed on retote os pend 
“4% 
POF ends Deo vent efote es pemtlures 
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Retail store census shows need for more 
effective use of joint promotion funds 


ELECTRICAL 


MERCHANDISING-—-JANUARY, 


1950 


\ established by. the Chicago Tribune retail 
LX. store census, radio, television and electrical 
appliances are sold at retail through 2,013 outlets 
located throughout the 37 major market areas of 
metropolitan Chicago mapped here. 

Of particular importance is the fact that 98 per 
cent of these 2,013 outlets are located outside the 
downtown loop business district. 

Of equal importance is the fact that these 98 per 
cent account for more than 85 per cent of the total 
dollar volume done on radio, television and elec- 
trical appliances in the metropolitan Chicago 
market. 

While contributing more than 85 per cent of the 
sales volume, these retailers hitherto have been 

unable to take adequate advantage of the adver- 
tising funds available for their support at the 
local level. 
The following page outlines the promotion 
opportunity opened up for these retailers 
under a plan which effectively puts these 
idle funds to work. 


The dots show the locations of the 
2,013 appliance retailers in the 
Chicago and suburban orea con- 
sisting of all of Cook, Lake and 
DuPage counties, portions of Ken- 








dail, Will and Kane counties in 
Ilinois, and Lake and a portion of 





Porter counties in Indiana 

















PAGE 91 








How millions in untapped dealer funds can be used 
for huge promotion programs at the local levet 


4s heeee table on the second pre 

ceding page shows the break 
down by item of nearly $10,000,000 
in joint promotion funds which are 
available for dealer support in 
metropolitan Chicago under the 
1-1-2 formula; on electrical house 
wares only retailer funds are 
utilized 

I nder conventional methods of 
applying these funds in metropoli- 
one of two 


tan markets, however 


conditions generally prevails 
hither the funds are not applied at 
all or, if used, they are not used 
with efliciency 

The reason for this is not hard to 


find The 


individual retailer is not suflicient 


sum available to each 
to do an idequate job in a metro 


politan market 


Why Funds Remain Idle 


beven though the large metropoli 
tan newspaper sells its coverage at 
rates per line per 100,000 circula 
tion which are extremely low, the 
operations of most appliance retail 
ers are restricted to such small geo 
that few of them can 


idvantage of the 


graphic area 
ifford to tak 
medium most effective in produc 
bits ippl t ale . 
The amount of the joint promo 
tion fund us immobilized in 
metr ol I hie igo may be 
judged b 


of the ( hicago Tribune retail tore 


examining the findings 


census 

Of the 2,013 retail outlets for 
radio, television and electrical 
appliances in metropolitan Chi 
cago, 1,136 each reported a gross 
annual volume in excess of $50,000 

A total of 922 outlets reported 
volumes ranging from $50,000 to 
$250,000, while 214 of these retail- 
ers had gross sales in excess of 
$250,000 

Because metropolitan Chicago's 
quarter billion dollar annual sales 
volume in radio, television and 
electrical appliance es is shared 
among so many individual outlets 
it is obvious that a large proportion 
of the funds available for local sup- 
port remain unused. Individually, 
the sums are small. Collectively, 


they are huge 


Untapped Funds Are Huge 


A specific example from the refrig- 
erator field will make this clear 

According to the Chicago Trib 
une retail store census, refrigerators 
are sold through 1,430 outlets in 
metropolitan Chicago. The number 
of dealers handling various brands 
of refrigerators range from a 
high of 495 for one br ind to a low of 
144 for another 

Now 


retailers who last year each sold an 


assume that there were 300 


average of 134 Brand X refrigera- 
tors at an average retail price of 


$255 per unit 


At this price, there was available 
for dealer promotion according to 
the 1-1-2 formula the sum of $10.20 
per unit. On his 134 units, each 
dealer had available for promotion 
the sum of $1,366.80. 

For the individual retailer, this 
sum, applied under conventional 
methods, will not be adequate to 
maintain, even during the best sell- 
ing months, an effective promotion 
program. 


Dealer Funds Pooled 


Consider, now, the advantages if 
the 300 dealers involved pooled 
their funds and applied them 
according toa plan which, in effect, 
gives each dealer full benefit of the 
dominant, big space promotion 
which the combined total of their 
funds will buy. 

The total available to these 300 
dealers exceeds $410,000. 

This will buy a campaign of 106 
full pages of advertising in the 
Chicago Sunday Tribune—more 
than a double page spread every 
week around the calendar—in Chi- 
cago’s most widely read newspaper 
and No. 1 hardlines advertising 
medium, 

This, in effect, is what is achieved 
by the Chicago Tribune Selective 
Area Co-operative Advertising 
Plan. 

From the viewpoint of the man 


ufacturer or distributor involved 


in the foregoing example, here is 
how it works out: 

The manufacturer of Brand X 
refrigerators in 1949 sold some 26 
per cent, or some 62,000, of the 
237,630 refrigerators sold last year 
in metropolitan Chicago. 


For Promotion: $632,000! 


Based on the 1-1-2 formula, there 
will be available on his volume 
of 62,000 units some $632,000 in 
joint promotion funds. 

Ten per cent of his total volume 
in metropolitan Chicago was sold 


through large merchandising 


organizations. Another 25 per cent 
came from property management 
concerns and contract builders. The 
remaining 65 per cent, or 40,300 
units, was accounted for by 300 
appliance retailers. 

At $10.20 per unit, these 40,300 
units make available more than 
$410,000 in funds which, when 
pooled and applied under the 
Selective Area plan, will support 
the 300 dealers with forceful, hard- 
hitting promotion utilizing the 
funds with maximum effectiveness 
and economy. 

How each dealer co-operating 
under the plan is able to get the 
full benefit of the dominant pro- 
motion available when they pool 
their funds under this unique 
arrangement is set forth on the next 


page 
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metropolitan Chicago's 2,013 retail outlets for appliances. 


f the Chicago Tribune 


JANUARY, 


relail store 


1950—ELECTRICAL 


MERCHANDISING 





rPHE the 


map above shows 
metropolitan Chicago area 
divided into five segments. Living 


in each segment are more than 
240,000 families 

For each of these segments, the 
Chicago Tribune on Sundays pub- 
lishes a separate section of the 
newspaper known as the Metropol 
itan Neighborhood section. Five 
different sections, each with edi 
torial contents of special interest 
to the families living in the seg 
ment in which the section is circu 


lated, are published each Sunday 


Reaches 4 out of 5 Families 


of all 
Metropolitan Neighborhood sec- 


The total circulation five 
tions provides a coverage of four 
out of every five families in Chi- 
cago and suburbs. 

Under the Selective Area plan 
the manufacturer's advertising 


agency places a retail-store-type 


ELECTRICAL MERCHANDISING—JANUARY, 


How the Selective Area plan 
enables a dealer to have a full 
page ad every Sunday 
in the Chicago Tribune 
for as little as *32 a week of his own money 


advertisement in all five Metropol- 
itan Neighborhood sections. 

The advertisement in all five sec- 
tions is identical, with this impor- 
tant exception 

The advertisement carried by 
the North section contains the 
names of some eight to twelve of 
the manufacturer's dealers whose 
stores are located in the North seg 
ment of Chicago and suburbs. The 
advertisement appearing in the 
South section contains the names 
of a similar number of dealers 
located in the South segment of 
metropolitan Chicago. 

In the same way, the other three 
sections feature the names of retail- 
ers doing business within the areas 


in which the sections are circulated. 
No Competing Dealer Listed 
Furthermore, in selecting the deal- 


ers to feature in any one section, 


1950 


care is taken to see that all dealers 
listed are located so far apart geo- 
graphically that no dealer will be 
considered as a competitor of any 
other dealer listed in the same ad. 

Thus, each dealer gets the exclu 
sive benefit of the circulation 
among the families who can best 
trade with him. With a total of ten 
dealers, for instance, featured in 
each of the five sections, each dealer 
gets some 22,000 exclusive circula- 
tion 

With a relatively small number 
of dealer names to feature in each 
of the five sections, each dealer's 
name can be inserted in large 
type in a prominent place in the 


layout. 


Dealers Share Half the Cost 


When the cost to the individual 
dealer is considered, these reasons 


for the plan’s strong appeal to re- 


tailers are further reinforced, With 
half the cost of the ad paid for by 
the factory and the distributor, the 
other half is shared by all the deal 
ers listed in the five sections. 

When twelve dealers participate 
in a section, the cost for a full-page 
of space amounts to $32 per dealer 
For a full page every week around 
the calendar, the cost to the indi 
vidual dealer for a year’s carnpaign 
in Chicago's foremost producer on 
hardlines merchandise amounts to 
$1,664 

These are among the reasons for 
the dealer enthusiasm required to 
win their co-operation in placing 
the more than $1,000,000 worth of 
advertising which has been placed 
in the Chicago Tribune under this 
arrangems:. 

For dealer testimony in their 
own words, see the following pages. 
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66 lO) money we spend for ad 

\ verTtising gives US SO Mit h 
per dollar as our participations in 
the Sunday Tribune says Clyne 
{ hambers, 164 NX York Street 
Elmhurst, Illinois—appliance 
dealer who does $250,000 a year in 
a Chicago suburb of 16,000 popu 
lation 

This business was built by going 
out after customers saves Mr 
Chambers. “So we use advertising 
to keep our name and merchandise 


before ¢ vervbody we think we have 


i 


“Most productive advertising 
that we've ever done” 
—soys JOE RAK, 


$142 Fullerton, Ch oge, 
whe does $196,000 a year 
in apelin er 


okt 


“No money we spend for 
advertising gives us so much 
per dollar as our participations 
in the Sunday Tribune” 

— CLYNE CHAMBERS 


164 N. YORK, ELMHURST 


a chance to sell. To us, advertising 
is just another way of ringing door 
hells 

We have participated in every 
Selective Area campaign which has 
been offered to us. For instance 
when RCA ran eighteen full pages 
we were in on eleven of them, We 
participated in four Philco pages 
We came in on three pages on Hot 
point ranges. We were in on two 
1.500 line ads on Easy Washers 
two pages on Coleman Heaters and 
one page for ABC) Washers 


These participations cost us 
$727. That's not much money 
when you figure what we got. | 
don't know of anybody in Elm 
hurst who doesn’t read the Sunday 
Tribune. | mean that as an actual 
fact. So when we get a full page ad 
in the Sunday Tribune for undet 
$40, we think we have made a buy 

These pages keep our name 
before everybody in our trading 
area we would think of calling on 
With so many manufacturers and 


distributors using this kind of 


a cS NE fase teen m 


“This kind of advertising is 
made to order for us” 


—vsoys JOHN MARTELLO, 
Hilltap Rado and Televnron, 

3205 W. Illth St. Chicage, whe 
sells $150,000 anevally in appliances 


ading sxe 
© participated 
th and RCA ad 
ar aohextule foe th 
ter I hmow that Selective Area advertising 
hae played « big part in our rapid rise, and « 


tatend to heep on growing 


“We intend to get in on 
every ad we can” 
—seys BILL VAHEY, 


5837 Miwavkee Ave. Chicago 


whe does $500,000 o year 
in appliances 


I naw that for a few dollars | could put my name 


» « ket of fall page ads and that these pages 


wostd be working exclusively for me i 
« aren That's why wes 
ampaigns,” says Bill \ 
Our 1948 participations cost us a total of $9¢ 


Any time | can get that hind of adv va for 


hitth money. you can count me | Nearly every 


tantly out thee way reads the Tribune | feel certan 


that we sever could have dowe « half million dk 


lars last year without the help of oar Selective 


Ame participations.” 
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advertising, we get an almost con 
tinuous string of big-space ads 
keeping our store out in front as a 
leader 

This gives us not only strong 
business-building promotion. It 
gives us a regular program of keep- 
ing our name before the public a 
program we couldn't otherwise 
afford to buy. We are confident 


that these participations played an 


important part in building our 


sales volume up to more than 


$250,000," 


“A big factor in our 
increasing volume” 
—soys RUSS HAVILL, 
1461 E. 55th St, Chicago, 


whe sells $225,000 anavally 
in apolrances 


{ my frequent Selective Area partici 

ms to heep my name before the public regu 
arly and to identify my store with the brand 
ses | carry.” says Hus Havill. “In addition, I 


fied that there is a lot of prestige value in having 


" 
me quite often 
Weve participated 
ith and RCA ad that's been offered 1 


We re going to continue going in om them as often 


as poutible. because Im sure they ve been a lig 


factor in increamnag volume 





bug apace ade in the Tribune People mention it t 


very Kelvinator 
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More than 1,100 Chicagoland Appliance Retailers 
Have Participated in Selective Area Campaigns 


More 


than 1,100 of the 


These 


2,013 appliance retailers in 
Chicago and suburbs participated in the Selective Area 
advertising campaigns placed in the Chicago Tribune 
since the newspaper launched the plan three years ago 
campaigns, placed by 75 appliance manufac- 
turers and distributors representing virtually covery 


leading line in the industry, amounted to more than 


740,000 lines of advertising—the equivalent of just less 
than 300 full pages of advertising and representing a 
total expenditure of more than $1,000,000 

Following are the Chicagoland dealers who partici- 
pated in the leading Selective Area advertising cam- 
paigns placed in the Chicago Tribune during the first 


six months of 1949 





NORTH 


Ace Refrigeration Sates & Service 

Acorn Tie & Supoty Co 

Adams Electric Shop 

Advance Butiding & Supply 

ABC. Sales & Service 

Au Vision, Inc 

Alan Radio & Apphance 

Amencan Televison Inc 
Amencan Electrical Appi 

Amencan Radio 
Anderson Bros. Furniture 

Aerio Radio & Television 

Atias Radio Store 

Avery, Paul ® 

Beckers 

Bee jay Stores 

Beyrer, Electric & Radio 

Bishop Heating & Supply 

Broadway Northside Tele 

Busch Radio & Television 

Bienenwaid Furniture Co 

— ame Apphance Shop 
Byrc ~~ a roiture & A 


Stauber Hardware & Apphance 
Stanen Appihance Co 

Smyth, John M Co 

Supreme Heater Co 

Somenzi, Sons 


Teletronics, Inc. 


Tausig, Royal Inc 

Terminal Hardware 

Twiss Refrigeration Service 
Utility Products 

Wonder Radio Sales Co. inc 
Western Tire Auto Stores 


NORTHWEST 


Active Neon Service 
American Furniture 

A 4&1 

ABT Radio 

Avon Radio & Television 
Alien. Bradford, inc 

Ace Hard 





Brumhk, a 1 & Appliance 

Clark-Devon Appliance 

Crittenton's 

Chambers Radio 

Campbell, 8. S. Appliance © 

Central Housekeeping Mart 

Cantrell incorporat 

Carl's Electrical Appliance 

Central Television Service 

Central Credit Service 

Diversey Music Shop 

D. & H. Appliance 

Dumke Radio Co 

Distributors Outiet 

Duxier, Sam M. Co. 

Del-Nard Coai Co 

Edison Electric Appliance Co 

Empire Furnitere 

Electro Lab 

Fair-Hall Appliance 

Georpan Telension 

Graham Radio Service 

Gocdman Department Store 

Glencoe Electric & Radio 

Haskris C 

Heinz Radio Shop 

Husenetter & Cronkhite 

Highwood Radio & Televisior 

Hill's Radio Shop 

Ken Mac Radi» Center 

Kelly Hardware 

Kenna Apphance 

Kulin, Range 4& Furnace 

Lake Shore Electromes 

Leo's Refrigeration & Tet 

Lindberg, &. Aimer Elec. Shox 

Lure Br 

Liberty Radio & Appi. Ce 

Leies & So 

Lakeland Radio 

Leckie Radio 

Mcf wen Elects ce Ce 

Martin 

Mobuerg, Le and ) 

Modern Home Apphance 

Manor Electric & Appliance Co 

Monarch Furmture & Apphance C 

Miller. Plunkett & ( 

Modern Elec. & Home Appi. Center 

Northshore Talking Machine 

Northern Home Furnishings, The 

North Shore Radio 

Neison Bros. Furmture 
thbroob Apphance Shop 
rth Shore Refrigeration 
rth Shore Washer Service 
rth Cmcago Hardware Co 
th Shore Maytag ( DeGreet Br 
rthwest Refrigeration & Seles 
rth Shore Home Service 

O'Brien Television Sales 

Oakley Furniture & Apphance 

Pringle, Electric 

Public Furniture & Appliance C 

Peterson & Husenetter 

Randiev Electric 

Radio Hospital & Appliance 

Radiome Sales & Service 

Regent Radio & Appl Co 

Ray s Proneer Radix 

Rosooe Gas & Electric Appliance 

Servali Radio 

Sepertone Radio & Music 

Secunty Home & Appliance Cx 

Schram, Merry 

Silver Mardware 

Schmit, Kane Co 

Senners 

Service Electne Co 

Sherony Hardware 
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Automatic Household Apphance 
Artington Apphance & Clectnc 
A. & 6. Ol! Barner Co 
Baskind Radio & Jeweters 
Biltmore Tire 

Benson Music Shop, Inc 
Blazer Appliance 

Best Tire Co 

Better Homes & Appliance 
Bart Apphance & Furniture 
Brunderman Appliance Co 
Bunge Hardware 

Bucars Electre Apphance 
Bensenville Hardware 

B. & M. Furnture 

Central Appliance & Furniture (2 
Clark Appliance Cx 

Community Furniture & Appliance 
Dreyer Electnc Co 

Det Princape Music House 

Eagle Furniture Co 

E-Z Service Store 

Emerald Radio 

Fradin Furniture 

Freedberg Appliance & Radio 
Furtinger ay ae ee Co 
Frozen Valley Products, inc 
Fixit Shop, The 

Fisher Radio 

G. B. Radio & Appliance 
General Outfitting Co 

Gateway Radw & Apphance 
Gerber Max 

Gross, 0. Hardware 

Hakantson, 4 

Holub, }. & Cc 

Miggens Radio & Apphance 
Home Furniture Mart 

Hudsor Home Supply Co. 
Howamec furniture be 

iMinors Radio & Television 
iinots Furniture & Redio 
insul’s Furniture & Apphance 

}. J. Radio & Appliance 

Kvarka, P. & Sons, Inc 
Kutchins Furniture Co 

Kral, 8 J. Furniture Co 
furchoftf Bros 

‘umbali Electric 

Lee Furniture Co 

Lee Rehn Home nce 
Libby Furntere & Apphance Co 
Lincoln Merchandising Co 
Little Al's 

Manor Radio Television & Appliance 
Marrese Plumbing & Heating 
Master Electric & Radio Service 


Modern Service ade & Appliance 
Miller, C. & Son 
Mozinstu, Ben Fertare Co 
Milwaukee Linoleum & Apphance 
Morreale, Philip J. Co 
Novak & Parker 
New Brothers /ipplance 
Northwest Bedding & Furniture 
Park Ridge Apphance 
Parkwew Apphance 
Paiatine Apphance 
Peoples Outfitting Co 
Petersen, A. J. Furniture Lo 
Raks Radio 
Ritter Furniture 
Roman Furniture Mart 

ne Sales & Service 
Sar-on Paint Stores 


Superior TV Sates 

Sachs Furniture Stores 
Standard Mattress & Furniture 
Strassheim, C.. inc 

Sterting Refrigerator Co 
Sherwood & 


Seounty furniture 
Torch Radvo & Apphance 
Terman Television Sales, Inc 
Temson Radic Co 
Tra Home 
Tomaso’s inc 
Vahey Tire. TV 
Wertz Radio & Appliance Stores 
et A Berriger 
s Outlet 
w Electric Co 
Coal & Material Service 
Western Supply & Furnace 
Westtown Apphance Co 


Zapp Furmture & Appliance 


WEST 


Appliance Sales 
Amencan Whotesale Furniture 


Aurora Stove Co 
Avers Glass & 
Ardmore Radio 
A &H Radio 


Baikan Music Co 


Sales & Service 


Commercial Tire (.. Eberhardt 

Chambers Co 

Chicago Tire & Rubber 

Central Utiites & Furniture Co 
Co 


Carison Fuel & Supply Co 
Carey s Furniture & Apphance 
Dale Furniture Co 

Dublin, Edw. 8. & Son 

De Padro Electric Co 

Downers Grove Llnetric 
Detght Apphance & Sales 
Delight Utites 

Ou Page Apphances 
Emergency Radio & Apphance 
Evans Applance Stores 


tice Apphance ng oy & Service 


med s —# stores) 

Freeze Rite Locker Seles Co 
Fowhe, G £. Co 

Franta Appliance Co 

Farrveew General Merchandise Store 
Frazer Electric & 

Frederick Electric 

Garrick Furniture & Radio Co 
Gregor Cabinets 

Guaranteed Electric 

General Radio Service 

Gross Bros 

General Furniture Co. (7) 
Grunow Authorized Service, inc 
Guarantee General Store 


Gorse Electric & Aagience Mart 
Glenn Constantinn 

General Radio Service Co. 
Harbor Radio & Aopliance 
Hamels Ace Store 

Hawthorne Furniture Co 
Harrison Radio & Apphance 
Jackson Furniture & Appliance 
Kral, Frank Music 

Keeshin Tire & Supply Co. inc 
Koch Appliance & Sporting Goods 
Kelly Apphance 


Maus Electrical 
Majeste Electne Seppty Co 


( Service Station 
Ce 


Oah Park Hardware 
OK Burner Seppty Co. 
Patrick Radio & Apphance 
Powers Llectne & Ges Appliance 
Parke: Radio Electne Shop 
Pittard Retrigeration 
ance Store 
e 


Schneider Radio 
Sole: Muse & Appliance House 
Suburban Moder 


nage 
Schramm s Radio & Television Service 


Spadoni's, td ance 

5. & M. Furniture & Appliance Co 
Sadowsii Furniture House 

Senate Furniture Co 

Shore Furniture & Radio Co 
Stlverman Hardware Store 


Hardware & Auto Co 
Cormet's Foreitwe & Apel 
5 furniture ance 
Coogan yee 


Faig Adoiph Rate 
irene e. Furniture 
Heiman 

Frank's Sept Store 


Howard Furniture 

Heights Refrigeration Co. 
Harvey Home Appliance 
Home Store Company 
Momecrest Store 

Ithnots Radio & Tetevinon 
Jacobs & Copaleto 

Jebdens Hardware 
Johnson's, Floyd Radio 
Johet 


ance 
Janson's Furniture Co 





Co 

Tauber Radio & Television 
ya 5S jewelry 

Treeante Bros, 

te Bros 

a Electric Shop 
Terminal Furniture Co 
Tomaszewski Hardware 
Teterws Apphance 
Tower Sales 
Utility Engineering Co 
Universal Radio & Appliance Store 
Universal Refrigerator Service 
United & Rosie Supphes 


vam Supet Co 
Vesely, A fornttere Co 


Watron Mune 


West Apphance & Furniture 
Wetrh: Home Applance 
Wickhorst Apphance 

ton Radio & Home Utilities 
Westown 5 Electric & Service 


SOUTHWEST 


Allied Tire & Battery 

Arbet's inc. (2 stores) 

Archer Home Makers Appliance 
American Apphance Stores 
Ashland Furniture Co 

Auburn Apphance 

Anderson Hardware & Appliance 
Argo Summit Supply Co 

A&W. Radio Service 


Appliance Hos, 

ale Radio & Television Shop 
Bazinski Furniture & Rade 
Botand Bros Apphances 


Bim Meries, Approwed Appliances 
Berman 5, inc 


Bimrose & Sons rene Co 
Brabec M. & Son: 


Ginr's Goto 8 Aestianee 


Kay Gases Co 

Koch's Hardware ‘Store 

La Marr, Radio 

Lubitz Retrgeration Appliance 
Lucenta Tire Supply 

Martin, Eimer C 

— mes Fe Co 


Mtojenereh ere y Appl. Store 
Macander Electric & kadio 


Marnch hoy 

Meivin s, inc 

Meden Liectne 

Nowak, A.C. & Sons 
National Aaphance Co 
Normal Furatiure Mart 
Norman Home Apphance 
Ogden kadvo & Appliance 
Pauls, Record & Radio 
Pay Less Furniture Co 
Patterson Apphance Shop 
Public Service Stores (3) 


Peoples Radio Stores Fur. Mt. 
Progress Furniture Co 

Rash, Tony Utilities 

R&S Apphance 

Radio City 

Roseland Lockers & Appliance 
Ruse py & Furniture 
oe ladio pred 


ley 
Ross ahe'a'n a hae 
Roy's Radio Shop 
Reed. Thomas & Son 
Record Shop. The 
Ridge on “d Electric Service 
Rosetand R. Shop 
Sinem Bros 
Sumeut Service 
Schaller Bros. inc. (3 stores 
Sotts Radio & Furniture 
Southwest Plumb & Heat. Supply 
Seott Furniture Co 
Steetds Apphance Co 
Sundin Utilities 
Stuchert, Henry Co 
5. S. T. Appliance Store 
Steeiman Furmture Co 
Schweer Arther 


Schwenk turmture Co 
Tasembin Furntyre 

Town of Lakes Utiities 

Urban Apphance & Furniture 
Van's 4 & K Radio & Appliance 
Waits Radio & Appt-ance 

Wolt Furniture Co E Sone 
Weehter furniture Co, inc. 











HEE 





w 
Gross Radio & Electric Appliance 
Grove Furniture & Storage 


Havills Radic & A, 

Harbor Home Lo ny 
Highland Furniture Store 
Hend s Home F 

i Lite Television Sates 
Hud Apphance 





‘e 


Indiana Supply Corp 

JE. Radio Sales 

Jewels: Radio Service 
Kem-internat'l. Appi. Div. Inc 
Kubechi, | 


Lawrence Interiors 
Levin Televison Co 


Levin, | Furniture Co 
well Radi & 


Michelvon 4 Furniture & Clothing 
Millikan, F 
Man Soles ag 
Minas Furniture Co 
Martin Furniture Co 
Parker's Service Corp 
Peters, Leo 
Peoptes Furniture Mart 
Pinney s cf Lekevilie 
Radio Sur $ 
tieetrte Shop 
ms vance Co 
Rehabie Furmture Co 
Keel Co 


Reeve trie 
Rehabie Furniture (2) 


ance 
South Center Dept Store 
South Cricago Furniture 
Shaw Bros. inc. (2) 
Square Deel Furniture Co. 
hoenberg 5 


Se! ‘ 

Stock Bros 

Steet City Electric 

South Shore Home ance 
Sparber. Hoffman Furniture Co. 
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Chicago Tribune readers buy from 72% to 
79% of the appliances sold in metropolitan Chicago 


/ EALERS, distributors and manufac- 
turers make the Tribune Chicago's 
No. | medium for hardlines merchandise. 


They do so because the Tribune reaches 


Reaching four out of every five families in 
Chicago and suburbs, the Tribune on Sun- 
days is bought, read and bought from in 


every neighborhood and suburb of Chicago 


the people who account for the bulk of the as is no other newspaper here. 


hardlines sold in Chicago and suburbs The television and appliance industry 


w 


from 72°, to 79% of the appliances sold recognizes these facts. As shown by the 


here, according to the Chicago Tribune chart below, general and retail advertisers 
Durable Goods Study of hardlines merchandise place in the Trib- 
Every day of the week, the Tribune une more of their promotion budgets than 
delivers hundreds of thousands more circu- ihey place in all other Chicago newspapers 


lation than other Chicago newspapers. combined. 


- 


irst with advertisers because it is firs 
with readers! 


| ye dealers, distributors and manufac- 
turers of hardlines merchandise rate the 


productivity of the Chicago Tribune is shown 





; 
: 
: 
: 
q 
: 
; 


Volume and percentage of expenditures 


in the chart at right. placed in each Chicago newspaper by adver- 


During the first nine months of 1949, these tisers of television, radio and electrical appli- 


ances, home furnishings and housing equipment, 


advertisers placed in the Tribune 194.6°; more 


building materials and musical instruments, 


of their promotion funds than they placed in retail and general combined 


any other Chicago newspaper. As evidence First 9 Menthe 1949 
that they regard the Tribune as the big volume 
producer, they placed in the Tribune 24.3 
more of their budgets than they placed in all 
other Chicago new spapers combined. 
lo establish and maintain the market posi- 
tion you want in 1950, ask a Chicago Tribune 
representative to show you how this newspa- 
per's sales power and marketing and research 
facilities can be geared into a balanced pro- 
gram adequate to the op- 
portunities in the multi-bil- 


lion dollar Chicago market 


hicugo 
Tribune 


The World's Greatest Newspaper 


Please see that the 
foregoing eight pages 


Chicage Tribune 
are routed to 


$4,577,802 
55.4% 


Poper 8 
$1,553,683 
18.8% 


Paper C 
$1,142,904 
13.8% 


Paper D 
$986,923 


12.0% 











Average net paid total circulation during the official six month period ended Sept. 30, 1949; 
Daily, 944,133—Sunday, 1,535,495 


Chicago Tribane representatives: A. W. Dreier, 810 Tribune Tower, Chicago 11, E. P. Struhsacker, 220 E. 42nd St 
New York City 17; W. B. Bates, Penobecot Bldg. Detroit 26; Fitzpatrich & Chamberlin, 155 Montgomery St 
San Francieso 4; also, 448 5S. Hill St.. Low Angeles 13 
MEMBER, FIRST 3 MARKETS GROUP AND METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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TWO YEARS STATISTICAL SUMMARY 


WATER HEATERS, STORAGE 
1949 


$90,350,000 


(Jen. 1950) 
3,760,000 .. 
33,484,100 


$137,800,000 


(Jen. 1949) 
3,161,000 
32,044,000 





WATER HEATERS 





The 75 percent of the dealers who 
handle water heaters accounted 
for 1949 sales of 695,000 units. 
Table-top units comprise 22 per- 


cent of total sales 


urvey made by this 


in the year, electric 
rs were being sold by about 
f the nations’s dealers. This 
irectory of appliance man 
ee 


t lec manu 

1X Taucet 

73 electri 

1 burning stor 

were eight 

posed of 

1on type 

and 3] oil 

im its turn 

r of manu 
94 to 114 


Sales to Non-Owners 


provided information on replacement 
sales in a survey conducted by this 

More 148, an- 
swered our question on the number of 
water revealed that 
total volume for the first eight months 


magazine dealers, 


heaters sold and 


was 1,389 units, an average of nine 
Projected for the whole 
would result in average 
total sales per dealer of 13.5 units 

percent of all electric 
sales during the cight- 
involved 


per dealer 


yea this 


About five 
water heater 


month period trade-ins, the 


responding dealers declared, an in 


over the 1.2 percent reported 
rhey reported that of the 
trade-ins accepted 16.2 percent were 
unked, 5.9 pe and 

ld, 32.3 resold “as 


29.4 percent were 


t vear 


reent were rebuilt 


percent were 
till on hand, and 


nt were not accounted for 


Table-Top Units Popular 


Increasingly important in electric 


heater sales is the 


Many 


me rT more 


water 


toragre 
unit manutacturers 
nodels of these 


aving, attractive units in their 


lable-top 


} heaters, because of 


nature, are confined to sizes of 
21 to 54 gallons capacity For 
1949 they ac 
ll NEMA 
divided as follows 
10.75 percent; 35-44 
nt: 45-54 gallon 


months of 


1 for 21.6 percent of 


t water 


oragt 


heater sizes which were most popular 
in 1948 retained their standing during 
the first nine months of 1949. In the 
earlier year, 21-34 gallon units ac- 
counted for about 28 percent of sales 
and in 1949 they comprised 27 percent 
of the total. Also repeating the 1948 
pattern, tanks of the 35-44 gallon class 
accounted for approximately 20 percen€ 
of sales in 1949, Heaters in the 45-54 
gallon sizes fell off a trifle in 1949 to 
34.64 percent of total sales from a 194 
level of 37 percent, but they are still thé 
most widely purchased sizes. For the 
first nine months of 1949 heaters front 
55 to 69 gallons accounted for 5.81 pers) 
cent of sales, 70-84 gallons for 0.756 
85-99 allons for 0.16, and 
100 gallons and over for 0.30 percent. 

Some manufacturers who reported) 
that 


percent 


they received no more promo# 
tional assistance from electric utilities 
in 1949 than they did in 1948 were, 
nevertheless, optimistic about inc reased, 
aid in ‘950. As one large maker ex< 
“We expect a few utilities 
rebuilding a merchandising§ 


organization, Reason: increased gen< 


pressed it, 


’ 
to start 


erating and distributing facilities, some 
drop in kw.-hr 


thon 


industrial consump- 


More Utility Promotions 


Reports from utilities themselves in- 
licate that they will throw more pro- 
motional weight behind water heaters 
In 1949, 40 percent of the 
100) 


this year 


(Continued on page 








WATER HEATER SALES BY YEARS 
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ANOTHER GREAT YEAR COMING 


SELL GNC | 


" 


TRULY... a standard 


by which others are judged 


Raytheon’s line leade 
RITERION, with 17¢ 

» Picture, along wit! 
wanted features of modern telev 

a triumph for today —an indicat 
of Raytheon 20/20 Television Achieve 
ments of Tomorrow 
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UP FOR DEALERS WHO 


9 TELEVISION 


In key markets across the country, Raytheon 20/20 Television 
stepped into a pace-setting position during 1949. 


The reasons were clear—customer-winning features, famous-name engineering, 


and customer-pleasing prices. 


Raytheon is going to adhere to those basic, success-formula fundamentals in 1950 


with these elements added 


@ Advertising and sales promotion support will be stepped up te a new high. 

@ Raytheon will incorporate- important new, proven features in its 1950 sets. 

@ Raytheon will intensify the growing preference for its line with startling new TV 
set creations. 

@ Raytheon will demonstrate in ‘SO that its 1949 achievement of offering “more 
Television for the consumer's dollar’’ is a part of permanent Raytheon policy. 





Distributors and dealers report that Raytheon production and policies in 1949 
spelled whopping sales success for them. Building on that foundation, Raytheon 
predicts a year of still greater reward and achievement in 1950 for all of us who 
are SELLING RAYTHEON. We cordially invite inquiries from distributors and 
dealers interested in sharing, with us, in the great year ahead. For information 


write: 


BELMONT RADIO CORPORATION 


Subsidiary of Raytheon Monufacturing Company 


5923 WEST DICKENS AVENUE + CHICAGO 39, ILLINOIS 


RAYTHEON 
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. top value that boosts traffic and sales, lifts profits and prestige. 


Let Mrs. Homemaker see the attractive Enterprise model shown 


here, and she'll prove it’s a selling natural. It has a spacious, 36”-wide 





top; aluminum-head, non-clog Top Burners with Hi-Low Simmer-Set 


Valves; a waist-high Broiling Oven that is entirely separate from Bake 


Water Heaters 


Oven (enabling broiling or roasting to be done simultaneously with 


baking), plus a Low-Broiler for extra broiling requirements. Above ali, 


’ . eee CONTINUED FROM PAGE 97 comme 
there’s Wilcolator gas-saver control—for double cneck on performance 


and economy of operation companies indicated 


wn ; , speci hc promotional 
rhat’s the feature which delights the discriminating buyer! A turn outer enteie. tan te 
of the control knob to cooking temperature desired, and Wilcolator’s 1950 approximately 52 percent of 209 
sv? - , ; , ! lit n effort to stim 
“Uniflow” valve permits a full flow of gas, assuring fast pre-heat. When 3 


ilate s: that 1949 saw 
cooking temperature is reached, gas flow is so precisely controlled that rie provement in selling effort at 


j ret level CO ' wl ers h > 
no Variation occurs . _ : POSES S BBV 


And Wilcolator is so easy to service—the entire thermostat bellows 
assembly can be replaced without disturbing piping or removing the 
thermostat 


Put a Wilcolator-controlled range on your floor, and see how quickly 
, 


Mr Homemaker will agree it means precision cooking at a touch of the 


finger-ti} time saving and economy too. Just what she is looking for. 


ENTERPRISE GAS RANGE 
No. 32836 





SOME WELL KNOWN GAS RANGES USING 
Wilcolator WILCOLATOR FOR PRECISION CONTROL 


CONTROL 
Autocrat Maytag 
Coleman McClary 
Copper-Clad Norge 

Crown Prizer 

Detroit Jewel Real Host 
Enterprise Roper 

Estate Royal Rose 
Garland Tappan 
Grand Universal 
Hardwick Welbilt 

Hart Wincroft 
Kalamazoo Western Holly 


Wilcolator 


COMPANY 
IT’S SO QUIET YOU CAN HEAR A 
ROP! 


Elizabeth, New Jersey PIN DRO 
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"Our dryer business is a 
al profit earner’ 


2 J é —say Clark and Norma Triplett, 


TRIPLETT APPLIANCES 
Wilmette, Illinois 


N TIONALLY ADVERTISED 


CONSISTENTLY 
PERSUASIVELY 


The many millions of readers of 
such great national magaxines as 
Good Housekeeping, The Post 
McColl’s, Better-Homes and Gar 
dens, House Bebutiful, Porents 
American Home, etc., are being 


told the Hamilton Dryer story 














LAMP 


An exclusive feature pioneeted by Hamilton, adding ex 
tra soles-opped! to America s most populor clothes dryer’ 
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"Our sales-promotion emphasizes the 
complete laundry—washer, dryer 
and ironer. The Hamilton 

Dryer bas been a big factor in 
building our business, and a 

real profit earner. Its sales appeal 
is high. Its service cost is low 

ind it's a real belp in selling 
other appliances.” 


@ The “complete laundry” selling strategy which Mr. and Mrs, Triplett 
have developed so successfully can be profitably used by any appliance 
dealer anywhere 


An indication of how profitably the Triplett Plan operates is the fact that 
about two out of three washer customers have bought either a Hamilton 
Dryer or an ironer! 


Will you let us send you the whole, interesting, illustrated story, reprinted 
from a recent magazine interview with the Triplett’s? 


If you haven't been cashing in on the truly eager dryer market by selling 
Hamilton Dryers, you've been passing up a fine profit possibility with every 


washer customer 


Remember, Hamilton helps sell the whole home laundering idea—makes 
washday so much shorter and easier and surer that many former commercial 
laundry customers have been converted to doing their own washing at 
home. And remember, too, you have no trade-in problem with Hamilton. 
It's the key to the most receptive, clean-cut, satisfying sector of the whole 
home laundry appliance market. Write to Hamilton, pioneer and pace- 
maker of the dryer industry, for the full profit-facts, 


HAMILTON MANUFACTURING COMPANY - Two Rivers, Wis. 





VISIT SPACE 1420 + FURNITURE MART 
CHICAGO WINTER MARKET 





The Original Automatic : 


SUN-E-DAY 
Ultra-Violet a 


(GAS AND ELECTRIC 


101 





THE GREAT NEW NAME IN QUALITY HOME APPLIANCES 





Distributors and their dealers 


are cordially invited to a 


PBIB 
SHOWING 


of Electric and Gas Ranges, matched 


Steel Kitchens and Plumbing Fixtures 


ROOM Li24 


Chicago Merchandise Mart 


Household Appliance Show 


THE MURRAY CORPORATION OF AMERICA 


Home Appliance Division, Scranton, Pa. 
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KITCHEN 
CABINETS 





Quality of retail salesman- 
ship and installation prob- 
lem held to be major 
obstacle to expanding 
kitchen cabinet sales. In- 
tensified training pro- 
grams and research point 


way to better sales in 1950 


Include 


ELECTRICAL 


MERCHANDISING—JANUARY, 
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indertaken = |; 


ell for the 
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iains to be 
th which traming 
ist year though 


future { 


The Brighter Side 


tto a large 


ned above 


ventories on Nat 


1948 such a good vear (unt ll when the 


lappene rT 


onsiderabls 


1949 


extent the dif 


I 


For one thing 
more plentiful 


teel strike began 


r one, relatively speak to tx lt). The traiming programs le 


e¢ continuing training gat Mi on 
' ' 

necessary on all leve mor ver ing 
This educational task 
attacked during the 


turers, distributor and r ibuinets for 


nm ever 
builders 


There wa 


their new 


' 
prob ibly 


if kitchen and kitchen 


And more 
began specifying 
projects 


before 





TWO YEARS STATISTICAL SUMMARY 


KITCHEN CABINETS, STEEL 
1949 


685,000 . 
$61.75 
$42,298,800 
1,940,000 
$31.64 
$61,388,700 


2,625,000 
$39.50 


Undersink Cabinets, Steel-Units 
Average Retail Price 
Reteil Value 


All Other Kitchen Cobinets, Steel-Units 
Average Retail Price 
Retail Value 


Total Kitchen Cebinets, Steel-Units 
Avurage Retail Price 


$103,687,500 Retail Value 


Sa 
913,500 
$61.71 
$56,371,000 
2,586,500 
$31.56 
$81,629.000 


3,500,000 
$39.43 
$138,000,000 





1950 











thanks to the low cost and easy ind 


tallation of this equipment 


The Year Aheed 


abouty 
future buf 
seem agreed on the principal stumbling 
t better 


Manufacturers are optimistic 
the industry's immediate 
lock in the way of expansion 


trained retail salesmen, One manufac- 
gained considerable attention in 
1949 by 


its dealers 


turer 
advertising for salesmen for 
Le spite some suceyss with 
this effort, the firm is still looking for 
men for retail selling 

Another important difficulty the in 
lustry must overcome is the problem 
Most retailers dislike 
becoming involved with various build 


of installations 


solution 
(ne 


ing trades. The source of a 
to this difficulty is 
manutacturer 


uncertain 
acknowledges that his 
firm is working on the problem and 
some sort of answer 
during the year. More than likely, the 
answer will come from retailers them- 


hopes to have 


selves. For as more and more dealers 


“get their feet wet” in the business, 
they are proving that installation isn’t 


the obstacle it was said to be 


The Color Problem 


Colored kitchens were given consid 


> publicity during the past year 
lifhieult 


to decide whether the 


(Continued on page 106) 
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BICCER 


= 


$109.95 


$119.95 


? 


$149.95 


$169.95 
$89.95 
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Blackst 
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the 1950 Blacksto 
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BLACKSTONE FOR 1950 
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dealers enjoy the sales op] un int snd other modern applances 
hlackst « Combination |! a ta Combination Laundry is the widely 
unequalled Blackstone Automatic 
tf Aevtator Automat the only 
c with positive 100% mechanwal control 
reserved e1 190 Drver has been further improved a vd 
es. New rn ter mv saics features found in no other auto 
irket for thi natic drver. Model 180C Lroner rs brand new and 

orates design convenience teatures 


ovel m the industry 





nem wy COMBINATION LAUNDRY 








PRODUCT oF 
AMERICAS OLDEST WASHER MANUFACTURER 
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HELLO, MAMA—I'M LOST AGAIN 


Kitchen Cabinets 
oe CONTINUED FROM PAGE | 03 cemmemmnmmee 


rred up will outhalance 

lithcultie thev create by expand 
One manufacturer, acknow! 
ntributions made by col 

wed equipment in stimulating public 
interest, said that his firm’s surveys 
showed a_ limite market for such 


the log ical 


items. He predicted that 
: 


ution t lor in the kitchen is apply 
tops and leaving the 
white. Certainly 
implity manutac- 
nventory problems 


bevond, the 


Portable AC/DC Electric : ~ a o, ; rege ry on = ¥ head to capitalizing 


1950 and the years 


} . { otional effort it has 
SEWING MACHINE | = , a eT ee a ame 
; it n t n planning has become 

custome! 

acceptance of the 

conveniences and 


peak well for the work 





t t mas done already and 
The lowest priced promises wealthy and expanding 
high quality sewing future End 
machine in America! 





Beautifully Built for BIG Perform- The handsome, portable Companion weighs only 8 
ance. All the sales-building features 
women want. 

Greatest Advance in design in 
the history of the sewing machine 3 : 
Styled by world-famous Raymond Nylon gears are long-lasting, quiet. The Companion 


Loewy Associates. offers sewing performance that women look for in much 
Backed By o sales-clinching 20- more expensive machines six stitch adjustments... 
Year Guarantee. foot pedal speed control ... standard size throat takes 
Manufactured By Tropic-Aire, any size job .. . beautiful work on countless sewing jobs. 
Inc., nationally known manvfactur- 
ers of highest quality equipment SUE IT 1M ACTION. . . Come in and get a gift sample of 
Exclusive World-wide Distributors sewing by the Companion. Get this souvenir of the 
THE KENNEDY CO®PORATION Show and proof of the Companion’s performance at 
Detro:t Michigan Reem 622, 332 &. Michigan. 


pounds. Its light, sturdy aluminum frame gives it extra 
strength and portability. All exposed moving parts are 


of chrome-plated steel. The nylon bearings need no oil. FREE 
TRIAL 


* AND If. AFTER TEN DAYS, YOU'RE NOT 
SATISFIED, WE'LL DO OUR BEST TO CONVINCE 
YOU THAT YOU ARE 
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You can sell the “Kitchen of the Year” 
a piece or two at a time... 


REFRIGERATOR CENTER 


“5 4 


Pe 





a 


Only stendard Merton units are included in the display kitchen shown range and refrigerator by Kelvinator 


The MORTON line leads in 
business-building features for 1950! 


Support your sales program by concentrat- Selective Distribution Low Inventories 

ing on Morton—the kitchen equipment line = The Morton Dealer Franchise eliminates A compact line of standardized basic models 

that offers these profit-making advantages: unnecessary Competition; provides adequate ' : 
) I j covers most installations. Sell from floor dis 


Exclusive Merchandise market: for selected dealers play; deliver from stock rapid turnover 


; it. convenient handling 
Only Morton can give you Pantryette, Rotashelf Unit-Sale Program K 


and the standardized units which take the shary Permits kitchen modernization by easy stages Write for broadside—“‘Invitation to Profits” 
corners and old-fashioned look out of the mod- on a modest budget creates repeat business; —or see your Kelvinator distributor, who 
ern kitchen extra sales handles the Morton line. 


MORTON MANUFACTURING COMPANY 
5125 West Lake Street, Chicago 44, Ill. 
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DISHWASHERS . . . FOOD WASTE UNITS 





Disposer a Natural Tie-in 
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TWO YEARS STATISTICAL SUMMARY 
DISHWASHERS 
1948 
160,000 Units Sold 225,000 
$275 Average Retail Price 275 
$44 000 000 Reteil Volue $61,875,000 
Jen. 1950 Jan. 1949 
575,000 Homes Owning 425,000 
36,669,100 Homes Without 34,780,000 
TWO YEARS STATISTICAL SUMMARY 
FOOD WASTE UNITS 
1949 1948 
155.000 Units Sold 175,000 
$135 Average Retail Price $120 
$20,925,000 Retail Volue $21,000,000 
Jan. 1950 Jon. 1949 
y+ penne oe am roby oes NOW HERE'S A SWEET LITTLE BUY IF YOUR TASTE RUNS TO THE ASININE 
omes ' ov ‘ 
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eM ERTLAND® BUILDS 


BETTER 


Expertly planned details, tested for practicality, make water 
heaters that are genuinely better built, better looking, will 
give your customers better service. Efficient plants and pro- 
duction keep Mertland prices strictly competitive — often 
give you a price edge—on heaters that honestly give you 
more to sell. Check these superior features of Mertland 
Avtomatic Electric Water Heaters: 











MADE BY WATER HEATER SPECIALISTS 


1. Individually tested under 355 pounds pressure after heating 
elements and thermostat wells are installed. Guaranteed 150 
pounds. 


2. Fully automatic snap action temperature control factory set 
but easily adjusted to individual preference by accurately 
calibrated controls 

3. Quick heating, immersion type heating units, 

4. Jacket: Multiple coated baked white enamel on heavy steel 
Interior is rust inhibited by special, long lasting coating. 

5. Heat Trap for more efficient operation 

6. Longest lasting dull finish galvanizing on tank uses highest 
grades of zinc, hot dipped by Mertiand's own exclusive process 
All Mertiand tanks have ‘'plus’’ heads, the strongest kind. 

7. No heat lost through direct conduction. There are no center- 
ing straps, no conducting metal around hand holds 

8. Mertiand Magnesium Anodic Rod for protection from cor 
rosion on all deluxe models 


9. Cold water in at bottom-—hot water out at top. Cold water 
inlet has non-mix baffle. Outlet at side permits concealment of 
both in and out pipes. 





10. Fiberglas blanket insulation at least 3° thick on all parts 
of tanks 


11. Pressure flush drain at bottom of tank cleans all sediments 
quickly and easily 


12. Black bose conceals toe and mop marks, fits flush to floor 
Front opening for easy access 


13. Heavy gauge copper wiring with heavy deterioration proof, 
vermin proof insulation. Conveniently located outlet box at 
upper rear. Wired for specifications of your local utility. 


14. All adjustments in front of heater, easily accessible. 


THE HEDGES LINE 





M. M. HEDGES MANUFACTURING COMPANY, INC 


4 


A T » N N f 5 5 f 
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AT LAST!! AN INEXPENSIVE PORTABLE DISHWASHER THAT REALLY WORKS 


Housewives ore amaze d 
at KAY-WAY'S capacity, 
speed and loading ease. 


Wash-Rinse 
Cycle 


Minutes 








Quickly - 


a ; 
Retail For The 
MASS Market ; 
sk bs bream tT 


ON THIS 
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THE DISHWASHER WITH S-U-S-T-A-I-N-E-D DETERGENT ACTION 


has everything for sales and profits f 


TWIN MULTI-JET SPINNERS 


ressure spray 
dishes, glassware, silver 
with sudsy, detergent 
ader tantly chang- 
ng hot r during 


SUSTAINED DETERGENT ACTIO 


Kay-Ways unique 


ive syphon 


type detergent chamber 
is one of the big reasons 
why it washes dishes 
sparkling clean. No 


other dishwasher has it, 


POSITIVE NON-LEAK SEAL 


Kay-Way's lid and 
lower section are formed 
from the same master 

assuring perfect fit 

nd positive non-leak 


ee 


STYLED FOR MODERN KITCHENS 


... The symmetry, 
beauty and grace of 
Kay-Way enhance any 
kitchen. From designs 
by world famous indus- 
trial designer, Chick 
Waltman Kay-Way'’s 
Original styling and 
gleaming beauty will 
please housewives every 
where 


CRADLE-TYPE LID 


Kay-Way is com 
pletely portable and 
designed for operating 
or storing under builtin 
cabinets if desired. 
Cradie-type lid permits 
full access to dishes 


SCIENTIFICALLY DESIGNED RACK 


Easy toload... easy 
to lift out without stegp- 
ing or bending. Holds 28 
dishes and glasses plus 
ai! the silverware. Auto- 
matically positions them 
for quick, complete 
Cleansing 


< 


FITS RIGHT and LEFT DRAINBOARDS 


Kay Way takes up : 
no floor space. Just set 
it on your sink drain 
board either left or 
right, it makes no dif- 
ference since Kay-Way 
has twin outlets 


CLEANS ITSELF 


. . Kay-Way’s “plumt 
ing” is where it belongs 
underneath the dish 
washer. No inside piping 
to catch food! Kay Way 
flushes and “sterilizes” 
itself with constantly 
changing hot water 
Clean! Sanitary! 


ONLY $49.95—NO INSTALLATION CHARGE 


Even if floor space 
1s available, cost-con 
scious housewives ob 
to expensive instaa- 
tion charges of non- 

table dishwashers, 

Way sets on drain- 
board and hose connects 
in an instant to water 
faucet 


KAY-WAY is priced for the MASS market... only $49.95 


LET KAY-WAY SET YOU UP FOR BIG PROFITS IN ‘50... WRITE US TODAY! 


KAY-WAY CORP. 


124 West New York Street + Indianapolis, Indiana 


TERRIFIC MARKET....WRITE US TODAY: 
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/f you're on the spot... 


or behind 
the & ball... 


get on the ball... 


and start your sales rolling 


Visit Room 1475 
Merchandise Mart 


the Range ' 
Model 105. 


PE 


ATLANTA ¢ CH 





Model 1052 ready for immediate delivery. Watch for 
additional models —ready soon. 


PERFECTION STOVE COMPANY 


7128-A Platt Avenue * Cleveland 4, Ohio 


ATLANTA * CHICAGO « CLEVELAND « JERSEY CITY * KANSAS CITY 
OAKLAND © ST. PAUL 
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* he newest, most striking electric range ts 
here now—it's the Perfection Electric Range! This 
range is a wizard at making cooking simpler and 
faster. It puts wings on the time usually spent in 
the kitchen—it gives extra help w the busy home- 
maker. Smooth crevice-free design makes cleaning 


it a delight. 


A tremendous amount of research and development 
has been given this superior piece of kitchen equip- 
ment by Perfection’s capable engineers. They 
wanted to create a range which would have all the 
important features a homemaker could wish for-- 
plus some wonderful new ones she didn't even 
realize possible. And that's just what they did, as 
you will agree when you see, try, and use this 


range yourself 


So now, for the first time, you can own a distinctive 
Perfection Electric Range. You'll find that cooking 
time is cut considerably, cooking operations simpli- 
fied — and cooking results more appetizingly de- 
licious than they've ever been before! All at lowest 
operating cost because of the remarkably heavy 


fibre glass insulation 


Te Yeu 


_the range with the extra features! 





Breakfast in a Breeze 


Plug your automatic coffeemaker into 
the convensent timed outlet the night 
before time your coffee to start 
perking as you get out of bed. You 
can then have your first eye-opener 

cup immediately keeping the rest 
warm until breakfast is served a few 
minutes lacer. Ham, eggs, rolls and 
mufhins take so little time on the 
amazing Perfection Electric Range 
that you'll be able co serve “Sunday 
morning breakfasts” every day of 
the week’ 


Lightning Lunches 


In just the length of time it would 
take to prepare a quick smack, you 
can serve a hot and savory lunch 
Noon is when you'll really find how 
wonderfully fast and convenient the 
deep-well is for soups or chili. When 
raised to the surface, the cooker auto 
matically brings the heating unit up 
too no waiting for it co cool to 
have the use of this fourth surface 
unit! Saves time while it's still 
hot make use of it for heating dessert’ 


Dinner -on- the - Dot 


Co-ordination of meals is a simple 
matter with the wonderful, new 
Perfection’ Follow any of your 
favorite recipes and you'll find they'll 
turn out especially beautiful and ap 
petizingly delicious in the fastest time 
ever’ The gleaming white oven pre 
heats quickly for a roast, the heating 
units are ready to use in seconds! 
And, thanks to the spacious warming 
drawer, you can serve the entire 
dinner right on the dot... piping hot! 


A Product of 


PERFECTION STOVE COMPANY 


Cleveland 4, Ohio 


HOME OFFICE: 7609 Platt Avenue, Cleveland 4, Ohio 
Write, Wire or Visit Atlanta, Ga.; Jersey City, N.J.; Kansas City, Mo.; Oakland, Cal.; St. Paul, Minn. 
NATIONAL SHOW ROOM: 1475 Merchandise Mart, Chicago 54, lil. 
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Here today! 
the wonderful, 
modern_ 
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time 


_.. the range of the extra features 


up VU" added convenience 
[Ail 
_ speedier cooking 
__ maximum economy 


__ greater beauty 
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PERFECTION’S CONVENIENT 





PERFECTION’S 
: Vi lil’ (ein 


SURFACE UNITS - 





PERFECTION 'S 


VL fal UM 


DEEP-WELL 





PERFECTION'S 
EXCLUSIVE ALL-WHITE 


\ Hla CULMMUC : 


OVEN 





PERFECTION’S CONVENIENT 
TIME -CHIMER 


Handy as can bv! A ungling reminder 
that you should take the vegetables 
off the range, of that you should 
reduce the hear under the deep- well 
Handy for cooking, of course . . 

also handy for other household re- 
minders ... such as calling the grocer 
in an hour, heating the baby's bortle 
Frees your mind. .it's so dependable! 





PERFECTION’S 

nas in eden ings pa TEMPERATURE-CONTROLLED 
efiect par nder the large front unit t v wt the 

diye <= «Inge yeaa oad i | WARMING DRAWER 

is eer a ea ip ag pee . \ A Werming Drawer Wonder! Pertec- 
tion's waist-high warming drawer is 
thermeontatn ally controlled! lets power. 
ful heating wait quickly warms its 
tremendous ates .. . keeps rolls, bis 
cuits, evc., deliciously hot at « con- 
stant temperature without drying 
out. Big enough to warm dishes and 
platters slong with food .. . easy w 
open ... it rolls on bell bearings! 


And a handy, sliding shelf doubles 
its usefulness. 





PERFECTION’S EXCLUSIVE 
ADJUSTABLE LAMP 


Lightomg News! The handset floures 
cent light imaginable! You can adjust 
im height by sliding it up of down 

and i ays at any position you 
desire! Slide i down and ix blends 
in beautifully with the modern lines 
of the range. Slide kt up when you 
want plenty of light on your utensils. 
No more light and dark working 
areas on your range! 


PERFECTION’S CONVENIENT 
STORAGE DRAWERS 


Twe Reomy Drawers! Ever know « 
woman who couldn't use extra sor- 
age space’ Perfection ’s Electric Range 
g)veS every convemence imaginable 

neglecting not one feature — and 
sull they ve come up with two handy 
storage drawers! Pots. pans, lids and 
beking utensils are right in the range 
where you want them, steving many 
eps a day' 





SPECIFICATIONS (*Sisccc: sence”) 





Surtece Units: Dimensions 
One extro-lorge unit— 2,100 wots inside oven— 16" Wide « 17” 
Three reguior units— 1,250 woth High x 19%" Deep 
Over-cll Range Width — 40” 
Oven Units: ” 
Broil 3,000 Over-ail Range Depth —25'4 


, Height: 
Baia: Warmer — 1000 wor: —Top of Bock-Splosher-- 46" 





a 1 0 b/Alrey Molt ate] (Tl toh 2-0 of 


made to people that we 


never Customers of our stor 


Thousands of appliance dealers have 


proved to themselves that the Domestic 


Sewmachine Franchise does deliver new 
customers ... not only for sewing machines 
but for other merchandise as well. Domestic Sewing 
Regardless of where you operate, your | Mein end Elm Str 
experience should be no different from Cleveland 1, Obi 
that of Kintzels, Inc., Allentown, Pa. . 


Domestic’s big national advertising and Teer Joe, 


7” 


effective point-of-sale programs will I just wanted to 
at : witb our new end 

produce big ticket profits. We feel it ie 

thet atout 

. were never oustor 

Franchise may be available in your com- > pelea. thus 


See your distributor now. A Domestic 


munity ... or write Domestic Sewing 
Machine Co., Inc., Cleveland 1, Ohio. 


slegeted 


seems 


Harry EF. Kintzel, President, and Paul 
R. Miller, General Manager, in the 
Domestic Sewmachine Room the 
heart of Kintzels’ new and enlarged 


sewing machine department 


S 


FIRST WITH 
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rohan A-3 a> 


ur store.” 


Tetephene Altenteen 35273 


_LEHIGH VALLE} S LARGEST APPLIANCE STORE 
913 HAMILTON STREET asuenre we PA 


November 15, 1949 


w of the suocess we ere heving 
hestic Sewing Mechine Departmen 
over-all pioture, and he ve found 
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pproximately & ; 
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profit on 
profit 
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lines suct 


keep 
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Menager 


View of Domestic Sew mac hine 


Display at Kintze Ine 
Allentown, Pa. Becar sewing 
machines are important they 


get important display * e. 
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mode! 505AS- The new “gBeonomy” 
promoconally Pi ed Spindriet! Full 
size ae agitator washing 4 
tion Overload Safety Switch Smart 
red wim A bargat® bombshell! = ; <¢ 
Mode! 501. The 
Foonemy W nog 
<anionally low 
ing buy: 
cant sé 
ed pump. 
A Delux washer at 
a modest price. 





Sure, Easy give syou gf you dis¢ ounts, fof 


herter-than-av® rage gross dollar prot. 
its. But equally important you get 
more and easier-f° demonstrate feat- 
ures that enable you « spend less ume 


closing sales -B¢* more sales pet sales 


man. No other asher has 8° much 


buy-appe@! action as the two-tub Easy 
Spindrier with Automatic Spin-Rinse, 
Spiralator Washing Acuon No pros 
pect need walk out without 4 washer 


with Easy § full line to choose from! 
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Appliances need good motors to give 
dependable service. Years of engi- 
neering and manufacturing experi- 
ence have put top quality into Delco 
appliance motors. 


But today, appliance manufacturers 
need even more than that. Fast 
changing markets often mean changes 
in motor specifications or delivery 
dates. Because Delco is organized 
to meet these requirements, manu- 
facturers get what they want— when 
they want it—changes included. 


That's why more and more spec 
sheets carry the note, "DELCO PRE- 
FERRED.” Compact Delco Motors, 
designed to meet the specific torque 
and service requirements of the 
application, are built in sizes from 
¥, H.P. up. 


+ . 7 
Why not get all the facts about 
Delco Motors? Contact your local 
motor distributor. 
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DISHWASHER SALES COMPARED WITH 
POTENTIAL SALES 


POTENTIAL. 
OsTRicT Sa.ese SAcet 
NEW YORK - NEW ENGLAND 169 221 
ATLANTIC 14 ws 
SOUTHEASTERN 73 89 
GREAT LAKES 1S De 
NORTH CENTRAL 42 6 
CENTRAL 63 18 
SOUTHWESTERN be 6.2 
PACIFIC (SAM FRANCISCO SEATTLE] 17.5 




























© EFFECTIVE BUYING INCOME SALES MANAGEMENT ODER 
TABLE 1 


HOW LONG DID YOU WAIT 
BEFORE BUYING ? 


Oto 6 MONTHS 


6 to [2 MONTHS 7.8% WAITED TO PURCHASE HOME 


190.2 YEARS 89% UNDECIDED ON BRAND 








2 to 3 YEARS 20% 


TABLE 4 TABLE 5 


DID THE DEALER ARRANGE WHAT TYPE OF DEALER DID YOU BUY FROM? 
FOR INSTALLATION ? ELECT APPUANCES 











92% 
FURNITURE STORE 45% 
DEPT. STORE 









45% 


PUBLIC UTILITY 16% 








10.0% 


TABLE 8 TABLE 9 


Dealers handling dishwashers increased 18 
percent in 1949, says Hotpoint. Study finds 


appliance still a luxury item, but with fast 


SELLING DISHWASHERS zn" 



































VEN  thougl yutomat d matic washing machine when it wa Taylor noted that as a result of the chine; factors influencing the pur- 
k washe are gaining pub ntroduced 15 years age gh income market for the appliance, chase; cost of installation; and the 
eptance more rapidly than any [hese management view fi the rhere isn't much pressure to reduce value of the home. Written in com- 
ul e the aut washer industry were express nstallation cost which averaged $66 in ments centered about reasons for buy 
til uf t Edward R. Taylor ules manage 1949, an indicated decrease of only $3 ing from the dealer: type of dealer who 
appealing chiefly t gher it fan Hotpoint, Inc n an interpretation of from the 1948 national level.” While made the sale; and arrangements the 
hown by t tact that 60.3 mducted on a cot older, more established appliances such dealer made to have the dishwasher in- 
" 149 g rug t 1949 by t is ranges, refrigerators and washing stalled 

$15.00 ur rket epartr I nachine followed a sales pattern The majority of dishwashers were 
ire ire projectior f a randon losely related to electric service rates, sold to families in higher income brack 
149 ng of 10,000 qu na fil lishwasher sales appear to follow pop ets, with 60.3 percent of the buyers 
g 48, wherea t by users who bought d washers ulation distribution, with sales divided living in homes valued at more than 
percent n the 12 months ended November 30 about evenly between towns under 50, $15,000; 23.2 percent in the $10,000 
vere largest dishwashe anufa 100 population, and those over 50,000. to $15,000 class; and 16.5 percent, un- 
‘ er, Hotpoint conducts t 1 The survey was divided into eight der $10,000. Families who lived in 
e best new profit « » ing card survey through its market groups of questions related to the size cities over 50,000 population made 43.1 

br it ut f taff to follow up every sa of the city; demonstration of the ma (Continued on page 126) 
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More Dealers Are Selling Dishwashers 


ONTINUED FROM PAGE 125 








appliance is 

pointed out t 
ntroduced 
equire pra 


yremises 


duct 
y ipa 


100.000 


JANUARY en teen 
MARKET 


SPACE 





14103 


MERCHANDISE MART : apenas ag 
CHICAGO, ILL. a conte “ps # A FEATURE YOUR WIFE 


NEED KNOW NOTHING ABOUT 


JANUARY 1950 ELECTRICAL MERCHANDISING 
































“ 
Chart 7 eptance and proved im 
t t fa < 7 lities become increasingly 
‘ piur € t parent 
: ' tine se W ritte comments on why a 
sey a Son ee pecific dealer was patronized brought 
‘ t eT talled the e tabulations: “Solicited by local 
‘ ‘ tm t dealer’ 16.2 percent “a 
that t ate end 14 percent bought things 
nsta re before”, 10.1 percent; “reliable 
ashe ‘ inge as a re, good reputation’, 9.9 percent 
‘ f local plu ‘ emphasized the need for more 
, . with t type tive sales programs, dramatized 
| etwee mix the tabulations showing that only 
ea t proximately 16 percent of the re 
1 ted salesmer for the 
| ig at 
1 t stallat | that the poll demon 
\ WW é te n apparent lack of a broad 
‘ } 1 p! itl il si | it , ealer 
t alike Phe average 
t | SEW is had no first hand ex 
' t A é en th this new appliance, and 
! grow, with t must be educated through 
ale yuilt ty pe He ‘ let istration Every sale 
e dea Ww ] ved up to see that the 
‘ eful ne getting the maximum benefit 
aim e ma ne because ales are 
M il t the enthusiasm of the isers 
ad tt attitude too early to determine to what 
na ( mit t re-plumbed models will expand 
t t vacde e market, but reduced installation 
re le be a strong ales aid pat 
we ta re ted to lower income 
y ‘ t 
, ! I printed the following 
vntT tmg organiza 
dist and dealers is a pro 
uilding sales in the dish 
Dealers Make Most Sales ” 7 
4 1. Action demonstrations in stores and 
, NI windows 
at t ent 2. Pre-installation check-up at consumer's 
de house to determine water hardness, 
. ‘ ting woter temperoture, etc 
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Follow-up calls of consumer's house to 
see that machine operates satisfactorily 
Demonstration by qualified economist 
if desired 

“Use the user” technique with satisfied 
customers to build future sales. Give a 
prize to customer for supplying name of 
End 


a 


another customer 
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Despite inroads of TV, radio will provide steady 


protits for dealers—because consumers return 





to favorite radio programs as TV novelty a ee ees : < ne. pur 





weors off wip ee ‘ fh ae ie 


sctut wet i thease et were a that w wet ip t " ‘ ) k hoe t lend itself, however, for use ave gained the lead over wire in the 
good prospects | the rad etailer e tota imbe eration to 11 yw the larger family since it can only battle for supremacy the hor 
| lu 1946 wa 4031 that a ) at a t rrding field 
rad re y 1947 a peak of 21 get o1 ! g the ye If parents desire to vie a televisior Prices of all types of radio receivers 
300,000 was reached gns that the TV Deesa’t Kill Redic gram and young me bers of the ive held up this winter at a level 
market wa , aturation a want to dance or listen to mus gher than expected after the rash « 
: wared in 1948 w nt heure te | \ wortant fact to radio r for example, separate set n different cuts early in the vear Thi ¢ in large 
7,500,000 1 My " " ed. Sales of rad easure due to the shortage created 
th ‘ g P 1949 wlio re the at t i phot mbinations to such familie by underproduction and a firm, thoug! 
831,000 t 6 nd t ‘ c att ‘ be ated ‘ © t large, cons er «ce and 
t ' The radio indust as already be 
‘ | ' 1¢q make satan? +: 
i n i and isa i BM Gets Seles Power ¢ make a ma adju er ; 
atia \ ‘ i i the converging pressu tele 
t ¢ ave x i j FM n boom a the ending o arg 
| ta ‘ ’ " i yg i ystwar ce and. | yn f \ du 
" : . . AM ot —— yn and profits will be smaller thar 
| hf RR net ecent vear but further dec! s W 
ut t ea t twa for the 1 t ta tt effect to | ealizing that ¢ 1 FM probably be of a gradual nature and 
™ Pp id ; ntinu t le 
' tha ady enue Fy 
" and 
, 
\ | \\ \ 





9 was the ‘ TWO YEARS STATISTICAL SUMMARY 


RADIO RECEIVERS 
‘ 1949 1948 


8,000,000 AM Units Sold 15,900,000 
$38.35 Average Retail Price $40.36 
$306,800,000 Retail Value $642,042,000 


875,000 FM-AM Units Sold 1,600,000 
‘ ia! ‘ $122.84 Averege Retail Price $165.45 
gn gy $107.485,000 Retail Value $264,720,000 


Not £ h Red t t rsa 8,875,000 Total Radio Receivers 17,500,000 
| of Sneup wares M ra $46.68 Average Retail Price $51.81 
$414,285,000 Retail Value $906,762,000 





| te : Jon. 1950) (Jan. 1949 

’ t ceiver t ! Most t wit 39,281,230 *Homes Owning 37,623,000 
| rt t ring tening to the 2,411,670 *Homes Without 2,327,000 
Fa ’ lict held steady eras and fos —hernnnd i *Estimoted by Broadcast Measurement Bureau, 

| on basis of Total Homes 

' 
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new You are cordially invited 


beauty 


| to the first showing of 
new 
sium the Norge line for 1950 


new = FIFTH FLOOR 


performance AMERICAN FURNITURE MART 


i PW LAKE SHORE DRIVE, CHICAGO, ILLINOIS 


utility REFRIGERATORS @ HOME FREEZERS @ ELECTRIC RANGES @ GAS RANGES @ ELECTRIC 
WATER HEATERS @ HOME HEATERS @ WATER COOLERS @ HOME LAUNDRY EQUIPMENT 


Norge Division, Borg-Warner Corporation, Detroit 26, Michigan 
ln Canada: Addison industries, Ltd., Toronto, Ontario 


profit opportunity 
SEE NORGE BEFORE YOU BUY 
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Window ventilating fans broke all previous sales 
records last year—and 1950 will be even bigger! 
Think what YOU would have done last year if you 
could have offered your customers this terrific value— 
at a price that beat all competition! BE READY THIS 
YEAR—WITH THE NEW INTERNATIONAL! 


These PLUS sales features mean fast sales for Inter- 


nationals when the fan season hits—compare them 
with those of any fan regardless of price! 


— 


An ATOMIC Explo 


4 





WINDOW VENTILATING FAN 






A Beautiful 20” Cabinet Model... 
At An All Time Low Price 


e Exclusive patented spring-suspended motor elimi- 
nates hum and vibration. . .assures smooth. silent 
operation e Full 20 inch clover leaf blades. 

e Powertul, 2-speed motor. Moves 2500 cfm on low, 
3500 cfm on high. 

e Beautiful, eye-appealing cabinet design—an 
attractive addition to every home and office. 

@ Expansible sheet metal wings—fit any window from 
25° to 37° wide—no alterations or installation 
problems e Guaranteed for one year. 


NO OTHER WINDOW FAN CAN GIVE YOU ALL THIS... 
AT A PRICE YOUR CUSTOMERS WANT TO PAY! 










the Ynternalional 


TABLE AIR CIRCULATOR 
Two Best Sellers in 
One Product! 













* oe Beautiful Table! Packed wth sales appeal, styled 
to catch the womans eye e and office 
vn Efgiccent tin Circulator! Patented exclusive 


spring-suspended motor for silent operation 


useful for hor 





GIVE YOUR CUSTOMERS MORE FAN FOR THEIR MONEY... 
WITH THESE FAST-SELLERS FROM THE COMPLETE 4nlernational LINE 


i 






r~ 
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Don’t Be Caught Short! You Can Stock Now--Pay When Your Fan Sales Start 


Get the jump on competition by having a stock of these fast-selling International fans on hand when the hot season 


hits. Our POST DATING PLAN gives you delivery now - 


coupon for complete details. 


DEALERS . . . DISTRIBUTORS! See these outstanding 
fans at the American Furniture Mart Bldg. in Chicago 
. You'll agree INTERNATIONAL IS THE TOP FAN 


VALUE FOR 1950. Display space 512A. 
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you pay when your fan sales begin. Send in the convenient 


To Fan Division, 
INTERNATIONAL OIL BURNER COMPANY 
Spring & Park Aves., St. Lovis 10, Mo. 


| Gentlemen 


Please send me, without obligation, complete information and prices on 
| your 1950 fan line and Post Dating Plan. | am especially interested in: 


[} Window Ventilating [ ) HiBoy LoBoy (| King Cool 
[) Table Air Circulator [}Model 316 [| Model 224 


Nome 


Address 


My Jobber's Nome is 


| Compony 
* 













TELEVISION | 


up 1949 with 





Video winds 





unparalleled boom, selling 
2,600,000 sets. Some 90 


stations now reach 55 mar- 





keting areas. Black glass, 










big tubes seen prominent in 


1950 





















VY EITTING a oe j ‘ f xluc uw a record 350,000 television re \ problem that has faced many ap vy a good rg 
‘ t tele t inutacturers eivet leave the plant Year's end phance dealers contemplati entet Ay ng det e trom the 
turned out 400.000) teley n re figure show a record vear tor tel ing the television sales he d is that ot trend picture is an &4- 





ceiver in 1949. Recent new station vision sales and substantial profits for installation and service \ 





































































swell the number now operating to YW waler minimize the antenna dif ha which may spurt ahead of the lagging 
4 and thes erve marketing areas Now enjoying public acceptance i wen taken bv several set make with seven as the industry grows. Another 
4 having 18,900,000 { es and a popu ull station-equipped citi the the introduction of an antenna innovation is a rectangular-faced tube 
+] lation of some 62,800,000. So far this wanch of the home entertainment right inside the cabinet. This that will appear shortly. This will 
; urket ha nly been sampled As field has caused a social revolution. It 1as added an additional control to the the picture across the full face of the 
4 mung that all of the first nine months is revived family life in the home, re tront l, a tuning knob tor the an tube and will be particul arly space- 
production of receivers are now de yened theaters to vaudeville, forced tenna, but tl counter buyer saving in the larger sizes 
. ad 1 oe « nhes P ‘ - —_ ¢ not usual kler for such . 
livered and installed, the mut a of udio parts manufacturers into greate is not u ually a stickler for such a de Sunteatine aud Calor 
ets in use today can conservatively be production and retooling for new prod tail. Within ten fifteen 1 of the 
et at 2,780,000, This figure does not ucts, opened a new medium for adver transmitter, with the exception of lo Projection tubes are in five percent 
' de any of the sets manutactured tisers, and caused movie producers cations in industria] districts or very of models and there is a possibility 
during the last three months of the and theater owners to devise plans for heavy automobile traffic, these sets pro that these may be also marketed in 
3 year, nearly one million, and assume mbat or amalgamatior All e vide satisfactory reception extra viewing units to be connected 
that these are on dealers floors or it effects and more have been | t to conventional receivers when a larger 
transit sbout in spite of normal growing pains Bleck Tubes picture is desired 
Supply end Demand Conflict urticularly in t ue broadcast field Most pur hasers of m" eiver have Network oper ety yrovide the . 
where all tl probiems of progran added some kind of a hilter im tront of programs to affiliated tations t a 
he beginning of the year saw et ming, camera techniques, sponsors and the picture tube to improve contrast of | cost much lower than they could afford 
raging sales figures that followe: wmmmercials are not vet lved the picture when room lights are on individually and half the stations now 
‘ igh from a profitable 1948. Came und some makers have in the past built 1 * air are so connected by eit! 
the spring, however, and as the temper Bonus Will Be Felt the filter into the protective glass or coaxial cable or microwave relay 
ture rose television sales d ed off de in all of the 52 market area ast ront of the cabinet. To build Moines, Minneapolis and St. Pau 
nto a summer slump. Cut prices were erve by t present ninety statior the filter riwht into the tube, metallic be added this year to the cable 
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5 Shopper-Stoypers oe Designed by * 
Handyhot 


for Fast Turnover in Your Store! 


Handyfreeze 
One Duar Elechdéc Foe Cream FREEZER 


Handyhot 


Portable Electric WASHER 


and here they are—5 fast 


moving Handyhot Appliances — 
made right, priced right for every 
homemaker, for year ‘round con- 
venience in every home! Dealers 


everywhere are ringing up sales 


Cat. Ne 
2002 


32! 


* On the spot) aiuminum washer with timer! gives 

large weosher performance. Timer shows weoshing 
periods fer each febric end shuts off current autemetically 
when weshing cycle is completed 


by stocking and displaying these 
“buy-catching” appliances. See 


your Handyhot distributor today! 


on A tetelly NEW kitchen epplience Beautiful — with 
white plastic tub end chrome meter housing Con 
venient—mekes ice cream whenever needed easily elec 
wicelly, wsing ice cubes frem stenderd refrigerator 
(Stenderd 4 at end 6 at models else eveilable 


Handyhot 


Se Luxe ativan 


(Apereved by Sun 


i 


Handyhot 


€ leckic CORNPOPPER 


Handyhot 


Aulomatic 
FROST CONTROL 


Cat. Ne 
2100 


j sh 
ow 


* Perfect popping with or witheut cooking ells! Also 


o we 5193 


eodel Oscillating shemer extracts more 


te Converts any electric refrigerator regardiess of age or 
mote inte an aviematic selif-defrosting epplience 
heets soups. vegetebles Mekes candy. Con be used Easy to instell—just plug it in. Keeps refrigerator of peck 


ty o// the heelth giving vitamins os @ deep fet fryer Altrective electric stewe with cool Operating efficiency and is on extra convenience for busy 


hendies—cen aise be used seperately with coffee maker housewives. An exceptions! “deer opener’ fer specialty 


Or other utensils salemmen 
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3 ae WORLD'S LARGEST MANUFACTURER OF PORTABLE WASHERS 
se Chicago Electric Manufatturing Company 
Chicago 38, Ilinois 
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OIL SPACE 
HEATERS 





The industry bounces 
back from a postwar re- 
adjustment period to sell 
1,000,000 units in 1949 
and predicts 1950 sales of 
750,000 


ie is been very difficult for the oil 


i eater ndustrvy to discover 


W it annua volume it 18 going to 


ck along with postwar There was 
way estimating how long the 
emand, created by the war 
is & g to continue 
‘ ir, beset bv a ‘ all and 
Xp liv big invent mm the 
witors. the b me took 
c Aa ve 
r4 } 
104 
i #4 
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Here's the Market 
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} 1 
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¢ r 
Ca c 


ELECTRICAL 























‘eens 











nsus, but the experts 
* more 


* way or other 


houses 
use oO 
and it i 
1 of this sort « 


, well repeat the 
1940 census 
it central 
nd 


> 
(3 


Replacement Business, 





OIL SPACE HEATERS 
1949 


TWO YEARS STATISTICAL SUMMARY 


1948 


"Units Sold “1,185,607 
Average Retail Price 80 


$81 , Loiace 
$80,595,000 Retail Volue $95,000,000 
(Jen. 1950) (Jen. 1949) 


*Homes Owning 5,000,000 
*Homes Without 34,950,000 


* Based on Tote! Homes. 





al sales back m 1929 estimated there were 7,000,000 homes 
rom 40,000 a year t eated by o1] space heater und that 
1949. Experts believe 10,000,000 non-centrally heates mes 
ur times in the past vould convert to automatic fue on a 
nobody know the ito Of OU percent to oil and 40 pet 
ly one manutacturet ent t ya Opening of new ga line 
percent of his 1947 ind lifting of was heating restrictions 
ile were replace during the past 18 months may ve 
1948 the figure wa changed thi itio in favor o is, but 
| lune ft hightly 
thermostat contro \nothetr istonisher develope l a 
ement fact nh estimat ere 
nev a ea . . 
mac + 
‘ h Country 41.5% 
; ; Outskirts 47% 
rathe int , 


eee be Under 2,500 population 24.3% 
eating. Fully 2,500 to 10,000 11.1% 


ace heate today are Over 10,000 18.4% 


its History 


I he ice heate not 





of units sold 


Thousonds 


OIL SPACE HEATER SALES BY YEARS 1932 


' 
j 
; 
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—+-———- 


deaonee 


type that was first on the market about 


the time of World War | I about 





4 develop wnt of the Va in pat 
. ————=4 300 , 
NUMBER ] gave the busine great stumulu 
SOLD j Basi problem was how to run a space 


160 eater on low heat rather than at high 
temperature 
In 1941 there were more than 50 
iufacturers of space heater By 
January, 1949, this number had shrunk 
to 31. Probably the pattern of success 


© 
°o 
Milons of doliors 


% those who are still active has been 
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due to the principles of distribution fol 
lowed, plus the exploitation of these 


principles through advertising 
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For while a space heater is a pack 
| age job and requires no complicated 
re) placement, there are certain things that 
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Kitchen Maid 
i DIFATL VY LY niding 


the creat of strong 


— 


Kitchen Maid dealers are re porung new sales records for 
many reasons, but one in particular stands out 
Kitchen Maid Offers The Features 
Women Want In Cabinets! 
Women like the warmth and friendly livability of WOOD, 


They like 
ors. So Kitchen Maid gives them four, plus white. They like the 


its beauty and permanence a choice of beautiful col 
solid shelves, the aluminum drawers, and the many special fea 
tures that Kitchen Maid provides. So women in large numbers 
are buying Kitchen Maid Kitchens and Kitchen Maid dealers 


are making money 


IF YOU SELL KITCHENS or believe 


sider these additional facts 


that you can, con 


@ More than hall the total market is in cabinets of Weed 


@ Kitchen Maid is the only finish 


ently advertised nationally 


d kitchen of Weed that is consist 


@ Kitchen Maid 


planned with standard units 


originated and developed the modern kitchen 


@ Kitchen Maid's selective 


trate hie 


dealer policy enhances the value of the 


@ Kitchen Maid offers extensive 


ting and dealer helps 


@ ihn 


ef planning 


local promotional material, adver 


large number of Kitchen Maid standard units simplihes deal 


aids to product appeal 


@ Kitchen Maid offers standard package 


pletely planned ensembles 


units in additimr 


emories For Every Need 


yew shewld the te learn mere ebewt the profitable Kitchen Meid frenchise send 
coupon below fer literature end fects 


another 
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$ essential 


national advertising 
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ubiicity fave beet 


pu 
uilding up acceptance 
tain lines In 1942, 1944, 1946 
eckoned that $2,353,408 
1948 and 1949 


” 
and 1947 it is 1 


was spent on space. In 


the amount was less 
In a survey made by Evecreical 
1948, it 
nd 17 
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HOW SPACE HEATERS 


SELL BY STATES 


(Vaporizing Pot Type Only) 


January 1, 1946 Through June 30, 1949 


State 
Alabama 
Aritone 
Arkansas 
California 
Coloredo 
Connecticut 
Delaware 


Dist. of Columbie 


Florida 
Georgie 
Idaho 

IHinois 
Indiana 

lowe 

Kanses 
Kentucky 
Louisiane 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montane 
Nebraske 
Nevade 

New Hampshire 
New Jersey 
New Mexico 
New York 
North Caroline 
North Dakota 
Ohio 
Oklehome 
Oregon 
Pennsylvania 
Rhode Island 
South Caroline 
South Dakota 
Tennessee 
Texas 

Utah 
Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 
Wyoming 


U. S. Total 
Total Exports 


Grand Total 


SOURCE 


Percent of 


Units U. S. Total 


39,911 
1,522 
26,345 
71,173 
38,363 
23,827 
11,120 
18,775 
14,315 
57,394 
21,046 
236,765 
117,209 
116,372 
42,790 
40,930 
11,707 
23,065 
57,192 
42,334 
208,121 
139,224 
17,623 
147,519 
23,432 
56,593 
7654 
9,186 
45,246 
10,126 
128,094 
122,982 
28,858 
131,911 
18,586 
70,634 
80,920 
12,864 
41,317 
32,163 
90,672 
55,259 
18,916 
10,663 
88,093 
92,089 
11,059 
103,063 
8.714 


2,889,629 
87,817 


2,977,446 


1.38% 
-26 
aA) 

2.46 

1.33 
82 
38 
65 

2.57 

199 
73 

8.18 

4.06 

4.03 

1.48 

1.42 
1 

80 

1.98 

1.47 

7.20 

4.82 
61 
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HEATING APPLIANCE MANUFACTURERS 
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All YOU NEED IS THE RIGHT HAT 


High quality at low prices plus highest consumer preference 


—backed by solid advertising and hot promotions 

builds volume and profits. New Bendix Economat $179.95 
New Bendix De Luxe $199.95 ... New Bendix Gyramatic $249.95 
New Bendix Gyramatic with soap injector $269.95 


BENDIX HOME APPLIANCES, INC. e SOUTH BEND 24, INDIANA 





new idea 


yed Home Lighting 


xtures. AND they'll be look 
ng for the Moe Lighting 


Center in your store! 








ae 


EARN NEW PROFITS FROM “WASTE” SPACE 


> 


M¢ ) 


- 
— 


Here's an over-the-counter, “Packaged Lighting” Depart- 
ment that puts you into the profitable Replacement Fixture 
business .. . overnight! A sparkling Moe Light Display in 
your store, pays-off right from the start in new sales—rapid turnover 
—store traffic. Put your ceiling and walls (Waste Space) to work 
for you right now. Display units are extremely easy to put up— 
everything necessary to install and mount fixtures is included in 
the package. Don’t miss it! With these powerful Full-Page 4-color 
advertising campaign-starters in SATURDAY EVENING POST 
and HOUSE BEAUTIFUL, Moe Light is opening up the biggest 
untapped profit-market in America today. Don't miss it! 


Oo MOE LIGHT CEILING “DISPLAY" M-5020 
YOU GET—Beautiful 6x4 ceiling display ready for installation, plus—66 
individually packaged MOE Light fixtures 
YOU PAY—Only the special dealer price for the 66 fixtures—$178.00.* 
Freight Prepaid. The ceiling unit is yours without extra charge 


© MOE LIGHT WALL PANEL M-5021 
YOU GET—Beautiful 4x3 wall display ready for installation, plus—40 
individually packaged MOE Light fixtures 
YOU PAY—Only the speciol dealer price for the 40 fixtures—$108.00.* 
Freight Prepaid. The wall unit is yours without extra charge 


© MOE LIGHT COUNTER DISPLAY M-5024 
YOU GET—Beautiful 3-sided column counter stand, plus—30 individu 
ally packaged MOE Light fixtures 
YOU PAY—Only the special dealer price for the 30 fixtures—$66.00.* 
Freight Prepaid. The counter stand is yours without extra charge 


4) MOE LIGHT CENTER FLOOR DISPLAY M-5022 

YOU GET—Beautiful 8 chrome stand combining the wall and ceil 
ing units, plus—260 individually packaged MOE Light fixtures 
YOU PAY—Only the special dealer price for the 260 fixtures- 
$633.00.* Freight Prepaid. The Moe Light Center is yours with 
out extra charge 

NOTE—These ruggedly-built displays include full-color Moe Light 
Catalogs, price lists and a generous supply of dealer seles-helps 


*Prices slightly higher west of the Rockies 


i 


MOE LIGHT, ING, FORT ATKINSON, WISCONSIN 


formerly Moe Brothers Manufacturing Company 


Ty STATE 


om 
“ MOE LIGHT, INC., FORT ATKINSON, WISCONSIN 
* x know good deal wher ! see one! Send that full-color cata 
“ mplete details on the MOE GHT PACKAGED’ DEPARTMENTS 
35,000,000 wired homes in America. It's new business, rr 
new customers, new profits. Call your nearest MOE Light “ 
wholesaler and send right now for the new MOE LIGHT ° E 
COLOR CATALOG and complete details on MOE LIGHT “ a 
“PACKAGED LIGHTING” DEPARTMENTS. ~ 
a ADDR 
7 
* 
° 
a 
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M-328 
$4.95 


M-700 
$2.50 


M-121 
$3.25 


“ae 4 


M.884 
$3.95 
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M.863 
$5.95 
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| | THE MERCHANDISE MART 




















i 
eee 
>) Appliances must be seen to be appreciated ... 
4} demonstrated to be sold. Therefore large scale 
fs buyer traffic is the prime essential of a success- 
; ° ful national sales display. The Merchandise Mart 
a A offers this traffic. 
x 
| With its strategic central location nationally 
‘ and its widespread reputation as a great market 
ae center, I he Merchandise Mart is a natural 
“2 focal point from which to introduce and display 
N Ps 2 as a ™~=E (Coolerator appliances to the greatest number 
” S ee of interested buyers. 


_ In addition to the concentrated assemblage 
l of appliance dealers and distributors during the 
> semi-annual markets, The Merchandise Mart 

\* nen / oo re) affords excellent year ‘round traffic. Daily tours 
Gemmor! 4K bring thousands of consumers as well as buyers 

Noe in contact with the Coolerator sales story annually. 

iim ~~ q ? 

le — —) 


Lo 
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WARD R.4SCHAFER 


rr es ee ” Vice President 


The Coolerator Company 


‘ 






SHOW PLACE OF AMERICA'S 


Sest KR OWNM BRANDS 





TRAFFIC CONTROL for police, fire- 
men, watchmen, flagmen, parking 


attendants 


DANGER SIGNAL AND SPOTLIGHT 
for emergencies on the rood. Every 
truck ond car should hove one 


SAFETY LIGHT FOR BICYCLES. Bright 
spotlight combined with red warning 


signal 


Today's fastest-selling flashlight bat 
tery Secled in steel gvaranteed 


against damaging flashlight 
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Stops traffic... even in your store 


... this fast-selling new Ray-O-Vac Traf-O-Lite! 


@ Here's the most exciting flashlight item since the invention of Ray-O-Vac 
LEAK PROOF batteries! 

This combination danger signal and spotlight has instant appeal for shoppers 
of all ages. They immediately recognize the need for Ray-O-Vac Traf-O-Lite 

. worth its weight in urcinium in an emergency, yet popularly priced. 

The Ray-O-Vac Traf-O-Lite throws a clear white beam through the end, and 
Qa penetrating red glow through the sides of the solid lucite rod. This rod is 
mounted on the famous Ray-O-Vac Baby Chrome Spotlight, giving 1500 candle- 
power beam. 

Not only sells on sight but attracts attention to your flashlight department. 

Handsome display card packed with each case of four Ray-O-Vac Traf-O-Lites. 
Order from your jobber today—and be sure you've plenty of Ray-O-Vac 
floshlights and Leak Proof batteries! 


OF GREATEST NEED FOR FLASHLIGHTS AND BATTERIES. Ray-0-Vac Company 
° MADISON 10. WIS 
AT PAYS YOU TO FEATURE ALL RAY-0:VAC PRODUCTS, NOW! 
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be sure to see the 


Whirlpool 










AUTOMATIC WASHER 


Ic's che most-wanted automatic washer on the market must 


wanted by customers because it dollar 
dollar most-wanted by dealers because it is simple to sell 
and sells Only WHIRLPOOL! 
rinses, damp dries in a bath of ultra-violet, sanitary germicidal 


WHIRLPOOT 
wife when the w ohing cvcle is completed Only WHIRLPOOL 


gives more value for 


fast automatically washes 


ravs. Only has c-cle-tone to notify the house 


has the new agiflow water action, suds-miser, seven rinses and 
WHIRLPOOI 


rather 


many other See the 


Vad 


sales-clinching features 


demonstration learn why dealers say sell it 


} 


than sell against i! 


& =m 
ea | 
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| woRY LINE 
“Tan COMPLETE HOME LAUNDET 
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NINETEEN HUNDRED CORP., St. Joseph, Mich. 
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Oil Space Heaters 





10 to the biggest outlets. In this they 
are among the most attractive appli- 
ances on his floor. 

The average dealer will carry around 
five space heaters on his floor, with 
duplicates back in his warehouse. Rated 
by Btu. output, the typical stock and 
retail prices can be described some- 
thing like this: 30,000 Btu. model, 
list $59.95 ; 40,000 Btu., list $85 ; 50,000 
Btu., $109.50; 65,000 Btu., list $129.50. 
There are ten to 12 sizes of space 
heaters available, ranging from 20,- 
000 Btu. to around 80,000. Naturally 
the lower capacity models are sold in 
the sunny south and the high output 
units go up to the frozen north. Aver- 
age retail price is probably around $70, 
with a median around $89. 

What really makes folks buy? Is it 
freedom from having to build fires and 
carry out ashes or is it because pros- 
pects want a touch of luxury? 

An oldtimer declares that the real 
reason people buy is that they want 
automatic heat, heat without a lot of 
work and bother, shoveling coal, carry- 
ing ashes, building fires and getting 
kindling and all that sort of thing. They 
buy because they want clean heat with- 
out muss and dust and work and extra 
cleaning. The economy is another rea- 
son. While the cost of oil has 
risen, the percentage of increase is 
less than that of coal. 


fuel 


Whet it Takes to Sell Them 


A veteran with a lot of experience 
declares that oil space 
heater work requires plenty of parking 


success in 


space, outside salesmen, good trucking 
facilities, country trade and a strong 
service department. 
the must 
year around 
another way of saying, don’t wait until 
the first cold snap in the fall to start 
selling. There must be preparation in 
advance of the sharp peak of the sales 
curve and the dealer must go after re- 
lacement and 


Furthern ore, 


heaters the 


sell 


T 
rhis is 


dealer 


sf » 
pace 





t sales in January 
February 
Veteran dealers consider local news 


papers are best in getting space heater 














prospects, radio second, and mailings 
p bly third 
In order to get stock on the dealer’s 
fi lenty of time, some distribu- 
tors offer dating to key accounts. 
Demonstrations and kits of tools are 
or nto the picture rapidly. They 
k. A North Carolir it doubled 
ts sal th the One manufacturer 
ippl dealer with from $50 to 
$70 worth of equipment. While off- 
and [ e heat does not 
ok spectacular, nevertheless, the prod- 
ct uw produces 1 or of the 
pst nating things in the world 
wa More and more d ynstra- 
tions a ming in which give a cus- 
ner t 2 t ok at the flame 
Oil space heaters are set out on the 
street giving passersby a chance to 
warm their hands. A very good sales 
story can be built around the space 


heater by the salesman who tries. 
Trade-ins are more generally taken 
in small towns than elsewhere. Some 
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$7.50 to $20.50 is commonly given in 
trade, depending on the retail price of 
the new appliance. Trade-ins that work 
—and virtually all oil space heaters 
work— can be reconditioned and traded 
down the line to less economically for- 
tunate families. Where the dealer has 
a trade-in department and is in a posi 
tion to clean out the carbon and re- 
condition the merchandise, he can bill 
it at a better profit. 

It is believed that fully 50 percent 
of the oil space heaters are sold on 
time, with the average dow: 
being 15 to 20 percent of the list price 
of the heater. In bad times it may 
run to as high as 75 percent of the 
heaters sold, and during the war pros- 
perity period the time sales were much 
lower in number. 


payment 


Service Department 


Because the oil has to 
be made to work, it is not smart to start 
selling them without a service depart- 
ment. 

Installation can be a one man 
With a heater that weighs under 100 


space heater 


er 





Ibs., it isn’t too hard for the 
service man to handle. The 
weight is probably close to 135 Ib 
Some few makes have cast-iron and 
porcelain panels which are, of 
heavier. 

The service man can put it in from 
one to 14 hours. More time may be 
required if flue repairs must be made 

The service department needs a kit 
of tools such as wrenches, rew- 
drivers, pliers, plus such essentials as 
a draft tester, cross test level, an 
graduate for measuring oil flow. T! 
is another difficulty about setting up 


average 
average 


s 


a 


J 
ere 


an oil space heater: many buyers often 
insist on doing the job themselves 
Unfortunately, that often means an un- 
happy customer. So a service man on 


tl b is best. 


Profit from Tanks 


tanks 13s bie 


to 500 gal. tanks 
in order tc 


tanks, 


Extra profit on oil 
77S 


eee 


»ometimes, are 


» get the deal 
se used 


sold at cost 


Outside similar to 








“HELLO MOM—HE DIDN'T 
LAY A GLOVE ON ME” 
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with oil burners, are coming in, and 
many dealers work out special arrange- 


ments with suppliers of fuel oil. 
Unnecessary Service Calls 


A well installed burner will usually 
net only one service call after it is in. 
The biggest safeguard against exces- 
Sive service calls is to correct faulty 
draft conditions at the time the heater 
is installed. As many as half the serv- 
ice calls are unnecessary. These are 
usually caused by poor selling and poor 
installation, or dry tanks. A Maine 
dealer who installed 50 oil heaters and 
had only two service calls, said one 
was from a user who could neither 
read nor write. The fuel tank gauge 
read “empty.” 

Dirty burners, clogged fuel lines, 
excessive down draft, are common 
causes of service calls. Most of these 
could be corrected by the user himself 
if he would study directions 

Summer checkups are good bets for 
extra profit, bringing in from $2.95 to 


in this service. Unfortunately, lack of 
manpower has probably kept many 
dealers from following up in this re- 
gard, which is one of the best ways 
of getting leads for new heaters. 

The practice of selling oil contracts 
with the heaters is increasing, but com- 
paratively few dealers are doing it. It 
all depends on the supply of fuel oil in 
the dealer’s trading area. 

Sales training for dealers’ salesmen 
is available with a number of manu- 
facturers. One manufacturer held ap- 
proximately 200 sales clinics recently, 
reaching around 8,000 retail salesmen. 


Don't Forget Tourists 


The tourist season business is often 
overlooked, Cottages and cabins will 
buy space heaters in spring. Resort 
Management said there were some 22,- 
500 registered resorts in the country 
two years ago. There are some 11,000 
resorts with accommodations for 40 
persons or over. It is said there are 
70,000 to 80,000 resorts in the country, 





$4.95, and there is a fair to good profit but this is not checkable. End 
OCCUPIED DWELLING UNITS 
WITH AND WITHOUT CENTRAL HEATING 
U. S. Census Estimate of April, 1947 
OWNER- TENANT- 
AREA TOTAL OCCUPIED OCCUPIED 
All U.S. Number Percent Number Percent Number Percent 
With central heat 19,565,000 50.1 11,303,000 52.9 8,262,000 46.8 
Without 19,451,000 49.9 10,044,000 47.1 9,404,000 53.2 
Urban & Rural Non-farm 
With central heat 18,419,000 56.9 10,361,000 60.1 8,058,000 52.6 
Without 13,935,000 45.1 6,664,000 39.1 7,271,000 47.4 
Rural Non-farm 
With central heat 3,123,000 36.7 2,357,000 43 765,000 25.2 
Without 5,396,000 63.3 3,124,000 57 2,276,000 74.8 
Rural farm 
With central heat 1,146,000 17.2 942,000 21.8 204,000 8.7 
Without 5,516,000 82.8 3,380,000 78.2 2,136,000 91.3 
Veteren households 
With central heat 5,520,000 52.4 2,924,000 56.3 2,596,000 48.5 
Without. . 5,023,000 47.6 2,271,000 43.7 2,752,000 51.5 
Non-veteran households 
With central heat 14,045,000 49.3 8,379,000 51.9 5,466,000 46 
Without 14,428,000 50.7 7,773,000 48.1 6,655,000 54 
BY REGIONS 
RURAL NON. 
TOTAL URBAN FARM RURAL FARM 
Per- Per- Per- Per- 
Northeastern Number cent Number cent Number cent Number cent 
With central heating 8,438,000 78.9 6,928,000 83.4 1,510,000 63.1 300,000 44.6 
Without 2,260,000 27.1 1,376,000 16.6 884,000 36.9 372,000 55.4 
North Central 
With central heating 6,767,000 66 5,682,000 75.1 1,085,000 40.3 685,000 26.9 


Without 3,489,000 34 
South 

With central heating 1,854,000 22 

Without 6,583,000 78 
West 


With central heating 1,780,000 37.5 1,475,000 44.6 305,000 21.2 
2,962,000 62.5 1,831,000 55.4 1,191,000 78.8 729,000 90.9 


Without 


1,465,000 27.9 
3,789,000 72.1 2,794,000 87.8 3,349,000 96.6 


1,884,000 24.9 1,605,000 59.7 1,865,000 73.1 


383,000 12.2 110,000 3.4 


73,000 9.1 
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SATURD, ry ~~ 
SETTER yoy i ENING pos, 


MES 
lAdigs © Caro, 
HOme NS 
JOURN A, 


Ww e 


AUTOMATI 





be sure to see the 


oof 


DRYER 





The WHIRLPOOL Automatic GAS or ELECTRIC Dryer is 


priced low to sell fast. 


..it has more selling features than 


any other dryer. It has circle-flo air circulation for faster, more 


economical drying...it has forced air exhaust to remove 


moisture more efficiently. It has automatic stopping and re- 


starting for greater safety and convenience. And the gas 


model features an automatic pilot burner! No matches, no 


waiting ...at the flick of a switch, the pilot is ignited elec- 
trically. See the WHIRLPOOL demonstration ... then you'll 


know why dealers say, “I'd rather sell it than sell against it!” 




































NINETEEN HUNDRED CORP., St. Joseph, Mich. 
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L STOKERS 


Coal strikes reduce 1949 


stoker sales to 24,000 units. 





Fuel costs big obstacle to 


sales progress 





FACTORY SALES OF 
HOUSE HEATING SIZES 
OF BITUMINOUS COAL 

STOKERS-—1948 and 1949 


1948 1949 
January 1,740 1,128 
February 2947 1,152 
March 4,073 1,151 
April 3,440 991 
May 4,893 991 
June 6119 1,599 
July 6,400 1,522 
August 8,165 2,846 
September 10,728 4,682 
7 ; timated 24 00 October 8,225 4,200** 
TWO YEARS STATISTICAL SUMMARY ane pi geil November 3,040 2,100°° 




















COAL STOKERS ' ven we Tt. ok chal December 1,589 1,400°° 
1949 1948 . 
25,990 Units Sold 76,504 


$342 Average Retail Price $343 
$8,888,100 Reteil Value $26,227,100 


Total 61,359 24,262°* 


* CLASS 1-61 LB. COAL PER HR. AND 
LESS. 
** ESTIMATED 











Loo! 
Petroleum 
Notural gas 
Wood 


Water power 








WORK STOPPAGES AT COAL MINES 


Work Number of Workers 

Yeor Stoppages Involved 

1937 99.250 workers 
1938 2 9.505 workers 
1939 355.073 workers 
1940 24.372 workers 
1945 582,000 workers 
1946 834.000 workers 
1947 490,000 workers ‘ t niry whet THE BROWNS ARE RIGHT ON THE FRINGE 
1948 582.000 workers l 
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Go Buy the Name... 
TAA AWAA 


2A VAaAk 7 


Ihe Name That Gutlt an Industry/ 


4 brand name is only important when the public makes it so 
There is no substitute for the recognized quality of a name which 
enjoys public acceptance and confidence 
With great deliberation and countless trv and try again we 
d “Go Buy The Name is Our Wa‘ 


of asking the public to put 
products bearing the registered trade name “Deepfreeze n their home 


We brought the world’s first home freezer to American homes in 1938 
Consumers were so enthusiastic about this new and better way of living that 
the n Dec reez literally built an industry 

see this name on electric refrigerators, ranges and 


ike the home-world a better one for people in 


wHat Deepfreeze = waa Deepfreeze 


MEANS TO CONSUMERS! MEANS TO DEALERS! 


Deepfreez mea i who re 


a complete line of 


neept of living Deepfreeze now offers dealers 
er, pior ( ome freeze refrigerator electric ranges and 


ind eati 

ea , \ er vacked by the oldest name im home 

ing the conveniences of ri " f freezer macked by the most respected trade 

quantity buying that saves time and ne nat n hon I Backed by continuous 
promotw with als neg 1s 

Now, with the all-new Deepfreeze refrig- ts Cats h . aoe Bae or Bh eereene 

sardens @ American Home e House 

‘““Deepfreeze’’ offers consumers a complete seautil McCall's ¢ American Magazine ¢ 

NS . : olland Sunset @ Pathfinder e Country Gen 

line of electric appliances for a convenient 4 ate uccessful Farming @ Farm Journal ¢ 
economical, better way to eat and live! rogre ‘ mer @ Capper's Farmer 


erators and Deepfreeze ranges, the name 


Home treezets!.. Retrigerators!. Ranges! . 
and Water Heaters!. ALL Will Garry the Name 
HAA Ae 
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TAHA HAA 


The Name of the Worlds HRSTand HINEST Home freezer/ 


LARGER CAPACITIES at LOWER PRICES! 


6 Great Deepfreeze Home Freezers offer deciers ——_— 


@ size, @ price to ff every home, every purse, every market! 


the one ence of 
t ft-minded hus 
freezer 
me wants 
oth know 

t and finest MODEL B-7 


e7e home treeze spocity 7.2 Cu 


for profit-minded olds more than 252 pounds o 
these dealers are DE LUXE chy ae 


r , 
* manufacturer, ¢ Copacity 7.4 
ization, both help Holds more the | ds of assorted fo 


1 gE 
DE LUXE MODEL C.12 
Cepacity 12.3 Cu. 
olds more then 430 pounds of assorted food 
_— . -~S 


Retail Price 


MODE 6-12 
Capacity 12.3 Cu Fr 
Holds more than 430 pounds of ossorted food 


136950 
Retail Price 


Another NEW Model 
in this Famous Line! 
The “Sweet 16” 


DE LUXE MODEL C-16 

Capacity 16.1 Cu. Ft 

more thon 563 pounds of 
sorted food 


$499 50 


Retell Price , DE LUXE MODEL C-20 
Capacity 20 Cu. Ft 
Holds more than 700 ca of assorted food 


Go Guy the Name... _-Meeptreeze 


LU 424440) 
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An Exciting NEW Line of Refrigerators with 
the OM) Deeotteeze Freezer Compartment! 








HERE IS THE ONLY REFRIGERATOR LINE ON THE 
MARKET WITH AN EXCLUSIVE DEEPFREEZE 
FREEZER COMPARTMENT! 


Three great exclusive features make this the 
stand-out refrigerator of the year! 1. The name 
Deepfreeze’. 2. The Deepfreeze Freezer Com 
partment (research proves this “name’’ fea 
ture means sales for you!) 3. The Dual Vege 
table Crisper with the exclusive Deepfreeze 
Handy-Bin (a special hinged lid compartment 
in front for “‘small"’ vegetables and fruits). And 
there are many more! features women want 


Selling Features... 


Deepfreeze Freezer Compartment * Dry Storage 
Bin * Exclusive Dual Vegetable Crisper (with 
Handy-Bin) * Meat Drawer * Controlled Butter 
Box * 5-Year Operating Warranty * Swing 
Shelf * There are Five Models from $199.95. 


MODEL W-9 


5319” 


Retail Price 


SAN DA A RIE ASAI aE OE GON Ab ite TL BO. PMD a, el EE OEM I hh OL AEP FON 


OEE ee eet 











MODEL F-7 MODEL F-9 MODEL F-11 MODEL W.1) 
Net Storege Copacity 69 » Net Storage Capocity 9 ¢ ee Nie ge > P be - 
Overall Height verall Height ¢ * 
Overoll Width 24% verel! ‘Width %” 
Overell Depth 25 3 4 Overali D pth 7 


Go Guy the Name... PEnITEEZE- 


REFRIGERATORS 
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4 Beautitul NEW Deeprreeze 
Clectric Ranges of Tomorrows Design! 


Here’s A Great Sales Opportunity .. 
A Great Name...A Great Finite 


7 NEW Deeplreeze ae Your Distrib or wnAy! 


ELECTRIC WATER HEATERS! 


Go Buy the Nowe. De epireere 


/ ELECTRIC RANGES* WATER HEATERS — 














Room Air 
Conditioners 





Twenty-five percent sales 
gain over 1948 brings 1949 
total of room air condition- 


ers to 95,500, 34 percent of 


which go to private homes 


D 





The Industry's History 
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Future for Appliance Dealers Sours ial it with 34 percent of far ur with } product, it abil 
ance tore are of th the nits gong nt pone 3 px ri t vi limitation Only 1 tT 
" 43 vledge in | commen 
buvet lr} model and f 1 sp " 
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What Will 1950 Bring? 
‘ ? it ‘ 
I t ! Hitione rm 
t t tim 
‘ | ‘ tt t liet 
i n tl | 
t c 1 wturet het ke 
| ! t lu th 
ject th luct it 
trace t t ittle 
r tt ore ' 
1 | ’ tt 
tl ion 
wiache t rie 
” lution te the window het 
TWO YEARS STATISTICAL SUMMARY nd casement window installat ob 
AIR CONDITIONERS, ROOM t appea re nable to a that 
1949 1948 Aa aa Nir te pn * 
95,500 Units Sold 76,500 ciel’ ciated tenia: i “ 
$410 Average Retail Price $425 he - zs , ; ' " 
$39,155,000 Retail Value $32,512,500 cialty appliance dealers, Cet the 
busine promises much in the y of 
(Jan. 1950) market ind equally as certau th 
275,000 Homes Owning 7 need for old-fashioned specialty ing 
36,969,100 Homes Without _ ian ie ke ae End 
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AGAIN DORMEYER LEADSAT 
NEW PRODUCTS MORERA 


MORE New Products ... MORE New Features 


COMPLETE FOOD-FIXER (Model 4200) 


includes Electric Grinder at no extra cost. 
Complete Grinder, Juicer, Mixer—$39.95* Guaranteed. 





Yes sir! It will pay you in greater profit opportunities, increased 
turnover, and customer satisfaction to feature the DORMEYER 
Food-Fixer! Tell your customers, “You dial it, Dormeyer does 
it! with 10 recipe-tested speeds. Women love its rich kitchen- 
color-harmony ...truly, the most beautiful mixer ever designed. 
Remember, DORMEYER is the first to introduce grinding, juicing, 
and mixing attachments, all in one complete LOW PRICE UNIT! 





COMPLETE MEAL-MAKER (Model 5000) 


Includes Electric Grinder at no extra cost. 
Complete Grinder, Juicer, Mixer—$31.95* Guaranteed. 


“Leading the field” with another DORMEYER sensation! The 
Meal-Maker hits the market as a sure seller! Multispeed control 





insures better grinding, juicing, mixing results. Light-weight and 
portable mixing head can be used anywhere in the kitchen. AC 
or DC. No turn-table change necessary with “Clik-Mix” arm. 
Meal-Maker offers more attractiveness and convenience; mod- 


ern tear-drop streamlining a help to easy cleaning! 





THE BUDGETEER (Model 4900) 


Low Cost. Big Mixer performance. 
$19.95! Guaranteed. 


And now, the newest DORMEYER...“The Budgeteer”! Assure 
yourself more mass market sales with this latest, low-cost 
high-quality DORMEYER! Loaded with performance: 3-speed 
horizontal mixer; new “lift-off” motor (no triggers) multiplies 
usefulness; light-weight with balanced portability for greater 


kitchen use; modern tear-drop streamlining! Order today and 





hypo your sales with “The Budgeteer”! 


Denver and West. add $1.00 A 


‘Denver an add 50c 


DORMEYER }1 


DORMEYER CORPORATION, 4300 North Kilpatrick Avenue, Chicago 41, Illinois + Canada—Fox Agencies Limited, Port Credit, Ontario 
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THE SHOW WITH MORE 
AGGRESSIVE PLANS FOR IS30 


MORE New Promotion Than Ever Before... 


UTILITY (Model 3000-A1) 
Economy Special... Famous with Families Everywhere. 
$24.95" Guaranteed. 


For a really profitable mixer business, stock up now with the 



















popular UTILITY model! Features galore! 17 ball-bearings in : 
easier acting turn-table; lifetime lubricated motor; portable mix 


ing head lifts off arrn; center-to-side mixing with “Clik-Mix” arm; 





2 mixing bowls and juice extracting bowl; juice-directing spout; 


6 ft. non-kinking rubber covered cord; 2 chrome-plated beaters! 


PORTABLE FOOD MIXER (Model 4900-D) | 
Makes Every Pot and Pan a Mixing Bowl! 
$14.95! Guaranteed. 





: 
“ TERRIFIC DEMAND ITEM! Easy to use and store. Popular-Priced : 
..natural for small homes, apartments. All purpose, full-powered, : 

oo" low-priced, completely capable. Not a gadget. “DORMEY” Port- : 
lf able offers: 3 recipe-tested speeds; super-powered 110-120 : 

é ; volt AC-DC motor; two beaters. : 
i j New “DORMEY” assures fast turnover and greater profit for you. 


*Denver and West, add $1.00 
"Denver and West, add 50« 2 


Fastest Moving Promotion Plans 
Ever to Hit the Industry 


The cream of the nation’s magazines — LIFE DORMEYER is promoted on major radio and 
and the SATURDAY EVENING POST —are your television shows to millions of customers on 
selling partners. Big DORMEYER color ads, “Queen for a Day,” “Ladies Be Seated,” and 
reaching more than 400,000,000 readers, will other national favorites! A socko prestige and 
make it easier for you to close more sales sales builder for your DORMEYERS! 

quicker! 


omer 


DORMEYER’S powerful merchandising plans will 
Promotional schedules planned around Mother's __ build extra sales for you! DORMEYER consumer 
Day, June Bride Promotions. Sales impact built mail tie-ins and merchandising folders will beat 
from one top buying season to another! a steady sales tatoo throughout 1950. 


We'll See You at the Housewares Show Booth 277-279-281 


# The BUY-WORD in Appliances 
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Cottee Grinders 


Knife Sharpeners 


Mumiditier 


Portable 


Corn Poppers 
Door Chimes 
Haw Dryers 


Electr 


PAGE 


Barbe cuers 


Est Retail Sales 1949 

$200,000 
2,000 000 
1 000,000 
2.860 000 
4,500 000 
7,650,000 

300 000 


$18,510,000 


Inventory Liquidation 


1$2 


My, 
il ‘ad ae et ny Poa Y 
Mga’ 





inh ae e hte oee 7 &,, 











TWO YEARS STATISTICAL 
ELECTRIC HOUSEWARES 


1949 

Number Sold Retail Value 

Bed Coverings 440,000 $16,500,000 
Blenders 230,000 8,625,000 
Browers 260,000 4,667,000 
Clocks 6,110,000 39,715,000 
Coffee Mokers 2,450,000 39,300,000 
Fans: Total 3,190,500 79,541,500 
Air Circulators 110,000 9,845,000 
Attic 76,500 9,562,500 
Desk & Bracket 2,776,000 51,356,000 
Vent. up to 16 in 228,000 8,778,000 
Heaters, Electric Space 835,000 9,602,000 
Hotplotes & Grills 820,000 6,519,000 
Irons: Total 6,310,000 81,639,500 
Automatic 4,850,000 62,807,500 
Non-Autometic 495,000 3,440,250 
Steam 965,000 15,391,750 
Mixers 1,375,000 51,562,500 
Roasters 350,000 13,125,000 
Sandwich Grills 1,100,000 16,445,000 
Shavers 1,725,000 37,087,500 
Toasters: Total 4,200,000 73,290,000 
Automatic 3,450,000 68,827,500 
Non-Automatic 750,000 4,462,500 
Waftle lrons 860,000 13,760,000 


— $491,379,000 


1950 Forecasts 


SUMMARY 


1948 
Number Sold Retail Value 


675,000 $29,025,000 
215,000 8,170,000 
280,000 5,026,000 
9,995,000 74,962,500 
2,700,000 33,870,000 
3,975,000 96,885,000 
180,000 16,110,000 
85,000 11,050,000 
3,470,000 60,725,000 
240,000 9,000,000 
1,300,000 16,900,000 
1,225,000 10,963,800 
7,360,000 94,392,500 
5,850,000 75,757,500 
700,000 4,865,000 
810,000 13,770,000 
1,550,000 58,105,000 
675,000 25,312,500 
1,450,000 23,925,000 
1,650,00 32,175,000 
4,850,000 78,315,000 
3,650,000 71,175,000 
1,200,000 7,140,000 
2,220,000 33,189,000 


— $621,216,300 





Industry Objectives 


Promotions and Outlet Trends 





T: 
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Two 


YEARS STATISTICAL SUMMARY 





TOASTERS 
1949 1948 
3,450,000 Autometic Units Sold 3,650,000 
$19.95 Average Retail Price $19.50 
$68,827,500 Retail Valve $71,175,000 
750,000 Non-Automatic Units Sold 1,200,000 
$5.95 Average Retail Price $5.95 
$4,462,500 Retail Valve $7,140,000 
4,200,000 Total Units Sold 4,850,000 
$17.45 Averege Retoil Price $16.15 
$73,290,000 Retail Value $78,315,000 
Jon. 1950 en. 1949) 
24,812,000 Homes Owning 22,712,000 
12,432,100 Homes Without 12,493,000 
t ‘ y 
Design 
, It t ” t in tomat toaster 
troduce y ie manu 
‘ a new radiant control 
t ioO0ng new pi neiple 
! | ‘ \ piece o 
+o ’ Y the toaster auto 
‘ ) 1 witch that turns 
. the ! At the same time the 
148 oO the toasting expand 
‘ te ly ver itsel 
t t W he the ead 1 
; t t g ‘ ter mtrol 1 tf, the wire 
. . re t e toa vy raise 
vy NEM it t | £ t inisim 1 
k < r < mast vele ce 
‘ ely ip tive mount ¢ 
‘ the bread, and e hea 
te he toast itsel hut 
rov troduce 
449 a newly designed exterior 
49 r if é 
' duce u . P 
i T ’ Te 
‘ 1949 r ire 
¥ } n e ra 
( twe " t ur ke 
Or t . to nort 
the t ! t ippear 
Saturation ; ot A delux 
t odel 4 ik ese tray sets, 
epte et th snac hes and party 
th t ate t and serving dishes, are 
the t ormal entertainimg, 
| ‘ ‘ eturning to vogue, With the 
t ¢ ent € vision in the home, more 
. cet ¢ ea nacks are being served, ar 
g od toast f t tr especially, come in 
+ 0 we thec | 
ples om , ; 7 Forecasts 
ger usa Most 1 rhe ing among most leading 
1 today are to t a er is that the automatic 
e vlert etter t ness will continue at about 
better the pre volume in 1950, with 
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trend towar 
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pro 
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timues high 
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mult and wall ex 
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1 gradual yearly 
banc ked by 
at many makers are entering the new 
lemand 
fction 
selective in their purchases, 
merchandise 


brands ; the 


mtinue to be 
re olde 


ward kitchen modern 





imerease the rad, 


the tact 


several months 


People generally 


amd better business ts 


wrfiage rate con will leave 


} being to get it 


built in 


wmes are 


houses the con 


zation wil ically include the 
vddlitiorn nm automat 

aste eral 

And last t least, to keep the fairness of dealers 
Americar pt automatic-toastet 1 

inded wnufacturers are planning and pricing setups 
worou ale promotions and adver counts ire 

ng umpaigns in consumer maga make thet: 

me ind newspaper supplements, on = tity lots 


on televisron 


well as the training of sa 
by manufacturers’ representatives 
manutacturers 
stone unturned in 


and 


deale Ts 
res, in that order, 
are reported as the best outlets. Sev- 


\pphance 
and department st 


anutacturers 


extended 


clude retail sales training manuals as 
personnel 


Outlets 


jewe iry 


recognizing 


recent requests tor 
onger margins, have mitiated policies 
in which better dis 


where 


in special quan 








TWO YEARS STATISTICAL SUMMARY 





Regular tron 


100 percent replacements 
cent going for models that are actually 
worn out and no longer usable 
for the most part, replacement is ac- 
4 natural obsolescence in- 


tivated by 


sales today are almost 





. i per 
a small per- 


But 








emphasis on light weight 
design, high wattages, and 
thermostatic controls 
Since the war steam irons have been 
undergoing a slow evolution in design 
(Continued on page 156) 


IRONS 
194 1948 
4,850,000 Automatic Units Sold 5,850,000 
$12.95 Average Reteil Price $12.95 
$62,807,500 Retail Value $75,757,5 
495,000 Non-Automatic Units Sold 700,000 
$6.95 Average Retail Price $6.95 
$3,440,250 . Retail Value. $4,865,000 
965,000 Steam trons Sold .. 810,000 
$15.95 Average Retail Price ‘ $17.00 
$15,391,750 Retail Value $13,770,000 
6,310,000 Total Units Sold. . 7,360,000 
$12.94 Average Retail Price ... $12.83 
$81,639,500 Retail Value $94,392,500 
(Jen. 1950) Ven. 1949) 
32,581,500 Homes Owning 2,047,000 
4,662,600 Homes Without 3,158,000 
AOK ‘ i three o1 ir year pired by outh enthus 
4 bye ! iles by man and’ national advertising, which make 
ie teady yearly the homema t the latest 
t j ood t hive equipment 
4 kvrocketing t 
, 7 the two post was Steam Irons 
4¢ 1947, thev reached \ great rtion of 1949 
ot t pring of 1948, and have is beet team iron classifica 
¢ ed off to a normal standard _ tion, f ted last January, 
und ix million the tean ecome an incr 
] tal volume, informed ngly i por 1 t the iron 
e maintained on a dust 
ca the future, and in 1950 Like many other electrical appli 
vill e than likely be bettered by ances, it h ry of a long, ardu- 
in addit 1 llion units ou trugy! publi ucceptance 
The one million-unit increase in First models were introduced in 1926, 
tandard yearly volume over the post but it wasn’t until ten years 
war standard accounted for by in (1936) that a practical working model 
crease n the number of wired homes was introduced, These early model 
idded to utility lines and by the in were heavy generally cumber 
crease in the number of families in the some objects in complete contradiction 
ount to the type of flat iron then | 
Seturetion moted and sold generally —that is, 
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In addi- 
tien, several retail sales training pro- 
grams will be launched, which will in- 


stores 


deale rs 
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Our Promise to you... 





Y GREATER APPLIANCES! 
“ GREATER PROMOTIONS 
“ GREATER VALUES! 


FOR IeM- DEALERS 
AND DISTRIBUTORS IN 1950 





KM BLOG 
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Appliances Powered With Electric Housewares 


Ese e « CONTINUED FROM PAGE 153 
Lamb a Tréc esas ae emg a re a 


special application 


MOTORS 








Ever 


. 1 \) , o , 
re , . ‘ And where price 
ot ; 7 ¢ models witl 
Sales Training 
_ ’ rt teat stacle ‘ i! 
<i me uw ror ale nd tor 
tte the sale f all electric 
tr ning | need will hb 
1Oc ' 7 
¢ ’ nt store personnel 
Smell series universal motor 


ports specially designed tor provides fast turnover t table Seles Pooks 


Promotions 


The quiet, dependable opera- 
tion of appliances equipped 
with Lamb Electric Motors 
makes them easy to sell 
ae builds customer good will — 
all factors which help to as- 


sure store profits 


When you buy motor-driven 


appliances equipped with 


; Lamb Electric Motors you will 


cI profit by their outstanding per- 


formance. 


Compeactly designed turbine 


driven by a high speed The Lamb Electric Company 
series motor perticvlarty Kent, Ohio 


edaptebie to the cannister 


type vreocvum clearer 





YEARS STATISTICAL SUMMARY 
CLOCKS 


‘ 1949 1948 
THEY'RE GOING INTO AMERICA'S Fria PRODUCTS 6.110.000 Units Sold 9,995,000 
$6.50 Average Retail Price 


$7.50 
$39,715,000 Retail Value $74,962,500 


Jan. 1950) Jan. 1949) 


e 28,380,000 Homes Owning 25,880,000 
8,864,100 Homes Without 9,325,000 
SPECIAL APPLICATION 
A FRACTIONAL HORSEPOWER MOTORS RI ‘ tor 1949 practically to a standstill in April 


ut 40 pet May of that year. Alarms at $3.95 to 





and 
ming (Continued on page 159) 
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- Reynolds 
aluminum 
tubs 


Aluminum 
gear case 


Aluminum 
“Spiralator”’ 


Aluminum 
Spinner basket 





EASY See Reyno 


Memo to Manufacturers: Besides ita greate 
lo the Ameri ; 
im mea? 


n fir hed pe ri 7” prime n 
Reynolds Metals Company, Louisrille 1, Ky., 
rmance Richmond 19, Va., and principal cities. 


One of a series of advertisements appearing in THE SATURDAY EVENING POST 


Meet Mrs. (and Miss) Opportunity see 


lhe M est tarmet thre itr best has had ten vears of 


\ . 


SUCCESSFUL ‘(7 FARMING 





Electric Housewares 








CONTINUED FROM PAGE 156 














oD nals at $7.95 to $11.95 consumer advertising at the point ot 
Kitchen clocks were steady sale and other local promotions 
at 34 $7.95. It expected that 
conde 60: ol maiel Forecasts 
t iZ e tre s toward lower Clock makers, generally, are 
price < s categorie ! 1950 wit greater feel 
ptimism than has been experienced in 
Promotions Planned , —_" ld ] } 
som nm that held, Saies voi 
’ ect? : in aggressive ume 1 1950 is expected to be at least 
g t cip sales in 15 « ent better thar 1949 nd in 
the ‘ ah f January and terms of 1948 a record year, it will 
wit ‘ Tee-Off be only around 25 percent off 
rt esigne get sales rolling There 4 strong trend t : lowe 
uutor and dealer ced mode in all cla hcatwor arn 
the t Christmas let-down. These n the alarm and kitchen held particu 
al re intended to p int irlv. Manufacturing costs are pretty 
re still is plenty of vell fixed today, and the only way left 
ock it u ve got to go out to keep prices down is to cut off some 
ge f the features on deluxe lines and 
Ot! ns planned incluck idd a line of standard budget models 
TWO YEARS STATISTICAL SUMMARY 
SHAVERS 
1949 1948 
1,725,000 Units Sold 1,650,000 
$21.50 Average Reteil Price $19.50 
$37,087,500 Reteil Value $32,175,000 
Jon. 1950 (Jen. 1949) 
10,112,500 Homes Owning 9,250,000 
27,131,600 Homes Without 25,955,000 
"| = irve on electric shaver own to three or four leading anu 
nce the ir has followed the gen facturers 
eral pa st other appliances Before the war only eight to nine 
reaching an all-time peak in 1946 and percent of the male population of shav 
1947. Dur ge these years manutactur ng age ywwned a shaver As the igure 
‘ ake enough to satisfy now stands, somewhere from 18 to 21 
r But along toward the percent of the male shaving populatior 
O48 1 e was a falling off r over ten million, own and use 
ntinued through t east one shaver. Each year anothe 
the ! the ear The anticipated illion bovs who have ervun to 
h it 1s normal lave cal be idded to thi ever ex 
to « e last quarter of any panding market And with the 
ea ed te terialize in 1948, and reased marriage and birth rates dur 
ed out at 1,65 ng and after the war vears this nu 
100 e expected tw vr is bound to increase in the vears 
read 
I ii¢ ire ont 
. The last quarte Re-Education Needed 
i4 x nt reas¢ r One of the big problems of today’s 
¢ There ket tor shaver is how to convert 
‘ eve that t the several million men in the country 
i t t re and Cast ire at present nun bered among 
Ex ie redict t aver agnostics.” These are the 
i i aver le eT who bought early model tried 
rease until they ‘ mce or twice, found them un 
the n tisfactory, and threw the away in 
ippliance gu ese are the t wh iv, 
é tried e once m good r my 
k e re t! eard'”: they close their eves to the 
on ex r rovement that has taken place in 
t ¢ cale and vers in recent vears. These men 
ght i the act ave to be converted. It's a difficult job 
1 k wen thoroughly Demonstration is one way. But the 
t year, with the onstration must be at the point of 
t cho back to T ale ind at a time when the prospect 
al ag e manufacturers’ level has sufficient beard to make a fair test 
Als ring this period of transition Morning is the ideal time—that is in 
the aver business has been narrowed (Continued on page 160) 
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ceed January 





... Will be the trading center of the world for housewares 
and home appliances . . . where the industry's leading 
buyers and manufacturers will meet under one roof for 
an exchange of information and ideas to make 1950 
one of the most prosperous years in their histories . . . they 
know they can’t afford to miss the 








NATIONAL 

HOUSEWARES and 
HOME APPLIANCE 
MANUFACTURERS 
EXHIBIT 


NATIONAL HOUSEWARES 
MANUFACTURERS ASSOCIATION 


(Incorporated not-for-profit) 
EXECUTIVE O/'FICES: 
1140 MERCHANDISE MART 
CHICAGO 54, ILLINOIS 
Phone: DElaware 7-8585 
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NOW BLANKET 
THE MARKET 
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t t x elore the | spect ha are paired ang cc 
ave i trick 18 to get unshorn ‘ © 9 
e istomert nto a store i ottere 
(Jne cor any recently announced a \ ad ns 1s 
more MACK ampaign-—il the new por 
model «doc t ive better than the 
ent shaver owned, the money 
retuncle : , 
UOutiets that do the ggest vou! 
Shaver Service vers are jewelry credit houses 
. which account for a large portion ot 
servicing a shaver is important. Al oo ‘ , 1 
' the Dig gilt business Gone in shaver 
the leading manufacturers recognize , , 1 
. iepartment store ur ele 
this fact and have service centers in a “he 
, i ¢ uty Cait I a 
the metropolita enters. In addition, : 
. . gp ~ good ue lone the y 
Repair Clinics are being held all over 7 . 
pecialized mer 
the country in department stores and 
har , 
n dealer stores. wherever sealer asire 
i a | ite wherever a de AICT ASA 1950 Forecast 
to have one. One manutacturer has 
2,000 clinics in operation at pre Sales for 1950 are expected to show 
Under this system the manufacturer 1 healthy increase over 1949, ar 
sends his own crew of experts in han prices will remain about the same 


? 
ling shavers. The manufacturer pays Manufacturers are planning to get 





half the advertising to acquaint the back into big consumer advertising 
» fact that a clinic is avail campaigns to back up aggressive dem- 


‘ls brought into the clinic onstration and sales promotion efforts 


public of tl 
able. All m 


















: co EI? 
rE 








TWO YEARS STATISTICAL SUMMARY 
WAFFLE IRONS 
1949 1948 


860,000 Units Sold . 2,220,000 
$16 Average Retail Price $14.95 
$13,760,000 Retail Value $33,189,000 


2 CAE ES A IAL Ai NBA EA RENO NR RB ER Me 





(Jan. 1950 en. 1949 
11,188,000 Homes Owning . *10,500,000 
26,056, 100 Homes Without 24,705,000 





* Revised 
| ‘ i lat walt egara € Ww iffle r € t 
Li¢ ta i i w in ost imp ta piece t , 
t 1 n < 1949 espe ally making eak ast pre i 
i i i t when y compare tion a ie 4 us task \ te t 
of units sold in 1949 (860 audatory comments received by the 
t Household Magazin 
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SANDWICH GRILLS 
1949 ; 


1,100,000 











$16,445,000 .. 


(Jen. 1950) 
9,865,000 . 
27,379,100 ..... 





, -» eS ao : eee 
$14.95 . ; ; Average Retail Price .. . thus . 
Retell Volue .... ; . $23,925,000 


Homes Owning .......--.++ + ’ 
Homes Without ........... . 26,165,000 


TWO YEARS STATISTICAL SUMMARY 





(Ven. 1949) 
; 9,040 





oking aréa provided is also more 


ry and more practical 
Forecast for 1950 
expected that 1950 will see a 
teadier market, and while unit sales 
ot reach the dizzy heights ex 
yverienced in the three top postwar 
years, volume will increase dollar-wise, 


he trend is toward the higher- 
riced units 


- 


More progressive promotions are 
lanned for 1950. And lay-away plans 
will be made available by some manu- 
facturers to independent appliance 
lealers, in an endeavor to help them 
get a share of the tremendous amount 
of business being done on this basis. 


} 


Dealers should fare better generally, 


since some manufacturers are extend- 
ing better discounts, in response to the 
dealer crusade for longer margins 








TWO YEARS STATISTICAL SUMMARY 


BROILERS 
1949 


260,000 bar Units Seld....... -. ss. 280,000 
$17.95 . "Average Retell Price... .. $17.95 


$4,667,000 . 


Retail Velue.... 


sce e ees $5,026,000 





Steady in 





light decrease in 
| 











al V tC indication 
ale are AC to norma 
1905 t / 
ge iy ina 4 \ nd 
e 1 steady also, wit 
, vorted the $19.9 
Design Trends 
4 
m ange in design o¢ 
1949 models, but plans for 


ate improved models soon 

e announced. These new model 

) innouncer nese new models 

e more space with bigger cook- 

ng are to accommodate larger steak 
re chops. More beautiful 
ned exteriors are also planned 


the broiler h 





lsome enough 
ht 


to g the most elegant table. 


Promotion Trends 


ve promotion plans are ur 
ler w r 1950. Manufacturers have 
at last e to the realization that the 
gee icles to expanding volume 
M nee of the product on the 


rt of the nsur iblic as well as 
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aker is made to realize this, there 


will be a constantly growing market 


lest markets where active promotions 











ive been conducted—-Detroit, Colum- 
is and Chicago—prove 

One mat turer i » confident 

at the product will sell itself, given 

a fair trial he is offering a money 

ack gua t the customer isnt 
t 1¢ te atr 
Distribution 

lo combat a situation which has de- 

veloped among distributors during the 

past year—namely, a disinclination to 


irry an adequate supply of products 
to anticipate dealers’ needs as seasonal 
peaks arise—one manufacturer tried a 
new medium for widening his distribu- 
on and keeping his dealers in stock, 


which proved successful. He appointed 


t 


1 Speciai I 


[ nanufacturers’ representative 


to contact dealers in a given area, and 
to teach them sales and demonstration 
methods. He reports that this repre- 
sentative sold more broilers than most 


f the distributors combined in the 


ame arca 


1950 Forecasts 


lustry totals for 1950 are expected 
to exceed 1949. The price should be 
ibout the same. Although, like other 
manufacturers, broiler makers are ex- 
periencing the same increases in labor 
and material costs, they plan to make 
fort to keep the average retail 


¢ at present levels 
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ad again with 





IS A} 
Knocking | 
at your | 


SELL Your MARKET FOR RUNNING WATER 


Beyond the city woter mains looms a big MARVELETTE 
morket for electric woter systems. Prepore 
NOW to get YOUR shore of this profitable 


business 


Sell the most complete line of electric water 
systems on the market the dependable 
DEMING line thot meets ALL demands for 


type, capacity and price 





w Well System 


pacity: 250 gals. per hour 


THE DEMING J marvin © ouriex ve 
LINE Blankets <opssr0. Copaca 
Your Water °° ete 
System 

Market! 


OU-RITE for shallow JET SYSTEM for 






Capacities 
500 to 1800 


gals. per hour 





JET SYSTEM 













wells shollow wells tor deep wells 
ang figure 1608 Figure 4950 Two pipe 
Oil Rite Capacites and single 
Capacities trom 240 to pipe systems 
500 to 4800 825 gals. per Capacities 
gols per hour from 200 






hour to 4500 
gals. per 


hour 









> _ = oe - — 
WORM DRIVE for OIU-RITE for deep 
deep wells wells 
Figure 562 Figure 1062 o . 
wORM OW-RITE { 
DRivt Capo 
Lape hes 
ties 190 190 to 
aa — MERCHANDISING 
gols. per gals 
hour pert 
& 4 _ HELPS 
MINUTURB De , f shes everything y need to 
for deep wells b j fitable woter system business rect 
Figure 47 elps, window d ‘ter displa sterial 
MINUTURB “ ers, deoler ide t } plete 
‘ e 5 e 
vA to 45 ( sult e 1g Distribyt or write us f full 
ge details 


THE DEMING COMPANY 
$39 BROADWAY e@ SALEM, OHIO 


Emu G 


PUMPS AND WATER SYSTEMS 
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TWO YEARS STATISTICAL SUMMARY 





COFFEE MAKERS 
1949 1948 
2,450,000 Units Sold 2,700,00 
$16.04 Average Retail Price $12.50 
$39,300,000 Retail Value $33,870,000 
Ven. 1950 Ven. 1949) 
17,170,000 Homes Owning "15,577,500 
20,074,100 Homes Without 19,627,500 
* Revised 
1949, O i luced two 
4 ‘ i lightweig alun 1 
‘ H lel $19.95, and 
i } x t P SIR MM) 
ake P P ‘ el y Price Trends 
c 1949 nge from $19.95 $32.50 
, : | gher priced models are reported 
; oie rN i" i vw to W king 
pos it the nig p! el 
" i t luable time saved 
a N v i if I ce Ca be 
. " t ‘ y t until manufa 
. < ire if t to effect a Sav 
| " , 
Z t ite 1s at inutac 
| ft ’ 
_ g ¢ “4 i \ ther elec 
ret ‘ l ewa t " ) assume 
L t the rie ® ¢ P ] ‘ ni t rice 
ent Mak , ; 
tur 
«| " ‘ heated 
‘ Distribution Problems 
er © at 
\\ > y - g amor 
’ ture 
¢ oe 1 1 
‘ cle pa 
1 1044 tr 
" } ’ Z ke i 
arly i \ ] 
ge ed 
. t 
ry 
Glass Coffee Brewers 
Automatic Features st 
¢ R k t k 
i he g cotte¢ 
king t ‘ hack on its teet 
oe , ' 
' vdded it it normal manufacturing levels, a 
tal iftee makers to their lune (¢ ontinued n fage 166) 
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that aia nes ees aire nel lie! hint ee ate) a RS I Se 


two ew Westinghouse 


TELEVISION MODELS THAT 
MEAN MORE BUSINESS FOR YOU! 


SOOM 12-inch picture tube consolette 
with these famous Westinghouse features 













seNSATIONAL 


ELECTRONTE 
MAGNIF NOUS ANTENNA 

















MODEL 606K12—hchopony S299 
607 K12—tlonde $375°° 








Synchro-Tuning of sight and sound 


eK : MODEL 609TIO 
eyed and fast-acting Auto in $ 95 
Control to maintain constant picture brightness 99 
@ Phono-jack and switch for external record player Only 1 











you CAN BE SURE 
AF ITS 


Westinghouse 


tm! 
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10,000 DEALERS 


HAVE CONSISTENTLY 
MADE MONEY WITH 


EVANS 











EVANS 















































WITH shila NEW FEATURES 


A - 


| 
\| 
i] 
| 








WITH ol TO-EARTH COMPETITIVE PRICES 


WITH A VOLUME SELLING PROGRAM 
Hes 
| | 


| : 
WITH A POWERHOUSE PROMOTION PROGRAM 


} . ' 





WITH A BRAND NEW FULL LINE OF OIL-FIRED AND GAS-FIRED EQUIPMENT | 








IF YOU ARE NOT NOW A 
FRANCHISED EVANS 
DISTRIBUTOR 


We have organized a new national 
distribution system based on high vol- 
ume outlets in key home heater sales 
areas to better serve the dealer and the 
public. Many we now have. We still 
want new distributors in certain areas. 
Distributors that are properly financed; 
that hold leading positions in their 
territories; that have a strong dealer 
organization; that know how to pro- 
mote and distribute merchandise in 
volume. To these organizations we 
offer a going business with public and 
dealer acceptance. 

Ask any one of the more than 
10,000 Evans dealers for the straight? 
facts about the powerful consumer 
acceptance of the Evans product—-fea- 
tures, styling, quality and reliability. 

You can depend on Evans for origi- 


you 
you need to sell, the sales advantages 
that mean volume... and profits. 


AMERICAN FURNITURE MART 
JANUARY 9th—20th 
You'll sep the entire Evens Line 
at oor booth 541-8 


HEATING & APPIIANCE DIVISION 


EVANS 











rPaeoeowveres 
PLYMOUTH, 














* 
ROASTER precision built and full 18 quart capacity 


with self-basting cover, curved oven glass observation 
window, self regulating steanr escape, and handy ad- 
justable *°2 level” lift rack 
"with finger tip « r control NEW, IMPROVED 
and EXNCLI siVt To EV ERHOT. Provides case and 
convenience of control not found in any other 
reaster at any price 


CABINET of welded steel construction, full width 


deer, modern functional design 


TIMER-CLOCK 
on and off easily and quickly removed for 
use throughout the home. Beautiful plastic case 
PYREX DISH SET five pieces 
heat breakage for one year 
BROILER-GRIDOLE and e« 


efficiency reflector hangs o 


full electric, automatic, simplified 


eetting 
guaranteed against 


rokhie sheet with high 
n the inside of the cab 


inet door when mot in tre 


Sell the COMPLETE Automatic Cooking Unit 


The SWARTZBAUGH MANUFACTURING Co., Toledo 6, Ohio 
Monufacturers of Cooking Equipment Since 1884 


Lis? PRICES 


"6 Heaster-then tT & 
051 € alin 
Tienes few hk 


oo 3.98 SEE US AT THE 
ae ee aaa HOUSEWARES SHOW 

er IN CHICAGO... 
ever Space No. C-177 
3 gyanne™ 


gant" THE NEWNULTI-s 
we RHO ano" 


Row ROASTER ENSEMB © 
nie BLE. 


erro 
v evento" evant" 
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Non-Automatic Percolators 


BLENDERS 


TWO YEARS STATISTICAL SUMMARY 





BLENDERS 
1949 1948 


230,000 Units Sold 
$37.50 Average Retail Price 
$8,625,000 Retail Value $8,170, 000 
(Jen. 1950) 
650,000 
36,594,100 


Jan. 1949) 
450,000 
34,755,000 


Homes Owning 
Homes Without 





Forecasts 


Design Trends 


HEATERS AND RADIATORS 


mut mughout th 
eavily ongested with st 


electric heaters. Some 
JANUARY, 
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DEALER 3 


ie rwEY RE HERE § 


a € 2 "Saree 


a gn 4 NEW 1950 MODEL 
oe REFRIGERATORS 
INTRODUCED AT 75 
IDENTICAL MEETINGS 
COAST-TO-COAST 


At 75 identical shows sponsored by International 
Harvester to introduce the new 1950 complete 
line of refrigerators to dealers coast to coast, the 
spotlight was on more profits for the retailer! 


| 
: 
| 


Every angle of these effective introductory pro- 
grams was designed to show International Har 
vester refrigeration dealers how to promote, 
merchandise, and sell the new ‘“femineered” 
refrigerators at lowest cost and highest net 

The shows, all but a few of them held the same 
day in International Harvester's district sales 
ofhce cities, were Cut to a master pattern supplied 
to the field representatives. Each show was a com 
plete package, including two full color motion pic 
tures, all stage hangings and props, and a detailed 
script with staging and lighting instructions 

Such uniformity is typical of International 
Harvester refrigeration. Uniform excellence of 
product uniform and entirely competitive 
pricing ... uniform distribution to dealers every 
where . . . uniform cooperation on local dealer 
sales promotion. And—the 1950 dealer refrig 
eration meetings Constitute just one more out 
standing example of International Harvester's 
continuing program of promotion for dealers in 


every section of the country 


Listen to James Melton on 
“Harvest of Stars,” NBC, Sunday Afternoons 


INTERNATIONAL HARVESTER COMPANY 


180 Nerth Michigan Avenue Chicage 1, Ilinels 


TERNATIONAL HARVESTER 


Refagerators and Freegert 
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oss >» ~©| ~©QUAKER BLANKETS YOUR MARKET! 
LEADERS ; 


QUAKER PROTECTS YOUR PROFIT! 


eng $ 
 — 


Yes, you can avoid cut-throat, profit-eating competition! You can 

Move merchandise! You can realize full mark ups! Want proot? 

Palk to any Quaker dealer! Quaker dealers have the answer for “Profit 
Pirates |! QUAKER demonstration equipme nt proves that QUAKER heaters 
are more efficient...proves that QUAKER pays tor itse lf in the fuel 

it saves! And, what's more, vou can demonstrate that proof 


right in front of your prospect s eves 


Once vou've seen how forced-draft Improves pr rformance 


mt will know why Quaker dealers don't worry about expensive 
trade-ins. Forced-draft guarantees positive heater pe rformance in 
inv weather...in any climate...with any chimnev! No other 
heater made, regardless of price, can offer this sales-clinching 
evidence of superiority. You owe it to yours¢ lf to see whether 
these statements are true. You can see the proof in Booth 516-B at 
the Furniture Mart. If you are not planning to visit the 


Furniture Mart, write to (OUAKER today for full details 








THE SENSATIONAL NEW 
QUAKER GAS HEATER 


62 years of specialized heating experience is built into 
QUAKERS new line of gas space heaters! QUAKER heater 
have produced a new high In Yas burning 
ind heat distribution. These new gas heaters 
ew standards in beauty...safety...efficiency 


heck the features below! 


vuurner designed to burn all types of gas 
wu type heat exchanger 
ty features 
NEW directional louvers for better heat distribution 
NEW mahogany-tone finish and stylized cabinet design 


All the above features plus the following 
optional features: 
@ Automatic heat circulator at the price of a 
manually operated fan 


@ Wall thermostatic controls 


HERE’S HOW YOU CAN MOVE MORE 
HEATERS AND STILL MAINTAIN YOUR 
FULL MARK-UP DESPITE COMPETITION! 
See Quakers “Magic Lamp’! 
Learn how this simple easy demon 
stration convinces prospects that 
Quaken Heaters actually pay 
for themselves in the fuel they save 
through better performance and 
fuel economy! See how Quakenr’s 
exclusive features step-up your 
profits ...increase your volume! Visit Booth 516-B or 


write to Quaken today for full information 


QUAKER MANUFACTURING COMPANY 


223 West Erie Street - Chicago, 10 Illinois 














Eliminates Damages 
and Costly Claims 
NEW HAVEN 
QUILT AND PAD CO. 


PADDED COVERS 
FOR APPLIANCES 


(el 


sp 


WASHING MACHINE 
COVER 
$9 00 
Gives complete 
Waterproeet 
drameter 
Only 08 te 
RADIO COVER 
$8 00 
aoven ol commit male 
oh «Width 35°. depth 
20 height M8 
Combination Redie 
GAS and RANGE 
COVER 
$72.00 
Auto. Washer 
& Drier Cover ay 
SEND YOUR ORDER NOW 
Always on Top 
Because They're Best! 


neW HAVEN 
QUILT & PAD CO. 


82-84 FRANKLIN ST 
NEW HAVEN 11. CONN, 


REFRIGERATOR 
COVER 


4135 


Carrying harness entre 
Weterpreet Adjwstebie to 
fe 4te 10 Ce Ft bones 
Wreps astound completely 


Automatic 
Covers 


FREEZER 
COVER 


$1375 


” proet Width 
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TWO YEARS STATISTICAL SUMMARY 


MEATERS, ELECTRIC SPACE 
1949 


835,000 
$11.50 
$9,602,500 


Units Sold 
Average Retail Price 
Reteil Volue 


(Jan. 1950) 
8,067,500 
29,176,600 


Homes Owning 
Homes Without 


1948 


1,300,000 
$13.00 
$16,900,000 


Jen. 1949) 


7,650,000 
27,555,000 





Radiant Glass Heaters 


Retail Selling 


Forecasts 


VE CUT OVERHEAD 
TO THE BONE’ 


JANUARY, 


llon’t 
miss 
the 
leader 
line 
for 
00! 


booth 


985 » 


January 
Housewares 
Show 


Navy Pier 
Chicago 


* 
‘ 


e 
» 


The Law Blower Ce. 
DAYTON 7, OHIO 
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Here’s how you can 


meet and beaf all competition 


The @ Leader Line for '50 


a LAU “niteair” fan for every 
home for every purpose 


NEW 1950 “Niteair” NA.20-W 
Window Fan with steel expand 
ers. Powerful exhoust .. . deep 
20° bledes fits windows 
up to 39” wide. Has voriable 
speed switch, 1/12 H.P. motor 

light weight; just 30 tbs, 


= 


NEW 1950 “Niteoir” NA.20-P, 
completely redesigned, im- 
proved Portable Fan with 20” 
blades. All new “linger-proof” 
qvords. Chrome hendie. Silent, 
powerful 1/12 H.P. motor, vori 
able speed switch . . . See it. 


: 
: 
; 
} 
: 
: 
: 
: 


NEW 1950 “Niteoir” NA-20- 
PW .. . the finest Combination 
Fan on the merket! A window 
inlet or exhoust fon... a 
Portable .. . all in one! 1/12 
H.?. motor, veriable speed 
switch. It's an emezing valve. 


NEW 1950 “Niteoir” 24” and 
30” Window Fons. Each size 

has choice of Hi-Speed or 2- 

Speed motor. Compact, power- 

ful enough to cool many rooms 

can be instolied in windows 

vp to 40° wide. A protit-moter! 

NA-24-W 30-W 


NEW 1950 “Niteoir” Filter. 
Breez . . . @ compact unit for 
spot cooling. No instellation 
problem. Draws in cool air and 
filters it, Great for hay-fever 
relief—equipped with 1” thick 
filter. Quiet, vibration free, 
variable speed control; con be 
FUTER-SREEZ used in any desired position, 


Lau helps you 


see your jobber or 
sell more write teday for full details 


Your COMPLETE Soles Portfolio... 

to help moke this your biggest Fan TH E LAW ica LOWER Com PA NY 
Selling Season in history! Ads, radio, 

television, displays, direct-mail, post 

ers, cor cards, publicity, demonstration 


techniques . . . all included. Ask your Dayton 7, Ohie 
obber about it! You will like it! 


Get this sales portfolio FREE 
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GENERAL FLOOR MACHINES for INDUSTRY 





BIG NEW MARKET... BIG NEW PROFIT! 


General Floorcraft offers its ENTIRE new 1950 INDUSTRIAL line to the APPLIANCE and 


N OW ° HARDWARE trade—for the first time in the history of the floor machine industry! 


| 
Here's a precedent-smashing new sales policy so strikingly The field is expansive! The Profit substantial! Generals will 


simple, yet so Pt IWERFUL that it WILL increase your sales outsell your expectations . . . STAY SOLD on Performance! 


and profits! For dealers and distributors alike, a tremendously 
General and only General offers you this great new sales- 


wealthy new market sweeps out and broadens from HOMES to 
expanding opportunity! DON’T MISS IT! Shoot us the coupon 


STORES, to HOTELS, to INSTITUTIONS, HOSPITALS, 
below—you'll have the FACTS by return mail 


COLLEGES, INDUSTRIAL plants, etc. At one stroke a com 


: plete new field is opened to you and it can have only ONI See our entire line at the National Housewares Show booth 


SALES AND PROFITS! C948, Navy Pier, Chicago, January 19-26, 1950 


result 


















Medel K12 Model K14 Model K16 Model K18 


Genera! Floercratt, inc 

333 Ave. of the Americas, New York 14, New York 
} a * f "a tm! 
RAL Ti I nes M 
RAL locus x M 


Name 








fiem 
Distributor 





Dealer 








Addrew 


PAGE 172 JANUARY, 1950—ELECTRICAL MERCHANDISING 











*... for the HOME 









QUALITY HOME FLOOR CONDITIONER 
$79.50 


Point-by-Point, Feature-by-Feature, any way you want to measure 
— it's GENERAL 1-12 for VALUE — FOR SALES — For PROFIT! 


e Larger, perfectly balanced precision-built machine 
e Covers OVER 12” path 


e Larger, more fully packed brushes with longer fibre adding 
years to brush life 


rN eee 


e All (easy-to-clean) CHROME and polished aluminum surfaces 
no paint or enamel to chip or crack! 


e A COMPLETE line of really wanted attachments for EVERY 
floor care need. WHEN YOU SELL GENERAL YOU SET 
UP A CONTINUING DEMAND for profit-selling attachments 


e SIDE HANDLES* replace long handle for polishing furniture, 
table tops—even autos with ease! This is a real sales 
CLINCHER and means EXTRA profit dollars 


e Year round direct and co-operative newspaper and magazine 
adverusing 


+ 
hi 
DRY CLEANS 





GENERAL is the greatest name in Floor Machines, it will 
pay you to concentrate on the machine that gives your 
customers ao LIFETIME OF BEAUTIFUL FLOORS! 


FREE—Get these IMPORTANT sales aids! 
e Window Displays 


e Floor Displays 
eMachines Advertising Hangers 
«Newspaper Ad Mats 


eGive-Aways and Envelope Stuffers 


«Cooperative Advertising 
—FLOORCRAFT, inc. iw son sony 
Ff aN nN y INC. New York 14, N. Y. 


| OF DOMESTIC AND INDUSTRIAL FLOOR MACHINES 








wy 
‘§ 
al 
REFINISHES 
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Higher-priced desk and bracket fans enjoy 


good 


acceptance; 


fan 


cheaper m 
decline. Ven 


compare best 


odels suffer 
tilating and 


with 1948 


Fan Promotions 


paymer 
12, 18, 2 
ent interest 
en od Ts 
sentilehes Installation Important 
| ion costs continue 
greatest retarding 
{ this product. 
rizontal and ver- 
be made properly 
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ws that are capable of in- 
ler’s repair and mainte- 
ot the fastest ways 
»bstacle An appli- 
much more willing 
his lines if he can 
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FANS 
1949 


76,500 


$125 
$9,562,500 


110,000 
$89.50 
$9,845,000 


2,776,000 
$18.50 
$51,356,000 


228,000 
$38.50 


YEARS STATISTICAL SUMMARY 


1948 


Attic Fans, Units 85,000 
Average Retail Price $130 
Retail Value $11,050,000 


Air Circuletors, Units 180,000 
Average Retail Price $89.50 
Retail Volue $16,110,000 


3,470,000 
$17.50 
$60,725,000 


240,000 
$37.50 


Desk & Bracket Fans, Units 
Average Retail Price 
Retail Value 


Ventilating, Up to 16”, Units 
Average Retail Price 


$8,778,000 


Reteil Value 


$9,000,000 
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STOCK PROMOTE DISPLAY ADVERTISE 


these famous brands advertised (Feb. 1949-Jan. 1950) in LADIES’ HOME 








ADMIRAL DUAL.TEMP REFRIGERATORS 

ARVIN AUTOMATIC ELECTRIC IRON & 
ARVIN LECTRIC-COOK 

ARVIN AUTOMATIC TOASTER AND 
ELECTRICAL APPLIANCES 

ARVIN IRONING TABLES 

ARVIN PORTABLE ELECTRIC HEATERS 


CALORIC GAS RANGES 

CASCO STEAM 4 DRY IRON AND CASCO 
ELECTRIC HEATING PAD 

CROSLEY ELECTRIC RANGE 

CROSLEY ELECTRIC WATER HEATERS 


DAVIS IRONING CORD 
OEXTER Twin TUB 


EASY SPINODRIER 
ELECTRE STEEM ROOM HUMIDIFIER 
ELECTRE STEEM VAPORIZER 


FRIGIDAIRE AUTOMATIC WASHERS 
*FRIGIDAIRE ELECTRIC RANGE 
* FRIGIDAIRE REFRIGERATORS 


*G-E AUTOMATIC TOASTER 

G-E AUTOMATIC WASHER 

G-E REFRIGERATOR & HOME FREEZER 

G-E REFRIGERATOR AND REF RIG- 
ERATOR-FREEZER COMBINATION 

G-E REFRIGERATORS 

G-E TRIPLE-WHIP MIXER 


GIBSON ELECTRIC RANGES AND 
REFRIGERATORS 

GIBSON ELECTRIC REFRIGERATOR 
HOME FREEZER AND ELECTRIC RANGE 

GILBERT FOOD FIXER 

GILBERT WHIRL BEATER 


HAMILTON BEACH FOOD MIXER 
WITH MIXGUIDE 
HAMILTON BEACH MIXER AND MIXETTE 
HARDWICK GAS RANGE 
HARPER CENTER SIMMER BURNERS 
HOOVER CLEANERS 
HOOVER IRON 
HOTPOINT ELECTRIC RANGES 


INTERNATIONAL HARVESTER 
REFRIGERATOR & FREEZERS 

INTERSTATE COMPACT VACUUM CLEANER 

JOHNSON'S WAXES AND WAX 
ELECTRIC POLISHER 

KITCHENAID MIXER AND KITCHENAID 
ELECTRIC COFFEE MILL 

KITCHENAIDS 

K-M HOME ELECTRICAL APPLIANCES 

K-M LIQUIDIZER & K-M PRODUCTS 

K-M POP-UP TOASTER AND 
ELECTRICAL APPLIANCES 

. & 4 AUTOMATIC ELECTRIC RANGE 

LEWYT VACUUM CLEANER 


MAGIC CHEF GAS RANGES 

MAYTAG WASHERS 

MET-L-TOP IRONING TABLE 
MIPRRO-MATIC ELECTRIC PERCOLATOR 
MIRRO-MATIC PRESSURE COOKER 
MIRROR ALUMINUM UTENSILS 
MONITOR ALRATOR WASHER 


NESCO ELECTRIC ROASTER 

NESCO ELECTRIC ROASTER AND 
KITCHEN UTENSILS AND CONTAINERS 

NORGE GAS RANGE 

NORGE AEFRIGERATOR 

NORGE WASHER 

NUTONE DOOR CHIMES 


PHILCO REFRIGERATOR 
PRESTELINE ELECTRIC RANGES 
PRESTO COOKERS 


RID-JID [LRONING TABLES AND LADDERS 
RIVAL PRODUCTS 
ROYAL VACUUM CLEANER 
SEW-GEM ROTARY ELECTRIC 
SEWING MACHINE 
SUNBEAM COFFEEMASTER 
SUNBEAM | RONMASTER 
SUNBEAM MIKMASTER 


TAPPAN GAS RANGES 
TELECHRON ELECTRIC CLOCKS 





THERAPLATE 

TOASTMASTER HOSPITALITY SET 
TOASTMASTER POP-UP TOASTER 
TOASTWELL ELECTRIC TOASTER 
TRACY CUSTOMIZED KITCHENS 


UNIVERSAL BEAM-O-LITE [RON 
UNIVERSAL COFFEEMATIC 
UNIVERSAL ELECTRIC BLANKET 
UNIVERSAL MIXER & JUICER AND 

UNIVERSAL PRODUCTS 
UNIVERSAL WASHERS 


WEST BEND ALUMINUM GIFTS 

FOR THE HOME 
WESTINGHOUSE HOME APPLIANCES 
WESTINGHOUSE LIGHT BULES 
WESTINGHOUSE ROASTER OVEN 
WHIRLPOOL AUTOMATIC WASHER 
WHITE SEWING MACHINE 


YOUNGSTOWN KITCHENS 


ZENITH RADIO-PHONOGRAPH 

ZENITH RADIO-PHONOGRAPH & 
TELEVISION 

ZENITH RADIOS 

ZENITH TV RADIO-PHONOGRAPHS 
TELEVISION CONSOLES AND RADIOS 


tin “Buy-Lines by Nancy Geaser 

















Lttlddge 


47 out of every 100 women customers in 
your store read the Journal—are ready to 
buy the brands they see advertised in their 


favorite magazine .adies me Geel 
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\SO-RAMAC TELENISION 


IMPORTANT MESSAGE 


Meck... offers the traditional 40% 
margin for television dealers 


YES Everybody is talking about it... 
but only MECK TV gives you— 


tency Averaging 7, more for You! 


Hai 243 On Big Screen Television! 


tes On Top Quality Sets! 








16-INCH TUBE CONSOLETTE 
145 , built-is 


15 sq. in. picture il 
tenna, Mahogany cabinet 


$299 RETAIL 





sa eee Gali Ses a SHES ee 


3 eS 
~ 






























discount of up to 40% for qualifying 
dealers. 

If vou are not now a Meck Television 
dealer, write today for the full story on the 


Meck Profit Line. And it is also important “ « 





to remember chat regardless of what other 


We at Meck recognize that you, our dealers PV sets you are now carrying, you still 
ind potential dealers, are facing the highest need Meck! For Meck Television not only 
operating and selling costs in history, We affords you 4 maximum profit opportu 
firmly believe that if you are to continue nity but permits you to offer your custom- 
doing an outstanding selling and merchan ers a wider choice and proved quality at 
dising job . .. something must be done now rock-bottom prices 


to offer you an adequate profit margin .. . Sincerely, 
the margin that has been proved through 


the years essential to sound dealer opera 





PRESIDENT 
tion. We, therefore, are pleased to be the 
first in the industry to announce a dealet JOHN MECK INDUSTRIES onc. 
Plymouth, Indiana 





HK | KOE) Ut, 


10-INCH TUBE TABLETOP ; 


65 sq. in. picture, all-channel 


Au 
i 


12'2-INCH TUBE TABLETOP 





1 6 « n. picture built-ir tuning, Mahogany calnnet 

. =}, 16-INCH TUBE TABLETOP pe oe ees See ee N-752 

——— —S i4 picture. built-in an tenna, Mahogany cabinet x - $139.90 RETAIL 
i —— } : hs ar oun 
Se - enna Mf anv Ca \O-776 $219 RETA 





= NT-78 $274 RETAIL 
12'2-INCH TUBE CONSOLETTE 


96 sq. in. picture, built-in an 
tenna. Mahogany cabinet 


XR-778 $249 RETAIL 
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VSO-RAWNC TELEVISION Supe } 
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ACIS MSM Bilemrisiliilicom » Obes a mm 8 MY 
AUTOMATIC CONSOLE IRONER 


—only 


Full size 
Full 26-inch roll 
Full 6-inch diameter 


Really open ends 
No obstructing 
brackets 


SMARTLY STYLED - RteEe sy eens / Aluminum shoe 


~~“ Dial Thermostat 
Beautiful open or ' | pg 
Bie | control 
closed | 


xelabacete)(-te mC): 
fapleliels 


On-off switch 
Gatti selalige) 


Reto M olelelceMaclit-T) 


flush with table 


Chrome footrest 


A FULL PROFIT 
and a Full Volume Opportunity 
Truly a dramatic value 
Mark it a "MUST-SEE" at the MARKET—SPACE 51) 


HOU Hi Nw 


A Complete Home Laundry Equipment Line 


Distributors’ inquiries invited »* HORTON MANUFACTURING COMPANY, Fort Wayne, Indiana 


CANADIAN DEALERS: The nome HORTON ELECTROHOME distinguishe $ effiliete —Horten Electrohome Industrie 
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MACAW - fa (950 - with 2 
STROMBERG-CARLSON 


THE NEW YORKER. 19° tube Smart, sophisticated 
cabinet goes any modern of traditional room 


with equal beovty. Selected mahogany veneers 


#IC.194M2 ‘539°°° 


In blond avodire 


#HIC.194A2 ‘s49°° 














THE CHINESE CLASSIC DE LUXE. 19” tube. High 


fidelity FMAM radio. Jspeed record changer 
Choice mahogany veneers in a distinguished de 
sign thot goes beautifully with traditional or 


modern. #TC.19-M5M *965°°° 


THE EMPEROR Ii. 19” tube. Elegant traditional 
cabinet in fine selected mahogany veneers 


#TC-19-4LM3 $645°°° 


BIGGEST DIRECT-VIEW PICTURE — 203 sq. in. 


SHARP-FOCUS TUBE— easy to view in any 
size room, close up or away back! 


TOP TUNING — no crouching — 
controls are concealed when 
not in use 





BUILT-IN ANTENNAS — the Stromberg- 
Carlson “Telatenna”. 


DOUBLE STRENGTH OF SIGNAL — ideal in 
fringe” or difficult spots. 


TONAL FIDELITY —with 12” speaker— 
that matches the picture quality. 


SMARTEST CABINETS in TV. 


VALUE TO YOUR CUSTOMERS in the finest television that money can buy— 

VALU E: a dressed in beautiful decorator-designed cabinets! Valve to you in highly profi- 
table turnover! Yes, these dramatic new "50 models can make this your most 
profitable year ever! 
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bir 11 (liVe 
is the word for VALUE! 








THE SALEM. “Opera Gloss’ Tuning on 12%" tube THE HAMPTON. “Opero Gios" Tuning on 12)2” 
Beautiful Early American traditional cabinet in tube doubles the center of interest. In fine ribbon- 
selected mahogony veneers striped mahogany veneers 


#1C-125-1S2M $389°°° #TC-125-1M3 $339""° 












DOUBLE-SIZE CLOSE-UPS at the touch of a button. 
CENTER OF ACTION almost as big as on a 19” tube 


PANORAMIC WIDE-VIEW normal picture 
on 1214” tube. 


“"TELATENNA” does away with outdoor or 
indoor aerials in most places. 


SUPER RECEPTION —with double signal 
strength for “fringe” and close areas. 


TRUE-TO-LIFE TONE —on 12” speaker — 
doubles TV pleasure. 
THE MONTEREY. “Opere Gicw"™ Tuning on 124” 


tube ot the touch of @ button. In choice blond 
evodiré veneers. HTC.1254A4 s‘349°°° 


“Plus excise tox. Slightly higher in South ond West. 


® THERE 1S NOTHING FINER THAN A . 


STROMBERG -CARLSO 


Stromberg-Cortson Company, Rochester 3, M. Y.--in Canada, Stromberg-Carison Co., itd, Terento 
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ROASTERS 











Specialty selling methods 
and consumer education 
programs needed. Trend 
is toward larger sizes with 


added cabinet and broiler 
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» 
> ' 
r i 
‘ 
The Price Situation 
1 
a " 
’ 
‘ t 
: 
| 
Ty ‘ 
» 
J 
rt 
Dring ge ret \ 
Tt LB i : i i 
big tine k i 
?' $i! : itwi a 
‘ t al | | 
| offset son 
" t tte 
l wid ele 
iVatia aste ita 
ling 4 ets, t t ks, } 
‘ t i 
. . ™ ‘ 

















1 at ul ‘ ga 
| et t € pr miuct that give pe t ‘ } 
AT Ke ) ita isonab Vew i ister 
‘ alu 1950 F i the « 
te sary Market thie a tilit ave power to spare. 
Hi vat + ‘ es mpanic that were neve! 
este | g betor 
Utility Promotions as es gy to show inter 
; i exp 
149 al 
par ¢ ¢ 
i lit 
4 {() i ate “4 ‘ 
Ar i! 
TWO YEARS STATISTICAL SUMMARY are ted 
ROASTERS it i Needed 
1949 1948 — densa desea 
350,000 Units Sold 675,000 " SERS aft Gayaaaeg & 
$37.50 Average Retail Price $37.50 ywer Tacilitie anutacturers and d 
$13,125,000 Retail Value $25,312,500 ributor vy vork out progran 
en. 1950) en. 1949) ogg sonnet al a a 
2,830,000 Homes Owning *2,550,000 : es z £11 
34,414,100 Homes Without 32,655,000 ce y INE SO SUCCESSIUN) 
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ROASTER SALES BY YEARS 
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Look for these 
CORY 
PRODUCTS 


at the 
| HOUSEWARES 
SHOW ! 
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Automatic Coffee Brewer 


fully automatic a sensa- 
tional low price. Only $19 95 
The Deluxe Chrome Model 


$28 50 plus excise tax 


Electric Knife Sharpener 
1950 consumer advertising 
will make this an even better 
gift item in 1950 


res) 


















vus Fresh'nd-Aire Line 
look for the fast-selling 


new Heaterette and Fanette 


CORY 


Corporation 
221 N. LaSalle Street 
Chicago 1, Illinois 
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PORTABLE ELECTRIC & STEAM RADIATOR 


a 








4 
YOU KNOW how easily Electresteem Portable 
, Radiator iid throughout the Fall and Early Win- 
L ; ter Now, latest report aig lict big sales, too, tinues a problem. ‘11 
' | i) the hout the cold Mid-Winter and drizzly Spring nu ave been d 
p | i thead ae eaecelilatiaas 
f i And look! Rleectre teem now gives vou 6 chances 
| ll these original Portable Steel Electric Steam 
I} Radiator for rooms that are medium, small o1 TOK e needed, esp 
h 7, ue ree! (t I 





NO OTHER HEATER LIKE Electresteem 


. 4 ; ~ a yA 
\ taffs they car to store 
. Electresteem 3 95 | trest m produces more heat for less money . . . ee 


ee ee me 





‘ cul ‘ eat eve i\ to ill ) . oO e roo t t 
EIGHT SECTION eee ge Eben apes © athe salad -agipenmellll OY th ‘deidare Mad Vetoes 
The popular model fer average site rooms. Several hundred ; ae oe 7 tip eniiti. 1 n the proper use of the 
theviend new in daily use througheut the world not overheat equire I ttle attention and is 
: ibsol r 
/ NATIONALLY ADVERTISED 
: tor 
i I ' { Voy Writ 
REMOTE CONTRO 
THERMOSTATS ove Li one] 
now everiebic i 
fer aft Blech i 
pan i STEAM HEAT from any Wall Plug! 





Electresteem 9 95 


SIX SECTION RETAIL 


For very emall reemes 


1950 Forcast 











> All Models Available in ivory 
or Walnut Finish 





P All Models Operate on 110 


120 Volt— AC or DC Electresteem 3 95 


¢) All Models Listed by TEN SECTION RETAIL 


Underwriters’ Laboratories For larger than averege size rooms 


1 ELECTRIC AVENUE, PARIS, KENTUCKY 
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ON JANUARY 8 
1950, EVERY 
AMANA FREEZER 
FRANCHISE 


WILL DOUBLE 
IN VALUE! 


On January 8, 1950, Amana Freezer Distributors, from 
all over the country, will attend a plan-meeting of vital impor- 


tance, in Chicago 


On this date these men will, for the first time, learn about 
Amana’s brand new approach to freezer merchandising—a new 
concept, which, when put into use by Amana Dealers, will 
automatically double their present sales potential! This new 
approach, while representing a dramatic departure, is based on 
sound market studies which have revealed definite industry 


shortcomings in present day methods. By overcoming these 
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shortcomings, one-by-one, Amana will present its distributors 
and dealers with a program which has already produced amaz- 


ingly satisfactory results in pre-tested areas! 


Next month you will read all about Amana’s consumer- 
proved merchandising approach. Here's a hint of what's com- 
ing: Chest types with 209% more freezing capacity than 1949 
models, yet occupying the same floor space! New upright model 
and styling added to the industry's already outstanding upright 
line .. . destined to create a new high in sales! Call your Amana 
Distributor right after the sales meeting. Don't wait—remem- 


ber January eight! 


DEALERS! For information about Amana 
franchises and address of your SOCIETY, REFRIGERATION DIVISION 
nearest Amana Distributor, write to AMANA, 1\OWA 
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MIXERS 











They gain in utility value, 
but not in sales. Year's 
total of 1,375,000 units is 
off 11 percent from 1948. 
Makers offering more at- 


tachments, portable units 


r | 4 
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Prices 























New Desigys 
TWO YEARS STATISTICAL SUMMARY 
MIXERS 
1949 1948 
1,375,000 Units Sold 1,550,000 
$37.50 Average Retail Price $37.50 
$51,562,500 Reteil Value $58,105,000 
Jan. 1950 Jan. 1949 
9,031,500 Home Owning “8,000,000 
28,212,600 Homes Without 27,205,000 
* Revised 
JANUARY 


1950 


ELECTRICAL MERCHANDISING 





Famous Atlas-Aire 
Patented Exclusive! 


A turn of the Atlas Extender Handle and 

the frame of the Turn-About's in or out! 

No tools, no screws, no other gadgets! Fan unit 
can be moved to any room without 

removing frame from window! 
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1950 


All Medels Equipped With 10- 
ft. Rubber-Covered UL Cord 


BIGGEST PROFIT POSSIBILITIES 
EVER OFFERED TO FAN DEALERS! 


TRIPLE-~PURPOSE UTILITY! Fan unit may be lifted from frame and used as 
a circulator in any room! Fan frame can be left in the window and fan unit 
replaced as an exhaust or intake cooler when needed 

WIND-TUNNEL ACTION! More cooling faster with less power! Every cubic 
foot of air is directed through fan chamber for more efficient cooling 
GRILLS ON BOTH SIDES! Scientifically engineered to serve as a large 
multiple venturi through which the velocity of the air is acivally increased 
and kept under control 

SILENT & VIBRATION-FREE! Most quiet, efficient direct-drive fan on the 
market! No flimsy parts to vibrate or rattle. Entire motor and blade assembly 
supported on resilient mounting 

EASIER TO KEEP CLEAN! No small screen openings to catch and hold 
dirt or grime and reduce cooling efficiency! Grills easy to remove. Tough 
mar-resistant light green Hamerloid finish stays new and beautiful longer 
SOLID QUALITY-BUILT! Deep-drawn heavy steel fan housing — heavy 
gauge steel parts — sturdy welded grilis — motor and blades finest avail- 
able. Liberal guarantee assures customer satisfaction 


See /t At The National Housewares Exhibit 
Booth 513 —Navy Pier — Chicago — January 19-26 
WRITE FOR CATALOG PAGES 
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Hew low price 
Standard Model $995 Adjustable-Height Mociel $995 Foir Traded 





*, 
Wake an Extra Profit 
by selling the tailored-to-fit Sanforized 
MET-L-TOP pad and cover set with every 
table. Assures better ironing results 





GPE wuanuractureco sy GEUDER, PAESCHKE & FREY CO. 


VWiiWieees MILWAUKEE 1, WISCONSIN 
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ELECTRIC BED COVERINGS 





Sales fall to 440,000 units, but manufacturers 
remain optimistic over future potential. Need 


for year ‘round selling cited 
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TWO YEARS STATISTICAL SUMMARY 
ELECTRIC BED COVERINGS 
1949 
Units Sold 


Averoge Retail Price 
Retail Value 


440,000 
$37.50 
$16,500,000 


(Jan. 1950) 
1,785,000 
35,459,100 


* Revised 


Homes Owning 
Homes Without 


1948 


$43.00 
$29,025,000 


en. 1949) 
*1,350,000 
33,855,000 


erties of the product 
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emphasis on com 


fort will in the long run close consid 


erably more ile 


1 Uuset has real 
ne an electric bed covet 


nly sensible that, when 


esmen should 


The Future 


isked 
around 
better rounded 

yrat 
to take a lot of work te 
ric bed covering industry 
uy the parents had 
moment f desperation 


| appliance dealers, distributor 


nanufacturers should remember 
when full-grown, this youngster 
ing to repay them handsomely for 


fort put in its upbringing. End 
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SMALL MOTORS 


Experts estimate 1949 sales at 20,000,000 units, many 





of them over-the-counter sales for appliance dealers 


Wesher Motor Questions 











Capacitor-Start Induction Motors 


ecavy 


Universal Electric Motors 


Whet Utilities Will Take 


Split-Phase Motors 


Repulsion-Stert Induction Motors 
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. «+ backed by the BIGGEST Spring Advertising Campaign ) i 


in HAMILTON BEACH History! 


the New 
HAMILTON BEACH [|lixette 


THE ONLY 3-SPEED PORTABLE with 
one-band operation! Hand that 
holds the mixer sets the speed 
All-purpose; ideal in smaller kit- 
chens—a big new market! Sturdy 
Hamilton Beach motor frees you 
from service complaints. Hangs 
on wall or fits in drawer. Smart 
gift box is a merchandising p/us! 
Also serves as a compelling 
counter display. 



























$4775 
RETAIL 
($18.25 Denver and West.) 


includes brocket and screws for 
wall- mounting. 
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Easiest to SELL because it's easiest to use! 





ond West.) 






Tell the “DEEP CLEAN” Story! 


“DEEP-CLEAN” is the clearest, most 
convincing selling idea to hit the tank 
cleaner market in years. It's easy to 
demonstrate. It makes sense. Use it and $7250 
you'll sell the Hamilton Beach “Deep- 

Clean’ —the cleaner with more exclusive RETAIL 





Includes eleven 
cleaning tools 
ond catrying 


features than any other in its price class case 













“tp, The New HAMILTON BEACH 
~ S$ Quick-Dry ELECTRIC HAIR DRYER 


A GREAT NEW ITEM for the huge home- 

permanent market! On the record, Hamilton 

Beach is the choice of professionals. All-metal— 

$1 490 no plastic. Light, easy to handle, yet durable 
\ Two switches—"On-Off” and “Hot-Cold.” AC. 

RETAIL DC. Handsome light ivory enamel. Gift package 

($15.45 Denver ‘ 

ond Wand doubles as attractive counter display 
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"Pres-Toe' OPENS t ! ’ 
Your Sales St OPENS | heir Purse 
OPENS |; 
py 


CLOseEsS 
Prendunet 
CLOSES 


FEATURE-PACKED 

STEP-UP LINE 

built and priced for fast turn 
over in today « market! Aek 
about the new Gibson Touch. A 


Tap Cold Water feature 


$ G5 MODEL 700-— Big 7 Foot 
189 Seggested Retell List 


GIBSON REFRIGER 
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See us at Space 537 
American Furniture Mart 
Janvery 9—20 





ATOR COMPANY 
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“Pres-Toe” steals the show everywhere. 
And “Pres-Toe™ is only the opener for the 
most powerful demonstration you ever put 
on. Think! The big Freez’r and Fresh ner 
Locker combine to form one big 90-lb. 
Super-Locker! Plus the Buttry .. . two 
Swing 'r Crisp’rs .. . “Suit-vourself™ shelv - 
ing... full-leneth refrigeration. Cold mod- 
ulated top-to-toe . @ world-beating re- 
frigerator ina world-beating step-up line. 
built and priced for quick turnover now! 
Phone, write, wire your Gibson Distributor 


or inquire directly for “Pres-Toe™ details. 


MOTOR.-DRIVEN “Pres-Toe" Floor or Window Displey! + 
hour Eyve-Magnet! Self-demonstrator’ 1950's greatest 
Traffic Builder! Ask Gibson Distributor or inquire 


directly 


Pe 
>a 


_ 


_ 


Perfection of Push-button Cookery! 5.Way 

Automate heat Super-«peed Surface 

U ite All Controls Ohat of the Steaming 

Zane ... Het Wall Oven... Here's your Fer The Big Plus-Prefa Home 

big chence fur peak profite in electrics Preeser Market Chest and upright 
montels unequalled by any comper 
eon. Proved sales plans! lnquire ' 





Greenville, Michigan 


eoprrigh: 10% boon Refrigeration ( ¢ 





What Has REA Accomplished? 


Three million consumers now receive power over 900,000 miles of REA-financed lines 





and are using it at a rate which augurs well for future appliance business 


By RON ROSS 


McGraw-Hill Washington News Bureau 











“SAVERY 15 secor ir t REA wut O59 b 1 74 were equirement nereasing difhculty in equired approval of the Virginia State 
4 nut 4c vorking Ay a vehir payments; 514 had paid i reaching new customers is another, A Corporation Commission, Other super 
w f sumer beg c dvanct n the principal { thei third major new problem which REA — coops are already generating power or 
i e tr t t ns ttacking armed vith mecreasing building generating plants 
be the Rural Biect . To the elect: | appliance industry ut is more power Another factor in the developmen 
a ae REA d re ts $2 billion loat ot the generation and transmission 
REA ry f 1949 financing 900,000-plu iles of trans Needed: More Power oop is the accelerated federal power 
and its outlook r 195 mi n lines serving more than three Phroughout the country, the gap be prograt As new power plants begin 
¢ rate of adding art million new customers, have built a tween REA power-demand and avail operating at the many federal dams 
tomer , tory oat w $10-million market for appliances ability narrowing. In some areas, the now m varying stages of construction 
. Soe ¢ ' , Thu is it heads down the home ituat tical, In others, demand w planning, the power will be sold on 
—_ te whe ent. tretch of its fifteenth vear. REA can threat to rea upply within the , preference customer” basis, Of 
, electt , ‘ir redit for a big job, well done e week nt r years. Con KEA's 1,059 borrowers, only 25 power 
t be t for mat But the patter vhich brought REA ‘ REA-financed lines, along unpanies do not qualify as preference 
1 ‘ ' ts record-breaking 1949 figure of with the t of the electricity-using custome In addition to 969 coops, 
llior ew farn ypliance-buying public, are in part re REA has loaned funds to 41 public 
‘ os on al ' P the nation growing ower districts and 24 other public 
tha V New ‘ t pow ¢. In five vears between Jan undies This means, among other 
f ' ‘ ‘ Dy ce 44 1949 average monthly ele things, that great quantities of new 
REA are ly ir t ! t by residential custom ower produced at federal hydro-ele 
’ é i REA-financed line jumped plat ts will be claimed for meeting 
t ' ] 4 t 120 kwh umd it < expanding electrical need ot 
Harder to Get New Customers , - tation would re American farn 
R} ‘ ‘ truction by ! , 
' REA i a ne? Prospective Loans 
’ thr te ) ‘ ortage t Vlas for Virginia's Old Dominion 
) ‘ | ! { p contemplate utilization of power 
| [ ects now operat or under 
14 REA loaned nstruction on the Roanoke River and 
, for ‘ buta Loat idding up t 
' Ge ] mil 7) ive ert pproved 
were REA for the Fast Kentucky Rural 
" ted 10 percent of | tr Cooperative Corp., which will 
vit ‘ nid a 10.000 kw tean lant ane 
i er system tying in with 
: f \. In Missouri, REA funds ap- 
‘ } t é N ber will finance a 15 
t! f 100 kw. steam plant and more than 
‘ ' , ' vst \ ne kit ) mile f line. bringing power from 
‘7 he dor et I l t t er two federal dan n northern Arkan 
’ thar maller « to some 15 coops in central Mi 
f ; tior Of eing ganizes vuuri. Total loans for this project will 
REA ‘ ! y area | new organizatior be more than $15 million, ind the lines 
/ ee r ‘ ; et up ! gene ting ! ll be operated and paid for by the 
. f 1 1949. ends ¢ Tune 3 transt t f pows to meet the Department of Interior's Southwestern 
| PTA ane FA w ithorized to loan $400 mil need f its member In increasing Power Administration 
wn) Ox , | ried over into the current numbers, these new super coops are This picture of federal (REA) funds 
1 sur $45 n yn. For fiscal applying for REA loans to finance heing loaned in $10 million chunks to 
Bread on the Waters 1950. Congress authorized a basic fund mstruction of new team clectri finance customers for the power output 
‘ REA ay f $350 million, plus an a tional $150 generating plant of ums built with federal (Army 
: Oct. 1. $1. 898 3265 illion for use if needed. TI $500 One such coop, The Old Dominior Corps of Engineers and Bureau of 
9 fund sthorized 1 Cor million total was the highest in REA Power Cooperative of Chase City, Va Reclamation) money is not a pleasant 
+ | ng tory, though not all of it likely ast September was approved for 4 one for private electric utilities. But 
to more than $2,375 mil to be loaned by next June 30. Increased whopping loan of $14,320,000, an all for the dealer and distributor of elec- 
rge iv has beer sts of equipment and labor are only time record high for a single REA trical appliances it spells out new cus 
ted. Oct. 1, 1949, four ne factor these high and increas loan. The loan has not yet received the tomers “down on the farm.” End 
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ONLY LEWYT 


gives you 


A COMPLETE PLAN 


for selling 


INSIDE YOUR STORE 


as well as 


OUTSIDE W0Uh STORE 


This revolut arrelled 3 will make 


corur 
INSIDE THE STORE, Lewyt is giving dealers OUTSIDE THE STORE, 1 Li s offering Pevarentors by 
new nmunition to break the sak ecord dealers the indu p thle : . es 
they're setting today! “Scatter Pin” promation OUTSIDE SELLING PLAN! = 
Cad 0 ra , eals ‘ Vase 

l'ray 

vertising 

the Marke 

Homemakers’ New plus a better-than 
ever product! Now the New No. 80 Carpet 
Nozzle New Magx Energizer New Tele 
vision interference eliminator— New Lock-seal 

tubes-— New 4-way protection against unhealthy for you ‘onsidet 
leaking dust —and all the rest of Lewyt’s exclu Lewyt factory is working 
sive sales-compelling features! Everything aimed demand for Lewyt Cl 
at building store traffic-—boosting Lewyt volume like you! 


DOIT with LEWYT 


LEWYT CORPORATION, Vacuum Cleaner Div., Dept. 1, 76 Broadway, Brooklyn 11, New York 
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APPLIANCE MARKETS by REGIONS 


A summary of sales data supplied by utilities throughout the 


country on number of dealers, merchandising plans and sales in 1949 


Seles Results 





x ist < 4 4 s Iy mit hgure generating capacity shortages 
pare 100 in 1948. 'T er 1,000 " mers works out to ach ificient merchandise and 
‘ to the tota unber 4841 vhen projected nationally ircity of sales personnel 
the yu vou lelev et wowed sales of 6 One of the striking evidences of thr 
4,134,084 nat i Phe it 1,000 customers among those ia et the question asked util 
x ectric ng« panic reporting, or a total ol ty compani« Do you foresee the 
ame nu 1 234,640 television set nationally need for i s to build load in the 
ect vu ximately double the fig near future \ total of 165 companies 
42.83 we Lhe ( | ‘ f Wi ustome 82.5 percent, replied the afhrma 
te rer 1,00 ‘ 1948 tive, while 35 companie r 17.5 per 
1948 633 \ son of the heures just ent of the 200 utilities responding said 
te é ’ with those national sale they saw no need for such activity 
t e¢ reported elsewhere in this Getting down to cases, out of 142 
é te 1 w a remarkable similar utilitie 123, or 86 percent, plan 
tomer il the same a | ir belief, in other words pecihe campaigns on electric range 
72,440 nat y. Wa t \ f reducing sales to a 110 companies, or 77 percent, plan 
, ted to 76 unit sale vec i fie its per 1,000 customers will umpaigns on electric water heater 
t 75 in 1948) « e a useful yardstick for any 107, or 75 percent, plan to campaign 
roje t c mit where the number food freezers and 60 « ompanies, er 4 
e. lroning machine yw ! know! vereent, think enough of the load 
ner (uy € 1 } o tot " ; » electr » 
A M a - ws i Utility Merchandising wa - eI tential nthe eectri aye 
/ 1 i 0 ¢ campaigns on that item 
| othes drve d three I t f utility « ipanie t 
1) customers. the same n their plans for active parti The Dealer Situation 
t 11.732 drve atic ippliance merchandising Despite rumors to the contrary 
it ally ow ules departments there would appear to be little or no 
‘ ‘ it! ved that, out of 271 companies re mortality among dealers in the coun 
17 unit 1.000 « me 101 companies intend to try. The total of 174 utility compani 
1948 to 42 1M ‘ 1 106 companies have reported that a total of 38,907 dealer 
149 tot 1.564 The percentage figure erved their areas prewar whereas in 
p | ect ] vy 48 percent who plan to mer 1949 the figure stood at 65,281. This i 
tive r 1.2 percent who do not n increase of 67.8 percent over the 
t ( t er 10M i ‘ ese percentages with prewa figure. Last year ct mparable 
M48 ¢ " 1949 ‘ t red a year ago, they show hgure trom reporting utilities showed 
al tota $8 97¢ ‘ “ ercent more who plan to 76.4 percent more dealers in business 
‘ t 1948. It inter n 1948 than prewar. In other word 
t : tor that this is the the ombined utilities estimate that 
eflecte ¢} panies «de ibout eight percent of the dealers in 
‘ ! ! t sellir t ti last year have folded up. With 
trend been the etition getting keener day by day 
t P e ¢ past few r sine however, it would be 
effect « f t undoubht ‘ ible to a me that thi ite of 
t t ( iriie leale tality ld be accelerate 
rol V tw shead 


FOUR SUMMARIES OF REGIONAL MARKET INFORMATION 











Home 
Freezers 


4 
1 
16 
15 
12 

7 
13 
16 

107 
5.4 


SSwlrwwwcowecee 


~ 





Dryer 


Do You Plan Specific Campaigns on? 
Answered by 149 
Electric 
Electric Water 
Renges Heaters 
New England 14 13 
Middle Atlantic 13 2 
East North Central 20 17 
West North Central 16 1S 
South Atlantic 2 "1 
East South Central 6 6 
West South Central 14 7 
Mountain 18 8 
Pacific 10 1 
Total 123 110 
Percent 866 77.4 


Do You Foresee the Need for 
Campaigns to Build Load in 
Near Future? 


(Answered by 200 Cos.) 


Yes No 

New England 17 3 
Middle Atlantic 70 3 
East North Central 26 4 
West North Centra! 8 

South Atlantic 5 
East South Centre! 10 

West South Central 2 3 
Mountain a 9 
Pacific 17 4 
Total 165 35 
Percent 25% 17.5% 


No 
Cos 
19 
22 
2 
16 
8 
10 
he] 
26 
ba 
174 


Number of Dealers Utility Merchandising 
Fieures from 174 Cos.) (Fiaures from 207 Cos.) 
Pre- Dec Yes No 
we §=1948 New Engiend 7 | 
New Engiend 1.318 @,744 Middle Atlentic 12 10 
aus ne a yee tana East North Contra! 2 10 
ast North Cente: 
, Went N 
West North Central 2.11% 4.353 - ae Cote pd s 
South Atlantic 4568 8,190 South Atlontic 10 10 
East South Centre! 1605 2,949 East South Contre! 4 ? 
West South Centra! 4483 6,331 West South Centre! 6 2 
Mountain 1549 3,539 Mountein “ 2% 
Pacific 4208 7040 —_—Pacitic " 2 
Tota! 26,907 65,901 eee: ane 
increase + 67.79% Percent 48% 4.2% 
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ELECTRICAL APPLIANCE MARKET DATA—NATIONAL SUMMARY 




















mM mnt ’ < ML 
TOmME® iTumat a ES OF APPLIANCES IN 1949 NUMBER DEALERS PLAN T 
p ton & Ru xn STOMERS SERVING TERRITORY MERCHANDISE? 
he 
* 
opting 
Ele cod Tele 
. . Hoty er Pane Voc ww Woste Redic vision Pre ” Number Number 
craters Renges ooters od oe yore eoners woshers Units Sete Sets *o ee Yes ne 
. 
Memes ‘ } . . 0s 
‘4 : ! 
¢ 4 24 4 ; 728 Py 
ie ‘sf a 
. ‘ - “ 9 “a ‘ ag 
. ‘ 4 7 89 44 
"4 4 ‘ ‘ 4 r2 4 1, 869 »~ 
. at 6 \ 61 1,271 ? 2 
44 194 la Sl4 “4 , 
4 4 49 et 4 12 ' 
44 784 ¢ 4 4 2 ‘ 
‘ 4 ‘ y 47 & ye 
¢ 2 4 4 ? 45 4,118 5 
‘ 2 4 48 4 R bs ra q 4 
. ‘ 4s 4 é 2 49 8 - 2,098 5 , 
f ‘ " 4 ? 8 21 10 
wis! nor f A 
Me . ’ 4 6“ ] 4 62 4‘ ¥ ° 
- 4 a4 y 44 4 5 
Mi sseuw 7* a ® a‘ ‘5 A « 4 
Meow tt ot é 5 » 
mast mot 6 A ‘ 26 4 4 u > 95 
wate 65, on 4 a0 rm ’ 
Matai 172 098 - 4 47 4 2 s 29 383 4 
; } | 
TOTAL @. WN 69 ‘ 4 an >, ; 4% 20 P 
4 Th ATLANT 
creme SO RAL ) rv] 4 9 4 y} 9 2 
Maryland ) 494, 300 68 2 } % ; 2 14 “7 ras 4% 
strict of mt x 4 4 2 67 4 259 x 5( 
78 OC 16 8 1« 4 4 0! > P SOx 
veg 185.4 8 4 ; % 2 2 ? 4 4 135 48 SOK 
. $93, 8% ‘ 6 ! 6 4 Ve 
” - § 148 ? 4 “ } 
onge 4i7 2% 4 ¢ ac é 740 
Plead 4 aan 4 4 4s ‘ 844 
A ‘ 4 4 4 4a 4 x * 
$ 4 
ormensee 4 4 ‘ 4 
; 49 ”, 8 
4 4 i d 
‘ 4 
‘ ; x 
4 
4 4 4 
4 
‘ ‘ 8 
. 4 x 
4 “4 a 
4 4 
‘ 4 ss 4 
4 4 
» 
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MODEL 440-T 


| 95 
a 
See Arvin’s sensational new price leader 


at the January Market! 


It’s the hottest number in low- most popular colors. Three tubes Geranium Red 


priced radio! Completely new in plus rectifier. Genuine Alnico V Banana Yellow 














eye appeal— completely depend speaker. Range and tone exceed Gardenia Cream 
ible in performance. Improved performance of many more ex Willow Green 
version of the famous Arvin su pensive sets. Order all colors Burgundy 
perhet chassis which is already now and display them conspic- PA Si 
delighting over 3 million owners uously, to build spring traffic in 

Choice of six of the season’s your radio department 







SPACE 441-442 » AMERICAN FURNITURE MART, CHICAGO + JANUARY 9-20 


Your Arvin Distributor is taking orders now for February delivery. 


Arvin Radio & jelevision Division, NOBLITT-SPARKS INDUSTRIES, INC., Columbus, Indiana 
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ELECTRICAL APPLIANCE MARKET DATA—NEW ENGLAND 


UMBER Aver 





— - 


numBseR | DO YOU 

















or Ka 4 or PLAN TO 
CUSTOM. Con PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS DEALERS MER- 
ees ome iN CHAN 
Domewix th oes TERRITORY DISSE? 
Washer 
Elec 
Dec 1 slog Ele Ww ote, (ecuum Reine Wetter Home Auto Conver Vecuem Dish Food Pre 
1000 oo ore Renee: HMesten Washer onern Cleaner eretoms Renges Hesters Freesers metic tions! boners Dryer Cleaners washer Waste War Today) Yes No 
Unite) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 
nA AINE 
(Cente! Mame Power ( 177000 1.395 11 000 3,500 3,200 300 800 3,300 350 100) =— 2.000 150 150 150 «4400 . 
DW Crots thee. Co 1477 ase 5 0 20 40 20 40 h] 1S 10 20 10 rv) s 5 Fh) 3 3 5 9) 
NEW HAMPSRE 
Public Sewiee Co of New 
Hampshwe 108.000 1430 " hi 6 $000 2000 1.200 300 480 2000 300 15 100 6 % 200 « 
New Heme Gar & Elec Co 18100 1.400 10 a’ 5 1s 20 80 300 150 350 50 50 250 Sh) 10 150 2s 20 7 ris 
/ERMONT 
Creen Mountain Power ( ove 9740 14000 «660 20 10 16 é s 200 200 120 50 Ss 175 $0 15 18 30 «(Only 1 
Cental Vermont Public Ser: epoliance 
Com 44000 1.190 2,500 800 600 100) = 200 * 
MASSACHUSETTS 
Hrochton Ednos Co 43800 14% ms 16 o1 s 20 55 2400 1,950 900 200 ooo) =O :11, 500 500 25 2,000 50 25 sO «6185 * 
Plymouth County Electwi« ( 19.800 ve 45 2 ‘4 2 ? 300 230 100 12 so 90 2 6 50 9 2 8610 24 * 
Western Mann. Electric ( 94500 1490 "7 a ? $100 3,900 650 700 60 so 6165 * 
Hovtor ft duon (Company 175,000 1180 ” so 20 64 65 se 37,500 6100 2 800 1,200 7,500 15,000 1,500 1000 8,000 1,200 1200 125 480 * 
Fitchburg Ges & Elec. Li Co 14.190 970 67 ’ 5 " 10 87 600 50 20 30 100 450 20 5 200 15 5 10 5 x 
Northampton Elec. Lig. Co 600 100 50 a5 200 400 so 25 600 20 20 20 30 x 
ewrence Gar & Elec. Ce 15,800 900 10 5 ' 70 10 90 2,500 r00 25 2s 350 = 1,500 100 10 «62,000 50 50 35 75 * 
pwell Elec. Light Corp 15,690 996 408 125 15 45 e25 1,700 600 80 120 200 600 100 5 380 20 10 3 4 ® 
yon Ges & Elec. Co 42.600 940 65 1 2 #80 103 4 4 5 300 92 2 500 49 40 * 
: 
RHODE GLAND 
| Wlechstone Volley G & Elec 
Co 53.500 950 Ss 1 5 1S ] 80 4,000 400 100 25 400 «61,000 7 40 800 25 10 = 60 80 * 
i ONNECTICUT 
Conn Light & Power Co 905, 804 1,864 "7 m3 4 63 ? 60 14,000 6500 6,200 400 2,500 6,500 600 140 ©6000 275 175, 495 «6575 * 
The Connecticut Power Co 74,000 1,770 * 
The United Memineting (0 137,800 1,435 Lb) 16 5 "1 9 14,500 3,500 62,200 850 644,400 7,500 1,400 300 so 6192 * 
Hertiord Elec Light Co 16,000 1.930 a) bb] 10 4 2 65,000 1600 1,200 500 4000 6000 1,000 150 2,000 2,500 40 «#110 x 
Dewberry & Bethe! Cer 6 Elec 
Lt Ce 19.475 1,475 10 40 25 80 25 95 $00 150 75 125 100 180 30 10 200 30 20 6 13 * 
| 
4 
ELECTRICAL APPLIANCE MARKET DATA—MIDDLE ATLANTIC 
NUMBER Aver NUMBER DO YOU 
or Kew tr PLAN TO 
USTOM. Con PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS DEALERS MER. 
ERS tumo N CHAN 
Domest tion TERRITORY DIse? 
Washer 
Elec 
Dee 31 Rebie Elec W ote: Vecuem Rettig W ster Home Auto. Conver Vecuum Dish Food Pre 
1049 1949 eretors Ranges Meeters Weathers lroners Cleaners erator: Ranges Heaters Freezes matic tional loners Dryers Cleaners washer Waste Wer Todey Yes No 
Units (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 
NEW YORK 
Mew York State Ff hex a Oo 
Corm 112,000 1.800 About Nations! Average 
enteal New York Par Core 215.500 1.430 rs iB ] 80 9 60 16, 00K 3,500 2,000 1,800 3.500 11.000 1.200 500 5000 1,500 300 500 600 * 
neg llend Lighting Co 200 Ox 1 366 es + 15 as 5 65 12.000 7.000 1,200 700 1,500 $000 1.000 500 §646,000 800 200 200 290 * 
entre! Ptedeon Chae & Elen 
Com 61 64) 31 Crue.) 3 Crewe 2 500 2,000 124 «64186 . 
Roeklend Lt. & Power Ce ete tte 86 18 3 Ss ? 8) 2 000 ves 150 $0 250 ox 100 25 500 50 30 55 107 x 
Consolidated Edison Co 1.993 000 oat 6? 1 1 1,500 2.500 * 
NY Power & Light > 38000 16% a? 2 ’ 65 1 hy 10.000 3.500 1 500 00 2,000 5.000 350 300 8 500 $00 700 210 220 . 
Bullele Niagers Elec Corp #99000 197 " 7 55 10 0X 6.500 4.000 600 1,000 1.150 ® 
Rochester Chas & Ele 1435 1 Sax as 1s ? 9 } 99 9000 1800 1.000 70€ 1 000 1 00x 600 300 8. 200 1000 280 346 x 
NEW JERSEY 
MN. 1. Power @ Light Co 66.749 #1858 ?1 14 3.100 2.100 20% asc 450 1 40 110 2 139 . 
Athentic City Electric ¢ 12103 1 04 7 8 15.000 6 00C 5.000 60c 5 00C 4 00¢ 5 200 8000 1,000 400 159 360 x 
Pub. Serv. Elec. & Gas « oss048 1.15? . 19 5s « 75 1s 1,000 2,000 " 
jewew Contral Power & Lt ; 134.100 1375 es 1s 12 70 ) th 13.000 3 400 3. 9OC 900 3 800 5 00 85 20¢ 1.30 650 150 30 «=—200 ' 
PENNSYLVANIA 
Metropolitan Edimon Co 139500) 1 BOC wa 269 430 * 
Editon Light & Power Co 99200 8010 a 2 14 ~ 3500 1800 1 2X 300 300 «=: 1,000 1S 5 30 $s 80 6100 x 
Norther Peane Power ( 29.657 1 eo) 8) oe 27 4,500 1,300 950 47s 325 140 45 80 A) 190 * 
Luseme County Ges & Elec 
Ce 17500 «61 O80 “ 95 5 6,000 600 400 400 300 1,200 200 $0 2 000 100 100 45 85 x 
W est Penne Power Company #71 000 ten ea v? . 94 16 5 22,000 10,500 6 000 2,700 3000 16,000 5.300 440 7,500 400 400 600 900 . 
Penne. Power & Light Co 494600 1440 90 ee $5 95 76 8) $5,000 18000 8 000 8 000 7,500 39,000 3,500 800 20.000 1500 900 1,720 1650 * 
Phite. Elen. Co. & Subsidiary 
Loe 693. 700 «#621:734 6 iB * 70 b 7? 92,500 8500 9000 4000 1,500 1,750 . 
Pennsyivenie Electric Co #66000 1500 58 ae 68 8 30,000 9500 5600 3200 4300 #2000 3000 550 700 432 676 ’ 
Dvaueme Light Co es ? 1 95 a 90 45,000 5,500 1900 1,800 7200 40.000 7500 1300 28000 800 750 314 515 ‘ 
Peansvivenie Power Co 59400 2.050 0 5 1? os 16 70 5.300 2400 1.100 900 900 0=—s 4,500 850 150 0=— 4,000 140 175 9O 165 . 
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a HIGHEST RATE OF SALES INCREASE \ 
poll enone same Mss 


| IN THE HOME EQUIPMENT FIELD 
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OU TOO CAN GET IN ON 


RISING PROFITS 


w COROAIRE 


The Major Appliance with the Expanding Major Market! 
INCREASED VOLUME+NO ADDED OVERHEAD « EXTRA SALES 


_ 





Postwar development—new--different Market unlimited—homes new and old, apartments, shops, 

Patented exclusive Venturi Tube offices, restaurants, business places of all types 

Packaged—complete home heating system Sells year ’round—No repossessions—No trade-ins 

Size of console radio—priced less than home Tens of thousands sold since the war by major household 
refrigerator appliance distributors and dealers 

Heats for cost of electric light bill Installation simple—trouble-free service 


Write now, for franchise details: 
THE COROAIRE HEATER CORP. + 1422 EUCLID AVE. 


) (PF dal Cleveland 15, Ohio 
SEE US AT THE 
FURNITURE MARKET 
JANUARY 9—21 


SPACE 17-M 
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A- 2016R 
THE REGINA 
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exclusive triumph of 


the AIR KING °50 line! 


A—2017R 

THE PRINCESS FIRST T.¥. SETS WITH THIS SCREEN 
Exactly as telecast! Pictures received in ‘perfect shape’’.._ no lost corners 
no waste screen area... glare-tree filter glass face gives soft light, sharper 
contrast! New screen fits in more compact cabinets — more beautiful than 


evermakes possible amazingly low prices. Get your orders in NOW! 


pee 


AIR KING PRODUCTS CO., ING. - 170-53rd St, Brooklya 32, MY. 
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NUMBER DO YOU 
OF Kw.-b4e or PLAN TO 
CUSTOM. Con- PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS) DEALERS MER. 
ERS temo IN CHAN. 
Domestic tion TERRITORY ONSE? 
Washer 
Elec. 
Dec. 31, Relig- Elec. Water Vacuum Retrig- Weter Home Auto Conver Vecuem Dich Food Pre. 
1949 1949 eretors Renges Heaters Weshen loners Cleanen erstom Renges Heaters Freerem matic tions! tronen Dryers Cleaneg wesher Waste War Tedey Yer Neo 
. ‘ (Veit) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 
DELAWARE 
Dele. Pwr. & Lt. Co. (Northem 
Division) 30.668 1,525 5 "1 41 93 7.3 of 4.000 $00 400 350 «61,500 385,500 200 75 3,500 200 30 A 7 * 
MARYLAND 
The Potomac Edison Co 110.900 1,735 80.0 30.0 4.7 11000 6000 3,300 700 «= 6,500 350 200 100 200 «6180 «6875 * 
Eastern Shore Pub. 
Co. of Md 
Re, ahve ames ee 8 8 84 A’ 2400 1,150 1,100 650 950 £800 300 30 £600 150 os ams 
Deleware Pwr. & Lt. Co 
(So. Division) 
Consolidated Ges, Elec. Lt 
& Power Co. of Baltimore 331,400 1,349 72.5 6.6 3.0 674 38 46.5 20 000 3,500 1,700 1,300 5,500 10,000 1,000 275 7,500 1,000 650 * 
DISTRICT OF COLUMBIA 
Potomac Electric Power Co 220,321 1 896 86 13 2 42 1 se 29 000 2,720 1,800 2500 8510 11,300 3,100 510 14,800 1290 1,990 9 190 . 
VIRGINIA 
Va. Elec. & Power Co 398.000 1,865 96 40,000 20,000 12,000 5,000 10,000 90,000 3,000 1060 6000 1,500 1,500 600 1,500 * 
WEST VIRGINIA 
Aposlachian Elec. Power Co 35.418 102 65 ~ 05 80 10 70 4,000 900 100 150 200 «863,000 200 50) 066 2.,000 150 200 6 bh * 
Monongahele Power Co. 150,000 1,207 70 4 5 75 5 70 16,000 3,500 900 1,500 2500 14000 2,000 300 15,000 600 500 242 495 . 
NORTH CAROLINA 
Tide Water Power Co. 1,500 65 22 3 25 1 60 * 
Carolina Power & Light Co 203.850 2.925 86 30 16 20 5 38 35.000 13.000 8500 £400 3,00 20,000 650 140 12,500 300 200 500 960 * 
Duke Power Ce 390,000 2,320 70 45 22 12,000 15,000 27,600 2,000 150 «6400 * 
SOUTH CAROLINA 
South Carolina Power Co 53,500 2,529 71 32 18 30 2 60 7,500 3,000 1,500 800 3.000 200 40 90 75 «#4135 * 
So. Carolina Elec. & Gas Co 37,750 1,916 80 15 - 5 3 65 6000 2,310 $25 750) «61,014 70 «#641475 . 
GEORGIA 
Georgia Power & Light Co 20450 2,070 73.6 348 26 5 19 124 3 480 1,300 600 250 420 «1,535 100 10 120 5 10 65 90 * 
Sevennah Elec. & Power Co 35,000 1,926 70 30 15 2000 1,500 1,500 400 500 700 200 50 301,000 200 100 i) so * 
Georgia Power Co 357,500 2,420 77 30 18 50 3 90 92,000 37,500 22000 6,000 15,000 25,000 2,000 800 18,000 750 200 1,300 1,800 * 
FLORIDA 
Floride Power & Light Co 245,000 2,000 7 36 32 33,000 15.000 17000 3500 $000 9000 2,000 400 43.000 1,900 500 1,000 1,400 * 
Florida Power Corp 93,000 1,900 77.5 346 342 39.2 36 45 12,960 5200 4080 685 861,555 4,535 435 100 675 240 110 «#6180 «6876 * 
Tempe Electric Co 70,000 1,780 11 30 15 20 1 11,000 4400 1,850 700 «61,500 5600 7150 Lb) 140 100 25 «61ae , . 
Gull Power Company 40.596 2040 52 20 10 #8 2 45 2,160 1610 300 $0 375 300 60 20 600 25 25 30 60 . 
ELECTRICAL APPLIANCE MARKET DATA—WEST SOUTH CENTRAL 
NUMBER Aver NUMBER DO YOU 
Kw.-He PLAN TO 
CUSTOM. Con- PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS) DEALERS MER. 
ERS sump- IN CHAN. 
Domestic tion TERRITORY DISE? 
Washer 
Elec. 
Dec. 31 Refrig- Elec. Water Vecuum Refrig- Weters Home Avto- Conven- Vecuum Dish Food Pre- 
1949 1949 = eretom Ranges Heaters Washers lronerss Cleaners eretors Ranges Heeters Freezers matic tions! troners Dryers Cleaners washer Waste Wer Todey Yes No 
(Units) (Units) (Units) (Unite) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 
ARKANSAS 
Arkansas-Missouri Power Co 29000 1656 "1 3,100 1,300 650 500 1250 5 60 65 6136 * 
(City) 
996 
(Ruse!) 
Arkansas Power & Light Co 195,721 1,935 53849 8378 2192 4178 17431 18,368 2956 696 2909 1369 678 850 1,715 * 
LOUSIANA 
Lowisions Power & Light Co 115,500 1,030 59 3 3 55 3 a) 21,300 1,100 390 «63,100 4200 12,000 800 130 320 110 Sot 708 . 
New Orleans Pub. Service inc. 190,713 1.362 67 os 4 20 23,700 2100 5500 12000 1950 175 4500 650 2300 155 286, « 
Southwestern Ges & Elec.Co. 121,817 1,919.2 65 7 1 44 5 29,500 1,620 370 «©2900 63,750 10575 1,360 #70 «641,750 a5 270 300 «4487 . 
Gull Public Service Co 34,600 960 70 4 1 7s ba 30 * 
OKLAHOMA 
Okle. Gas & Electric Co. 188,000 1,140 $5 5 5 3,200 200 450 «64650 * 
Public Serv. Co. of Okle 142,267 1,085 55 5 1 65 6 34 20800 2,900 400 4000 2600 1900 1000 500) = 4,200 800 1400 4a * 
TEXAS 
Central Power & Light Co. 120,000 1,234 70 3 - 25 5 20000 3,000 900 4643000 3.900 10000 1400 100 4000 1000 300 200 300 * 
El Peso Electric Co 40400 1830 86 bb] 17 “0 5 7,300 1,000 650 450 150 20 «6840 (487 | Ck 
Texas Electric Service Co. 134,500 1456 66 3 1 $7 3 Co) 4900 61400 300 «61,700 +3 12000 2400 200 «0 8606300 «28800 1,100 * 
Texes Power & Light Co 298,100 1056) 73 5 3% 38 41200 7,500 629 «866,500 (16,236) 74% 700 «64940 * 
Hovwston Ltg. & Power Co. 249,200 1580 78 4 7 #4 6 “1 45000 1,300 525 4500 8,700 13000 2800 475 8000 800 500 175 465 + 
West Texes Utilities Co. 68,000 85 20 7 70 9 5 3.600 725 295 7s) 250 S ee 
Southwestern Pub. Serv. Co. 92,779 55 3 1 so s 60 14900 1,500 500 63,500 1500 3000 1200 300 3000 S500 150 148 380 . * 
City Public Service Boord 103,500 1,236 ; 17,350 640 6 1500 2400 17500 1,100 @ 2000 0 «#6195 «= «| 630 O83 oe 
Dalles Power & Light Ca. 127,600 14685 6&0 a5 ory 33 27,000 650 100 «1480 4000 6850 1900 30 5650 550 390 838 410 « Lemp 
Onty 
Golf States Utilities Co. 163,000 1,431 70 12 5 14900 2,900 600 200 350 (« ; 
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ELECTRICAL APPLIANCE MARKET DATA—-EAST NORTH CENTRAL 








MUMBER Aver NUMBER DO YOU 

or Ka ote oF PLAN TO 
custom. Coe PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS) DEALERS 

ers wwe IN CHAN 
Demetic tee TERRITORY 

Washer 
Elec 

Dec 31 Relig Clee Weter Vecuum Retrig- Wetter Home Auto Conver Vecuum Dish Food Pre- 


1049 1949 erator: Renges Hesters Washers bowen Cleaners erstors Ranges Heaters Freezers metic theese! ltromen Dryers Cleaners washer Waste War Todey Yer 
(Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 

















ono 
Colember & So. Obte Elec 
Co 140) «41450 8’ 7 1s 5 4000 1,500 250 1,400 5,100 71800 1200 2,000 x7) Coats 
Devtos Power & Light Co 169,000 1.700 85 “4 5 9 ? " 11,200 3030 1,700 1500 2900 9400 1,500 300 «= 6,000 150 6800 «816 )«=— 370 
Conteel Oble Lt & Power Co 10.901 ' 1 eat 1 Li 10 Lt) 16 se] 1,500 650 270 460 375 9700—s 219 60 500 70 1000s 65 oo 
The Cine. Ges & Elec. Co 986.500 1.595 76 8 (Tot) 4 (Tet) 16 "1 ” 35000 5500 2500 5500 6500 30000 3500 600 20000 1000 1200 400 804 
21 4(rat.) 10.5 (ree.) 
tele Pubic Service Co 152,000 1.995 “1 ih] 5 $0 1s 10 6000 4000 2000 1000 1000 £500 1,200 800 )=—- 2,500 300 300 «(98175 
Telede Eden Co 133,900 2.090 1" 0 9 ih) . 5 10000 8000 4000 1,500 2900 «= 110 «695 
Oble Midtesd Li 6 Power 
Ce 10.193 1476 60 +] LB 80 5 80 200 250 175 200 5 175 5° 100 200 
The Cleveland Elec item. Co 351,500 1.795 eo 16 35 Lh) 4 i) 36,000 $6,500 3.000 3,500 8000 £7,000 4000 1500 20000 1500 1000 550 615 
Oble Pub Sew. Co of 
Marion 19.550 1830 10 70 10 1,500 600 250 300 150 50 40 0 38 45 
Obte Edieor Co 933,500 @.950 a6 th] a 65 4 ie) 17000 $2900 £950 2000 4000 16000 2,500 500 12,000 500 500 6241 433 
INDIANA a4) 
Pub. Serv. Co. of Indians, inc 43.940 61569 a 21 10.7 s ? 65 700 1,010 
ladols. Por. & Light Co 138600 1785 thd s 5 1s 4000 2.000 100 «925 
Se. Indians Ges & Elec Co 49000 1790 7 2) 10 6445 1677 1,300 500 $25 3,600 350 125 3.000 125 100 so 65 
) UNO 
: Contre! 11. Light Co $3,000 2030 tb) if 5 ee 10 60 5,500 1,000 1,250 1,500 1,200 2,000 900 200 3,500 75 150 6200 
; Conte! 10. Elec & Gee Co 40.300 «1650 wo s 14 400 200 45 s1 
: Commonwealth Edison (0 $66,000 1.380 $36 8 1 31.0 69 80.0 100,000 3,545 775 3,700 18,000 60,000 11,000 1000 170,000 2000 3000 850 1,633 
: Iino Power Co 945.945 1691 16 “4 40 
Public Sere. Co. of Norther 
wt 400000 1,140 n° s4 63 24,000 6000 6,000 3500 6500 20,500 3,200 450 1,400 900 1,600 
, lowell, Ges & Elec. Co 12,500 1475 5 65 1 3 10 70 4,500 $00 225 350 800 «63,000 750 100 «2.850 300 330—s 511 70 
Conte! 10. Public Service Co 176400 1410 ” "9 9 21658 6,110 3,336 3486 2.490 11,046 315 560 830 
Iimote Northern Utilities (> 65.007 1.788 60 " 4 61 4 65 3,000 636 «82,400 600 600 «61,000 325 7 3,000 300 325 460 564 
(City) 
144 
(Ruse!) 
MICHIGAN 
: Mich. Public Service Co 24500 1690 100 «64150 
Edion Soult Electie Co 7013 2,000 1.212 64) 212 63 32 866 172 32 . 
The Detrott Edison Co 635.000 1.850 66 a 5 87 4 " 75,000 15,000 12000 8000 12,000 18,000 10,000 3,000 40,000 2,500 3000 590 1,100 
Consemen Power Co 555.455 @979 14 7 ao 40,000 13,000 7,500 1,050 1,800 
: Upewer Penineule Power Co 13,400 «61.300 1440 440 225 $0 (890) 80 10 380 15 15 45 55 
Wik ONDN 
Whee. Pub. Service Corp 190.960 14600 34) 73 a4 ose 53 34.1 6,500 3000 4500 1,000 1400 3,000 500 400 700 300 530 610 
/ - Lake Superior Dist Power Co 16.700 1.910 100 130 
H Whe Gee & Electric Co $9800 2.007 87 #0 of Ss 6 a4 5,700 3,600 3,400 100 900 «63,400 550 300) = 8,000 200 350 352 480 
: Wie. Power & Light Co 133.968 010 ” Lb 6 55 9 85 13,000 5,500 5.500 1,200 1,200 6000 1000 1000 7,500 500 100 355 603 
Wise. Electric Power Co 260000 1900 685 1s ° 90 5 90 15,000 5500 6,000 500 «63,000 17000 1,500 400 500 200 6275 
: 
; 
ELECTRICAL APPLIANCE MARKET DATA—EAST SOUTH CENTRAL 
NUMBER Aver NUMBER DO YOU 
or Kw Ptr OF PLAN TO 
CUSTOM. Con PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS) DEALERS MER. 
ers wmo IN CHAN. 
Domerty< ton TERRITORY DISE? 
Washers 
Elec 
Dee 31 Relig. Elec Woter Vecuem Retrig- Weter Home Auto- Conven- Vecuum Dishe Food Pre 
1949 1949 eretors Renges Heston Wether boners Cleaners eretors Renges Hesters Freerers matic tionel =lronen Dryers Cleaners washer Weste War Todey Yes No 
4 (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 
KENTUCKY 
Lewteville Ges & Elec. Co 118.000 1.500 5 2 12,000 1,200 1,200 1,000 2,000 10,000 650 200 300 100 101 250 x 
Keutuchy Utilities Co 1S1.975 1 468 "ne 1165 A | 11.5 78 36 17700 4400 1800 1,100 (9 700) 1,100 200 «3.431 280 150 310 496 * 
TENWESSEL 
Elec. Pwr. Bd. of Chettencoge 54.785 90 6? aa 65 86 of 6,000 4.500 2 400 600 2,500 3,500 500 400 10,000 400 200 32 52 * 
Memphis Lt. GO. & Water Div 95.000 1.675 70 5 2 55 ; S 15,000 1,800 1 000 1 000 3,000 4,500 1,500 350 3,000 $00 100 * 
Knoevitle (Mulities Road $1450 4190 90 55 2 60 4800 3200 1,400 300 (4,800) 350 100 so 043 85 x 
Neshville Elec Ser Electric 
Power Od City of Nashville 74000 4500 ee 60 ? 10000 6000 4500 360 3000 7000 2,000 200 7,500 950 $00 34 100 x 
Kingrepod Utilities Inc 14.305 #700 85 4 3 80 10 20 1,950 1950 1,200 150 300 «3. 400 150 $5 280 35 20 025 50 " 
ALABAMA 
Birmingham Electric Co 96.200 1 491 10 ih) o 30 5 5 12245 8 §=6©2 400 800 $50 (13.313) 600 50 0=— 5. $00 300 200 oo 46198 * 
Alabeme Powe: Co v9) 855 1.779 68 t1.4 105 30,700 14.700 6 350 3,960 (25 350 1.510 260 5.100 1000 300 500 1,200 * 
MISSISSIPPI 
Miss, Power & Light Co 97 363 60 9 3 10 5 2 450 «(458 * 
Miss, Power Co 61.890 1376 65 10 a4 8.750 965 268 700 700 =: 1,500 100 $0 400 125 35 «50 = 800 x 
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It’s 
the Most Amazing 
lron Ever Invented ! 


eatitear 


AUTOMATIC - 


America’s first completely automatic combination 
steam-or-dry iron! No valves to regulate, no moving 
parts. No extra gadgets needed. Steam irons up to 114 
hours on a single 6-ounce filling of ordinary tap water. 
Finger-Tip Temperature Selector, True-Ironing Heat 
Indicator, Wrinkle-Proof Round Heel plus many other 
exclusive features make it without question, the most 
amazing iron ever invented! 


ABOK Lor ancther dominating, 


‘Presents 
Auer 


and Rrotits 


PIONEERS IN 
\s EAM CONTROLLE 


WOME APPL ANCES 


earner reat Fro 
Nout Sales 


Retails ot 
$17.95 


Fed. Tox inci 


The ovtomotic PRESTO “VAPO- 
MISER,” shown here, converts 
ordinary tap water into wet 
steam and dries and super 
heats it for a smooth, strong 
flow of PRESTO VAPOR-STEAM. 
Makes anything safe to iron, 
safe to VAPOR-STEAM iront 
No drops, no spots! 


SEE THE AMAZING NEW PRESTO VAPOR-STEAM IRON, 


MAMLONSA adv ersng, and ProMEon AND THE ENTIRE PRESTO LINE AT THE 
ON 


campargn ot ? 


rucAlo yodues HOUSEWARES SHOW, CHICAGO NAVY PIER 





Younes VIS . - - BOOTHS 318-320-322 


NATI 
enero! OF" EAU CLAIRE, WISCONSIN Srapet 
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ONAL PRESSURE COOKER COMPANY 


Los Angeles Calif 





Wallaceburg, Ont Canada 
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NUMBER) Aver NUMBER DO YOU 
or Ka tty oF PLAN TO 

CUSTOM. Con- PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS) DEALERS MER. 
ees remo CHAN. 


iN 
Dom evtec iow TERRITORY DISE? 


Washer 
Elec 
Relig Elec W ster Vecuun Rebrig- Weter Home Auto Conven- Vecuum Dish Food Pre- 
eratom =Renges besten Washer loner Cleaners erator: Ranges Heaters Freeze matic tone! rowers Dryers Cleaners washer Waste Wer 
(Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 


MINNESOTA 
Otter Tall Power Co #5 000 
Minnervets Power & Light Co 47 400 ’ 200; 150 
Merthers Sates Per. Co. & 
Swd ( ompenies 487 000 ar — Mee 
Montane Deb ote Utilities 44,500 sd 


\jOWA 

howe Elec. Lt. & Power Co 50 948 - 
tows Power & Light Ce 16.000 85 
Interstate Power Co 61 000 

lowe Public Service Co 586650 

Sows City Gas & Elec Co #1 400 

lowe Southern (tilittes Co $0 000 

Peoples’ Gee 6 Clee. Co 


MISSOURI 
Empire District Electric Co 40 400 
Kenees City Power & Lt Co 147 800 
Di. Joseph Light & Power Co 31 000 
Union Electric ( ompeny 419,000 
Missouwl Power @ Lt Co 47,800 
Missour! Ges & Elec. Serr Co 6.385 
Missour! Public Service ( orp 997 


NORTH DAKOTA 


SOUTH DAKOTA 
North western Pub Service Co 


3 


NEBRASKA 
Conte! Elec. & Ges Co 
Omohe Public Power Otstrict 


S2888 83 


KANSAS 
Boord of Public Utilities 
Kenees Ges & Elec. Co 
Wester Lt & Tel. Co., ine 
Eastern Kansas | itilities 
Conte! Kenses Power Co 











ELECTRICAL APPLIANCE MARKET DATA-—MOUNTAIN 








NUMBER NUMBER 
or OF 


Custom PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS) DEALERS 
ERS 


IN 
Domestic TERRITORY 


Washen 
Elec 
Relig Elec W eter Vecuum Refrig Wate Home Auto. Conver Vecuum Dish Food 
eretom Ranges Heaters Washer ronan Cleaner eretom Renges Heaters Freezers matic tions! lroners Dryers Cleaners washer Waste 
(Units) Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 


MONTANA 
Meantane Power ( 


IDAHO 

ideho Powe: Co 93,000 11 642 
WYOMING 

Rewlins Electric Co 

Montene Deb ote Utilities C« 

Sevthern Wyoming Utilitie: 

Le 
Cheyenne Lt Fuel & Pwr « 
Western Pub. Service Co 


COLORADO 

City of Cole Serings, Dept 
of Public Utilities 

Public Service Co. of Colorede 
Colerede Utilities Corp 
Seuthers Colorado Per Co 
Fort Collins Lt. & Per. Dept 
Frontier Power Co 


NEW MEXICO 
Pub Service Co. of New 
Merwko Albequerque 

Deming 
Le Veow 
Sente Fe 

E! Peso Elecwic Co. 

Raton Public Service Co 

South westers Pub. Service Co 


7 

6 
4 
127 


4 
She > 
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Sell all types 
of difficult 





USE THE DU PONT SEAL 
TO CLOSE THE DEAL 


It identifies America’s 
leading home appliance finish! 


prospects... | 














’ 


\ 





Here's a real “‘toughie"! That's 
why it’s a good idea to call on a 
valuable ally—the Du Pont “Du- 
lux’’ seal—and let it speak for itself. 

With quality-wise customers 
everywhere the name “Du Pont” 
is assurance of a finish that gives 
years of washable, mar-resistant 
service and sparkling good looks. 
All you need add is that “Dulux’”’ 


is rigidly. pre-tested 


If your manufacturer supplies 













you “Dulux’’-finished appliances 
without the seal, ask him to include 
it in the future. It’s the quick, easy 
way to establish quality . . . helps 
make customers out of difficult 


prospects. 


HERE'S SELLING MADE EASIER! FREE 
new informative booklet gives you 
profitable “selling points’ for ap- 
pliances finished with DULUX 


Send coupon today for your copy. 


re 

( 

| oe 

‘ 4 | — = 4 PO EP eR ee pe ree LR RATE Py Oo 

e | | } r 
| | s | |] E. I. du Pont de Nemours & Co. (In 

4) 1 | | a | Finishes Division, Dept. E.M 

asm v 3 T | | Wilmington 95, Delaware 
| Please send, free of charge, your new tllustrated bookle Inside 
| 


BETTER THINGS FOR BETTER tiVING D u iL ce » 4 


- « THROUGH CHEMISTRY 
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SELL THE BEST-the HONEYWELL TIME-0-SWITCH 
Use it to save labor and power on all 
time-interval applications ...... 
Attic Fans ... store window lighting 


..... On the farm 


206 


The Honeywell Time-O-Switch is the finest in 
strument of its kind available. Designed primarily 
for attic fan operation, the Time-O-Switch permits 
operation of the fan for any given period from one- 
half hour to eleven hours. A simple turn of the wrist 
starts the fan and sets the Time-O-Switch to shut it 
off at the pre determined time 

For additional safety and protection in case of fire, 
the Honeywell Cutout switch automatically shuts 
down the fan or blower. This is a highly desirable 
protective feature. When used on qavival unit heat- 
ers, this Cutout switch not only cuts off the heat 
supply on excessive temperature rise, but may save 
a stalled motor from serious damage. 

The Time-O-Switch is completely self-contained 
and requires no other operating mechanism within 


Left:— The Honeywell Time-O- 
Switch. Above:—The L477A 
Cutout Switch which avtomatic- 
ally shuts of fan in case of fire. 


its electrical rating. It is low priced, silent in oper- 
ation, and the ideal instrument for use whenever a 
time-interval switch is involved. It's a switch that’s 
used everywhere for turning off store window and 
display lights and signs—on the farm, for such jobs 
as barn ventilators and lights. Also, the Time-O- 
Switch is available in a model which automatically 
turns the power ON at a pre-determined time, after 
it has manually been turned off. This is desirable in 
such cases as freezer defrosting and for many oper- 
ations which require heat-up periods. 

Stock and sell the Time-O-Switch. You'll find it 
has the necessary widespread appeal to boost your 
profits... Minneapolis-Honeywell, Minneapolis 8, 
Minnesota. In Canada: Leaside, Toronto 17, Canada. 


oiievwell 


a A ee ae oa 


JANUARY, 1950—ELECTRICAL MERCHANDISING 
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NU R A NUMBER DO YOU 
oF Kw or PLAN TO 

CUSTOM. Con PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS) — aaaae, 
ERS sump. 

Demestic tica TERRITORY Ose? 

Washer 
Elec 

Dec. 31 Relig. Elec. Water Vecuem Retrig- Wetee Home Ato. Conven- Vecuem Disb Food Pre- 

1949 1949 erator: Ranges Heaters Weshers lroners Cleaners crators Ranges Mester Freezes metic tional fronen Dryer Cleenen washer Waste Wer Todey Yor Ne 
(Units) (Units) (Units) (Units) (Units) (Unit) (Units) (Units) (Unite) (Unite) (Unim) 
ARIZONA 
Selt River Valley Weter User 

Aun 18,000 3,936 s 
The Tucson Gas, El. Lt. & Pwr 

Co 30,625 1,670 ‘es 635 a 
Cental Arizons Lt. & Pwr. Co 55,398 1,950 eo 118 bd 
Arizone Edison Co 16838 1,900 70 60 60 oe 1s a 4.000 400 200 200 61400 «1,600 150 4000 100 1o lOO 70 . 

UTAH 
Heber Lt. & Power 1100 2600 9 90 be) 25 70 30 bh] 30 25 $0 4 6 . 
Legen City Munic. Elec. Lt 

Plant 4800 1,600 s 
Prove Dept. of Utilities 6845 2,490 8 
Spanish Fork Munic. Pw. & Lt 

Com 1,500 70 es 30 15 10 50 0 8613 . 
Telluride Power Company 6,700 2100 75 90 43 22 600 400 400 200 4 6«@ . 
Uteh Power & Light Co 143,500 2,587 80 87 40 a2 6 75 15000 7,500 5000 2000 4000 9000 %,500 500)0—s 7,500 300 600 +4450 1.818 . 
Payson Municipel System 1,500 1,200 50 80 100 $s 10 50 6 5 6 . 
Murey City Power & Light 3,302 8 
Soringville Munic. Corp 1,900 175 200 100 100 40 20 100 100 2s 150 1s so 6 9 . 

NEVADA 
Caliente Public Utilities 327 ©=4,000 75 7s 50 0 1 so bb] 5 10 bb] 5 : 5 5 * 
So. Nevede Power Co 8.549 10408 95 75 90 $0 5 7s 1,100 700 600 100 300 $00 bh) 10 350 $0 so * bOI . 
Siewa Pacific Power Co 22,000 3,230 70 55 i4 1,085 750 700 65 «4100 . 
Ely Light & Power Co 1,260 93 7 s . 
ELECTRICAL APPLIANCE MARKET DATA—PACIFIC 
NUMBER Aver NUMBER DO You 
OF Kw. -Pe or PLAN TO 
CUSTOM Con- PRESENT SATURATION 1949 SALES OF ELECTRICAL APPLIANCES (UNITS) DEALERS MER. 
ERS tump- CHAN. 
Domestic tion TERRITORY DIsE? 
Washen 
Elec 
Dec. 31 Relrig- Elec. Weoter Vecuum Rebrig- Weter Home Auto. Conven- Vecuum Dish Food Pre. 
1949 1949 erator Renges Hesters Washers lronen Cleaners craton Raenges Heeters Freezer matic tions! lronens Devers Cleaners washer Waste Wer Today Yes Neo 
(Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) (Units) 
WASHINGTON 
Public Utility Dist. No. 1 15,431 370 433 79 . 
City of Tecome, Dept. of Pub 

Utilities 45,000 6,400 69 59 2,700 2,600 ? 
The Washington Water Power 

Co 80,260 5,040 7” 69 42 38 9 86 12,400 8,300 6100 1400 5000 4500 1800 1450 4000 aes 300 890 «6370 . 
Puget Sound Pwr. & Lt. Co 200,000 3,904 70 60 47 38 5 52 500 «(750 . . 
City of Seattle, Dept. of Ltg 100,350 5,286 72 64 75 47 12 55 500 5,000 . * 

OREGON Aus. 31,'49 
Eugene Woter & Elec. Board 15400 5,800 78 60 11,464 10,000 5 to + 
Movwntein States Power Co $3,900 3,350 77 73 50 38 o 63 175 «= at0 . 
Portland General Electric Co 174,000 5,050 75 65 ae 75 200 «64385 * 
Pacific Power & Light Co 93,500 4,360 30,000 20,000 12000 3,500 (23,000) 3000 1,500 12,000 400 «(500 * 
Calif. Oregon Power Co 54,400 4,700 53 48 4900 4500 3,500 300 425 3,000 650 125 150 «475 . 
CALIFORNIA 
Bur. of Elec., City of Alameds 13,000 60 85 20 4 10 90 350 200 10 60 70 so 50 30 100 10 20 7 ” * 
Calif. Electric Power Co 38475 1,840 ts 98 30 20 3 75 2,500 1,00 500 «61,000 7150 «61,500 200 so 6150 S ses 
Calitornia-Pacific Util. Co 15,387 2,840 77 " 45 35 a 1,800 1,200 1,100 150 450 2,400 300 sO 01,800 th 100 63) «6105 . 
Coast Counties Ges & Elec 

Co 32,586 1,750 8s 40 13 10 5 50 3,515 540 415 350 650 «61,000 215 SO «62,095 110 008 ‘2 * 
City of Glendale, Pub. Serv 

Dept. 31,300 1,550 65 20 2.5 1000 1,000 250 10 60 * 
Dept. of Weter & Pwr. of the 

City of Los Angeles 547000 14640 76.5 8.0 42 5,500 3,000 180 6450 * 
Modesto Irrigation District 15,400 2,400 20 35 * 
Palo Alto Menicipel Utilities 74716 1439 * 
Pasedene Munic. Lt & Pwr. 

Dept 34,250 | 1450 90 10 3 600 160 30 “0 . 
Sen Diego Ges & Elec. Co 139,400 1,850 11.2 91 16000 3500 3000 4000 6,000 10000 4,500 400 12,000 800 4000 250 450 . 
So. Calif, Edison Co 727,000 1,495 55 60 9.5 10 45000 9500 3,700 6,000 (40,000) 7000 1000 20000 2,000 2500 350 800 . 
City of Anaheim Lt Pw. & 

W eter 5,250 1,000 10 15 « 
Pub. Serv. City of Burbank 24.959 1,732 70 5 5 300 120 30 40 60 25 10 b a] . 
Pacific Gas & Electric Co 1,006,000 1,820 74.7 73 134 79 #126 68 93,300 17,500 94600 11,800 (73 400) 10400 2800 30,900 4,400 1,321 8.994. . 
Secramento Munic. Utility 

Dist 68.900 2,055 8.940 2,316 684 1,388 (6,270) 1,194 3,500 12,000 180 120 * 
Turlock Isrigation District 12,700 3,080 . * 

City of Riverside Elec. Light 
Dept 13,935 1,500 21 * 
BRITISH COLUMBIA 
B. C. Elec. Rwy. Co., Ltd 
Vancouver Div 148,500 2,056 31 71 22 98 41 70.2 8800 6,500 3,500 100 1,500 15,000 1,100 125 «69,500 25 15 125 250 . 
Victorie Div 31,274 1,530 23.4 676 19.0 76 3.5 80 1090 1,100 300 6 250) = 2,100 125 2 1400 10 10 16 59 . 
HAWAT 
The Hewellen Elec. Co., Ltd 60,000 2,575 o" 82 30 245 6 10000 5800 40900 1,000 3000 67,900 500 300 ® 
Hilo Electric Light Co., Ltd 104600 1424 5 .h) * 
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Wy MAGNESIUM RODS 


mean Bigger Water Heater Sales for You! 


Reason I 


Magnesium rods add 
years of life to your 
water heater 


| 2 Reason 2 
\ \ Magnesium rods are 
Tt \ your protection against 
leaky tanks due to 
4 . corrosion 











Reason 3 


Magnesium rods offer 


§ 


q inexpensive insurance 
egainst premature water 
heater failure due 
to corrosion. 


he ~ 


, 


\ a 
Here's a wonderful opportunity for 
you to offer your customers more for their money. And you know 

that means more satisfied customers — bigger sales for you. 


ping their water heaters with magnesium 
Better contact your manufacturer today. 


MAGI 


THE DOW CHEMICAL COMPANY e¢ MIDLAND, MICHIGAN 


New York © Becton © Philadeiphia © Washington © Atlanta © Clevelsad © (Detrait © Chicage 
St Lows © Houstas © Son Francuce © Les 
Dew Chemical of Canada, Limited, Tere: 


DOW 


CHEMICALS 
finer satures in remium quality automatic INDISPENSABLE TO INDUSTRY 
water heaters with the assurance of lor AND AGRICULTURE 


life. That's 
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425 kw Ss COT ared with a vear wer companies was the Southern Ne. 


sge p r com 
ago. Montana reports 1,995 kw.-hr vada Power, reporting a 95 percent 

} | wed px me, an advance of J&85 saturation. The Hawaiian Electric was 
kw ver 1948. New Mexico aver not i: eran with 91 percent. Wash 

















’ 
ages 1,3 kw er domestic cu ers are owned by 68 percent of Pacific 
tome 119 kw r. more than was used Coast utility customers, and by 71.6 
t yea vercent of those of Intermountain com 
ifaw ff f A Six-mont panies reporting. Highest saturation 
; ping ke, which cut sales for th was reported from Idaho, with 95 per 
Secor " it vear to about ; cent, and by Utah, with 86 percent 
percet t the y previous, but never \gain Hawaii was high at 82 percent 
theless anag t nerease ¢ us British Columbia reported an average 
‘ t vy 225 kw.-hr. for 1949 69.3 saturation. lroner saturation aver- 
\ ’ erage use of 2,100 kw.-! aged &.3 percent as reported by utilities 
90 . £ g r y i ‘ 
The 4,6 497 domestic customers served by 67 i iral districts is we from the three Pacific Coast states 
hie; : ** u woth Hawaii and Oal Intermountain averages were about six 
utilities reporting from 11 western states, Hawaii : noe 

Oahu e has an average use of 2,57 percent, Hawaii had a six percent sat- 
iti ; : \ Britis lumbia averaged tration, British Columbia 18 percent 

and British Columbia represent a five percent “e Columbia averag ration, British Columbi pers 
1,655 kw r. used pe ome, whi The ratio of ironers to washers was 
; ‘ Iw bu mare ¢ nm ? weoy be ietee. . h a & - aging 
increase over last year- Here's what they look like va k wre than last yea tighest in the Coast states, averaging 


about one ironer to every eight wash- 


as an appliance market Range and Water Heater Saturation 










er The Intermounta listrict’s ratio 

figures, of course, parallel was nearer one to 13 or 14. Hawaii 

e and should be read wit homes own one ironer to every 13.6 

re niortunately no accurat washet British Columbia figures in- 

By CLOTILDE G. TAYLOR gu ‘ from many area licate one ironer owner to 35 washers 
e larger companies mak« 


Radio and Television Saturation 






O IN ot t sstomers. Hawa : . Range and wate Radio saturation figures are high 

> | Ar jee es | , sstome were up 6.86 nx ‘ i re perna most reli throughout, varying trom an 80.6 pet 
¢ - ex ‘ , } ; r umbia’s 5.11 nercent t * nder tn ates mat cent estimate for New Mexico, with 
' , ote re 6 = ; mpani adel t ts large Indian and Mexican popula- 
: . Southern Nevada Still Holds Record i et listinguish hom tion, to better than 100 orted from 

























) re P ¢ . e figure t tegor ; nm British Columb: \verage tor the 
5 ¢ \\ ; R ar terest t nt ‘ l’acihc ( ist compan was 94.5 per- 
‘ \ t I A Dy t yut nt, f Intermountain company cu 
; P aie rows Co. of Las Vega tomer 93.5 pe cent. Hawaii reports a 
t , nes ‘ “ee the company's cus 98 percent radio ownership, Vacuum 
: tomer io 10.408 -_ oth . - : ‘Pa : one cleaner ownership averaged 69.6 per- 
early Phe mur stilities serv , on . # cent on the Pacific Coast, 68.1 percent 
eels \A : , ercent saturatior nt Intermountain area, 75,1 percent 
145 , kw.-hr os _ ire rivalled in Washing Pelevision figures are ava ble only 
f , : tae ‘ ' nd reg where Eugene report for those eas served by TV stations 



















t rere ( ' 

\ . ‘ 4 P sone ‘ nd cannot he compare except tor 
} ‘¥ ‘ y } WwW . . 4 . 
Increase in Domestic Customers ‘ f 2 , . Care BACH 8 th restricted territory erved Salt 
()4 ‘ r percent rr cctive Lake reports a saturation of 11 percent 
? _ . ; ’ 
t ; t t Mase ‘ irca erved Lo Angeles has 
' with 


tor 








mpanie 


j , , , ' ‘ cu . te eater vevaca DE Those Oregon, Wa ington and Idaho 


oth 


Tats) ale dropped 


both 





R . . territory served by companies 
California and Hawaii te m British Colu 






which reported for both years. Range 


















ro ‘ 1 t V4 ale were reporte | up im (oregon, but 
1 t t served |} natural ga how f : off in most of the rest of the West 
s sae a ; ba 7 {erage Other Saturation Figures California figures, however, were only 
, erage the state is 1.874 kw.-hr Other turation figures of interest 3 percent below estimates of a year 
ket population to Ne 159 above last year’s average. Arizona w that saturation of refrigerator igo. The whole territory sold 3.5 pe1- 
Mex t ’ tive emt ere desert cooling is an important average 74.9 for the Pacific Coast com- cent less ranges this year than last. 
t vhat w thert ] rir ad, averaged 2,518 kw.-hr. per home, panies, 74.3 for Intermountain utilities. Water heaters were off 12.2 percent 
P e Intert ta ea ip 267 kw.-hr. over 1948. Utah had an ‘British Columbia reported 27.2 satura- for the entire territory, being re- 
incr e 4° verage domestic use of 2,098 kw.-hr., tion. Topping the list for individual (Continued on page 210) 
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imerican Beauty electric irons are made in weights, shapes and 


well as 


sizes for household as every industrial and manufacturing 


use. Weights vary from 3 to 21 pounds 


American 


Beauty electric iron, With soleplate of aluminum-alloy and thermo- 


new Lightweight is a “Thermoscope Type” 


etat qun kly responsive to temperature needs, it has jas well the 


or 
l boerrenne nese yee 


The registers through its dial in fabric terms 


Dhermon ope” 


— Raven. Silk, Wool, Cotton, Linen—the operating temperature 
I | 
of the wonme surtace 
Like the automobile speedometer, which registers « weeds result- 
| 
m from operation of the accelerator, the Dhermos« Dt shows 


tle yperatn heats resultin from control-lever adjustment to 
rieht or to left for higher or lower heats It ws a reliable wide that 
tells through its dial when the heat is might for the work at hand 





esreae 


AMERICAN ELBCTRICAL HEATER COMPANY 
DETROIT 2, MICHIGAN 


eweod as 
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Pacific Coast Highlights 
























civ below 


Automatic ond Conventional 
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greater 

old 

itio here bemg 

down one t 1.4 ta the automatic 

Comparison of Unit Sales per 1,000 
Customers 


i va ‘ i drop in \ ghtivy litler ' ‘ e is pre- 


mw 


' 
t ' nt vitent t 1 
y t A ale r i us- 


ton ed r the two vears, 


\ } 1 


iles per 1,000 cus- 























THE 


THE WASHER TO 
WASH 


DEAR? CONNECTED 


PING WITH THE 


ACCIDENTALLY 


AND ARTHUR GODFREY S HEL 
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ALL OVER THE COUNTRY 
YORK DEALERS are saying... 











wh hp. Yorkoire Window- 


Sill Type Room Conditioner. 














“YORK DEALERS HAVE fra 


AN UNBEATABLE LINE | <2: 9 “=== 





FOR 1950 SELLING” |=" 


RIGHT now from coast to coast YORK _ the tough job of competing with YORK, 


Dealers are seeing and cheering the New 











YORK gives Deciers this continuing support: 
1950 Leadership Line of YORK Room @ Leeds trom Direct Mail Program. 





Air Conditioners. @ Aggressive Sales Promotion. 
as . @ Strong Nationwide Advertising. 
rhese far-advanced models include — @ pg,senet Ald from YORK Distriburer. 3/ hp 
many unique features developed by @ Modern Seles Training. apes 
YORK research engineers, which set an © A Complete Line of Unequeiied Product = _ 
entirely new standard for the industry. Po you want to get your full share | CRE eee 
During the selling season just ahead, of big profitable room air conditioner Medel Reem Alr Conditioners. 
the demand will be for the very latest sales for 1950? Then move fast and get 
in room air conditioners, and that means — in touch with your nearest YORK Dis- 
YORK all the way. There will be only — tributor. Or write us direct. A few fran- 


two kinds of air conditioner dealers... — chises are still available for both full-line 
those who have YORK’S exclusive new and specialty dealers who act without 


features to sell... and those who have — delay. York Corporation, York, Penna, 


PIOMEERS (HM IMVENTIOM AMD DEVELOPMENT SINCE 1874 1'A hp. 


Vifsgeralione and jee Conddioning we 


HEADQUARTERS FOR MECHAMICAL COGLING SINCE 1885 Model Room Air Conditioners 


























 salareteeesioneianetioentiansieetoestieetenstantientientienstensteeteetnesinetetentaeten } 
c EE ay : - telat ; YORK CORPORATION, YORK, PENNA 
i] PACKAGED — yvor« wal "I | Send me of once further information on the products checked | 
ve . ~—— } - r a 0 i 

|| bie rennin —— | Ko ae a | Yorkaire Conditioners Frozen Food Cabinets 
SN OITIONERS — | « « | | ! 
} | be | gf #, | Yorkaire Room [ | Flekice Machines | 
—_ = | ct » | | Conditioners Condensing and | 
i - ey 53 pienere i , @ | | Automatic ke Cube Maker Cooling Units 1 
| fa & \ yr / rianice j l | 

} =.) yoru« ' ~ 

_— " js — sea Nee ain Y | oe sae 
vers | 
| | 
OUR BUSINESS IS IMPROVING YOUR BUSINESS _ 
enenanaranasarananenanavenenananasananenenen 4 
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ELECTRICAL 











































should mean new sources of income for 


the appliance industry 


5. The continuing migration of Americans 
from farms to suburbs and cities should 


bring new expenditures for appliances. 


6. Even on 





spreading rural 
electrification and increasing demand 
niences should mean a 
continually expanding rural market for 
mechanical appliances. 
There are other reasons, too, but they all 


add up to the same thing: the outlook for 





the household appliance business is bright 





in other businesses in the 
Opportunity, the ones who 
will be those who see the 
opportunity most clearly and plan most 
wisely to take advantage of it. 
As always in the appliance business, 
this will include making a product that 
offers good performance and appearance 
maintaining sound dis-— 
tributor and dealer 


policies, and telling 


tan people about what you have 


This means advertising. And in the 
appliance business, where nearly every 
home is a potential customer, it means 


advertising to as many people as possible. 





x . * 


Of all the magazine mediums, 
far the biggest. It is read by 12.2 
million more people than read the next 
biggest weekly, by 14.9 million more than 
read the third biggest. 

.IFE is read by more homeowners tha 
read any of the "Home" magazines. It 


reaches more families in any one week 


than any of the 10 biggest radio shows. 


MERCHANDISING—JANUARY, 1950 


LIFE is by 


For appliance retailers, LIFE has another 
nique value. They know that 1 out of 

every 3 families in their trading areas 
reads LIFE, and that intense family 
nterest in LIFE's editorial pages carries 
over into the advertising pages. They 


national advertising in LIFE 





means additional local sales for them. 

So appliance dealers tie in with LIFE 
more than with any other magazine. All 
across the country, advertised—in-LIFE 
windows, and store displays 
are evidence of LIFE's local impact and 
selling power. 

Appliance manufacturers know this. It's 


one big reason why, in the first 6 months 


of 1949, they invested $1,448,535 to ad- 
vertise their products in LIFE—more than 
they spent in any other magazine, 

As you work out your program for the 
Decade of Opportunity, and get down to the 
selling phase of it, consider merchandis- 


ng with the youngest big magazine, the 





biggest big magazine in America—LIFE. 





* * * 


LIFE is indebted to the study made by 
the Twentieth Century Fund entitled 


“America's Needs and Resources," which 


provided the basis for most of the facts 
and figures on the future of America's 


economy quoted in this message. 





Turn the page for your chance at more sales — bigger profits —in the immediate future... ® 
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Pacific Coast RESULTS PROVE 


Dagmenl 


—mmmmeClOMTIMUED FROM PAGE 210 eee PY E T E 7 


The following products | Plan 
will be advertised im LIFE 2 commer, bt slighty more dis BANK 
during the coming weeks. | t.00 in tie Intermountain area. Tele am, eee 
Feature them in your selling sof Gor dierent arvana tavebved Shi 
— cash in on LIFE’s appeal INCREASE OR DECREASE OF 1949 UNIT trattic! 


SALES AS COMPARED WITH 1948 


Pacific 


Coost latermeuateia Daaiers are telling each other about their successes in selling 


(mm watts wm waets) REFRIGERATORS, RANGES, RADIOS, TELEVISION, WASHERS 
DOCCINSES APUUIANCES ANS Refrigerator + 2 +15 appliances of every kind all with the METER BANK 
HOUSEWARES Electric Range 4 PLAN! And small wonder since the METER BANK is a 
Jan. 16 Frigidaire Blectric Range —pe., « Electric Water Heater natural” for ANY OPERATION. large or small. Yes — they're 
saying it's the greatest time-payment promotion idea to hit 


Jan. 23 Cilidden Paints — page, color Home Freezer 
0 G-E I ; Washer the appliance field in ages! 
Jan ; anys pare conmr 


_ 


2 
1 
& 
lromer 2 wT Check 
Dryer 6 TTER FOR YOU BECA eee 
. SE these features 
7 


Ne collectors are needed—you keep key—customers return © Available with 25 oF 

te yew te make poyments hang a och me Png ona 

slot in ftom tokes 'orger 

2 Cannon Sheets— spread , sa ; ye sie Dees not attach te merchandise coins and currency without 
Wamsutta Sheets 4 page ada : Easy te vse—simple non-electric mechanism changing dote- meter 

t te the ' You CAN afferd te GIVE the Meter Bank AWAY © Your firm name, address, 

ith & oats etc., is gold stomped* on each 

w ea Meter Bank 


HOMES AND Vecuum Cleaner 
Dishwasher 
HOME FURNISHINGS Redic 3 


+ 


~—fSOnNwn = 


Lane Cedar Chest.—'%q page 


9 Cannon Towels pread @All-cantel construction with est 


Dan River Sheets — page, cok : ‘ - nee ald AND LOOK AT THESE LOW PRICES! orfyl plostic exterior. Pocked os 
alin Cite canes sae ceeaknee: Ae 125 250 ~——$00 1000-Up surten cae, Sess end green. Winged 


EACH $1 75 1.72 1.70 1.68 ont ney Ovens At ALL METER BANKS 
individvelly bexed—f ob. Chicege. Terms net 10 deys SEE OUR EXHIBIT 


*Gold stomping free on orders of 125 of more. On at the Janvery Market 
> . or itet lesser quantities unit price for 125 applies, but . . 
Welsh Juvenile Furniture page additional charge of $7.50 made if gold stomp SPACE 904—American Furniture Mart 


Frederick Herrschner Hooked Rugs Fewer Dealers to Serve More ing is desired Jenvery 9th to 21st 





Pepperell Sheet page 


Pequot Sheets ') page 


56 lines Customers 


Dns 20 heneh Tl Tepn~t0e | Cs ae BANTHRICO INDUSTRIES, INC. 


National Homes— Prefabricated ~ ae 21M. DESPLAIMES ST. + CHICAGO 6, ILL. « FINANCIAL 6-4560 


Houses “lt 


page, color 


Lane Cedar Chest. 4 page 


dea. 90 Kroehler Furnituresprea, rues egy s cng pte canon LINE UP WITH THE 


Lane Cedar Chest page 


RADIOS, RECORDS, TV coed res Agee Bu #kKs 
INSTRUMENTS Aaa eras Sahai sa 


es: Oat Reis tie. one td ery Aye edit aiae deal SUPER TURBINE * DUAL PURPOSE 


Jan. 16 Crosley Television pag 


gee er WATER SYSTEM 


. yan i . 
Lester Pianos ) pace 


2 Olumbia Records — page N j Hiaw ’ t ¢. al 
<< nt ' : ; abe IT’S IN 
' _— ice. 
CAMERAS AND CLOCKS ght » of percent : DEMAND 
‘ on ‘ i rving ‘ \ 





9 Lastman Kodak mare 
Cs-b Clock Wy pare 


23 Telechron (lock 


ene mint change. nme beeing vines ncease 10 8” QNLY BURKS GIVES YOU BOTH 
rm to on S-. THESE POWERFUL SALES MAKERS 


om © it tat ¢ Life-Lok Feature 
ADVERTISED IN Wadbins pt tng Me * Dual Purpose System 


hood. i If you want to sell the water system that outlasts all others—gives 

= ce : unheard of performance with minimum attention—and is backed by 

IK) : a extensive advertising of all kinds—Line up with the BURKS System. 

; pert Benge Its Life-Lok feature causes it to give up to 40% longer service—Its 

, ‘ Dual Purpose feature makes the BURKS the ideal shallow or deep 
Me : well system. 


LIPE, © Recketotier Plese, New York 20,N.Y. | t: Haw t Get all the facts about the BURKS Water System ond the BURKS 
Dealership proposition. See why you can do better with BURKS. Write 


Number of Customers per Decler today to— 


DECATUR PUMP COMPANY 
51 Elk Street Decatur 70, Illinois 
A SES a RSF eS |) PER) CREE ei Ps: 
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water heaters 
can't make money 
in the store... 


; 
V 
—_— 














use the new... 





Here ee 





hea pM 


oe eVev mw , merchandising 


plans 





a a aa aaa 











eM 


eet A th ye OR AEA SEELEY EIT: A 





We don't just help you sell — we sell for you to your prospects by getting 
efficient, economical D. W. Whitehead avtomotic electric woter heaters into 
homes where they prove their superior performance. You win one customer after 
onother as ovr merchandising ideas make permanent installations of these 
exceptional units. OWW gives lots of clear, clean hot water, operates 

at low cost, is beautifully styled. Other vital features of construction are: Advanced 
design * Precision engineering * Gleaming enameled casing * Table top 
models for extra work space, upright models to conserve floor space 

Adjustable thermostats * Extra-thick Fiberglas insulation * Underwriters’ 
approved heavy wiring * Double extra-heavy galvanized copper-bearing steel 
tank * Heat trap to prevent back circulation in piping * Heavy cast 

legs for sturdy support * Inlet and drain located to offer greatest installation 
convenience * Cathodic protection by magnesium rod * Easily removable port 
hole cover * Chromalox immersion heating unit * Exclusive bofle 

to prevent mixing of hot and cold woter 


Nationally Advertised 
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D. W. WHITEHEAD MANUFACTURING CORP., 607 WEST INGHAM AVENUE, TRENTON &, WN. 3. 





1950 








LIBERAL 10 YEAR GUARANTEES 
OWW Electric SGoet ..877 nO” vce sve cop- ON EXTRA-HEAVY COPPER-BEARING 
; per-beering 
J DWW Electric 40 gol. $7" "22" Coin eg GALVANIZED STEEL TANKS 
a ; ' . 
s DWW Electric SO gel..$77 424" BNR Ont WHEN ORDERED WITH CATHODIC PROTECTION 
. DWW Electric 66 gol 60” « 26” me a “pe 
a a VISIT OUR DISPLAY AT 1454 MERCHANDISE MART, CHICAGO 
OWW Electric 80 gel 72" «26 Chremelox 
le " ~ 
oe OWW Electric 120 qa! 72” « 30” cian ae 
} - . wettege te 
=e | Omen oman” eames FOR DWW MERCHANDISING PLANS! 
Table Top (standord , in 
& cabinet size) en 


D-W-WHITEHEAD 
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THE FINEST 
HOME AND FARM ) 
FOOD FREEZER 
POPULARLY PRICED 










Campeigns Planned + 


planned by quite a | DIDN'T BEGIN TO SUSPECT HIS INTENTIONS 
' 5 racifx UNTIL HE INVITED ME UP TO TRY HIS NEW 
ELECTRIC BLANKET 


mg the municipal 


ist dealers 


plant 


App will confine its efforts to ranges an 





: tone The Puget Sound wate eaters lhese two mator ttems 
e NEW Line ‘ : the Tell 
) ‘ re m the program of the Tell 
of CHILL CHESTS — . ; ‘ ’ prograt the Tellu 
nade t give th i i rut i progtar e I ‘ { 
‘ . ecz attra Oregot Qn ers will come kro \\ voming comes word of cam 
¢es- pro Tt romo t ry ¢ Cal nia rf inge water heaters and 
LL CHEST f - 
( HEST Line ( gon ( . ‘ te pro ye freezers planned by the Chey 
i i { ‘ 
— Sreever | t } r j th enrme wnipany on ranges home ftreez 
KWIK-KOLD A near future ryers by the Rawlins Electric 
' gy ao ‘ 
Wall, FROST-FREES From Ca ' ( & neve water heaters and dryers by 
LONG-LIFI “ 
| “ty Flectric ¢ | ! era Western Public Service Co. at Lar 
rt ] and ve the reridan 
deale ‘ t a st 
t lL) 1 lar Ha in Elect will actively 
v A iter und prot yte rang water heater and 
eon " . ' Cali ee " the Hi El tric add 
} ( { { , ] ; 
Y } + ( ) I t { l i Flect i“ Rail 
Cc} Hi ] > " . : ‘ ‘ 
‘ r N Range ! wate! way ( Ltd. plans to assist with 
‘ for pr tion } range itet ters and dryers 
ALI NOW | wer Co 
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i T \ 
\nge ) t \V at to eck Oo t recent 
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1E THRIFTY BUY 1 
traight a to a t t ‘ ere | ng to im tall piped ap 
a eal P I River Valle ance d by electrical dealers. Re- 
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‘ 
; ‘ et ording the at 
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l Lo plans ¢ verha rack t a little difficult to 
te a i Calitornia, for instance 
| Colorad , t t 19 panies said “no refusal”, 
t t e P Service xf Colorado ' g t iving “ves’’, one com 
rte te eaters and ‘ ‘ but they charge extra”, 
e freezer +0 Colorado e Los Angele ralified its affirm 
| vdd ing t id t ati ”y explaining that although some 
Fort Collins Light and | r will in ‘ e, “there seem to be enough left to 
le drve vell nd urrent sales volume”. 
\ 1 fo m4 Oregon on the 
8 aw FT. Deluxe , - 1 and go - 
: y i \ i i { ) were in the negative column 
N ad i t inv do t ig Tacoma reported “some re 
t e Fl artes , ‘ > plumbing 
y ance t mart of the plumbing 
ght & | ( ur 1 ude. From the Intermountain terri 
i t wit i four appli tory, only two companies, one from 
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New Me t t re al to install, with 27 saying 
15 cu. #1 plans. | | mot ( Howew ack oll diedne: Sobhes 
Heovy Duty 9 t ¢ ' k 4 No. but irge 
I I 1 Kos i gh ,or "1 it t cooperative 
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ad not now a te 
i t ( esistance to purchasing 
t t « c f t “dl present 
er & | t { la n most are the although 
e | i promo e answers are qualified to read 


niinued on next page) 
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| guarantee workmanship 
$0 it's necessary for me to 
handle # unit that stands 





up Making replacements is 

and the time | seve on 
each call allows me to make 
more calls in a day, Yes 
Chromaton Units are money 
mahers 





























Teller Electric Range Service 
Bettie Creek, Michigen 





George Hawkins says: 
Chromaton Units are easier 
to sett over the counter than 
any other unit Servicing 
electric ranges 1s profitable 
business, especially when 
you consider that 25°), of 
all range unit replacement 
calls result in the sale of 
other merchandise 





Mowtins Electric Company 
Myottevidle, Maryland 


eevee eeeeeree eee eeeee 


£ 


Flectr« Service Mon 
Lotrebe, Pe. 





















Jack Cadzow says: 

| preter Chromaion Units 
because they come com 
pletety essembied and 
ready-to-instal! and | can 
make replecements in es 
hurry with only @ screw 
Griver and pliers.” 








For the complete 
Story on Range 
Replacement 


Profits .. de 


BULLETIN RU-149 


it shows how you can 
increase your ” 
profits by servic- 
ing electric ranges the 
Chromelon wey 





CHROMALOX 
Elect Covting at al Bes” 


EDWIN L. WIEGAND COMPANY 
7525 THOMAS BLVD., PITTSBURGH 5, PA. 











PAGE 217 





This year there are three new units in 
the KOOLMASTER® line Specihications 
is follows 


KOOLMASTER 
MODEL 16 P-3 (Portabie—3 Speed) 
(18" Blede—Direct Driven) C.F.M. 1900 
RPM. 1600/600/500 HP.1/15 We. 22 ibs 





KOOLMASTER 


MODEL 20 P-1 (Portable—Single Speed) 
(20° Blade—Direct Driven) C.F.M. 3300 
RPM. 1600 HP.1/18 We. 30 Ibs 


MODEL 20 W-3 (Window—3 Speed) 
Adjustable to Windows 26° to 36 
R.P_M. 1600/ 600/500 C.F.M. 3300 
HPL 1S Wr. 30 ibs 





KOOLMASTER 


MODEL 24 W-1 (Window—Single Speed) 
Adjustable to Windows 28'/," to 37") 

(24” Blade—Belt Driven) C.F.M. 4700 

R.P.M. 640 HP. Ye Wt. 65 Ibs 


MODEL 24 W-2 (Window—2 Speed) 
Adjustable to Windows 28'/," to 37 
R.P_M. 640/400 C.F.M. 4700 
HP. 1/6 WP. 65 Ibs 
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4B Prcezer a Day... 


sa sales achievement, not just 


on aspiration, at Harold Keliey s 

Appliance Center, Portland, Ore 

Three full pages of pictures and 

mm Seattle comes text show you how they did it 

Present price of ranges with good sales training apt 

No special customer re prospect building a the-Feb 

) prices is reported from a ne 

Montana. Colorado Springs : _ 
seih ther Siochtion Pmue Ga ol take Electrical Merchandising 

dad in Colorado do not feel that the 
situation 1s in any way unusual, nor do 
the Suerr cihe or the Southern Ne 

vada Power 2 oswell N M The picture presented by western 

Heber City nd ramie, Wy returns to this questionnaire is of a 

tance All prosperous and growing territory 


n the afhrmative 1 a good vear last year and 
ment from Santa Fe 
s object not so much to ‘ower shortages still hang over 


ertainty that the 


wward to sound progress in 


Northwest on account ot 

it is. Other he phenomenal increases in load, but 

elsewhere is improving 

tuation seems sound, with 
ct of any large number 
the majority of cor 

» Pacific Northwest 

f wishing to build 

of them are now 

jan to enter this 

laying plans 

ive promo- 

End 








Remember all Nrrecoo.*® and 
KOOLMASTER® fans are made with na 
tionally known parts GE Motors, Tor 
rington Blades, Standard Bronze Bear 
ings and V-Belt Drives 

No bolts or nuts, assembly completely 
welded. Rated and tested in accordance 
with ASHVE and NAFM standard 
test code 





NITECOOL ATTIC AND COMMERCIAL 
BELT-DRIVEN FANS 





These fans are built for service, with a 
minimum of ope rating and maintenance 
cost. Sizes 30” to 48”. Capacity 5,000 to 
0,000 CFM. Designed for attics, farm, 


*Registered Trade-Mort commercial and industrial applications 





NITECOOL VERTICAL FANS 





Designed for homes or com 
mercial buildings of low 
mtched roof construction 
Easy and economical to im 
stall. Sizes 40 46 42°. A 
package unit ready for 
installation 





Write teday fer plete information on protected franchises. Dept. EM 
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“MAKING SALES” IS NOT ENOUGH... 


Keep your profits up 
with 


FLORENCE 
Likectric Ranges 


Feature the line that gives you 


a satisfactory margin—plus features 
that make customers buy 





MODEL 164 


e THrsk DAYS your Operating costs are higher —so you need the 

higher profit Florence offers — the bigger pay-off on every sale 

MODEL 164 Important, too, you need the selling advantages Florence gives 
you... the Florence reputation for quality . . Florence beauty 
. Florence accessories with their trade-up opportunities . , , the 


more-for-the-money features that clinch sales on your floor. In 





addition, count on the trafic-building power of Florence national 
and local co-op advertising . . . a complete, ‘round-the-calendat 


program to bring prospects in so you can sell them, 


MODEL 134 


— 








MODEL 115 














' ! 
a . 
“A 
MODEL 134 
2 NEW 
SPACE SAVERS! 


LOOK! YOU CAN OFFER WIDE VARIETY Just added to the 


line . Model 114 with 


WITH A LOW INVENTORY three top heating units and crit 


cooker Model 115 with four top heat 


} <q 5 ing units. Real values your customers will appreciate 
yi ; 
7 /@ieri (a) (2) 
u need just 6 basic models plus any taste ; ’ 








to trade up to greatly 
with an 


increase sales volume v 
ou an impressive line of eightec amazingly low inventory. Put these 








anges. Here's your chance o orence advantages to work for you 


GAS RANGES - LP-GAS RANGES + ELECTRIC RANGES + OIL RANGES Qrenctp 


DUAL-OVEN Combination RANGES + OIL HEATERS + GAS HEATERS 
RANGES AND HEATERS 


@ FLORENCE STOVE COMPANY General Sales Offices and Plant: Gardner, Mass. Mid Western Plant: Kankakee. Ii! 
thern Plant. Lewisbur Tenn ther Sales Offices ne Park Avenue, N.Y 452A Merchandise Mart, Chicago 


z 
419 Western Merchandise Mart, San Francisco, Cal.; 53 Alabama Street, 5 W., Atlanta; 301 No. Market Street, Dailies a 
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PON COR er RES 




















BRING YOU A GREAT NEW 





BD» NOW nx was « ELECTRA-SOL 


AUTOMATIC WASHING MACHINE COMPOUND 




















SOAPThefic 








“oe er 
Guaranteed by ” 
Good Housekeeping 


* 
% wv 
45 apvearisco 


FUN is approved by leadin 
TWO-WAY MONEY MAKER! Yes. si utomatic wa 


inufacturers of 


washer And FUN « 


FUN is safe for finest fabrics! Gets dirt out 


FOR AGITATOR-TYPE HOME LAUNDRIES 


SOAP, DETERGENT, 
-WATER-SOFTENER IN ONE! 


A special custom-made compound that turns out 
wonderful washes ... turns in wonderful profits! 


of 


math arries the heaviest work clothes, but won't harm the 
( 1 Housekeeping Sea most delicate dresses 

you make ng teady profit FUN : ‘ : 

ale but } FUN works in any water! Hot, cold, hard or FUN simplifies washing! It's soap, deterge: 

> ue mi you tim) i* , ae —-elee__ 

ft. Hely sutomatic washers perform to and u r-softener all in one. Nothing else 
vervice For FUN keeps washing nerfectios needed 
! hi ~ orking better luce 
BSCHIneS Ww red, sd FUN cleans the washer as it wa the FUN gets laundry cleaner! Lifts out every bit 
customer complaints What moaore by _— ‘ Keey the machine fresh. ready <== of dirt super-rinses it all awav. Leaves 
vlling Fun you'll kee; teady flow of for the next washing no soapy, laundry-dulling scum' 
customers coming back ¢t your store FUN even makes laundry smell clean! Giv« FUN makes clothes far whiter! Special FUN 
And the thes a fresh, lemon-like bouquet brightening igent makes whites spa 
ry whit lors g 





YPE HOME LAUNDRIES 





FOR TUMBLE-T 





Recommended for use in: 


who owns » tumble-ty pe 









“ yunds 
Tra h ne! I'he ret , Bendix Home l 
yaa i 
t sud the right l sundroma " 1 x 
the \ ‘ ; a 
! herve 1 sunary & Launderal ‘ 
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RECOMMENDED FOR USE IN 
LEADING AUTOMATICS: 


FREE SAMPLES! 


For demonstration pur 
Blackstone Nr 
} pos \ r distributor 
seneral Electr Kenmore ' 
Maytag Bendix w ippily i with big 
Frigidaire ronad sample packages of FUN 
t nat Hotpoint Best-known way to assure 
AN 1 lot of FUN business’ 








FOR ELECTRIC 


oiswwasuers ELEGTRA-SOL 


Fastest-growing dishwashing com 
pound in America! Steady business 
from every customer 
ra-Sol leaves table 


Elimi 


dishwasher 
you have. Ele« 
ware absolutely film-free! 
nates scum in machine! 
caking! 


It's non 
Has thrifty pour spout! 












































MADE BY THE MAKERS OF SOILAX 
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ORDER FROM YOUR DISTRIBUTOR OR WRITE: 
ECONOMICS LABORATORY, INC. “lun 
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“< Market Men Predict “Good Solid Buying” 
=" As Show Time Approaches in Ch 


st year Later opening date for home furnishings show 
t.” will allow buyers to spend New Year's at home; 


sae Ni hotel rooms remain scarce, despite new dates 
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FURNITURE MART 
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‘ re the exhibit 
There later ballot by the pub 
wit portunity t compare 
c terest f buyers and cus- 
Me ’ e Mart House 
\ " \ ation is 
, 1 \ Ne room 
t ‘ ator 
t r 4 dist at the 
sid their best it Products 
be changed each th; buyers 


are urged to visit this display room 


ach time they « ¢ to the Mart 
ughout the year 
The Furniture Mart. There's been 
nrode g “ t the Furni 
v, Pa 
| ‘ the filt 
ated The 17t} 
ay ance, rad and 
a ve we ave i 
€ iit extubst I he 
‘ enter will be located on the 
tf i t ng the 
rkets t ‘ el and hotel 
I ‘ ‘ ll be wr 
ciling i te nes by several mat 
icture le several others will 
t rst time how their ce 
kitche nd home laundry 
c ‘ eTa intere t will ce! 
i t¢ 81 ex bit with many 
nes probably remaining on alloca 
ugh market time 
tyle-conscious public is exert 


g wreat influence on the styling of 
yinets and the furniture which 
mmplements the television set. Dis 


plays feature rotating chairs, ad 


read back 

Among the social events sched 
sled is the dinner of the National 
i we Assn. on January 12 
at the Stevens Hotel with Vice-Presi- 





ent Alben W. Barkley as principal 
speaKkcr 

Housewares Show. Some 10,000 
buyers are expected to attend the 





icago 





NAVY PIER 


even-day Housewares irom 
lanuary 19 ¢t 2 According to 
\. W. Buddenberg, executive secre 
ary of the National Houseware 
Manufacturers Assn there'll be 





ye S00 manufacturers exhibiting 
their wares at the Navy Pier 

The entire ex bit pace of 150 
000 square feet the Pier's north 
and south |} will be used for the 
show. Crosswalh niect the two 
halls. Rest nt facilitie will be 
available for the period of the show; 


ymplete restaurant 
f the south hall and 
seg ste 


t the ha 
m fail 
exhibits will re- 
1 t ur la 
ose of the show 


nailing to buyers 


listed exhibitor nd tained a 
re-registration ard t laciiitate 
juick registration 

ocial activities include the tra 
ditional dinner dance January 24 at 


+} 


he Palmer House 

What To Do in Chicago. For 
those who make the Chicago mar 
kets an annual pilgrimage there is 
little need for ad e¢ on what to do 
in the Windy City. For those mak- 
ing their first visit to the shows, a 
booklet, available at most hotels, 
"Where, What, When in Chicago,” 
will serve as a guide to shows, 
movies, restaurants, plays, et: 


(EXHIBITOR LIST ON PAGE 223) 
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Partial List of Markets, Housewares Show Exhibitors * 


MERCHANDISE MART 


A 6 Stoves Div, Detrott Mich Stove 


Ce 1128 
Aluminum Goods Mig. Co 1129 
Aluminum Specielty Co 1170 
American and Southern Corp 14-101 
American Central Div. Arco Mig 

Corp 1476 
American Thermo Applience Co 14-10! 
Apes Rotores Corp 1472 
Associated Plostic Cos, inc 1198 
Associated Projects Co 1433 A 


Bendia Radio Div, Bendix Aviotion 


Corp 1174 
Berger, T W. Co. Inc 1454 
Bersted Mig Co 1467 
Boyco, Inc 1589 
Buckeye Aluminum Co. tac 11.110 
Buxboum Co 11-112 
Carrier Corp 1186 
Casco Products Corp 1175 
Chimes & Signals, inc 145! 
Crosley Div. Aveo Mtg Corp 1133 
Coolerator Co 11-107 
Dazey Corp 1405 
Dearborn Stove Co 1490 
Deeptreeze Div, Motor Prod Corp 1447 
Detroit Michigan Stove Co 1128 
Dexter Co 14-103 
Disie Foundry Co, Inc 14-101 
Dorby Co 1106-A 
Dortch Stove Mirs, Inc Wh 
Easy Washing Machine Corp 1464 
Eldredge Sewing Machine Co 1468 
Eigin Steel Kitchens 1454 
Estate Heatrola Div, Nome Electric 

Corp 1418 
Eureka Vacuum Cleaner Div, Eureka 

Williams Corp 116) 
Everedy Co 10-112 
Farber, 5 W. Inc 1419-A 
Fasco Industries, Inc 1422 
Florence Stove Co 1459 
Free Westinghouse Sewing Machine 

Ce 1450 
G. M. Laeborotories 14-104 
General Electric Co, Air Cond 

Dept 1127 
General Electric Co Electronics 

Dept 1123 
General Electric Co, Tube Div 1192 
General Mills, inc Home Appl 

Div 1453-A 
Geuder, Poeschke & Frey 1492 
Gill Electric Mfg. Corp 1454 
Hilton Clock Co 1553 
Hobort Mig. Co 1492 
Hotpoint, inc 1457 
Johnson 5. C. & Son, inc 1158 
Jordan Refrigerator Co 14-101 
Kitchen Guild of America 1125 
Kitchen Aid Div, Hobort Mig Co 1492 
Keaepp Monarch Co 1483 
Kordite Corp 1178 
L & H Mfg. Co 1482 
Lenders, Frary & Clark 1479 
LaSalle Lighting Prod inc, Heoter 

Div 1492 


@ (ELECTRICAL MERCHANDISING hes p 
pered these partie! liutings from iafeormetion 
provided by the monegements of the Furniture 
end Merchandise Mort end the Net! Houte 
weres ond Home Applieace Exhibit and her 
mede every effort te include el! seme: of 
lnterest to the appliance end electrical houve 
wores industries, but tokes ne responsibility 
fer errers of omissions 
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Manning Bowmen & Co 


Mullins Mtg. Corp 
Murray Corp. of America 


National Electric Washer Co 
National Enameling & Stamping Co. 1166 
Notional Enameling & Stamping Co 


National Sewing Machine Co 
New Home Sewing Mochine Co 


Nome Electric Corp 
Northern Electric Co 


Peerless Mig. Corp 
Pertection Stove Co 
Phoenix Table Mat Co 
Proctor Electric Co 


Revere Copper & Brass Inc 
Reynolds Metals Co 


Samson. United Corp 


Sparks-Withington Co 


Superior Electric Prod 


Toastmaster 


1455 
1466 
14-104 
1492 
1411-A 
1494 
1189 
1129 
me 
1124 
1125 


14-101 


1422 
1468 
1450 
1498 
1418 
11-114 
1451 


1485 
1475 
11-104 
1473 


1454 
14-107 


Retrigeration Corp. of America, Div 


1418 
1454 
1422 
1463 
1-111 
14-104 
1454-A 
14-107 


14-104 
1405 
1188 

14-119 

14-101 
1409 

14-109 
1422 
1414 
175 
1163 
1422 
1422 
Wh 
1177 

11-116 


Swertrbough Mig. Co 1498 
Swing A Way Mig Co 1498 
Taylor instrument Cos 11-106 
Telechron, inc 1440 
Toastmaster Prod. Div, McGrow Elec 

tric Co 1455 
Tracy Mtg. Co 1143 


Varick Electric Mig. Co. Inc 11-116 


Vischer Products 14-104 
Waring Products Corp 1405 
Washburn Co 1123-A 
Welmaid Prod, Inc 14-111 
White Products Corp 1157 
Wiley, Joseph H. Organization, Inc 
14-101 


Youngstown Kitchens by Mullins 119 


Zenith Machine Co 1174 


FURNITURE MART 


A. & J. Mtg Co 548 
Admiral Corp 526-27 
Agricola Furnace Co 548 
Allen Mfg. Co., Inc 510-8 
Altorfer Bros. Co 541-42 
Amona Society—Major Home Ap 
pliance Co, Inc 536-8 
American Stove Co 518 
Anderson Stove Co., Inc 17/88 
Appliance Mig. Co 510-A 
Armstrong Products Corp 17/63 
Associated Stove Mfrs 546-C 
Athens Stove Works, Inc 624 
Atlanta Stove Works, Inc 17/77 
Automatic Washer Co 503 
Auto Stove Works 546A 
Barton Corp 549-A 
Bendix Home Applionces, inc 539-A 
Bendix Radio Div., Bendix Aviation 
Corp 545.D 
Ben Hur Mfg. Co 528 
Blockstone Corp 544-A 
Caloric Stove Corp 519 


Champion Dishwashing Machine Co 2453 
Chattanooga Implement & Mfg. Co 17/0 
Clerk Div, McGraw Electric Co 


17/110-113 
Clements Mfg. Co 17/68 
Cole Hot Blast Mfg. Co 17/73-74 
Colonial Radic Corp 17/106-A 
Coleman Co., Inc 525 





MERCHANDISE MART 
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Comstock-Castle Stove Co 546 8 
Conlon Div., Conlon-Moore Corp 504 
Corocire Heater Corp 17/M 
Cribben & Sexton Co 538-A 
Crown Stove Works 531 
Detroit Vapor Stove Div, Borg-War 
ner Corp 630-31 
Dixie Foundry Co., Inc 524 
Dormeyer Corp 2953 
Duo-Therm Div, Motor Wheel Corp. 517 
Eagle Foundry Co 547-4 
Empire Applience Co 17/33 
Estate Stove Co 523 
Evans Products Co 541-B 
Fowler Mtg. Co W/t 
Frigidaire Div, General Motors Corp 
508-09.A 
General Air Conditioning Corp 17 64 
General Electric Co 535-36-37-A 
Gibson Refrigerator Co 537-38-B 
Grand Home Appliance Co 17/3-3) 
Gray & Dudley Co 515-8 
Hallicrafters Co 17/51-53 
Hamilton Mfg. Co 1420 
Hardwick Stove Co 1530-31 
Holland Rieger Div, Apex Rotorex 
Corp 17/98-99 
Hoover Co 544-8 
Horton Mfg. Co SII-A 
Hotpoint, Inc 533-34-35-8 
Ice Cooling Appliance Corp 810 
Ideal Steel Products Co.. .17/Q-116-117 
International Harvester Co 510-A 
International Oil Burner Co 512-A 
lroner Div., Speed Queen Corp. 17 86-87 
lronrite lroner Co 511-8 
Kalamozoo Stove & Furnace Co 512-8 
Kelvinator Div, Nash-Kelvinator 
Corp 513-14-15-A 
Kemper Furniture Co 17/83 & 104 
King Refrigerator Corp 17/32 
Knox Stove Works 513-8 
Landers Frory & Clark 547.8 
Leonard Div, Nash-Kelvinator Corp 
513-14-15-A 
Lewyt Corp 17/K 
Lindemann, A. J. & Hoverson Co 
17/? & 42-43 
Locke Stove Co 17/54-54-A 
Lonergan Mfg. Co 514-8 


McGrow Electric Co., Clark Div 


17/110-113 
Maine Mfg. Co 17/37-38 
Marquette Appliances, Inc 17/78 79-80 
Marvel Metal Products Co 17/89 
Modern Refrigerator Co 17/100—101 
Monitor Equipment Corp 17. 103 
Moore Div, Conlon Moore Corp 504 
Motorola Inc 505-06-07 
Nineteen Hundred Corp 508-8 


Noblitt-Sparks Industries, Inc 441-42 
Norge Div., Borg-Warner Corp 521-22 


Oakland Foundry Co 546-C 
Odin Stove Mfg. Co 1438 
Olympic Radio & Television, Inc 
17/118-119 
One Minute Washer Co 17/94-95 
Palley Mfg. Co 17/84-85 
Philco Corp 128 
Phillips & Buttorff Mfg. Co 17/69-70 
Plastray Corp 17/48 
Premier Stove Co 513-8 
Prentiss-Wabers Products Co 549-A 
Presteline Div, Leeson Steel Prod 
ucts, Inc 447-48 
Quaker Mfg. Co 516-8 
Queen Stove Works, Inc 17/75-76 
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win dealer- support in 


chicago with the dealer's 


own Hirst choice— 
the chicago Sun-times 


Chicago’s electrical appliance merchants depend more on 
\The Daily SUN-TIMES to Move the Goods than the next 
/ two Chicago newspapers combined. | 

So do Chicago’s furniture and home furnishings store _ 
operators. 

To win the attention, interest and support of these 
important dealers, advertise in the newspaper they them- | 
selves use most. Advertise—at one of the nation’s lowest 
milline rates—in The Chicago SUN-TIMES. 


Calla SUN-TIMESman today for details! 


first choice—and here’s proof! 


FIRST CHOICE OF CHICAGO'S FIRST CHOICE OF CHICAGO'S 


HOME FURNISHINGS DEALERS! 
SUN-TIMES 1,180,917 lines 


Papers 2 and - 
3 combined 1,147,814 lines 


Source: Media Records, Daily Retail 
Furniture & Home Furnishings linage, 
Jan. 1-Oct. 31, 1949. 


TOTAL CIRCULATION 


629,179 


AVERAGE NET PAID DAILY 


: (asc napher Statement, 9/30/49.) THE PICTURE 


211 W. WACKER DRIVE, CHICAGO 6 
ANdover 3-4800 
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APPLIANCE DEALERS! 
SUN-TIMES. ......51,007 lines 
Papers 2 and 

3 combined....... 47,152 lines 


Seource: Media Records, Daily Retail 


Electrica! Appliance linage, Jan. 1-Oct 
31, 1949 


NEWSPAPER 


250 PARK AVENUE, NEW YORK 17 
Plaza 3-1103 


PAGE 223 





; 
; 


That ~ 


KITCHENAID DIVISION 


Kat 


when you sell 


HOBART Background comes to the fore 


KitchenAid —A Complete Line. Three 


. THE HOBART MANUFACTURING CO 


chen 


Trade : Mark 


is Hobarl- 


TROY, OHIO 


id 
Made! 


See KitchenAid at the National Housewares Show 
NAVY PIER, CHICAGO., BOOTHS 274-276 


Exhibitor Lists 





Ramer Co 
RCA Victor Div 


17/35-36 

Radio Corp. of 
America 232-6 & 5S40-A 
Roberts & Mander Corp 546-0 
Roper, George D. Corp 529 


Semuel Stomping & Enameling Co 548 
Sanitary Refrigerator Co 528 
Sellers, G. |. & Sons Co 1536 
Sperton Radio-Television Div , Sparks 
Withington Co 509.8 
Speed Queen Corp 530 
Spicer's Gos Heaters, Inc 547-A 
Stiglitz Furnoce & Foundry Co 
17/60-61-62 
Sunray Stove Co 17/44-45 
Sutton, O. A. Corp, Vornadofan Div 
17 66-67 


Tappan Stove Co 539-40.8 
Tennessee Stove Works 825 
Thor Corp 17/90-93 
Toastswell Co 2953 


United States Stove Co 
United Stove Co 


17/57 
549-8 


Waring Products Corp 2953 
Welbilt Stove Co, Inc 520 
WwW. W. Welch Ce 17/41 
Westinghouse Electric Corp 

501-03 & 542-43-8 


Winsted Hardware & Mig. Co 2953 


NAVY PIER 


Abco Metal Products, Inc 
Aluminum Cooking Utensil Co 
691-693-695 


943-945 


Aluminum Goods Mfg. Co 
140-142-144-146 
Aluminum Specialty Co 847 
Aristocrat Clock Co 649 
Arvin Sales Div, Noblitt- Sparks In 
dustries C433-C439 
Arthur Beck C Inc 529 
Atlas Tool and Mig ¢ 513 


Berns Mfg. Cors 434 
Bersted Mig. Ce 14 
Binswanger-Henkin Industries 25 
Block and C 295 
J & | Block 816 820 
Borg Erickson Corp 231 
Brearley C 2 253 
Brewer-Titchener C a 490 
Buckeye Aluminum C 718 


Calgon, inc 378 
Cameron Corp c949 
Camtield Mfg C C432-C438 
Capitol Products C 920 
Casco Products Corp 
283-285-287-289-291 
Chemex Corp 1001 
Chicago Electric Mtg. Co 
129-131 135 
J) R. Clark Co 759 
Clarvan Corp 456 
oducts Co 
640-642 646 
Conco Engineering Works 488 
Corning Gloss Works 625-627 631 
Cory Corporation 600 


Club Aluminum Pr 


Harry Davies Molding Co 372 
Davis Mfg. Co 444 
Dazey Corp 732 
Dominion Electric Corp 222 
Dorby Co 237 
Dormeyer Corp 277-2 28) 
Dow Chemical Co 666 
Du Bott & Company 436-438 
Dulane Mig. Co 1002 


Ekco Products Co 244-248-250-252-254 
Electric Steam Radiator Co C943 
Emerson Electric Mfg. Co 953-955 
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793-795-797 
831-833 


Enterprise Aluminum Co 
Everedy Co 


Fasco Industries, Inc 224-226 
Federal Enameling & Stamping Co 
263-265-267 
Federal Tool Corp 774-776 
Finders Mtg. Co 348 
Formon Family, inc 919 
Fresh'nd-Aire Co 600 


P. A. Geier Co 

General Electric Co 
General Floorcraft, inc C948 
General Mills, Inc 385-387-389 
Geuder, Poeschke & Frey Co 394 
Gibralter Household Products Co 672 
A. C. Gilbert Co 468 
Griswold Mfg. Co 501 


212-214-216-218 
696-698-700 


Hamilton Beach Co, Div. Scovill 
Mfg. Co 141-143 
Hamilton Mfg. Corp 353-355-357-359 
Hankscraft Co 844 846 
Hanovia Chemical & Mig Co 397 
Hanson Scale Co 121 
Hutzler Mfg. Co 888 


International Appliance Corp 256 


Komkap, In 652 
Kennedy Carliner & Bag Co 
Kisco Co, In 
Kitchen Aid Div, Hobart Mfg. Co 
274 
Knapp-Monarch Co 624-626-628 
Kord Mfg. Co, Inc 504 
Kordite Corp 177 
183-185 


Kromex Corp 


Landers, Frary & Clark 
191-193-195-197 

Lew Blower Co 

Liberty Electric Co, Inc 


Lisk Savory Corp 184 


Manning-Bowman & Co 
Mardigian Corp 

Master Appliance Mfg. Co 
Metal Ware Corp 

W. F. Meyer and Sons, Inc 


National Appliance Co 
National Carbon Co, Inc 
416-418-420 
National Die Casting Co 704 
National Enomeling & Stamping Co 
641-645 
Pressure Cooker C 
318-320 
Works 
377 


National 
National Stamping & Electric 
Noxon Utilities Corp 

Nicro Steel Products, Inc 


Norris Stamping & Mfg. C 
NuTone, Inc 632-634-636 


John Oster Mtg Cc 996-998 


Mfg. Co 757 
Paragon Electric Ce 515 
Perfecto Products C 957 
Phoenix Table Mat Cx 850 
Plas-Tex Corp 949 
Plastray Corp 499 
Porter Stee! Speciolties Co 720 
Proctor Electric Co 819 


Palley 


Regina Corp 170 
Republic Molding Corp 403 
Revere Copper and Brass Inc 
616-620-622 
Rival Mfg. Co 132~-134-136-138 
Robbins & Myers, Inc r 507-509 
Rotary Clothes Dryer Co., Inc 810 


Seal Sac, Inc 

Sherwin-Williams Co 
Silex Co 278-280-282 
Son-Chief Electric, Inc 789-791 
Sperti- Faraday, Inc 233 


155-157 
404-408-410 
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Steinless Wore Co. of Americe 935 
Sunbeam Corp €662-C663-C668-C669 
Superior Electric Products Corp 257 
Swartzbough Mig. Co ci77 
Swing-A-Way Mig. Co 196-198 


Telechron, inc C170-C176 
Textile Mills Co 854 
Toastmaster Products Div, McGrew 
Electric Co 188-192 
Toastwell Co 875 
Trowbee Products, Inc 471 
Tricoletor Co, inc 931-933 


United Stotes Electric Mfg. Co 863 


Vidrio Products Co, inc 767 
Vischer Products Co 762 


409-411 
308-312 
472-474 
677-679 
651-653-655 


Waring Products Corp 
Washburn Co 
WwW. W. Welch Co 
Welmeoid Products, inc 
West Bend Aluminum Co 
Westinghouse Electric Corp 
258-260-262-264-266 
Winsted Herdware Mig. Co 405-407 
Wisconsin Aluminum Foundry Co. 
Inc 181 


Zim Mfg. Co 236 








in Every Home 











Du Mont Network Begins 
Daytime TV Programming 


The Du M 


v 
providir 
t } 





CHICAGO JANUARY MARKETS 
Merchandise and Furniture Marts 
Chicago, Ill 

January 9-20 


NATIONAL HOME LAUNDRY 
CONFERENCE 

American Home Laundry Mfrs. Assn 

Chicago, til 

January 10-11 

AMERICAN HOME 
MFRS. ASSN 


LAUNDRY 


Executive committee 


Annual meeting, election 


NATL. ASSN. OF ELECTRICAL 


DISTRIBUTORS 
Product Committee Meetings 
Drake Hotel; Chicago, Ill 
Major Appliance Jan. 11 
Rad TV, Tubes Jan. 12 
E Housewores—Jan 16 


NATIONAL APPL. & RADIO 
DEALERS ASSN 
Annual Meeting 
ngress Hotel, Chicag 


January 15-17 


CANADIAN ELECTRICAL ASSN 
Annual Winter Conference 
Quebec 


teau Frontenac 
ary 16-18 


HOUSEWARES SHOW 
National Housewares Mfrs. Assn 
Novy Pier, Chicago, III 
January 19-26 


HOME BLDRS. & INDUSTRIES 
EXPOSITION 

Civic Auditorium, Toledo, Ohio 

January 20-28 





Scheduled Meetings 


CALIFORNIA GIFT SHOW 
Los Angeles, Calif 
January 22-27 


SOUTHWEST AIR 
CONDITIONING EXPOSITION 
Amer. Society of Heating & Ventilat 
ing Engrs 
State Fair Parl 
Jonuory 23-27 


Dallas, Texas 


CALIFORNIA LAMP SHOW 
Biltmore Hote!, Los Angeles 
January 29-February | 


VARIETY STORE MDSE. FAIR 
Not’! Assn. of Variety Stores 

LaSalle Hotel, Chicago, II! 

January 30-February 2 


LOS ANGELES FURNITURE 
MARKET 
Furniture Mart, Los Angeles 
January 30-February 3 


MERCHANDISE MART GIFT 
SHOW 
Chicago, tl 
Januory 30-February |} 


FOURTH ANNUAL FLORIDA 
ELECTRIC EXPOSITION 
Tampa Electric Co 
January 31-February |! 


1950 WESTERN WINTER 
MARKET 
Western Merchandise Mart 
Son Francisco 
February 6-10 


MICHIGAN RETAIL HOWE 
ASSN. 
Convention and Show 


Grand Rapids, 
February 21-23 
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‘*Most Wanted’’—and no wonder 


KitchenAid 


Dishwashers 


are | — Hobart-Made 


Medel KOD-20 

tanding Tat 

( et Mode 

\ Model KD 
t rule 


Here's the H 


this 
th 

lj ree 

whole 


KitchenAid 


Front - Open 
nte heig 
. rk 
Capacity 
r6 to & pe 


Completely 


wast 


A 


Centrifu 


“ 


KITCHENAID DIVISION « 


it customers 


rfa * - ~ an ms S. Time 








Free- 
le - top 


-10, for 


oeunt 


= 
1oan 


! 


und Hobart is the world’s old 
largest maker of food and kitchen 


me dishwashe 
All the 


r that has Hobart 
of the est 

plus 
that can't be equaled in 


Features 
machines including the famous 
Hobart dishwasher Who could know 
better how to build pert Trance 


is pioneered and built by ippeal int the home dishwasher field? 


preter 


ippliance industry 


CHECK THESE HOBART-PIONEERED FEATURES OF THE FUTURE 


ing, Mmipac ning nar de mobstructed dich-) 
ht t ' 

Cycle. Co 
ashing, double rir 
vie ‘ le : 


Automati« 
: power 


6. Drying. Blower far “1 
lated ho ste! mn 


¥-powered fo 
electri« ‘ 


i ‘ 
ated air ation 
har ber time 

7. Quick, Easy Loeding. 2 tric 9. Meter, Self . tube 
pendent rack Hobart-built. Guar 


with entire unit 


without interrupting 
€ € through entire , 
ating 
m separate inteed 
roller track give easiest 


THE HOBART MANUFACTURING CO. «¢ TROY, OHIO 


KitchenAid 


Trade ® Mark 


is Hobart-Made! 


Showing at Chicago's Palmer House, 
January 9 through 13. Refer to Hotel Directory 
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backed by over 20 
years experience in low 
temperature refrigeration 


Sub-Zero manufactures a complete line of freezers and milk 
coolers. Freezers include several two-temperature models 
and a variety of capacities. Custom-made freezers, too, 
are a specialty at Sub-Zero. Two milk cooler lines . . . the 
De Luxe (Cascading water) and Standard (Spray type) pro- 
vide a cooler “or every customer requirement. Check Sub- 
Zero and sell the line that’s modern, complete, profit- 
making 


SUB-ZERO FREEZER CO., Inc. 
MADISON, WISCONSIN 


Form Major Appliance Division, 
Elect Officers at NEMA Meeting 


Sink, refrigerator, range, water heater 
sections included in new major grouping 


NEWLY ELECTED NEMA PRESIDENT 
C. T. Lawson (left) ts congratulated by re 
tiring president B. W. Clork at the an 
nual NEMA meeting in Atlantic City, 
N. J. Mr. Clark, o vice-president of West 
inghouse Electric Corp, announced his 
retirement from active business at the 
meeting. Mr. Lawson is vice-president in 
charge of sales for the Kelvinator division 
of Nash-Kelvinator Corp 


use | le ric Corp, was Lawson Calls for Rebirth 
i chairman of the new group of Creative Salesmanship 


nd B. C. Neece of Landers, Frary 
duction and 


iture depend 
of creative 


% Clark was elected vice-chairmar 
Need for Action. Warning that 
one-third of the fart and =rural 
I narket already has bee 


salesmanshit irles T. Lawsor 
ttled was ; tushtor | 
ed @ IM Ru resident f Kelvinator 


ected president 
} 


re ot the 


s ajor dealer 
1 of NEMA's 


tive fuel 


Promotions 
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Never Before 
a Value 
Like This 


WEST BEND 


ELECTRIC 


FLAVO-PERK 


West Bend hits the jackpot for appli- 


ance dealers. The electric Flavo-Perk — 
last year’s most sensational coffee 
maker — is now fully automatic at no 
increase in price! It is thermostatically 
controlled. Merely plug it in .. . it 
starts to perk in less than a minute . 

coffee brews automatically .. . then 
keeps hot for serving. The coffee is full- 
flavored, delicious. All of the same fine 


Here's the evtometic pilet on 
features are there, too, including the 


West Bend's electric percolator. 
triple-thick aluminum, easy-pouring 


spout and molded plastic legs. And re- mode 


it stops perking when coffee is 
Keeps coffee hot indefinitely but does 
member — it’s $9.95 — the lowest price net eliow it te re-percelete. 


ever for an automatic coffee maker! 8-CUP CAPACITY 
Ask Your Distributor NOW! 


WEST BEND WEEE 


ca 
4 ( 0. 


+ a & 
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FOR LOWER- 
COST COOKING! 








FOR EASIER (¢4-3)/\ 
~~ rigt 
CLEANING! — 











NEMA Story 
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: r tr ance d 
tributors and dealers. A. F. Ca 
sidy, Rheem Mfg. ( was elected 
vice-chairman of the sectior 

hose attending the meetings oi 
the household refrigerator se 
heard that NEMA's second ar 
survey indicates that 88,025 deal 
sold refrigerator 49 as ct 
pared to &7,06¢ 1948. ] John 
or general sales manager ' ti 
Gibson Refrigerat Co., was electe 
chairman of the sectio wi I M 
Slasor, Hotpoint, I: being named 
v hai ar 

( 1. Enderle, General Electric 
AA and M M Feaman West 
nghouse were elected chairman and 
vice-chairman respectively ft t 





household sink units section 
Range, Freezer Plans. [he e! 


range secti 


ed a 1950 adver 
conducted at 


schedules in pub 


n approvyv 
tising carnpaign to be 


trade level with 











ati covering the following 
architects and builders, home 
« mor school boards, school 
management ofhcials and elect 
apphan distributors and dealers 
The |} group will be reminded 
g other things, of the need foa 
adequate wiring in their store . 
demonstrations. W. F. Ogden 
f Hotpoint, 1 and G. L. Re 
j t Gibson were elected ur a and 
; ‘ 
e-cha al respec vely 
y The farm and home freezer o 
nm will t r 1950 t 
add ed » util 
school boards and school 
. ha ] , 
t ent v0 ais * 
Rog Frick of WN k ‘ 
vl ‘ d ul 4 f the se 
t M k ex ur at 
s ho arket voked pon 
ne t est { 
SO . 3 of home frees 
Uh ers. VV. ‘ { Ir f Coolerator 
Electric Housewares. [he electr 
he ewat! meeting was told that 
MONOTUBES HEAT EVENLY ALL OVER, AT EVERY SETTING cart 
it t al eT t ‘ ur ry ar c 
ing n e and m 
IK Monotube*® units bring a simplicity to elec temperatures quickly and economically. This is cant rt that e agore 
tric cooking that appeals instantly to home another advantage readily appreciated by Mr. as selling of items now assified 
makers! Regardless to what heat position the well as Mrs. Range Buyer . ; "T Pc Worth 
he de - ¢ 
switch is turned to, the Monotube always heats el . . f si 
; Interested in Building a Profitable / pe : 
evenly and uniformly—over the entire surface ‘ Ral West 10usSe, 
" Replacement Unit Service Business? saa allied ; ore 
You'll tind sales coming easier and faster when ; nae wn 
' t 4 the € y t t 
salesmen demonstrate the exclusive Swivel Write today for TK Replacement Catalog No. 4 ‘ housewares »b ess will 
action” features, show how simply the Monotube This catalog provides complete information on rea a total of a bil dollars pe 
adapting Monotubes to practically all elec . , 
coil can be swung up and out of the way—eren _ “) ° , Pa) * 7 
, tric ranges. ““Monotube Swivel-Action™ Units } Star M. Ford of the ig 
when + 1s bot-—tor tast, easy cleaning of the drip / Flectrical Mfg. Co. w 
will provide a big plus for your range ' a i a 
pan. Too, the sturdy, flat single coil makes pos service business. Whtte today, eatalen te . ’ . se A d 
. 7 f Noblitt-Spark dus 
sible 32.8 more contact area with the cooking free; we will put yeu in feuch with : cated ' 
I yeing ele 
utensil, This means foods come up to cooking your nearest TK Distributor : 
New Officers. O " 
o Hig U. S. Rubber Co, J. H 
‘ ting 
BOOST SALES HR WITH MONOTUBES I toner 3 
al | a 2" 
~ * \4 i 
4 
1. M, Registered ... They stand alone M 
i the a NEM 
‘ is we 
. M Ww. N 
Matthew ( arle t Wilsor 
General | ( . F 
W ] ¢ 9 t 
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Your best 
water heater salesman 


But like the ventriloquist’s dummy, he can sure 
be eloquent! Because one of the best salesmen 
you have for Electric Water Heaters is the auto- 
matic clothes washer. Every time you sell a 
washer it makes an A-1 water heater prospect 
out of the purchaser. Without a constant supply 


of hot water the washer can't do a good job. 


So be sure to ask what type and size of water 
heater your customer now has in her home. 
You'll be surprised to find how easy it is to 


sell her an Electric Water Heater and how many 


They're wh 


actual sales result from this approach. Try it, 


prove to yourself how successful it is. 


The same principle holds true every time you 
sell an Electric Dishwasher, Range or Clothes 
Dryer. Each of these appliances also paves the 
way for an Electric Water Heater sale —the dish- 
washer because it, too, needs a dependable sup- 
ply of hot water at the proper temperature— 
the other two appliances because when a home 
is wired for them it's easier and cheaper to in- 
stall an Electric Water Heater. 


Pak 


Even if you don’t make the water heater sale 
at the time you sell another appliance, put each 
customer on your hot prospect list and follow 
up frequently. The job is made easier by the 
fact that people want electric hot water, Indus- 
try figures and surveys show that. More people 
all the time are buying Electric Water Heaters. 


Finally, there's more profit for you, because 
of the larger dollar volume on Electric Water 
Heaters, which means you make more on each 
sale. Be sure to cash in on these facts, 


at people want! 


ELECTRIC WATER HEATER SECTION — Notional Electrical M f ors A jation, 155 Eost 44th Street, New York 17, N.Y. 


ALLCRAFT + BAUER + BRADFORD - CROSLEY 





FAIRBANKS-MORSE + FOWLER + FRIGIDAIRE 


GENERAL ELECTRIC 
HOTPOINT + HOTSTREAM - JOHN WOOD + KELVINATOR + LAWSON + MERTLAND +» MONARCH + NORGE + PEMCO + REX 
RHEEM + SELECTRIC + SEPCO + SMITHWAY + THERMOGRAY + TOASTMASTER + UNIVERSAL + WESIX + WESTINGHOUSE 
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Three Firms Expand Product Lines 
IMPORTANT As Fourth Enters Appliance Field 


REASONS L&H, Cory and Deepfreeze announce new 


WHY products. Murray to market own brand 


ster of applar 
inderwent dr 
final 
1949 as three firn 
¢ addition tT new 
es and a fourt! 
ed plans tor mar- mong sales aids shown t 


1¢ old-timers who added new ton ound slide films, ; 
, ts ¢ P : 


their lines were the training prograr ind ar 


ARE EASIER peerage Soh maton ol ooh 
tr livisior Motor Products Cory Dishwasher. Cory Cor; 
The new panded its coffee brewer i 


To SELL! “ae was s “0 1 Ss America and humidifier 


ducer of portable 


1& H 
appreciable over 
he result of adding 
home treezers t 

and water heater 


L & H is offering 


Deepfreeze Expands. Ru: 


we & ty Chicag 


Founder of Cory Corporation 
Dies in Phoenix at 67 


ory, pioneer ( 

and founder 

1 at Prescott 
\ resident of 


retirement al! 





LIBERAL DEALER FRANCHISES 
AVAILABLE-- Voss dealers enjoy liberal 


mark-ups, sales and promotional help and 
national advertising prestige. For full 
particulars write today to: 


DOMESTIC SEWMACHINES ore signed up for television appearances on “Through 
the Kitchen Window,” daytime show telecast by Cleveland's WNBK. C. J. Lowfersweiler, 
president of Northern Appliance Co., sponsors of the show, signs the contract es Miss 
Lowise Winslow, featured on the show, and W. J. Dawson, Domestic advertising director 
look on. Standing at right is Domestic vice-president C. A. Lange 
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IT'S TERRIFIC! SEE THE NEU 
EUREKA AUTOMATIC S-250 
in REMORSTRATION) 


Sp! La ae “ y 
a ovr fs / 
A. L. MeCARTHY — Ze acH HANDISE MA e y, ‘ { 47989 


Executive ol ey 


Vice President 


Eureka Williams AY, VA 
Cer poration it i iii / J ~ 


bad id || be at our beautiful Show Room, 

1161 Merchandise Mart, throughout the Winter Market, January 9th to 20th, 
and will be delighted to show you and your friends the amazing cleaning 
performance of the sensational new Eureka Automatic Model S-250 with 

its many great improvements, and the two popular new Eureka Tank 

Type Cleaners, all of which have been introduced in recent weeks 


“You'll see the new Eureka Automatic $-250 in a new and more 
effective store demonstration which is certain to increase your 
cleaner sales to store customers. It’s spectacular! It's convincing! 
Ic sells and sells quickly. Anyone can do it— 

I will show you how in a jiffy.” 


Don't Miss 1161 at the Merchandise Mart This Year 


pat A Constant Flood of Letters 
wh ters From Dealers Everywhere Tell Us How 
peta the Reaction to This New Eureka 
gay! Is Immediate and Sensational. 


—! 
EURERA...1S1.. 


Eureka Williams Corporation - Bloomington, Illinois 
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| MAKE FAST, LIGHT WORK | 
| OF HEAVY LOADS ! 


in 


with a 


‘MODEL 229 M/W HAND TRUCK | 


‘492 


complete with 12 


Pneumatic Tires and 
2 Web Straps. (F.0.8 
Washington, Mo 





1 -STRAP IT ON 


Strap the Refrigerator, 
Range, Deep Freeze, 
Water Heoter, or other 
appliance to the MW 
Truck 


2-LOAD IT UP 


Load it on your delivery truck-—note how the sweep 
ing axle hengers facilitate loading and unloading 


3- WHEEL IT IN 


it's easy to take @ heavy appliance up long stairs with the M/W Truck 
soft 12° tires permit moving over linoleum and corpets without 
damoge 







[) teiver your appliances quickly, safely, and 


B OUTSTANDING 
FEATURES 


1—All joints arc welded for 
extra strength 


more economically with the M W modern 
streamlined, tubular stee!, pneumatic tired HAND 
TRUCK You con get more deliveries done in 


less MAN HOURS ond without @ scratch of a 

2..Tep-quelity preumetic tires 
with seperate tubes for 
smooth handling, extra floor 
protection The only truck 
available with 12” tires 


nick The M W Truck with combination looding 


skid and axle hangers enables two men to easily 


}—Free-wheeling roller or boll 
transfer load right on to demonstration floor beering wheels 
4—Loops held applience straps 
ne contusion—no wasted time—-ond best of all securely te plece 
5——Sweeping cule hangers de 

signed to facilitate loading 

and unloading from delivery 


no morring of floors, carpets, or lmoleum We 


have bulletins thet give mmportant focts with truck 
Padded, curved snap-on 
descriptions ond illustrations of this time-saving edepter blocks available for 
use in delivering round weter 
economical delivery truck Write for copies to heaters Priced extre $2.00 
per poi 
day' Address, “Dep't € ?.Roomy, strong Sa25S-inch toe 
plate 


8 Podded strips hold epplhence 
secure prevent merring 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
I 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


MANUFACTURED BY 


MOELLENBROCK & WILKE 


WASHINGTON, MO 





PAGE 232 








Deepfreeze Expands Its Lines 





STANDING BETWEEN his firm's new electric range and cefrigerctor is G. H 
Rock”) Smith, vice-president and general manager of Deepfreeze division, Motor 
Products Corp. G. F. Weisenbach points out the features of the new refrigerator 
shown to distributors in early December 





AN EMPTY BOX containing 2.3 cubic feet of space is a handy prop to have around 
in demonstrating how much extra customers are getting, R. V. Newbell, Deeprfreeze 
treezer sales manager, told the distributors assembled in Chicago to see the new lines 





WRAPPED IN CELLOPHANE Deeptreeze's new range shares the stage with an 
equally new woter heater and Rhea Shields, Deeptreeze home economist. A few seconds 
later Miss Shields ripped off the cellophane wrapping and removed two steaming 
dinners from oven 
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ABC HAS REALLY GOT 
A NIFTY FOR ‘50 
| : The Biggest Dollar Value on the Washer Market 





You just cant beat ct! 


D 
A\ D 


THE OUTSTANDING HOME LAUNDRY 


LINE FOR 1950... 
ALTORFER BROS. COMPANY °¢ PEORIA, ILLINOIS 
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PREFERRED AiR COOLED POWER 


It's Powered “RIGHT” 
when It's Powered by 


BRIGGS STRATTON 


Designed “Right” - Built “Right” 
The Preferred Power of 


Users, Dealers and Manufacturers 


The reputation for “dependable” performance 
established by more than 4 million engines, over 
a period of 30 years, has placed Briggs & Stratton 
as first choice in the field — the “Preferred Air 


Cooled Power” the world over 


Let the Briggs & Stratton trademark be your 
guide to all that is best in 4-cycle, single-cylinder 


air-cooled gasoline engine performance. 


BRIGGS & STRATTON CORPORATION 
Milwaukee 1, Wisconsin, U.S. A. 


BRIGGS & STRATTON 


News Briefs 


Acquire Eastern Plant. Lyor Sponsor Air Show. RCA Victor ts 
Products, Inc., Aurora I pu assuming sponsorship of “Screen Di- 
‘ayhouse” this month to 
ad sales-building 
zy the firm's entire 
products. The Fri 
s! will be heard over 
4 stat s of the NBC network 

Demand Continues. The present 
{ caste isines strong demand for TV receivers will 
New Manufacturer f o y contir nid-spring ac- 
M c ol M i ter t rd to est ates made by Mor 
' ) ld t ! general sales mat 


Radio Corp. He 


al « 14, Minn Expansion Begun. Construction 
1949 Peak. Kelvinator ow under w ‘ 
Nash-Kelvi f ' ag 


ay a $200,000 add 


; W ¢ plant of the Capehar 
rigerat . au : wort! orp., Ft. Wayn 
passit J 4 vt I completed “ 
lare teet of 1 
will increase the 
ge of sales turing facilities by 41 
Fan Firms Affiliate } t make possible a 100 per 
an at 


Servicemen’s Campaign. T! 
livi of Sylvania Electri 
ntinue 
radio and 


1950 


facilities and engineering expe 
Canadian Fair Trade Code. | 
Ca j trade associatior lave hlack and white 
Discount Story 
‘ ties of lisc vut 
eT issue 
arned readers 
someti 
wat it $ ar P r it a price but 
Cory Reductions. Cory Corp. has there is a hidder 
wea ‘' : , 


4 ’ 


International TV. A nev 
. ae tts 2 ‘ 


€ 


i 


Road Show 


Sunlamp Drive. Col idvertis 
at react x l 


TV Training 


Few Changes in TV 
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¢ 
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utiful doors 
fulfillment 
promise! 


NEW, RECTANGULAR TUBE! 
HIGH-CONTRAST BLACK’ TUBE! 
INCREASED SENSITIVITY 


PIN-POINT PICTURE DETAIL 


A becutiful new design, 
BUILT-IN ELECTRONIC ANTENNA omazingly priced. 


a 


GREATER PICTURE STABILITY 


i 


CLEARER, BRIGHTER PICTURE 


1] NEW, BEAUTIFUL, DECORATOR CABINETS Ne. 745 
16” Mahogany Table Medel 


A terrific scoop for holders 
of Hallicrofters franchise. 


*K.. The U NMir- Century Series” 


on view beginning Janvary 9th, 
at the Chicago Furniture Mort, 
Room 1722. 


the hallicrafters CO. 4401 West Fifth Avenue, Chicago 24, Illinois 


ELECTRICAL MERCHANDISING—JANUARY, 1950 














. . ® sefrigerat that et f it tat 
> hig j : g you gn y 

7 fr : , ' nit 
fingertips and adds 6 sq A g spa h en! It's 


as up-to-date as t row t is TODAY! 


* HUGE CAPACITY * FORMICA TOP 
* AUTOMATIC DRAWER LOCKS KEEP COLD IN 
* DRAWERS GLIDE ON “FLOATING” SLIDES 


ACME-NATIONAL Refrigeration Co.,Inc. 


THE PIONEER IN SPACE-SAVING REFRIGERATION 
634 Dean Street * Brooklyn 


AN IMPORTANT MESSAGE TO APPLIANCE DEALERS 


Thanks for your wondertyl enthusiasm accorded the Acme TRL ZONE Drower Type Refrigerator 
tangidbly expressed by the mony orders you placed with us at the Atlantic City Show 

The TRU.ZONE is a terrific traffic puller’ Spot checks show a turnover far in excess of the overage 
for all refrigerators, This means greater public acceptance 
lutronary item 


® Write, wire or phone 


for full details 


Soy Wee. Us 


of the convenience features of this revo 


1f you have not ploced on order os vet. we urge you to act now’ Due ¢ 


an unprecedented demand 
shipments hove to be mode in sequence of receipt of orders 


Write, wire or phone your order for a floor somple today’ 


ACME-NATIONAL REFRIGERATION co., INC. 
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Refrigerator Execs 
Predict More Sales 
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Ford Announces Plans 
For Housewares Week 
r Ti 
H \ \ 
1 ord 


Having Trouble... 


Keeping a profit, opening doors, 
building traffic? You'll find 
answers that work in 


1. Four Ways to Keep a Profit 


2. Opening Doors with 
Defrosters 


3. Bringing in the Neighbors 
all coming in early issues of 


Electrical Merchandising 
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GET IN THE KITCHEN 
BUSINESS IF YOU REALLY WANT 
TO MAKE MONEY! ... YOU COLLECT ON 
THE HIGHEST MARK-UP AND LARGEST 
SALES OF ANY MAJOR APPLIANCE ! 






Your Profits Will Sky-Rocket, Too — 


When You Sell “Znctcean— Kitchens! 


DEALERS EVERYWHERE REPORT SENSATIONAL NEW PROFIT RECORDS! 


No Other Kitchen Has So Many 
Easy-to-Sell Advantages! 





























7 Ultra-Modern Cebinet 
Sinks Every price range, 


Matching Bese Cabinets 
5 widths, from 15” to 30” 

























SELL AMERICAN KITCHENS 
AND YOU'LL CASH IN ON THE 
BIGGEST PROFITS IN THE BUSINESS 
«ee BECAUSE YOU'LL SELL MORE 
AMERICAN KITCHENS. 






from $79.95. All top quollity, Exclusive, easy-to-clean 


rounded drawer interior 

















Streamlined Wall Cabinets 
in 18” and 30” heights 


Giant Utility Cabinet 





Upper section holds linens 





lower section, brooms, mops 








dirt-catching handles 





















WE GROSS OVER 

$1,000.00 A WEEK 

ON AMERICAN KITCHENS 
ALONE -AND $0 

CAN You! 


















Sell American Kitchens on Easy FHA Terms 
No Money Down—3 to 30 Years to Pay-You Collect Immediately! 


If ' ‘ eel kitchen busi Sale re lo bigger than on other ap 


me. Be to $1,000.00 average weekly sales' And 





ni entire plhiance held other apy nce 
And AMERICAN KITCHENS is the FHA, you can 4 
test of em a For the 4 best f 







age together n 11] agree it will 
ee, « > se idvantag ire pay YOU to get on this new big-profit 
backed | i hard-hitting color advertising bandwagon! 

Siceh: “aia Cs eamiammdiacs ‘alien’ ola SEE YOUR AMERICAN KITCHENS DISTRIB- 
mark-up than you make on any other UTOR TODAY, OR WRITE DIRECT FOR 
: DETAILS ON THIS VALUABLE FRANCHISE! 












Of 


HMETCHERS 


STYLED tw STEEL 
( 4VCO 


American Central Division Connersville, Indiana 
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New-Type Disposer — Only Deluxe Serv-Cart— Dua! 











Whisper-Quiet Ventilator What-Not Shelves —- Easy to 
ost 


of base ond woll cabinets 


Just 2 of many profitable 





























BUT EVERY SHELDON TELEVISION PICTURE TUBE, CAREFULLY INSPECTED IN IT, 
1S FOR SALE. 


This electronic testing device enables us to make 12 vital checks for quality . . . 


1—- Heater Current 5—Cathode Emission 9—Brightness 

2—-Beam Current 6—Grid Current 10—Color Temperature 
4—Gas 7—Grid Cut-off 11—Visual Screen Defects 
i—Heater Cathode Leakage 8—-Voltage Breakdown 12—Visual Bulb Defects 


All these tests are in addition to many other standard inspections to maintain Sheldon’s high standard 
of picture tube quality To a viewer, this quality means 


1—Round-the-clock viewing without 2—Black is Black, White is White—end between 
eyestrain or glare All the Natural Intermediate Shading 


Ic will pay you to get complete details about the superior quality found in every 10 BP4, 12 LP4, 
16 HP4 and 16 LP4 flat-face all-glass Sheldon Picture Tube. WRITE rODAY 






A Sheldon Television Picture Tube 
MAKES ANY SET BETTER! 


SHELDON ELECTRIC CO., Division of Allied Electric Products, Inc. 


68-98 Coit Street, Irvington 11, N. J. 
Branch Office & Warehouses: Chicago 6, Ill, 626 W. Jockson Bivd. * Los Angeles 6, Col, 2559 West Pico Bivd 


TELTVISIONM PICTURE TUBES + CATHODE RAY TUBES FLUORESCENT LAMP STARTERS ANDO LAMPHOLODERS «+ SHELDON REFLECTOR AND INFRA-RED LAMPS 
PHOTOFLOOD AND FHOTOSPOT LAMPS + SPRING. ACTION PLUCS + TAPMASTER EXTENSION CORD SETS AND CUBE TAPS RECTIFIER BULBS 
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a 
ta ta Apex Electrical Mig. Co., Cleveland, 10,0 
CORY Dishwasher , ext Mode No, 640 cylinder type vacuum j 
’ rical Mer nds an, 19 cane 
ory C ] ‘ Ml t ] lox ! 
Cc *o2.= Lake eS b x ~R , R ellin Features Weighs only 153 
‘ et we nit nire ' . 
} , , 4 we. .s bes bs chrome plated steel body wit! 
uf ‘ } tler t curface in rs 
ry M | + 1A , ; artace burne maroon trim; 4 hp. motor, ac. of } 
HaA-24 4 riace burners Apex swivel adapter permits 
: . Price I ta louble oven p t wivel and turn; lock-tight | 
H1)-92, $309.95: Imperial single ove coms truction in addition to wand 
No. HD 82, $329.95 Regal N tool set inchuck a rug nozzle, up i 
HC-62, $279.95: Commander H(¢ . istery nozzle dust brush crevice 
4 $23995- B et N HE-45, $199.95 tool: and a moth-away bomb 
Space-Sa HA-23, $154.95: NA-24 Klectrwal Merchandismyg, jan. 1950 
£1649 
” an. 1950 





‘ | 
COOLERATOR Ranges 
The Coolerator Co., Duluth, Minn 
ew Coolerator range | 
, K-M Iron 
” Knopp-Monarch Co., St. Lowis, Mo 
K-M Tel-A-Matic “Coppe 
M awth 
ar “re K-M pper vere | 
if " yer pper 
r-A ement a 
DISH-DRI Dish Dryer ' and 
Electro.Mechanical Devices Co ‘ : , - " . 
49 Selden Ave., Detroit, 1, Mich , . eis aby 4 it im) 
19 
















APEX Cylinder Cleaner 








HOLLIWOOD Twin Waffler 
Finders Mfg. Co., 3669 S$. Michigan Ave, 








New Product Highlights 


Coolerator announces its complete line of 1950 refrigerators, 
and treezers 

Cory enters dishwasher market with a portable automotic 

Fan manufacturers begin announcing 1950 lines 


MIMAR Air Circulator ranges 


138 Spencer St., Brooklyn 5, N.Y 
Mimer Products, inc 


arflector twin air 


Chicago, 15, fil 









Holliwood DW -46 Twin Wal 
fler 
é ng Features Bake two tul 
waftles at a time; fully automatx 
chrome plate finish with Bakelite 
parts; complete with permanent tray 
and cord set 
Price: $16.95. 


Electrical Merchandising, Jan. 1950 
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G-E Clecks 


General Electric Co, Bridgeport, Conn PERFECTION Oil Heater 


Perfection Stove Co, 7609 Piatt Ave 
Cleveland, 4, Ohio 





A 
* 





THERMALINK AEROHEAT Heoter 
Electro. Therm, inc, Silver Spring, Md 





/ 
dl 





Phy 


aah} 


wre Pe 


ROTO-BEAM Circulator 


Roto-Beam, 1755 N. Keeler Ave 
Chicago, 39, Ill 








COOLERATOR Freez-R-Ator EMPIRE troner 
Coolerator Co., Duluth, Minn Empire Appliance Co., Inc, 37-08 
Northern Bivd., Long Island City, N. Y 





FRESH'ND-AIRE Fans 
Fresh ad Aire 


N La Salle St, Chicage 











SUPERFAN 
Heating Attachment 
ARROW Iron Rest 
Arrow Aluminum Products Co, In 
50! Broadway, New York, 18, N Y 


Queen Stove Works inc, Albert Leo, Minn 
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Not One—but 


SELLING 
EXCLUSIVES 


EXCLUSIVE CAPEHART TONE 


Brings Television to LIFE! 

















The Capehart Nocturne. Big 16 


nch picture tube 


Needle sharp televi 
I 


Master-crafted cabinet in mahog 


ish 


iny fir With Polatenna, + * 
Capehart’s built-in aerial $39950 


<Y 


ELECTRICAL 


MERCHANDISING 


JANUARY, 








Le 


EXCLUSIVE POLATRON* TUBE 
Brings New Clarity to Every Image! 


...are building TELEVISION SALES 


for apedvatt dealers! 


Only Capehart television dealers can use 
these two great selling points! Because 
Capehart fidelity of tone and the Polatron 
picture tube are exclusive with Capehart. 
Full Color Advertisements featuring 
these two great exclusives are appearing in 
The Saturday Evening Post, House and 
Garden, House Beautiful and The New 
Yorker ... reaching millions of potential 
Capehart customers each month...bringing 
them directly to the dealers’ showrooms. 


Capehart tone and picture-perfection — 


plus the Polatenna, Capehart’s built-in 
aerial — are convincing prospects every- 
where that Capehart provides the ultimate 
in television performance! And the modest 
price range, starting at $269.50** for a re 
ceiver with a 1242” picture tube, is con- 
vincing everyone that Capehart is the 
television buy of the year! 


Get in touch with your Capehart dis- 


tributor or write Fort : ™ 


Wayne today. Learn the 
Capehart story. 


CAPEHART-FARNSWORTH CORPORATIO 


Fort Wayne, Indiana 


1950 
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The ORIGINAL— 
over 3 years on the market 
—the ONLY unit powered 
rows * MAN by TELECHRON! 


a) 
Th Aron } 
; % % COOLERATOR Refrigerators 
4 The Coolerator Co, Duluth, Minn 
. 
. HEALTH AIRE GLYCOLIZER 


ADJUSTABLE DEFROSTING Jon-Howord Co, 826 First National Soo 
CYCLE Line Bldg, Minneapolis, 2, Minn 








JUST 


PLUG 
1T IN 


>, EIR RR ath a Wie 


C9 





OUTSIDE SALESMEN CAN zy! 


PAY THEIR OWN WAY Sach Day 


Your problem of making your outside salesmen pay their own way 
each day is solved by DE-FROST AUTOMATIC. Dealers use it as a 
door opener and find that their men sell 6 out of 10 prospects. Other 
dealers use DE-FROST AUTOMATIC as a premium on oll major 
appliance sales and for closing sales on refrigerators not equipped 
with ouvtomatic defrosters. Displayed and advertised, it creates 


traffic and increases over the counter sales—and we can prove it 


WOMEN ARE PRE-CONDITIONED FOR SALE 


they hate messy hand defrosting! Convince them (and you can guar 
antee it) that DE-FROST AUTOMATIC eliminates defrosting nuisance 
(there are thousands of satisfied users to prove it)—show them why 
“foods keep fresher longer’ when refrigerator is defrosted nightly (as 
confirmed by leading refrigerator manufacturers)—tell them the low 
price-—and most of them BUY 


aad 4 anne 4 
aw Alé gd P| Gali< 
FIREDAIRE Fireplaces 
Anderson Stove C >, Anderson, Ind 








vorce 
mew SParee STUFFERS AND 
mats PaSS. OUTS 


AUTOMATIC CONTROLS CORPORATION 
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for YEAR "ROUND Profits! 





There are... 


* NO MORE “"LETDOWNS"” 
FOLLOWING HOT SELLING SEASONS 


* NO MORE “DOLDRUMS"” 
THAT EAT AWAY PROFITS 


* NO MORE “VALLEYS” 
THAT REDUCE PROFIT PEAKS 


..-.- BUT A FULL LINE OF PRODUCTS 

















experienced appliance dealer constantly strives for STEADY 


sales instead of ‘spotty’ sales—for profit as well as peace of mind. 
The full Hotpoint line includes every major appliance for the complete 
electric kitchen and home laundry which means there are Hotpoint 
sales leaders for every month of the year. In fact, the Hotpoint 

line is deliberately designed with the dealer in mind, to insure a steady, 
month-after-month flow of business—so essential to profitable 
retail operation. More and more dealers over the country are 
learning this feature of the Hotpoint franchise. And that is why so many 
of them are cashing in on the distinguished Hotpoint line. Hotpoint 
dealers don't lose in January what they make in May. 


Or vice versa, for that matter. See your local Hotpoint Distributor 


THAT INSURE A FULL YEAR OF PROFITS 


CDuilih.  Halpoiil 


for YEAR ‘ROUND Profits! 








RANGES © REFRIGERATORS @ 
DISPOSALLS ® 
FOOD FREEZERS ® 


DISHWASHERS 
WATER HEATERS 

AUTOMATIC WASHERS ® 
ELECTRICAL MERCHANDISING 
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CLOTHES DRYERS © ROTARY 


5600 West Taylor Street, Chicago 44, Illinois 


IRONERS © CABINETS 
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op em..Merruis 


SELL em...witi, ALCL 


CON 
yy, eel. —SEROL 
<i Ae 


AMBER for Medium. = Wy p_ 
GREEN for Low — thet’s 
how Semson's exclusive Color- 
ee 
heat selection, even in the dark! 
Notches permit blind operation. 


? . 
“Oo 
_ me i 


EXCLUSIVE 


WITH THE PATENTED 
Sate-T-Circuit 
HEATING PAD 


SAMSON 


A TRAFFIC STOPPER and a profit maker . 

it! It's the new 6686-N Safe-T-Circuit Heating Pad, featuring TRAFFIC 
LIGHT CONTROL—plus 100% Wetproof Construction, 3 Fixed 

Heats, 4 Safety Controls, Cushion Comfort, Stain-Resistant 


. and only Samson has 


Removable Extra Cover, 8-Foot Rubber Cord and Plug 
Underwriters’ Listed and Showboxed to Sell! 


Y $i 


No. 6683-N ‘ze 


Seal 
J1/ 


wee, - == os Aves ne 
et Dp To! IZ sy 


SAMSON UNITED CORPORATION, ROCHESTER 10, N. Y. 
Semson United of Caneda, Limited, Toronto 
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MILLER Clocks 
Howard Miller Clock Co., Zeeland, Mich 


MISTICAIRE Humidifier 


» Equipment Co, 6] Watsessing 
Ave Bloomfield, N J 


ELECTRAMIXER Mixer 


Electrotoaster Corp., 38 6th Ave, 
Brooklyn, 17, N.Y 


tran 


JANUARY 1950 


RED DEVIL Polisher 
Red Devil Tools, Irvington, N. J 


N er 


COMPANION Sewing Machine 
Manufactured by Tropic-Aire Inc., 450! 
W. Augusta Bivd., Chicago, ill 
Distributed by Kennedy Corp. Dime Bidg 
Detroit, Mich 
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TEST 


TO MULTIPLY SALES... 
MULTIPLY YOUR MERCHANDISE DISPLAYS 


Big, mass displays are the surest way of getting more sales 
out of nationally advertised brands. Millions of people read 
about advertised products in national magazines — get 
your share of these customers by letting them know, with 
merchandise displays, that you sell the brands they 

read about. Multiply sales faster by featuring 

the merchandise advertised in the biggest 

national magazine —The American 

Weekly, the publication that is 

read by the people in 9,868,474 


families from coast to coast. 


Would you like to know how many families in your 
area read The American Weekly? Just send a post 
card to The American Weekly, Promotion Dept., 63 
Vesey Street, New York 7, N. Y. and we'll tell you 





! | ss EEKLY 


nS ON (uum A HEARST PUBLICATION 


er nina 








Current odvertising featuring Admirol THE MAGAZINE DISTRIBUTED FROM COAST TO 
Rodio products appears in the Janvary |! COAST WITH 21 GREAT SUNDAY NEWSPAPERS 
ond 29 issves of The Americon Weekly 


63 Vesey Street, New York 7,.N. Y. 





Read the Advertisements in the Current Issues of 


The American Weekly for Other Merchandise Sold 


in Appliance, Radio and Television Stores. 
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TEL TEN Hs a 


LIGHTING 





SYLVANIA Bathroom Light 
Sylveme Electric Products Inc., 
Salem, Mass 


R-ll4 a )-114 fi 


WESTINGHOUSE 
Flourescent Sunlamp 


Lamp Div., Westinghouse Electric Corp, 
Mansfield, O 





You can sell and install a 
complete kitchen like this with 
Elgin Steel Kitchen stock units 





SPERTI Sunlamp 


Sperti-Faraday inc., Adrian, Mich 





ELGIN STEEL KITCHENS «© EtGin, itLinois 


JANUARY 1950—ELECTRICAL MERCHANDISING 





| asnt even. 
ere Ris morning 


little too far. Maybe we 





America of ours, 
r up skyscrapers in 


we joing things 


achines and so 
if production 


iv so many 





na devices been 


of any people 





jualities that make 


solid faith 


t reached a state of perfection yet. We probably 


But we ve been getting better and better and 
time. While we've been making all of these 
, we ve been working progress vely shorter 
» money, living better and decreasing the 
» that prices can go down 
m is the best, the most thrilling, ever devised. 
work, the future is unlimited. If you want 
at future, join with The Advertising Council 














yg the American economic system to your employees 
é 


es of the booklet “The Miracle of America” which 
, { ply how a stil! better living can be had 
} 


towether. See that each of your 





of these copies 


what Ameri 


WANT TO HELP? 
MAIL THIS 


The Advertising Council, inc. Dept. 6 

25 West 45th $t., New York 19, N.Y : 
Please send me prices on _ _. copies of “The Miracle of 
America”, so thet each of my employees may receive one 
Name 

THE ADVERTISING COUNCIL, INC. 

Ar ft organization representing all phases of adver Compony 
coang ate he « advert a ' servue 


25 West 45th St, New York 19, N.Y. Adden 
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TELEVISION AND RADIO 


RCA VICTOR TV Radie-Ph 
— FREED-EISEMANN TV Console 


RCA Victor [ Radio Corp. of America Freed Radio Corp, 200 Hudson St 
adea. WI New York, 13,N_Y 


MAGNAVOX Table TV 
Magnovox Inc, Fort Wayne, 4, Ind 


G-E Television Console 


General Electric Co., Electronics Park, 
Syrocuse, N.Y 


DU MONT Consoles 
Allen 8. Du Mont Laboratories Inc 
515 Madison Ave., New York, 22, N.Y 


= 


DU MONT TV Console 


Allen 8 Du Mont Loborotories, In 
5 Madison Ave NYC 


STROMBERG-CARLSON 
Tele-Consoles 
rg Carlson ¢ Rochester, 3, N.Y 
MOTOROLA TV Consoles 
Mortorola, Inc., 4545 Augusta Blvd 
Chicago, 5!, ill 


PILOT Table Television 


Pilot Radio Corp, 37-06 Thirty-Sixth St 
q ‘ nod . Long Island City, 1, N.Y 
WILCOX-GAY Consolette : - : ad \ \ > ie’ 3e 


Wilcox Gey Corp. Cherlotte, Mich 
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ACHINE COMPANY \\ 


NOW 


IN THE MERCHANDISE MART 
11th Floor... Room 108 














NOW! The American Gas Machine Company, Albert Lea, Minnesota presents a per- 
manent full-line display in the Merchandise Mart. 

When in Chicago, come in and visit us. A courteous representative will be at your 
disposal daily, Monday through Friday. District representatives and factory personnel 


will be in the space during market weeks. 


The Unique SCOTSMAN Automatic Heater * 


Scotsman Heaters offer you a top-selling item The ingenious modulating control and all-stage 
burner hold temperature variance in the home 
to 2 degrees, or less, no matter how suddenly 


with extra features 





Only Scotsman Heaters have all-stage firing and outside temperature changes 


modulating control, provid ven temperatures 
» - nce I 5 Scotsman automatically controlled firing saves 


round ‘ om | . ’ 
iround the clock, automatically—without elec up to 50° on fuel heavy burning “peaks 





ontrol or hand dialing are eliminated entirely 
Other American Gas Machine Appliances & 


AUTOMATIC OIL 
FURNACE 


KAMPKOOK 
READY-LITE 











KAMPKOLD 
WATER HEATER 


Gas, electric and oil fired 
water heaters offering 
mupietely automatic wa 
ter heating economically 
nd eff 








AMERICAN GAS MACHINE CO., Albert Lea, Minn. 
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mmm <<< PUFCTRICAL APPLIANCE NEWS 


Verdc lp 
New “‘kobertshaw TELEVISION AND RADIO 


3 in| Control 


FOR ELECTRIC RANGE OVENS 





AIR KING TV Console 


Air King Products Co, 170 S3rd St 
Brooklyn, 32,N_Y 


REGAL Portable Radio 


Regal Electronics Corp., 603 W. 130th St., 
New York, 27, N.Y 


Cuts in two oven elements for 


quick preheating 





AUTOMATICALLY AUTOMATICALLY 


PPAARAF | Ver 


2 K 4 WILCOX-GAY TV Consoles 


PrP PPP W ilcox-Gay Corp., Charlotte, Mich 


Cuts ovt top element shortly Cuts in lower element and $4 } 


before oven reaches preheot maintains oven temperature 





temperature minimizing over on that 
shoot 


W 


in home end industry, EVERYTHING'S UNDER CONTROL 


a RCA Victor Kiddie Phonos 
RCA Victor Div., Radio Corp. of America 
. gS 4 Camden, N. J 


THERMOSTAT DIVISION 
ROBERTSHAW-FULTON CONTROLS COMPANY 


YOUNGWOOD, PENNSYLVANIA 


MECK Table TV 


» Meck Indastries Inc, Plymouw 
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Frozen Foods Are Booming 





















CONTINUED FROM PAGE Té 














TABLE I FROZEN FRUITS & 


VEGETABLES 


Per Capita Consumption 


(in p 


Fruirs 
Blackberries 
Raspberries 
Strawberries 
Other berries 
Apples 
Apricots 

C herries 
Peaches 
Miscellaneous 


Total 


sumption 
States, 1909 48° Bureeu of Agric 
Dept 


t MOMICS 





sf 









































ELECTRICAL 






Outlook by Product 


MERCHANDISING 


VEGETABLE 
Asparagus 

Snap beans 

Lima beans 
Broccoli 

Brussel sprouts 
Carrots 
Cauliflower 
Corn, cut and on 
Peas, green 

Peas and carrots 


s 


cob 


Pumpkin and squash 


Rhubarb 
Spinach 


Succotash 


Other 


Total 





unds 


1999 «#1947 
03 11 
os 22 
39 «#74 
14 23 
01 34 

14 

ms 3 
03 .32 
3 94 
1.12 3.18 








d » the 


03 12 
04 .26 
at | ee 
o2 12 
(2) .03 
(2) .05 
(2) .04 
O05 .27 
22 .81 
0.01 .04 
(2) .06 
(3) .06 
o1 22 
(3) .02 
0.01 .0o9 





/ Aqreulture 





1948 


13 
18 


7 | THE SHORTEST DISTANCE 


21 
31 


o | BETWEEN YOU&PROFITS \ . 


61 


* | I$ THE KISCO LINE - x 


2.92 


nited cs 
witure a 


15 
30 . 
40 
17 ales multiplied by more sales — give more 
08 profits! Any woy you look at it, the KISCO 
05 Line is your best bet for multiplying sales and 
= profits. Here's why 
.96 The KISCK ¢ is the Orig M ote 
05 t ting ond cooling equipment on the 

here 4 o ted end true KISC( ‘ every ¥ 
= nee e price suited to the spective stomer 
3 2. Every KISCO Unit is coretully engineered ond built in the 
04 KISCO plant by sbilled pers ce! who have been work 

g tor years ot making ever better and better KISCK 
04 fucts. $ 





50 2.56 





2.98 





Vets Buy 
NOW — Day 


with yeur 6! 
MWRANCE 
PREP RE TUR 


~ LSLOAP +5 


CREDIT 
ERMS i 
<4 ABOUT 9 
ue frend, 
NOTHING CREDIT PLANS 
DOWN 


ANY CHARGE FOR 





-JANUARY, 


1950 


PAYING CASH?” 


Sum up these important points. Add the many other wt- 
standing features of the Origine! KISCO Line perform 
ance, beauty, versatility and you must conclude: “The 
KISCO Line Is The Line For You Just compore KISCO pro 
ducts with any other product on the market Point by point 
KISCO has them beot o mile! 


—_ 


“® CIRCULAIR 


The ~ Successor to the Fan” 


~ pesres 


















KISCO COMPANY, inc. meow 


2400-40 DEKALB STREET @ ST. LOUIS 4, MO. 


DESIGNERS AND MANUFACTURERS OF COOLING AND VENTILATING EQUIPMENT 


SEE THE COMPLETE KISCO LINE 
BOOTH NO. 369 


National Housewares Show 
JANUARY 19-26, 1950 
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Associate Distributors 


owe CONTINUED FROM PAGE 79 qemeenee 


Largest, Most Complete 
Line of Vacuum Cleaners 
in the Werrs— 












National Housewares and 
Major Appliance Exhibit Less Dood Stock 


: 
Booths Nos. 212-214-216-218 
Jan. 19 to 26 incl., Navy Pier, Chicago 
e the sensational new Model 290, with its 
: ‘ ind sanitary “Toss Out’ paper 
| 0 
| the ily sensationa Upright’ Model 
289— first popular priced cleaner using ‘Toss 
paper bags Adjustorite exclusively 
ROYAL a a teature 
ROYAL'S National Advertising Program for 
spring 195 s the largest on record. A huge 


1 w be created for ROYALS 
New policies—new promotional activities 
mean that ROYAL Dealers will make more 


money than ever 


8, ttf 
ee nt oF 


* Guaranteed by " 
Good Housekeeping 


Dealers Come to see us in Chicago. In the 







meantime your ROYAL Distributor will give 






you full details 


ROYAL VACUUM CLEANER CO. 
CLEVELAND 8, OHIO 







? fy ry 
27 45 apyearisto HE 





Dealers! Cash in 
on these new 
Royals with } 
“Toss Out } 
poper bags. 
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Vacuum Cleaners 


oo CONTINUED FROM PAGE 85 comme 





Fora telly 


LINE VP WITH THE LEADERS 


la Graybar 


Graybar distributes leading, nationally advertised appliances—the estab- 





lished, quality lines your customers know ... and want. 


Graybar is a reliable, 80-year-old, solidly established national organi- 














zation that stands behind every appliance it sells. 

Your local Graybar Appliance Specialist has the merchandising know- 

Sales Should Go Up how of a great national sales organization behind him, to help you move 
these leading lines in the biggest possible volume. 

And~—a valuable plus for you—Graybar is owned wholly by its operating 
and retired personnel. These employees (many of them your neighbors ) 
are anxious to give you fast, satisfactory service 

Graybar has offices and warehouses in 104 principal cities. A branch 
unit is located near you, ready to make prompt shipments from local 
stocks. It’s your quickest. easiest source of highly salable electrical mer 
chandise— plus the help you need to move it 

To get off to a really fine start this year, line up with the leaders .. . 
line up with Graybar. Graybar Electric Company, Inc. Executive offices: 
Graybar Building, New York 17, New York. 


“A 














A LITTLE HIGHER, JOE! STILL CAN'T SS 


SET CHANNEL 9 


In OVER 
100 PRINCIPAL CITIES 














ELECTRICAL 
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Electric Ranges 


CONTINUED FROM PAGE 86 cee 


Seasonal Sales 


ninion © 


Fats 6&5 nercent 
# e 
iad id GONG ; Outlook for 1950 
i t T t Ml . wa ie 


ta 1950 


When you as an appliance dealer arrive at the 
end of 1950 what 


What kind of 


wise? Profitable or 


kind of a story will it be? 


a ride has it been -- appliance- 
unprofitable? 


Dominion invites you to get aboard the profit 
making line the one that reaches the mass 
markets iality appl ces at attractive 
price 


producing vg lollar volume for 
DD mir T { 


New i new promotions for 1950 will make 
the Dominion dealershiy luabl 


»>even more Valuabdie, 


Design Changes 
Feel free to write for more information, 


Available through reputable 


distributors across the nation 


SEE THis BANNER LINE 
NAT paces 220 . 222 
IONAL HOUS 
Navy Pier eWARES SHOW 


— Chicago = January 19-26 


CORPORATION - MANSFIELD, OHIO 
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oe CONTINUED FROM PAGE 06 cee 





Dryer Prospects for ‘50 








49 Sales 





May Double 


Lf 


jeTouch 


INLAND'S “ROCK-OUT" FEATURE WILL BUILD = 
SALES AND PROFITS FOR YOU IN 1950! Customers understand “Rock-Out” 


convenience instantly! 









Something different has further increased the customer appeal of 
Inland “Magie Touch” lee Trays! It) the “Rock-Out” feature, shown 
above. The user simply raises the “Mazie Touch” lever... then “rocks” 
Price Reductions Doubtful the grid to one side, exposing a whole row of freed ice cubes, to be used 
now or later 


The “Magi 


cube convenience, Now the “Rock-Out” feature attracts still more cus- 















Touch” idea itself set an absolutely new standard of ice 












Raise ‘Magic Touch" lever 
tomers. he Ips close more sales, builds bigger profits for you! 

National advertising will pre-sell your customers. A strong 1950 
campaign of national magazine advertising, with a balanced appeal to 
men and women, will pre-sell prospects, your prospects, on the marvel 
ous convenience of the “Magic Touch” with the extra “Rock-Out” 
feature. Cash in on this consumer demand. Make sure that the refriger- 


itors vou stock and display ire tactory equipped, completely with 


Nagic Pouch” lee Trays 












Easy replacement sales for quick profits. Many of your prospects 
are now getting along with outmoded, inconvenient ice trays. Show 
them “Magie Touch” Trays with the “Rock-Out” feature. You'll make 
many replacement sales, for quick and easy profits. And you'll build 


customer good will for later refrigerator sales! 





New refrigerators fully equipped with Use one er mere cubes 
Inland “Magic Touch” Ice Trays give 
your customers complete ice convenience 


Magic Touch lee Cube Trays 


= TEAM 
> by WALT 











More Summer Inventory 









lf reezers 


best sellers 








in every market! 


UNE 


E ‘ The Sales Outlook 


The Merchandising Year 


Fowler Evecerce Water Heaters 
offer these eovantages: 


TRIPLE, BUILT-IN INSULATION, Re: 


. 
BLACK WHEAT 


' ya ) 
COPPER HEAT TRAP . 


GLASS-LINED TANK. Iw 
| 


f 
ADJUSTABLE AUTOMATIC THERMOSTAT + 


at de od te e alway 
20 YEAR PROTECTION PLAN | 


CAPACITIES 
i4 


Fowler Gas Water Heater features 
include: 


LARGE TANK CAPACITIES OVER-SIZED TAPERED HEAT FLUE 


: SNAP-ACTION AUTOMATIC THER 
TCONOMY BURNER MOSTA’ 


am.rnow poor 


TATRA HEAVY INSULATION 


1S YEAR PROTECTION PLAN 


’ 
e 4 
A wie 
A 
_— 
7 


Stik FOWLER! 


Freezer Sales by Sizes 


DISTRIBUTORSHIPS OPEN 


but 


FOWLER| 2545 S.£. GLADSTONE 
PORTLAND 2, OREGON 


Manufacturing Company 





Refrigerators 


D FROM PAGE OO cee 


Disposition 


Elements made of Aleoa Aluminum by lead- 


ing manufacturers are widely preferred for 


Masts of Aleoa Aluminum can be pure hased 


from Aleoa Distmbutors mn standard lengtha. 
their excellent: performance and ease in 

You save shipping costs, get a lighter maat 
stallation. Strong and light. they are easy to 


that’s easier to install, Homeowners like 
handle on ladder and roof, They resist weather 


: masts of Aleoa Aluminum because they 
and won't cause ugly streaks on customer > 


. resist weathering and leave no unaightly 
homes. If you make elements, contact the 


streaks. Today, call the nearest distributor 
nearest distributor listed below for qui k serv- 


listed below 
ice on the Alcoa Aluminum Tubing vou need 


YOU CAN BUY 


ALCOA ALUMINUM LOCALLY 
— 


Atlanta, Geergu Dallas, Texas 
@) M Toll Metal & Supply Co. lac ©@ Metai Goods Corporation 
Baltimore. Maryland 


Pittsbargh Pennsytvanw 
© Witams & Company inc 


Size and Price 


Trends 


@ Whitehead Metal Products Ce inc 
Boston (Cambridge) Massachusetts 
©@ Whitehead Metal Products Co tac 
Bultals, New York 

© Brace Muetier Huntley jac 

©@ Whitehead Metal Products Co, bac 
Chariette, North Caroima 

© Edgcomb Steel Company 

Coscage. |Mumers 

© Central Steel & Wwe Company 

© Steel Sales Corporation 

Cincinnati, Obw 

© Witiams & Company lec 

Cleveland Obie 

© Witiams & Company inc 
Columbus. Ohw 

© Wittams & Company inc 


Detroit, Michigan 

© Steet Sales Corporation 

Houston, Texas 

© Metal Goods Corporation 

Kansas City, North, Misseer 

© Metal Goods Corporation 

Los Angeles Californw 

© Ducommen Metals and Supply Co 
© Pacific Metals Company, Ltd 
Newark, New Jersey 

© Whitehead Meta! Products Co. tac 
Wew Orieans, Louisiana 

© Metal Goods Corporation 

New York, New York 

© Whitehead Metal Products Co inc 
Phitadeiphia, Pennsylvana 

© fdgcomd Stee! Company 

© Whitehead Metal Products Co. inc 


Portiand, Oregon 

© Pacific Metal Company 
Rochester, New York 

© Brace Mueller Hentiey jac 
San Francesce. Catileraw 

© Pacific Metals Company Ltd 
Seattle Washington 

© Pacific Metal Company 

St. Lewis, Missouri 

©@ Metal Goods Corporation 
Syracese, New York 

© Brace Muctie: Huntiey inc 
© Whitehead Metal Prodects Co. inc 
letedo Obie 

© Witiems & Company. jac 
Tulsa Oblaboma 

© Metal Goods Corporation 


ALUMINUM COMPANY OF AMERICA 


1958A Gulf Building + Pittsburgh 19, Penna. 





GOT - SHEET A PLATE - SMAPES QOLLED R EXIOUDED - wiht - aOR CRS POPE . SAND OM & PERMANENT WOLD CASTINGS - FORGINGS - MPACT LIIERDIONS 
FLEGTRICAL COMBUCTORS ~ SCREW MACHINE PROGUCTS - FABRICATED PRODUCTS ASTEMERS foul - MOMINOM PIGMENTS MAGHISiOm PRODUCTS 


ete 


\ ALUMINUM rusine 
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Refrigerators 








Utility Plans 





er 1949 Market Trends 


to visit the 


NESCO 


The Outlook for 1950 


Exhibit 


AT THE 


CHICAGO 
HOUSEWARES 


SHOW 


BOOTHS 641-645-647 / 
| 


\ 


Refrigerator Sales by Size of Box 


9439 34 


\ 


NATIONAL ENAMELING AND STAMPING CO. 


2770 N. 12TH ST MILWAUKEE |) WISCONSIN 








ELECTRICAL 








MERCHANDISING 


WAT 


Easier to Sell 


Modern design and new, smart finish 


mean greater eye-appeal—stronger 
buy-appeal, New packaging carries 


identification on all sides — simplifies 
stocking and handling. Twin and packer 


types use same Venturi tube and nozzle 


Easier to Install 
New 


nates 


pressure switch mounting elimi 


pipe joint. New adapter fitting 


permits easy change-over from shallow 
to deep well service. Streamlined design 


allows neater installation, 


Easier to Service 


All internal parts removed as a complete 


unit, without disturbing suction or dis 


charge piping. Pump can be assembled 
or disassembled 


with ordinary pipe 


wrench. Positive sealing permits easy 


alignment during assembly, 


MYERS IMPROVED 


Plug-in type, 
115-volt A. C 
matically 


powered with ¥y HP 
motor. Starts and 
overload 
low. cost operation 
vp to 2400 gph 
rust ond 


switch has 
Smooth 
Easily installed 


corrosion resistant 








~JANUARY, 


Efecto J 
STEM] 


E 


RSY 


AUTOMATIC SUMP PUMP 


60-cy., 
stops ovto 
protection 
Pe mping capacity, 
Dvroble, 


WRITE FOR TRADE 


MYERS 


WATER SYSTEM 


for shallow 
and deep wells 


+ improved performance ! 

+ simplified convertibility ! 

+ modern design ! 

+ faster sales, better profits ! 


Everything about the new Myers “HN” Series Ejecto makes 
for 


all-round customer 


1oother, more profitable water system selling -—-greater 


satisfaction. It’s quieter and vibration- 
free 
pre 
parts at 


in higher 
Rust-proof 


Simplified converti- 


in reased 
all 


point of water contact 


operation. Provides capacity at 


ires. Positive air control models 


on 
every 
bility means one basic unit for both shallow and deep well 
to well condition 


Converted either 


threaded 


requirements 
by 
de pendable 
Yes—on every count, the brand-new “HN” Ejecto has what 


it takes to get 1950 sales off to a flying start! It’s as far ahead 


suit 


one simple connection. Extra-durable and 


an excellent value by any comparison! 


Y 


in performance as it is in appearance. Another big step for- 


ward for Myers dealers, in water systems sales leadership! 


COMPLETE 


full 
Ejectos 


LINE! 


Myers 
“HN 
types 


offers a range of new 
shallow well 
twin type deep 
packer-type for 2” to 4° diameter 
belt drive, motor driven 
and engine-driven centrifugals. All 
are built to Myers high quality stand 
ords, tested and proved under sever- 
est operating conditions 


Series 


for wells, 


deep wells 


THE F. E. MYERS & BRO. CO. 
Dept. $-36, Ashland, Ohio 
Famous for Quality since 1870 


MYERS ‘SILVER PRINCE’’ 
WHEELBARROW 
SPRAYER 


For home, farm, estate and oll types of com 
mercial spraying jobs. Handy, portable, pow 
ered by either motor or engine Rolls easily 
on rubber tires, Capacity, 2 gpm.; pressure, 
225 Ibs. Hondies fold into sturdy steel frome. 
Many other sales-clinching features. 


INFORMATION NOW ! 





SA 





1950 
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lroners 








YOU 


MAKE MORE 
ELLING 
S lone 


COMPLETE, KITCHENS 
FROM STANDARD STOCK 


COMPLETE 


flkhen fli 


STEEL KITCHENS 


SEE DISPLAY 


ROOM 1189 


MERCHANDISE MART 
JANUARY MARKET 
CHICAGO 


MIDWEST MFG. COMPANY 
GALESBURG, ILLINOIS 
1189 Merchandise Mart, Chicago 

















Washers 











Instead of sending 
to a dozen sources 
for a dozen different 
parts—NOW 


—STOP Source of 
Supply For ALL 
Washing Machine Parts 


SAVE low of ame Avoid, aggravating delays and your 









service customers’ dissatisfactior waiting for needed 







paris from a score of different sources, Now you can place 
me order and pay one bill for genuine factory parts for 
ll makes of washing machines, and get them promptly 
iD ¢ { from one single source your local member of the 


Apphance Parts Jobbérs Association Inc 





There is an Assoctation Parts 


Member Near You 














h er this list below. Find che parts jobber in your city or 

© near ou. Then depend upon him as your centralized 

The Replacement Market arty warehouse where you can get immediately any part for any 
washing machine you have for servicing The ume, effort and 

te! xpense saved mean a bigger profit for your service department 

Ask your nearest yobber to put you on the mailing list for Service 











APPLIANCE PARTS JOBBERS ASSOCIATION INC. 


A national organization—Executive Offices Detroit, Mich. 


ASSOCIATION MEMBERS 

















A.1 Master Electric Shop, Solt Lake City, Minnesota Appliance Ports Co., St. Paul, 
Uteh Mina 
Akron Washer Parts Co Akron, Ohio Moreley’s Wosher Ports, Buffalo, New York 
Allied Electric Appliance Ports, inc, Philo Pearsol Applience Corp, Clevelend, Ohio, ond 
deiphia, Pa Oalios Tones 
} American Electric Wesher Co, Cleveland D. J Phelon Sons, New York, New York 
Oho Precision Parts Co, Akron, Obie 
Appliance Parts Co., indienapolis, ind Pritchord Electric Co., Okighome City, Okle 
Applieace Parts & Service Co., Spstone R ond 5. Ports Co, Milwaukee, Wisc 
Wash, ond Seattle, Wash Radio Llectric Service Co. of Penna, Phile 



















Arcand’s, Harttord, Conn $ c deiphia, Po 
Caeper Washer Parts, Inc joun City, lowe Y 
Detroit Appliance Parts Co Detroit, Mich ee aS Ramm cy. 
Electric Appliance Ports, Waterbury, Conn Ref sb P “a 
Finch’s Washer Parts Co, Grand Rapids etrigeration Supply Co, Harrisburg, Po., on: 
hich Richmond, Va 
Good Housekeeping Shop, Boston, Mass C J. Roberts Engineering Co, Springfield 
Gopher Applence Co., Minneapolis, Minn maw 
Home Electric, Inc, Youngstown, Ohio Servell Co, Detrort, Mich 
Walloce Johaston Appliences, inc, Memphis Shend Radio Specieitias, Flint, Mich 
Tenn The C. W. Smith Co, Chicage, tit 
Rey Jones Washing Machine Ports & Service Sterr Electric Supply Co, Houston, Texas 
Co., Denver Colo E. Sundberg Co, Chicago, il! 
Keystone Washer Parts Co, Philedeiphic, Po Trible'’s inc, Weshingten, 0. C 
Kiinker Brothers, Cincinnati, Ohio Wath Machine Parts Seles Co., $¢. Lewis, Mo 
Mer-Cone Applience Parts Co, St. Lowis, Mo Washer Ports & Service Co., Pittsburgh, Pe 
wl Me o., Inc, Portiond, Oregon Wathing Mechine Ports Ce., inc. Los Angeles 
wa T RiOUS Midwest Appliance Parts Co, inc, Chicago Celt, Sen Francisco, Collf, ond Sen 
it Diego, Calif 























































THERE'S 
profit, PROFIT, PeReQeF ofe] 
in this GREAT NEW VALUE! 








Your Proudest Investment . Business Building 


Appliances 









>dia 

maQqes ie) Tomb 18) 
natically water kee 
j A LA a ee 


Complete Line 
42 MODELS — 42 PRICES 


— THE LOWEST PRICED . . 





Top of the Heap 


GIVES YOU ALL 3 
& cow PRICE #& sui PROFIT 
* ior PERFORMANCE 


AGA. approved far 
ture Manufactured and 
Bottied Gases 


State — Buy Word for QUALITY 


ENJOY 
MODERN DESIGN 


tu 
Porcelan enamel oven . brovder 
Non Tilt racks adjustable 
Robertshaw Thermostat cont-ol 
Alumnum Jet-type Burners 
Automata Lighters 

Lamp Ass 
interval Tuner Sets Available 


mbly and Automata 


DISTRIBUTORS 


' 
wen Your 





nterest Inte Action Write Today 


eS ee 


STATE LINE distributorships 
tters exceptional profit possibilities 
ed Manulacturer 


“STATE STOVE & MANUFACTURING CO. 


309 SOUTH FIRST STREET NASHVILLE 6, TENNESSEE 
Qvelity Menviecturers of 

® GAS RANGES 
@ ELECTRIC RANGES 
CUSTOMERS FROM COAST TO COAST SING OUR PRAISES - 


| Lowest Price Full Line ear ° 


@ WATER HEATERS ®@ STOVES 


QUALITY LINE — | 


| 














Washers 
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Meeting Industry Problems 


Self-Service Laundries 





NOTHING [ DowN 
YEARTO PAY/ 








NOW DON'T SAY NO’ BECAUSE YOU 


R SOME OTHER SILLY 


HAVEN T GOT THE MONEY 
REASON 
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Af 


a YOUR WINDOWS SPROUT PROFTS 


y y enjoy crystal clear pictures with 
~ ‘Sentine i, 


all esd extra ell 





+ Y 
eos With Sentinel S New Sales 


Building Promotion 


Promotions move merchandise! January pulls its full profit load with 
this, the first of many Sentinel promotions for 1950. It builds traffic, 


makes siles 

MONEY-MAKER! 
In this plan you have proven fast-moving sets. Your Sentinels are 
clothed in beauty, featuring automatic no-delay tuning, built-in an 


how to get in on thi tenna, automatically locked picture, non-glare safety glass every 
4 » t : ss » 


promotion. He has 
a surprise for you 


thing they want, all right-priced for fast turnover! 
Here’s 1950 profit coming up! Contact your Sentinel Distributor 
right now! 


+ 
DURING THE SHOWS 
SEE SENTINEL AT ROOM 1113 e ay § nM a 
MERCHANDISE MART, CHICAGO Radio ad lelevision 


OR AT THE FACTORY IN EVANSTON pnetea.  eLaeaE 














TRAVEL THE PROFIT ROAD ALSO WITH THESE MOST POPULAR SENTINEL RADIOS 


range tone control 
ful walnut finesh plastic 








They sell more ironers! the 1950 Lighting Market 





They sell themselves: 





L0SCO 


Folding troner 
Table 








Y 


oe 


aie 


red ironers of all makes. Back adjustable up an A Job tor Retailers 
we down 


with special rocker action that “cradles 


some, all-metal models—each one resttul as a 
‘ 


rocker Seat heighe lO*, yust right for 


f 
y 


.m - COSCO Posture Back lroner Chairs: Iwo hand 
4 


. the back nany position Both models of tubu 


lar steel Construction with aii pla th Dur in upholstery re d 
or black. Model 9-B has white, baked-on enamel finish and 
floor protecting gliders on legs. Model 9-E has chromium 


finish, with free-rolling casters on legs 


LA 
COSCO Folding lroner Table: Perfect for any 
( \, bh portable ironer. Sturdy, steady, with legs that 
\,, loch open told fat within 2 top for space-say 


\ ‘ ing, storage Extra large 24 x 54 top finished 
v 
a\e . 


in baked-on enamel—choice of red or white 
Just the right height (25 ) for use with Cosco 


lromer Chair Pubular steel legs—constructed in pairs for 


greater stre ngth and rigidity ire chromium plated and tipped 


with floor-protecting gliders 


Stock! Feature! Both These COSCO Ironer Essentials 


on profits by aie se - New Fluorescent 
for automatic troner 

just as the home 

ironer essenuals sell a 

selves! ( arry 


distributor 


HAMILTON MANUFACTURING CORPORATION + COLUMBUS, INDIANA 
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Fluorescent for Homes 


New Incandescent Too 


Big Inch Helps 





By the Makers of 


TABLE Il 


LO S60 FLUORESCENT LAMPS IN HOMES 
oF an Romes having Location in the home 
Household Stools [i | _ y contin” ees ; “a Beth 


and Utility Tables 
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CAL 
MPIRE 
CES 


MAAAAAAL Displayed At The 
~~ NATIONAL HOUSEWARES EXHIBIT 
Navy Pier, Chicago, Booth Ne. 460 























a 





EMPIRE Electric PERCO-DRIP 


@ Makes Better Coffee with 
out boiling 


Beautiful Modern Design 


Brilliant Polished Alumi 
nom 


Cool Thermoplax Handle 


Patented Direct-Heat 
Emerson Unit 


>f ><> DPOoSDogD 


@ Listed Laderwriters’ 





Laboratories 


~S 









Fully Guaranteed 





No. 1802 
Suggested Retail 
Price, $4.75 


EMPIRE Aristocrat ELECTRIC TOASTER 


@ Smartly Styled 


@ In S-cup and 9-cup Sizes 
























Sunshine Problems 









yoann el in @ Lustrous Chrome Finish 
/ @ Toast-Warming Flat 
Top 
@ Turns Toast Automati- 
cally by flip of door. 
Extra Wide Element 
Toasts Uniformly 


Little ¢ Lady) 


cMarine ¢ 1075 


@ Cool Ebonized Handles 
@ Listed, Underwriters’ 












No. 769 | aboratories 
What's New in 1950 Suggested Retail @ Built for Long Life 
Price, $3.95 Service 


Ool>—S> 


EMPIRE FOCAL-RAY 
ELECTRIC LANTERN 





>< >< > 
















Ways and Means @ Handy for Sportsmen, 






Farmers, Motorists 
boc al 
to Flood at turn of lens 
head 
All Position Base Beams 
light in any direction 


Adjustment 







Spot 


Sturdy, Precision Work 
manship 


@ basy4terip Reed Handle 





©@ Wate rprooet Suggested Retail 
Price, $3.25 







RETAIL PRICE 
SLIGHTLY HIGHER IN WEST 
NOOO (4) 


THE METAL WARE CORPORATION 


als ons TWO RIVERS. WISCONSIN 
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sales proven! 


IN LEADING. DEPARTMENT STORES 


| Faynyte 


Housewife! 
AUTOMATIC «+ ELECTRIC 


DEEP FRYER 
























wy 
4 Z Here's the newest ond easiest way 
me . fe y everything from chicker 
c A jonuts. The FRYRYTE — fill with 
‘ 4 i it's ready. imagine 
e f } t j 
j ' 
‘ ; newest? 
' pF 17 lead 
‘ country 


¢ proven the FRYRYTE soles. It's 


Completely NEW! 
DIFFERENT! 


ng like the FRYRYTE on 


ket it's @ masterpiece of 
j J ; pineering featuring 
' ’ ' to i 
every time. This 
4 8 eu 


FOR THE 
Chefs “Touch 


IN HOME COOKING 





the Ary ryte. 


is GUARANTEED 








one full ye yvoranteed safe, too. No dangerous and 
messy hondling of cooking mpound after each use. The cooking 
compound remains in fryer for repeated use. Mirror-chrome finish 
wipes clean with damp . 


The 1950 Lighting Market 
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WHAT THE AVERAGE 
HOUSEWIFE SAYS 





1 like FRYRYTE |} ann 2 
wie no cron tate Food vetinn | WHAT  GUET! 
" bees hing ' j the TRYRYTE ww truly 

e 1 usable i ag uf ' Needed 

‘ ry bh © for east 

ORDER NOW! irying. As a wedding 

Get your order: n f a aot "ee iat es 

the cream of the fall trade Pr 7 

Our production increasing Fair Trade Retail Price 
daily and we be able to 

supply your needs 











SEE YOUR JOBBER OR WRITE US DIRECT TODAY 





Dulane nc 


8550 WEST GRAND, RIVER GROVE, ILL. (CHICAGO) 
SEE THE FRYRYTE - SPACE 1002 
HOUSEWARES SHOW, NAVY PIER - CHICAGO 



















Quentity Plus Quality 


The New School House 


wth 


Fixtures and Lamps 





Factory and Store 


The Crystal Ball 





NEW POSITIONS 











Bendix Aviation Corp. Landers, Frary & Clark 





kw. FoRDYCE HARRY M_ PARSONS The Line that 

: »vccoresices  §OLD OUT in '49 
gee hey eee Now FOUR WAYS 
sida of Artkra Mie BETTER for '50 


Model N-55, 12° Le-Level Fon, 3 Speeds 
Alse available for 50 in 1° size single speed 















@ NEW SIZES the beautiful e NEW FINISHES Always 


Mr Robert ey formerly fost-selling FASCO Lo-Level Fan tops in eye appeal FASCO Fans 






























now made in TWO sizes 2 for ‘50 are color-styled, finished for 
any " ¢ ‘ three speeds, and 10 single speed new beavty that lests for years 
Deeptreez ivisi nager of the il elect 
re a Ave .* anager e ris @ NEW MODELS — yout see @ NEW EFFICIENCY Fasco 
otor roducts orp. v several other new sure-fire sellers Fans for ‘50 are again ovt front in 
Y, or WRITE NOW, for advance in everall performance delivering 
formation they're the hottest more air, more quietly, with lenger 
news in the industry trouble-free life 
Emerson Radio & ¢ 4 
Phonograph Corp. 








Medel W-178 Medel W-17) Medel W163 
12° Heevy Duty 12° Stenderd 1 Deluxe Heavy Duty 
J Speeds 





GEOFFREY A COOK 





WRITE! 


Be sure to get your 
copy of the 1950 
FAN CATALOG 
now! 











\~ 













Model W-165 Model N-103 Model 0! ee 
6” Pedestal. 3 Speeds 10” Stenderd 0” Deluxe Heavy Duty 
Adjestable in height | Speed | Speed 









from 4 te 7 feet 


SEE THEM ALL IN BOOTHS 224-226 
AT THE NATIONAL HOUSEWARES SHOW 


JOHN D SMALL 








Nash-Kelvinator Corp. 


Schaefer, Inc. 
t H 
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NEW POSITIONS 





Capehart-Farnsworth Corp. General Electric Co. 





“world's Finest y 
Farm & Home Freezers jas a Ween aspen hpi 


Busiest salesmakers in 1949 were BEN-HUR Dealers! And they helped 
make BEN-HUR one of the hardest-working freezer manufacturers in 
the nation 

One reason, of course, is the BEN-HUR Freezer line itself. A line, rich 
in new color beauty, design, performance features that struck an appealing 
chord in the mind of homemakers 1 line of freezers rich in the kind of 
quality and value that makes selling easy ind satisfaction a sure thing 

YOU can depend on it, Mr. Dealer. The BEN-HUR line of Farm and 
Home Freezers is your best start to a Prosperous New Year 

Check the BEN-HUR Dealer Franchise NOW is your FIRST NEW 
YEAR'S RESOLUTION 





During the Chicage Furniture Show, see our permanent 


exhibit at the American Furniture Mort 











Manning, Bowman & Co. 





F_ E. Myers & Bro. Co. 


JOHN C. SYKORA 


BEN -HUR 

12.5 cubic feet Model 2129 with 
BEN-HUR BLUE Trim Others — 
92 and 186.45 cubic foot sizes 


BEN HUR MFG CO DEPT EM, 634 E KEEFE AVENUE 
oa fe 12 SCONSIN 
- ey eee ee - John Meck Industries, Inc. 
- i FARM ond HOME FREEZERS | , ! 


HEALTHFUL LIVING THROUGH FROZEN FOODS 
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Magnavox Co. 


Eeny, Meeny, Miney, Mo... 
to which appliance store shall | go? 






“LET'S SHOP AT THE G.& J.” W's easy to see why people might go out of their way to 
shop at this appliance store in Chicago, tll, It is o neat, attractive building with a modern 
open. vision” front of Pittsburgh Plote Gloss which permits unobstructed vision from the street 
The slanting Plote Gloss has ao rokish appearance, creotes interest ond reduces “veiling 
glore” of bright lights and flashing neon signs. More people will shop at your electrical 
appliance store, too, when you modernize with Pittsburgh Products 





Architect: Sidney C. Finck; associate, Harold 5. Powlan, Chicago, Ill 


STEWART ROBERTS 


LAUREN HAGAMAN 


\ 
: 
t 


12 > atlas SAR loeeteeemee 
en NEF. 




















nor just by chance that stomers patronize a Pittco Store Front Metal have done for other 
Tracy Mfg. Co. | irticular apphance store Peo © will ¢ it of they can do for you! 

way to shop in a modern, attractive establish But remember this when you remodel don’t skimp 
nent \ neat sparkling store front of Pittsburg It’s the mplete modernization job—inside and out 
Glass and Pittco Store Front Metal 1 rea us that pays the biggest dividends in better business 
in ageres ¢ Sa ooster. It pro If you desire terms, they can be arranged through the 
sn up-to-date | ness where the customer ca Pittsburgh Time Payment Plan. And you can count 
atest and fir t merchand ind set on our fullest cooperation m he Iping you and your 
nant i ! architect select a well planned ind economical tore 








nd tor one of our de 
remodeling 


Wa for Medern Day It ours for the asku 


















Store fronts . : 
and Interiors | an ots re ae, 
by Pittsburgh J | | 


Herman Nelson Corp, 000 EL SF ES SE ES SN SS RS 





PAINTS GLASS CHEMICALS BRUSHES PLASTICS 





PITTSBURGH Pam te GLASS COMPANY 





ELECTRICAL 
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ANNOUNCIN NEW POSITIONS 


National Enameling Zenith Radio Corp. 


0. A. Sutton Corp. 


: 
; 
' 
' 
- 
: 
; 
' 


Hotpoint, Inc. 


The New, Improved 
1950 GEM DANDY ELECTRIC CHURN 


Horton Mfg. 


Pathe Television Corp. 


GEM DANDY 
ELELS RIL CHURN 7 Blackstone Corp EM McCONNELL 


ALABAMA MANUFACTURING COMPANY 
Dept. A-139, Birmingham 3, Ala. 
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Hoover Co 


a, 


F HATTERSLEY 


Eureka Williams Corp. 


Toastmaster Products Division, 
McGraw Electric Co. 


Apex Electrical Mfg. Co. 


Murray Corp. of America 


ELECTRICAL MERCHANDISING 


George’s Secret Weapon 


for stepping up sales 














1 George 1s sold on sti 
the Armoo brand 


“It puts the buyer in fine fettie 


To view this rustiess, lustrous metal 











a 











It's strong and tough and hardy too 


Keeps on looking just like new 












































“GEORGE” finds that talking up the 
extra-service qualities of Armco Stainless 
Steel in housewares, refrigerator shelv 
ing and range parts pays off in more sales 
and satisfied customers. Why not ask 
your suppliers where Armco Stainless is 
used in the products you sell? This 
knowledge will clinch sales with hard-to 
please customers. 

You can say with assurance that 


ra So talk up Armco Stainless Stee 
J 


It helps you close most any dea 


Armco Stainless has long life and pos- 
sesses great strength even at high tem 
peratures. Explain that it’s rustless and 
durable, and is not affected by food and 
fruit acids. Because it is solid, bright 
metal all the way through, there’s no 
plating to wear off. It won't easily dent 
or scratch. Armco Steel Corporation, 
30 Curtis St., Middletown, Ohio. Export: 
The Armco International Corporation. 


\AMcg 


ARMCO STEEL CORPORATION NW 74 


JANUARY 1950 


¥ 





Heres (i brand new Appliances in the Magazines 


WOMEN’S SERVICE GROUP 
Good Housekeeping 
HOME ECONOMICS GROUP 


Whet's New in Home Economics 


Companion 


McCall's 
RUTH GAFFNEY 


Ruth Gaffney Takes 
Equipment Editor Post 


Parents 





/ 

/ valve handle 
H | d HOME SERVICE GROUP Sales Executive Resign 
is concea e Better Homes & Gardens To Study for Ministry 


House Beautiful 


: 
; 
- 
: 
: 
: 
- 
’ 
; 
: 
: 
; 
{ 
4 
| 





TODAY'S True Story 
BEST BUY IN 

PORTABLE 

IRONERS 





Family Circle 


FARM GROUP New York Distributing Firm 
Household Takes Over New Building 


ARMSTRONG (1. 


PRODUCTS, INC. IT'S THE BEST itiaiidittth Heateniin 


‘Manvtacturers of Quality Products Since 1899 OF ITS KIND 
Dept. EM, Huntington 12, W. Va. 
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Automatic Firing Acquires 
Gemco Air Conditioning 


Atomic Sniffer 








| MODEL 
|} 4B 
| 16 cu tt 

640 Ib 


__" capacity 


ideal size for taking tull odvantage of 
economical buying. Always plenty on hand 
Hlumination 


Triple Play 


for every ccasion. Interior 
Counter-belanced Twin Doors Heavily 


ulated) Tecumseh Unit 


8 cu. ft 


MODEL 66 
| 320 ib capacity 


Heavily Insulated lluminated Interior 
Counter - balanced Door 


Secled Tecumseh Compressor 


Hermetically 


MODEL 4 6 
4 cu ft 
160 ib capacity 
Apartment size gives home 
THREE EVENTS HONOR WC. Cole ~ew! seh geen og tes 
man—bhis 80th birthday, his biography in | the feotures of lorger 
the Saturday Evening Post, and the moar ' : 


keting of ao new type ow priced furnace 
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MODEL 11.58 TI!) cw. tt 
460 POUND CAPACITY 


Features Marquette High Quality 
at NEW LOW COMPETITIVE PRICES 


ain te 


Low, FAST-SELLING PRICES 


Marquette s FOURTH Price Reduction in the past 


r the ever expan ling 


> Complete 


MATIOR Apr ances obtain a 


Marquette Dea ershiy : 


MARQUETTE APPLIANCES, Inc 


MARQUETTE 


HOMEFRELIERS REFRICERATORS WATER COOLERS 
ECLECTIC And CAS HOT WATER HEATERS 


SCLF-SERVE FREE TERS Ane BEVERACE COOLERS 
ES (Re my wae Pe 


Minneapolis 14, Minnesota 


See us at January Furniture Show 


et our regular spot Seventeenth floor, Spece 76-79-80, American Furniture Mert 
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: 
: 
' 
f 
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: 
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; 
: 
- 
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This Pincor testing machine can tear a power 
mower to preces in 4 minutes if u's not built to stand 
the gaft 

What "gaff" means: Ihe mower being tested 
is run at speeds high above any it will hit in normal mow 
ing service, Big hobs at the wheels set up terrific vibration 

shaking the daylights out of the entire mower. Then— 
SOCK!—the machine throws the mower into reverse—so 
fast the eve can't see it done! 

Such tremendous strains and stresses will 
never be met by a mower in normal use. But until a new 
Pincor model proves it can take hours and hours of this 
punishment, it can't reach the Pincor production line 

Good example: In the jaws of this ‘Murder 
Machinge ordinary cast-iron and bolted construction 
power mowers RO to preces in Sor i minutes 

With Pincor all-steel, all-welded construc 
tion, its Austenived-hardened reel blades and bed knife and 
host of other long-life features, a Pincor power mower has 
withstood NINE HOURS of this concentrated abuse. This 
is equal to approximately one years of normal use 

No wonder — when you sell a Pincor, 11 
STAYS SOLD! 

If you don't know about Pincor we'll be glad to send 


you a catalog. Just write and ask us 


PINCOR 


PRODUCTS 


Manvtactured by Pioneer Gen-E-Motor Corporation 
5847 West Dickens Avenue, Chicago 39, Illinois 


Power Lown Mowers * Hand Lawn Mowers * Electric Trimmers + Gosoline Engines 
Blectric Generating Plents + Bettery Chergers and Generators 


BIRTHDAY PARTIES for irons and blankets are staged as the two millionth Gen 
eral Mills hand iron and one millionth General Electric automatic b'onket come off 
production lines. At left, Leslie N. Perrin, president of General Mills, and employee 
Lillian Knell prepare to cut a birthday cake while at right HL. Andrews, vice-president 
in charge of G-E’s Appliance and Merchandise Department, helps Mary Baysik package 
the millionth blanket 


lrons, Dryers, Blankets 
Break Production Marks 


SIX MILLIONTH Maytag Washer forms 
backdrop as pres.dent Fred Maytag (left 
congratulates L. C. McAnly, manager of 
manufacturing. N. E Molleck, production 
superintendent, looks on 


Casco to Add Lines, Push Iron in 1950 
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Blees Calls Attention aad 
To Untapped Markets edb oro mace tenon Sha acl (a a 


2ACC in 1950 


Start the year Pzactably with 


ADILLAC 


).. you can 
sell more—make more 
ee with the 


{2- speed control) 


Sets fo “dirt-hungry four” 

$5995* 

With full set @ The Cadillac line is complete— 

+ aes". offers a choice of two beating. 

sweeping-suction models, and two 

cylinder type cleaners. Priced to 
fit every purse 


Built-in Radio = , @ Cadillac cleaners outdemonstrate 








competition. No other line con top 


Budget Cut Threatens ae : hy (8 Ors . gate them for a fast, thorough cleaning 
Utility Dealer Support ; hen ’ Ut ; @ Consistent national advertising 


reaches virtually every vacuum 
cleaner prospect in both rural and 
urbon areas — pre-sells homemak 
ers on Cadillac efficiency and valve 


@ Cadillac's 39-year reputotion 
for rightness is an unqualified guar- 
antee of satisfaction and service, 
to you and to your customers 


oe Explore the 
7 ss BIG PER UNIT PROFIT POSSIBILITIES 
MODEL 301 > of CADILLAC 


isingle speed) 
inctuding ottochments Count on Cadillac to give you the 


shown 





A ar extra sales leverage it takes to sell 
Sells tor 
$4995" vacuum cleaners in a competitive 
market. Write us for complete 
a yf | information —-NOW 
MODEL 800 


(2 speed control) 

















with full set of offachments 


Lovell Earns Award 


OSSIDIE€ the Presentat; 
lo«the OUSINeés 


Avertising’s 


MODEL 125 


lungle speed) 
inctuding 5 attachment 
Sells for 


$4995" 


See CADILLAC at 
Booth No. 1768 


Winter Merket 
January 9-20 


Americon furniture Mart, Chicago 


OSES STE 


CLEMENTS MFG, CO. 
CITED FOR THE EXCELLENCE of its trade advertising, Lovell Mfg. Co. recently Depi. B, 6666 5. Nerregenset? Ave., Chicage 38, Ill. 
received an advertising performance award trom the Cleveland Advertising Club. Ed . SRT, gee ‘Cee 
word C. Doll, right, president of Lovell, receives the aword from club president Lester | eee “Oe 3 Or Re 
S Awerboch < : 


or rman 


a mrs 
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EASY-UP TOWER and Mast accessories are handled by 
more than 600 leading Radio Parts Distributors in 
America. They ore designed and built to top-quality 
standards by a company which has specialized in this 
field since Television came on the market. Check with 
your jobber now — before your next installation — or 
write EASY-UP TOWER COMPANY, 3800 Kinzie Avenue 
— Racine, Wisconsin for full details and specifications. 





NEW TOWER MODELS 


sy 


|| Basyl 


Proudly introduced by Easy-Up — the 
leading name in TV antenna towers 



































these advanced models give you 


NEW Greater Strength 




































| a a oe a 

















NEW Permanence — galvanized 7 
Fi NEW “Rotability” 
“ NEW Ease of installation } 
: NEW Built-in ladders x 
d NEW Quietness in wind / 
4 \ MEW Wider choice of models and 

heights 

i ALL AT NEW LOW PRICES! 














MODEL 300 $64.50 
"ROTA-TOWER” | iis 

























} A very light but sturdy rototable tower 


particularly suited for residences. Bosic 





model, weighing but 40 Ibs, has two 











pre assembled 10-ft. tower sections and 





10. ft. pole which mounts the antenna 

















j ¥ pole Additional sections give heights to 
‘ | 60 feet. 90 cross braces per section, with 





steps for climbing. Join sections with 


SN AN A 








only three bolts. Tip tower up from any 
ot four sides. Rotote it 360°, after 





—_ yyewNY N 





| installation, to orient antenna 

















$95.00| MODEL 400 (Triangular) 
. ust HEAVY DUTY 




















A lightweight deluxe tower for 
commercial or heavy-duty residential 


use Basic model consists of three 





pre assembled 10-ft. sections and weighs 


72 Ibs 10-f. extensions provide heights 





to 100 ft. Numerous cross braces (140 
per section give exceptional strength 


ond provide steps for climbing. Hinged 





feet for ease of erection. Rotating 
teoture ovailable 








NAA 





$725.00 | MODEL 500 (Square) 
ust EXTRA HEAVY DUTY 








Similar to above, but having 





feur sided construction for heaviest 
entenna arrays. Weight 96 Ibs 

















>, ‘ 
— *S 
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Water System Sales 
May Hit 800,000 in ‘50 











‘22 


> ea 


Literature on Retailing 
Indexed in New Booklet 


\ 


Direct To Wholesaler 



















George Belter, designer of unit, (right 


controlled trom a pone! at rear of wogon 


JANUARY, 1950 











What They Look For 





ELECTRICAL 




















MOBILE DEMONSTRATOR built by G J. Belter Electric Mfg. Co., St. Louis, fan 
moker, makes it possible to take home ventilators right to the door of wholesalers 
and William Conley, salesman, (left 
shown making a call on a distributor in their Pontiac station wagon. Fans are placed 
on movable casters for easy mobility and powered by a special airplane-type generator 





MERCHANDISING 





Robot Housemaid +ow many 


Attic and Window Fans 
did you sell in 1949? 





Double your sales in 1950 
with the new Hunter line! 


Any tT 
- 
44 


ESPECIALLY DESIGNED to make life easier for housewives, the British “Cleanette 
pictured above is capable of scouring pans. grinding meat, slicing and shredding 
vegetables, juicing oranges, whisking eggs, cutting bread, grinding coffee, peeling 
potatoes, sharpening knives, shining shoes, cleaning silver and even drying hair 


ONLY THREE FEET HIGH, the white enamelled cobinet with a hinged top opens 
to reveal shelves for dishes and a work table. Monufactured by H. Fisher (Oldham) 
Ltd., Oldham, Lancashire, the unit is the invention of G. L. R. Jones who conceived the 
idea from the easy woy women hondled smal! tools in a wartime munitions factory 





Arizona Utility Resumes Promotion write, wire 
prices an 


Hunte! 
498 S. Fre” 


name 
4, Vent) 


yat es Memphis, 
4 , 


sine 


Narme 


Addre $8 
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Utility Sells Sheets Electrical Women’s Club 
On Time-Payment Plan Opens Philadelphia Unit 


t the 


ainier 
enters the 
MAJOR APPLIANCE FIELD ie Rash 


A COMPLETE LINE OF QUALITY HOME 
APPLIANCES. THE LATEST IN DESIGN 
WITH OUTSTANDING NEW FEATURES 


Schick Campaign Produces 
Substantial Sales Results 


Refrigerators 
Home Freezers 





Ranges nt . ; War on Smugglers 
Water Heaters | | Canadian Mounted 
Clothes Dryers 


Washing Machines 
Cabinet lroners 





Never Underestimate the 


Aggressive Distributors and Dealers — ver ct ¢ Woman 


Learn about the Rainier “Greater 
Profit Plan” write today! 











Rainier Company 


UNIVERSITY at E. HENNEPIN 
MINNEAPOLIS 14, MINNESOTA 


Negro Newspaper Sponsors 
Home Service Exposition 


See the Rainier Display at =» _—_* Youn La0¥ srongeiy enough, 0 


cepts a fortieth anniversary pushbutton 


Jan ° y } range on behalf of the Chicago Boys 
January Furniture Show = i." fess.” 
i | Hughes, founder of Hotpoint, was one of 
American Furniture Mart i | tenmen ae ae os ee oe 

ihe. See te bits i Presenting the range is James Nance 
Hotpoint president. Irving Rudoloh xe 

Seventeenth Floor, Space 35 and 36 vin vn ite ot the club ote ra 


Negr 
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DEPARTMENT STORES 








2 * 
Edwards & Son Store Opens Forbes Heads Department yp 


Appliance Repair Service to Senducky Srench Sor KK WUMNL | 


in Booth 265 at the A.S.H. & V.E. show 
in Dallas, January 23-27 





Lasalle & Koch Co. Opens 


Branch Store in Sandusky CONSOLES e WINDOW UNITS 


Foley's, Houston, Names 


Hein as Radio, TV Buyer AIR COOLED « WATER COOLED 
> REMOTE INSTALLATION UNITS 
si Models for AC or DC 


lew MODELS THAT HEAT AS WELL AS COOL 
Nelson's, Jamestown, Opens Yew ROOM VENTILATOR 


New Appliance Department Brandeis Begins Work 
On Air-Conditioning The SEDPELLOW 


\ i, hp window unit with max 

imum cooling power of any 4 

hp model. New hermetic com 

pressor with }- year warranty 

Featured for bedroom cooling 

for which it is ideal. Up to 6000 

biu/hr. 115-60-1 

Barnaby Named Buyer 

For Kern’s, Detroit Paulus Made Manager 
For Edwards, Rochester 













The PROFESSIONAL 
(Medel 6) 


; bp window unit with max 
mum cooling power of any 4 
hp model. New hermetic com 
pressor with 5-year warranty 
Featured for use in business and 
professional offices, as well as 
homes. Up to 8800 btu/hr 
115/290 volts; 50/60 cycles 


‘ 


Denver Dry Goods Names 
Strong Buyer of Radios 





Jones Heads Appliances 
for Tucker-Jones Furniture 





St. Louis TV Kitchen 


ee 





















The DIRECTOR The OVERTON 

(Medel 10) (Medet 17) 
14 bp console unit, hermetic, ly bp console unit, air cooled, 
air cooled, exceptional cooling choice of genuine mahogany or 
power, hand rubbed wood cab blond avodiré wood cabinets. For 
inet. Featured for living rooms, large offices and living rooms, or 
substantial offices, and directors’ especially severe conditions. Of 
rooms. Offered with heating and fered with heating and cooling 
cooling. Up to 11900 btu/hr Up to 13500 Itu/hr. cooling 
cooling. For AC or DC. (Also in AC or 1X (Also in water 
water cooled, model 10W.) cooled, model 127W.) 





More than ever, REMINGTON this year has the most complete 
line! Remington dealers won't miss a single sale for lack of the 
right unit for every job 











They'll make more sales the year around with new Remington 
units that heat as well as cool, and the new Remington Room 
ventilator 

Distributors! Remington has several highly desirable areas open 
for aggressive distributors. See us in Dallas during the Show or 
write today for details. 


NEW STUDIOS for KSD-TV, St. Louis, are located in building which formerly housed REMINGTON AIR CONDITIONING 


station's AM studios. Mezzonine areas (top left) serve as observation balconies for DIVISION OF REMINGTON CORPORATION 
shows calling for audience porticipation CORTLAND, MW. ¥. CABLES — REMINGAIRB 
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NT WATER Facapeg” 


Estate Stove Co Andrea Radio Corp. 
Noma Electric Corp. 
Ohio Appliances Inc., 214 N. 4th unced 1 
St., Columbus, Ohio, has been 1 f wing distributors 
' rsta ‘aay © Igoe Bros., 35-37 Halsey St., Newark, N. J 
Johnson Electric Supply Co., 329 Main St., 
Cincinnati, Ohio 


eater 


Deepfreeze Division 
Motor Products Corp 


K & K Co., Omaha, Neb Horton Mfg. Co 


I 
HIPUT is a modern, self-contained, electrical Hot ointment 
Water Unit that can be placed at point of use Horton Mfg. ¢ 
Economical to install and operate. Short piping, con Westinghouse Electric Corp Cardee Distributor Corp., Inc., Springtield 
serves floor space. Outside knob thermostat control Noland Co., Newport News, Va P Mass owe Cont se 
Approved b nderwrit tor . hised as a dist hapman Witheim, arlotte 
PP ; U writers Laboratories f Westing! , ter heats wa KTM Distributors, Inc., Cincinnati, Ohio 
Quick, continuous hot water supply ae denen a se V. J. McGranahan Distributing Co., To 
ledo 2, Ohio 
Newburgh Distributing Co, Newburgh 
NY 
American Dishwasher Co Schaberg-Dietrich Hardware, Lansing 4 
Write today for complete technical information, ee Mich 
territory, etc , ee ay \ Appliance Distributors, Oklahoma City 
) ae ee Okla 
Crest Corp., St. Lowis, Mo 
Philadelphia Distributors, Philadelphia, 


© . Motor Parts Co., Philadelphia, Pa Po 
\ \ 
| o* ys LE 0 ° Ludwig Hommel, Pittsburgh, Pa Frankturth Hardware, Milwaukee, Wis 
. L. J McAllister Co, Boston, Mass R. H. Gemberling, Spokane, Wash 


R. U. Lynch, Inc., Providence, R. | Charles A. Koons, New York, N. Y 
Wood-Alexander & Co., Harttord, Conn Kelly-How Thomas Co., St Poul Minn 

Made in tour capacities R '@) N A N & 4 U N Z L 4 | | a : Lincoln Sales Corp., Baltimore, Md Ray et Co. Les Angeles, Col 
6.12 2 - 30 gallon - Careva Co., Inc., York, Pa Republic Electric Co., South Bend, Ind 
: MARSHALL, MICHIGAN D. Tarbell: Waters Co., Springfield, Mass rene Electric Co Relies Md 

United Tire Stores, Trenton, N.Y 


Big sales volume to homes, apartments, clinics, 
offices, motels, cabins, garages any place hot 
water is needed 


V = Gross Distributors, inc, New York 


Appliance Mfg. Co 


Richards and Conover Hardware 
Co., with offic f City and Lonergan Manufacturing Co 


) 


CNY iakere Cie Sra lec i 
a GATE the Texas panhandle, Tener tomer 


HYDRAULIC F._ O. Carpenter & Son, inc, 207 N. Fourth 
Coolerator Co St., Columbus, Ohio 


Folede Merchandise Co.. Toledo. Farrar-Brown Ca, Inc, 492-496 Forest 
Oho us been na s distributor Ave, Portland, Me 
‘ mieteilinad ar E J. Gustafson Co, Wilson Terminal 


Bidg., Sioux Falls, S. D 


H. E. Sorenson Co, 100 S. W. First St., 
Fi RST Automatic Washer Co Des Moines, lowa 
Buckeye Appliance & Sports Edgewater Distributing Co., 1305 Colling 


Equipment Co., Toledo, Ohio, ha weed, Toledo, Obio 


inde ari . Legum Distributing Co. 108 Light St 
; mh n e ‘ ' o. Baltimore, 2, Md 
; W. F. Winstrom Sales Co., Holland, Mich 


H. U. Mann Co, 1320 W Jackson Bivd., 


. 4 Chicago, Ill 
Cuts Delivery Costs 50% Apen Electrical Mig Co Pree ey A Co, 224 S. Cedar St 


x Georgia Appliance Co., Savannah, Charlotte, N.C 
Practical + Foolproof + Time Proved Ga ' Nash-Steele-Warren, Inc., 614 W. Haraet 
‘ St., Raleigh, N. C 
Appliance Wholesalers, Inc, 1749 W. La 
tayette, Detroit, Mich 











Y 
rst in sales Thousends im use 


- 
First in tield proving—On the market 6 yeors Lindemann & Hoverson Co 
f 
f 











n simplicity —75 fewer working ports | | 
n features-More advantages to the user 1 
bee illustrations at left." Write tor literature and price | ' Motorola, Inc 

} ; ee 
| EB Lothom & Co. 250 Fourth Ave. New Ray Distributing Co., Savannah 
| ' , 


ANTHONY COMPANY | York, N.Y Ga , < 
Det. 906 Streator, Illinois jj) % Sexteen, te. 3 8 dems, : 2 





Harrisburg, Pa 





| Raytheon Mfg. Co 


mW. thw Coe, Beewk Zenith Radio Corp 
——-—--—------~- | N. ] ‘ f t " 


Electric Equipment Co, 424 N. Centra! 
Ave., Phoenix, Ariz 
McDonald Bros., Inc, Memphis, Tenn 
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Emerson Radio & 
Phonograph Corp 


The F. B. Connelly Co. of Ore 
gon, Portland, Ore . be er 


hat ar 


Hobart Mfg. Co 


The Maytag Atlantic Co., Inc. 
34-18 Northern Blvd., Long Island, 
ms. Be ay ted a d 


h 


Garod Electronics Corp 


wig 
and rad 
Philadelphia Wholesale Distributors, inc. 
Philadelphia, Po 
Orley Detroit Co, Detroit, Michigan 


Air King Products Co 


nati repre tat John P 
Ludgate & Associates, Pittsburgh 


Le John Mfg. Co 


J. J. Connolly, Inc., 460 Tenth 
Ave New York City, ha 


Silex Ce 


Sundre and 


Atlanta 
Ga r 


Altorfer Bros. Co 
Crumpacker Distributing Corp 


x ‘ A 


International Harvester Co 


A.R.A. Distributing 
2300 Olive St., St. Louis 


Engineering Works 


Babcock & Preuss, 200 Sth Ave, New York 
City 

C J. Brassell, 302 Tompa Gas Bidg., 
Tampa |, Fle 

Cusock & Harmon, 413 Reliance Bidg 
Seattle, Wash 


Roy H. Case, 223 Centre! Bidg. Scottie, 
Wash 

Weoyne Davis, P.O. Box 990, Muncie, ind 

Fronk Lenihan, Mendota, Ill 

Fred McGee, 130! Union Ave, Chet- 
tencogs, Tenn 

Mercury Seles Co, 228 Empire Bidg., 
Syrocuse, N. Y 

E. P. Murr, 2542 W. 28th St. Denver | 
Colo 

Howerd Wott, P.O. Box 1382, Norfolk, 
1, Ve 

Herdwere Soles Corp, Merion Bidg., 
Cleveland, Ohio 


Jewel Radio Corp 


ave rect ‘ ted vy 

. K ad i 

Barstow & Doron, 1406-08 S. Grand Ave 
Los Angeles 15, Calif 

Chorles N. Meyer, 1355 Market St, Son 
Francisco 3, Calif 

Cerald HH. Rissmon, The Symphonette 
Corp., Chicago 11, Ill 

Ben Melson, 960 Ocean Drive, Miomi 
Beach, Fle 

Robert D. Wiener, 88 Vine St, Hartford, 
Conn 

Midwest Seles Co, Hanna Bidg, Cleve 
land 15, Ohio 

Ron Merritt, 217 9th Ave. N., Seattle 9, 
Wash 

J. A. McCaffry, 6432 Cass Ave. Detroit 
2, Mich 

Leslie M. Friedman, 4629 Osage Ave 
Philadelphia, Pa 

Fred A. Wiebe Co., Central Terminal 
Bidg., St. Lowis, Mo 

Albert Levine, Alco Sales Co., Pittsburgh 
16, Po 

Ted Miller, 96-09 66th Ave. Forest Hills, 
 F 

Low Goldmon, 21-18 70th St. Brooklyn 
4 N.Y 


Admiral Corp 
A im 


Carlos Perez Cia, Ltd, Panoma, R. P 

Electric Sales & Appliances, Inc., 1550 
NE Second Ave., Miami, Fla 

Columbia Distributing Corp, 2601 Market 
St. Seattle, Wash 


Philco Corp 


Momsen - Dunnegan - Ryan 
¥ ma ‘ 


A ris 


John Meck Industries, Inc 


Milmar Co., Cleveland, Ohio 

R._ A. Adams Co., Detroit, Mich 

George Stevens Associates, Baltimore, Md 
Electric Supply Co., Chicago, Ill 
Manufocturers Sales Co, Muskegon, Mich 
Ohio Specialty Co, Cincinnati, Ohio 


Hallicratters Co 


Home Products Sales Co., 2530 N. Brood 
St, Philadelphia, Pa 

United Radw Supply Co, New Britain 
Conn 

Crest Corp, 3949 Forest Pork Bivd, St 
Louis, Mo 


Onty $] 29 25 aeran 


SUMMER BREEZE CLOTHES D2yer 


YOU CAN TALK PRICE 


Automatic clothes dryers needn't be slow-moving luxury appliances today 

surveys show that 1 out of every 4 families wants a dryer at a budget- 
fitting price. And they're all prospects for the New Taylor Dryer, because 
t's the lowest-priced family size automatic dryer on the market 


‘ 


You can talk price without tongue-in-cheek installation costs, too the 
New Taylor Dryer plugs into any outlet, draws only 1280 watts, It's the 
electric clothes dryer that’s acceptable to landlords, perfect for home 


lemonstrations 


YOU CAN TALK FEATURES 


@® Baked-ename! finish, cabinet 30° wide, 24” deep, 36" high to sorting 


counter fits kitchen lineup or laundry room 


© Sun-Lite ultra-violet lamp whitens, brightens, sanitizes clothes, gives 


them “sunshine and fresh air” fragrance 


@ Twin pressure-blowers, safe infra-red heating units, produce soft, filtered 


quick-drying “summer breeze 
@ Easy-Slide rustproof, right-height drying rack holds average washer load 


® Complete convenience in operation with automatic timer, heater 
witch, indicator light, safety switch, trouble-free 120-volt, 60-cycle AC 
motor 


EXTRA TAYLOR-MADE PROFITS FOR YOU 


Where there's a limit on space as well as budget, sel! 


the complete Taylor Small-Home Laundry for under 


~~ 

—oy 
} | $260 Taylor Jr. Portable Washer or Taylor Sr 
adh. Sink-Side Washer plus the new Taylor Portable 
| 


lroner can be stored inside Summer Breeze Dryer 


SEE FOR YOURSELF 


At the Merchandise Mart Rooms 14101, 1801 


At the Morrison Hotel During Furniture Show 


At the Housewares Show Booth C349, Navy Pier 


THE TAYLOR CORPORATION auance. ono 

















ee Ws have been selling 


Water Heaters 


for approximate! , ears and have oa « than 00 


Thermogray Electric 


“wrvuie OFF cur lines We are highly satished with the p< 
formance of the Ther heaters. Our mamtenance 


eplacement rd has t 





YOU SHOULD 


KNOW 


—Shermogray 


ELECTRIC WATER HEATERS 


a Thermogra hel u t profit in the growin 


| 


} providing mu with a time-tested 


buyers marker | 


heater, which you can sell on proof of performance 


cret the Therm Inside Story” now and learn 


s the mm er heat 


THERMOGRAY COMPANY 


JEFFERSON, IOWA 


NATIONAL 
To All Dealers: Here are up-to-the-minute FANS 
Adjustable to any angle, vertically or horizontally. 


TAILORED for the PUBLIC ORDER NOW 


CHILL AIR 
Turn-A-Beut Window Fan 
3 speed reversible $59.95 
5 speed reversible 39.95 CHILL AIR 
3 speed exhaust ently 49.95 Portable Fan For Window, Floor or Desk 
16° + BS speeds List Price $34 95 


ASK ABOUT our EVAPORATIVE WINDOW COOLER 


NATIONAL ENGINEERING & MFG. CO. 


523 Wyandotte Konsos City, Missouri 
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Barton Corp 


Carlos Perez Cia 


Ltd., Panama 
R. P fistributor 


Noblitt-Sparks Industries, Inc 
Broadwell! and Co.. St. Louis, Mo 


tribu 


Whiting Corp 


] ! 
t Broadwell and 
Louis, Mo tr tor 


Co St 


Blackstone Corp 


Broadwell & Co., St. Louis, Mo 
Joseph 8 Smith Co, Edison Bidg., Toledo 
Ohio 


Capehart-Farnsworth Corp 


Federal Distributing Co, Inc 
City, Mo 

Mytelka & Rose, Inc 

Luethi & Welch, Inc 

City Electric Co, Inc 

Electric Appliance 
Lowrsville, Ky 

National Mill Supply Co, Fort Wayne 
Ind 

Thompson & Holmes, Ltd, San Francisco 
Calif 

ARA Distributing Co., St. Louis, Mo 

Tri-State Supply Co., Chattanooga, Tenn 


Kansas 


Newark, N.Y 
Columbus, Ohio 
Syracuse, N. Y 

Distributors of Ky 


Fowler Manufacturing Co. 
nt of Signal Dis- 


tributors, Inc., Boston, Mass 
listribut f water heaters built 
\{ 


i facturing Co 


Sylvania Electric Products, Inc 


K Ta" ules unager for 


Bison Electric Co, Inc, Buffalo, N. Y 

C. R. Rogers Corp., Pittsburgh, Pa 
Baltimore Gas & Light Co., Baltimore, Md 
Adoms Distributors Co, Boston, Mass 
Hyland Electrical Supply Co, Chicago, Il! 
Major Appliances, Inc, Jacksonville, Fla 
Victor H. Meyer & Co, Ltd, New York 

N.Y 


E. B Latham & Co, Newark, N J 


Starrett Television Corp 


p: 
Nelson R. Thomas Agency 
St, Los Angeles, Calif 
Lynn Dickerson Appliances, Merchonts 
ond Manufacturers Bidg., Houston, Tex 
James C. Frye Il, 17130 € 

Grosse Point 30, Mich 


2155 E. 7th 


Jetterson 


JANUARY 1950 


Gibson Refrigerator Co 


Motorola-Chicago Co., 1330-32 W 
Washington Blvd., Chicago, IIL, ha 


Eureka Williams Corp 


ted by t ireka W 

Cannon Distributing Co, 198 E Bay St 
Charleston, S. C 

Boyd Distributing Co., Inc 
Ave, Denver, Colo 


20 W.I3th 


Crosley Division 
Avco Mfg. Corp 


Georgia Appliance Co., Savan 
nah, Ga tor of its pr 


Trans-Vue Corp 


Sutton D stributing Co., 3939 W 
Madison St., Chicago, IIL, has bee 


Sanitary Refrigerator Co 
Electric Supply Co., Atlanta, Ga 
ec ip nted exclusive 


id at 


O. A. Sutton Corp 


i oo 
a) \ Sutton ( orp 

Four States Distributing Co, 700 € 
Brower, Springfield, Mo 

Frank Lyon Co, 208 E 
Little Rock, Ark 

Hough-Wylie Co., 2401 South Blvd. Char 
lotte, N.C 


Markham St 


Tele-tone Radio Corp 


Ra-Tone Electronics Co, 448 W. Wash 
ington St, Phoenix, Ariz 

Masline Radio and Electronic Equipment 
Co., 192 Clinton Ave, N., Rochester 
N.Y 


Nineteen Hundred Corp 


A 


sundry e 


Wright Service Co., Little Rock, Ark 
Electrical Distributing Co., Portland, Ore 
Radio, Television and Appliance Co., Inc 
Seattle, Wash 
Mainline Distributors, Inc, Toledo, Ohio 
West Michigan Electric Co 
bor, Mich 
Interstate Electric Co 
New Orleans, La 
Cools Appliances, Inc 
Minneapolis, Minn 


Benton Har 
1001 S. Peters St 


110 S. Tith Se 
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LEAGUE ACTIVITIES 








Spokane Chapter of IEEDA 
Elects New Officers 





tion card for use 
merc! 







Des Moines League Hears 
Ross at November Meeting 






Nebraska-lowa Council 
Elects C. R. Helgesen 






















Jamestown Association 
Hears Two Speakers 






la siow 
























EKCO HOUSEWARES CATALOG, de- 
signed by Kaymond Loewy, 1s @ sectional 
catalog of 88 pages, large photographic 
illustrations on an overall beige back 
ground accented with bright blue panels 






contains complete line and specifications 
Ekco Products Co, Chicago 











ELECTRICAL 








MERCHANDISING 


Essex League Elects 
Officers for 1950 


San Antonio Association 
Sponsors Television Show 


r 








Take > 
this 

Step to 
profitable 


Sees APPLIANCE SALES 


Nebraska-lowa Council 
Adds Phillips to Staff 


Doyle Phillips has ined the Ne 


Denver Resumes Christmas 
Lighting Promotion 


Hamilton Appliance Club 
Elects Gordon Petrie 


Petrie d 
the 1 . 4 
Har Ont 
r ted it de har 
t; Reginald M 
i c ! Dyett put 
‘ re tT e ts 
H R Bruce | 
) € ‘ Gord Kilg 
" D i Hawk 
H we ed 


Council Utilities Sponsor 
Fall Light Bulb Campcign 





JANUARY 





1950 





Want “big ticket” appliance sales” Take the straight line to the 
construction market—use DODCE REPORTS, Don't waste time 
ise DODGE REPORTS ~ you can 


be first in the right place and the right time , you know iwho to 


hunting for active prospects 


see and when to see them 


Right in your own business area every day, a definite number 


of real prospects let contracts for construction where 


Electrical Appliances 
will be bought. You can follow up these sales Opportunities with 
DODGE REPORTS. 


You are told exactly what construction projects are under way 
in the area you specify —ievho is involved in each project (name 
of owner, architect, engineer, contractor where and when to 


contact proper individuals for presentation of your proposition 


This is information TO HELP YOU SELL. It saves you time 


and “ley work’, It enables you to approach going-to-buy pros 
pects with a sales talk based upon known facts—at the proper 
moment for effective results. Let us show you, without obliga 
tion, how DODGE REPORTS can mean your first step to profit 


able appliance sales! 


--=-—=— MAIL THIS COUPON --- 


! 
J 


1 

i YES..| want to know obout the profitable ' 
Appliance Seles in new construction, Without cost 1 
or obligation, show me how | con use DODGE 1 

REPORTS in my busin 
Straight Line = ' 
1 
Name i 
Firm , 
I 
| 
Address = i 
F.W. DODGE ; 
/ a 1 
Profitable Business F.W. DODGE CORPORATION ' 

Construction News Division 

119 West 40th Street, New York 16. NY 
1 


Em~1-50 conporation | 


-——— eee ee ee ee ee ee ee ee ee et 
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attention LETTERS TO THE EDITORS 


HOUSEHOLD APPLIANCE DEALERS 


The Plumbers’ Side 
iF YOU WANT A 


SEWING MACHINE 
tha — is easy to sell 


— once sold — stays sold 
— gives you all the profits 
— requires an absolute minimum of service 


—is nationally advertised to 39,000,000 radio 
listeners weekly 
— is supported by a cooperative local newspaper 
campaign — plus mats, radio scripts, circulars, 
posters and sales ideas 
ba —has excitingly NEW exclusive features found in 
Ce - no other ma A of machine 
~ EVERYONE IS TALKING ABOUT 


— “ IT's 
FULL ROTARY 
ELECTRIC 
SEWING MACHINE 
! 
8 EYE-CATCHING, PROFIT PACKED, EASY TO SELL 


MODELS AVAILABLE 


GELLMAN MANUFACTURING CO. 
ROCK ISLAND, ILLINOTS 
Since 1922 


ee 





“BALANCED FREEZING” 
New Gilet Freezer 











BRALANCED FREI 








For Complete intermetion Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 





GET SEPARATED, YOU GET 
FIRED 
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ELECTRICca, 
APPLIANCES |[711 = 
ae ET bed 








MAVOS TORY ARENT THERE—IT MIGHT If you have a problem of water heating for your product 
BE SOMETHING WE ATE FOR BREAKFAST’ 








— whether it be an automatic washer, dish washer, vending 





machine, sink, or, what have you — we have the experience, 


” 


facilities and “know how” to design one for your needs. 





RONAN & KUNZL, INC 


MARSHALL M 








SUNGABOULS mean sates 


Fastest Appliance Handling” 


says L. F. Balliet, Clark Distributing Co., Allentown, Pa. 





Slingabouts ‘package’ ovr appliances for sure protection from 
handling damage,"’ states the general manager of this eastern 
Pennsylvania electrical goods wholesaler 

Slingabout safety means extra damage insurance for your 
appliances. Fine finishes, delicate ports reach customers in 
perfect condition, thanks to tough canvas jackets, thick padding 
and soft flannel linings. A Slingabout slips on and fastens in 
seconds. its sturdy sling mokes even bulky pieces easy to 
handle on and off trucks, through narrow spaces. Your cus 
tomers property is never scratched or damaged, Slingabouts 
fit major makes of appliances 


Ask obout Wrapebouts for TV sets 














WEBB MANUFACTURING CO., 2918 N. 4th St., Phila. 33, Pa. 
Send Slingabout prices for model # 


Rodic 
Rong 
Addeows Applionce (2 


moke Retrigeraters 
Nome 
Check 


Orher 


City Sete (please specify) 


Se uaanneaneaie 
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Be Careful How 


Fluorescent Tubes 


T 





STORE FIXTURES 


= All Merchandise Displayed where 
it is Easy-to-See, Easy-to-reach. 


Whet Beryllium Does 











Over 50% More Selling Space than 
© conventional store equipment. 








inset iiustrates ease of dis 


@ “Head-On" and "Side-Unit” Models paving merchandive of vary 

to make 5'x5' and 5'x10° Islands. Shah hase enstiensaith didine 

a "Side-Units" Also for Modern Fiex- an oe reg 2 ne sel 
with FLEX O.STEP 


ible Wall Section Displays. more 
ALE © ial St. 
ADD SALES CO.  wmanitowoc., wis. 





PLAN FOR PROFITS IN ‘50; 


Gneff\inule 


“PROFIT LINE 


of competitive priced Washers 










Early Treatment 








with the Service Free geor 






SEE US AT SPACE 94-95, 
17th FLOOR, AMERICAN 
FURNITURE MART, 
JAN. 9th te 20th 


Gnefflinite 













1S THE 
“PROFIT LINE 
Bec ouse 
1 Furniture Soles Policy For Added 
Earnings 


GneMlindle — waser company 


KELLOGG, IOWA 














JANUARY 


1950 


You Dispose of Dead 


-<~ DISHWASHERS 


TO ALL 
DEALERS WHO 
MERCHANDISE 


















learn how to keep 





eri iolaslehilemell ial Zetjal-ti 







customers satie<ced / 
ee 










Get the full story of CHAT, 
the amazing liquid detergent 
that guarantees spotless, fast- 
drying china, silver and glass- 





ware. Dries in less than two 


minutes because it contains 






Dry-A-Pon. You'll never have 
a complaint on any automatic 


dishwasher if you get your 





customers to use CHAT. Exclu- 


















sive with appliance dealers, 
it builds up traffic, adds 






to profits 












ANTARA,. 
PRODUCTS 









q YENERAL 
NILINE & FILM 
* CORPORATION 











May; 
THis 
YPon, l 


* ® 
ee eee ee FN 
ANTARA, PRODUCTS 
GENERAL ANILINE & FILM CORP 
444 Madison Avenve, New York 22, N.Y 

Send Me Free Copy of : 

“FACTS YOU SHOULD KNOW ABOUT CHAT™ 










NAME 





POSITION | ol 


COMPANY 





STREET ADDRESS 









city ZONE STATE 
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mat ads! 








Write for 


REFRIGERATOR 


Monutacturers 


7602 


America’s 


most 


promotable 
refrigerator 








The Price Tag 

Tells the Story 
. The Value 
Sells Itself 


for Nearly Two Decades 


Woodhaven Blvd 


, Glendale, 


% “WORTH ITS WEIGHT IN COLD 


ELECTRICAL 


Fluorescent Tubes 


ae CONTINUED FROM OF POS! 


TE PAGE eee 


WAHL 


VIBRATORS 


3 


rrerperrryretryes 


CEILING SPACE 


NOW PAYS DIVIDENDS 


Ww HM THE FAMOUS 


Gas (|) FIRED 


SUSPENDED 


HEATER 





























bodies exclusive 


a finger 


PALMER is equip 


Diariburors, dealers! Store owners, purchasing agents 
and architects all agree this is the finest, most efficient unit 
heater ever produced, Truly “ 


the design of tomorrow” 


a with automatic controls and em 


igh performance features. Customers 


teceive “heating comfort plus” without so much as lifting 


Yes, with a PALMER suspended heater, ceiling space now 
pays dividends in trouble-free heating efficiency, appear- 
ance and economy 


Dividend-wise, PALMER will pay you foe and many-fold 
Ordering a display stock now will soon prove it! There's 
a perfect model and size for every heating need 


Write for free literature today Dept. M-2 


PALMER mA NOP ACT ORNS CORPORATION 


manutacture 


PHOENIX, 


DRYERS 


(Mes) EXTRA PROFITS 
— FOR YOU! 









Ideal for all the family 


haircuts, necktrima, on the 
legs and under the arm 
Professional model, amall 


and compact. Easy to use 










Factory Serviced—5 Year Warranty 


Powered by the Famous 
Silent TECUMSEH Compressor 


details and powerful, traffic building 


GXing. - 


CORPORATION 


of Quality Retr gerators 


LI 





MERCHANDISING 





THIS CLOCK NOT 


ALSO THE DAY OF 
MENT 


JANUARY, 


ONLY TELLS 





THE MONTH 
iS DUE 


1950 


Gu} T73W 





YOU THE TIME | 
OF DAY IN ANY PART OF THE COUNTRY, BUT 
YOUR PAY 








no experience neces 
amooth run 
only $9.75 


Silent 
Lint 


As 
For emoothing, relax 
ing Massage Power 
enetrating 
vibrator housed in at 
tractive sanitary case 


















Contains four applica 
tors for face 
senlp and bhedy wae 
EL | ist only $6.50 
GUARANTOR 
AlA. WaMl. PReTS We anree te repetr of 
arry thie cutetending fept we oft charge 
© sar er lew ‘ y a o, ON YEAR. any 
erteet boon WAHL product which 
eos not give perfect 
seUstaction *' 
WRITE TODAY DEPT. EM5S0 


— 






the mn ‘ Breze 
ARIZONA 

















8” NON-OSCILLATING 
10” NON-OSCILLATING 
10” OSCILLATING 

8” PLASTIC-TRAVELER 


© DESIGNED —To Deliver 
Circulator — Sturdy 
ing —Underwriters Approved. 


For Promotion 
Pocket Book 


Look ws up 
Housewares Show, Novy Pier, 
19.26, oor visit our Factory nearby 


A few Territories still avall- 
eble for Representation. 


Established 1929 
741 W. HARRISON S&T. 





WAHL clipper corp. 


CHICAGO 7, ILLINOIS 








Good Air 
Non-creep 


© PRICED—Substantially Lower 
than Ever to Stimulate Sales — 
For Today's 


in booth 926, National 
January 


CARRON MANUFACTURING CO. 
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NEW LITERATURE 





Edison Electric Institute RCA Victor Div. Radio 
Corp of America 





Monowatt 
America's Finest Sewing Machines 


America’s Finest Sewing Machines 


' os Sere : T THE SHOW 
ON DISPLAY AT THE SHOW Hamilton Mfg. Co é 0000 re ON DISPLAY A HE SHO 
JANUARY 9-20 t t er lis JANUARY 9-20 
Room 1450, Merchandise Mart ' . See: Room 1450, Merchandise Mart 


eu0GtT 
PORTABLE 


% ' National Association of 
STYLE Ne 


1146. Ager Electrical Distributors NEW =788H OME 


oe) suena, 


AUTHORIZED DEALER 


ad preseated together SEWING MACHINES 
Lightolier, Inc oh 1 oelingn ¢ onde 


Authorized dealer counter 
card, 14" wide * high 
| Decals tor window and 
display cases, 10° wide 


STANDARD 

CONSOLE 

STYLE Ne. 300 | Motorola, Inc 
A beautifull 

lesigned, stu 

1; Complete ads, tying in with 
aened national campaign, or in 
ple 

always 





dividual product mats t& 
help you create sales-build 


ing program locally 


seller 


price $1 


seve cen New Telechron Model 
TURY DESK 
MODELSTYLE 

Ne 400 " ‘ f our colorful fold 
Authentic A ae ers for counter distributior 
styling of ce and package en 
Listinguish K 
ed desigt 
leads the New Home lin GET SELLING ~— 
2Aa4 (in yut).* 4 tr te t ‘ t " t 
‘ we , HELPS CATALOG & 
Just three models from the complete : 


New Home line. See it at the 


show ; : ie tad ‘ 7 ips 


Prices apply Machine Company ae 
lows, Kentuck our “irae ; , 1801 18th Avenve ' 
Obie, Wisconsin nily higher els« ‘ Rockford, Mlinois 

where wm US t 


New Home Sewing 


Please send me vour FREE selling + 


‘ we 
t \ ‘ t t catalog 
SE N D cou PON “TEL-SELL” is the nome Telechron, inc raw aan 


has given to their two new clock assort » t , t ’ ’ Executive's Name 
FOR SELLING HELPS CATALOG ments, one of which is pictured above. Con 
be used for counter, window or showcase ec i t Ci 
is Hexible, forms 8.clock wland stond ds t R 
play, locks clocks to disploys, hides cords 


Address 
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NEW LITERATURE 


Another 





PROFIT-MAKER 


For You NaTene, ba 


\ 





The Sensational, New 


CONCO 


PORTABLE ssi suisn vi. Sn 
ELECTRIC RADIATOR 


RETAILS 


Regularly at 


$22.95 


4500 BTU Provides quick Lightolier, Inc 
abundant heat where ‘ 





and when wanted 


OUTSTANDING FEATURES 


SAF Underwriters’ Approved 


Uses no water, steam , 1 aati dieadadiaaliiae. tate 
Fully enclosed heating element. Even give it consumer sale 
at full heat unit will not cause a alu r simed at helping 
serious burn if touched t net alize Lightolier ¢ sell with 


FAST Begins heating as soon sins , FIBERGLAS* INSULATION 


as plugged in. Consumes 




















1320 watts, A.C. or D. C., emitting La Salle Lighting Products, Inc pene YOUR HIGHER quality appliances demands ex 
4500 BTU’s per hour, the equivalent Markel Electric Products, Inc tra selling features —like Fiberglas Insulation, one of 
of 1834 sq. ft. of steam radiation : twelve-page booklet. M the important plusses in modern appliances. 
pth os ra Here’s an advantage that millions of housewives read 
Weighs only 28'4 le he : 3 
| HT 5 e, wa ed and portable heat about in such magazines as Life and Good Housekeeping 
pounds. Easily port Bag eae oe alata " 
able, nicely balanced. Compact, size re ee eee And many more see dramatic demonstrations in stores 


and schools showing the greater values they get from 
Fiberglas Insulation. 


E e O N O M | 2 A L pice Se cash in on this promotion. Sell up —and up your profits 


23” x 7” x 19”. Smartly styled Heet 


Costs approximately 2 cents per hour with Fiberglas Insulation. For FREE demonstration and 
to operate (average rates). Saves on merchandising materials, write to Owens-Corning Fiber- 
regular fuel in spring, fall, through glas Corporation, Dept. 104-A, Toledo 1, Ohio 

winter Proctor Offer 


101 HOME USES | OWEN {NING 
ett FIBERGLAS 


bath, on porch, in base- Aik 
APPLIANCE INSULATION 


mem, bedrooms, laun 
dry, playroom, cottages, j 


workshop. RIGHT Wen? 
Convenient carrying 
handle tolds over to k { 



















; 
double as handy drying | 
rack *Fiberglas is the trade-mark (Reg U.S. Pat. Otf) of Owens Corning 
Fiberglas Corporation for a variety of products made of or with 
WRITE tor complete information on glass libers 





this Outstanding sew product 





CONCO ENGINEERING WORKS FIBERGLAS IS IN YOUR LIFE—FOR GOOD! 
Division of H. DO. Contey & Company 


Mendote nos 

















AFFILIATES 

CONCO MATERIALS HANDLING DIVISION CORD DISPLAY offering a Proctor Cord 

Cranes — Hoists minder with the purchose of either a 

COncO oe peat: A epaeg dd me Proctor Never-Lift iron of @ Proctor 
See owr exhibit, Booth 488. Housewores Show Champion 
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Competition Beater! 
THE NEW, FEATURE-PACKED MODERN 


AUTOMATIC ELECTRIC 
WATER HEATER 





ricers Labora- 
nitto NEMA standards 
nanode and 10-year war 

ranty at slight extra cost 
@ $5-gal models as low as $124.50* 
82-gal. models as low as $162.50* 


*FOS Fuctory 


5-Va GAL. SPOT PURPOSE HEATER 





WATER SOFTENERS + FILTERS + WATER HEATERS 


Te A Certain Manufacturer . .] « 


FIXTURE DISPLAYS IRON FEATURES: Crear ( 


wit f 


If you have a good line, backed by adequate fac- M 
tory facilities, but are not enjoying the type of 
sales representation in the east you feel you 
should have to properly put this line over, this 


is addressed to you 


a We ar row perve ling organization now repre 


e in divid 
been repre 


yring thot time 


d ntact all key ac 
ind housewores distributor 
es we contact the larger 


nm addition we mok 


no 


New England 


u to merchan 


Bn + 


THE OLD SELLS THE NEW: 
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RANGE TELLS ITS OWN S$ 


;> 





CHARITABLE ORGANIZATIONS BUY TV: s) Lou 








MERCHANDISING 








HOUSEWIVES SAY GOODBYE 


to messy, unsanitary garbage cans! 


AND YOU SAY HELLO 


to more profits, and satisfied customers! 


“'" CALCINATOR 


THE FULLY AUTOMATIC DISPOSAL UNIT 


@ NOTHING TO TURN “OFF” OR “ON”—IT'S AUTOMATIC! 


@ REDUCES Ali GARBAGE, Ali BURNABLE TRASH 
TO FINE ASH! 


@ EASILY INSTALLED —TROUBLE-FREE! 










Owners are proud of their wonderful new 

Calcinators. They just wrap up garbage 

throw it in, and forget it! You can't keep 

em from bragging about this amazing 

(Hc imating process to friends and neighbors 
creating more Calcinator sales tor vou' 

Calcinator Automatic Disposal Units come k 

in three types: For electricity; tor natural 

mixed or manufactured gas, tor bored t 

(or LP) gas. Each is available in a choice of 

two finishes—gleaming white enamel or 

durable gray Krinkle-Koat 


SEND FOR FREE INFORMATION 
on amazing CALCINATOR and 
powerful merchandising plan 

Turn Garbage into Gold! 

CALCINATOR DIVISION 


VALLEY WELDING & BOILER COMPANY —— — 
BAY CITY, MICHIGAN 





TELEVISION SELLS 
Alliance Tenna-Rotor 


Kight in the Home / 


Son, there's the answer ! 
clearer pictures... 
...more stations 
ALLIANCE TENNA-ROTOR!” 








4,500,000 Viewers 
Around 40 TV Stations 
See TENNA-ROTOR in Action — Each week! 


Every TV set owner wants more distance—less interference —clearer 
pictures! Alliance Tenna-Rotor means faster antenna installations — 
fewer coll-backs—hoppier customers! Guaranteed for one year! 


ALLIANCE MANUFACTURING COMPANY - Alliance, Ohic 


Export Department: 401 Broadway, New York, N. Y., U. 5. A 
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BECAUSE 


S 
—unny : ~~ 
( q 
COMBINES THIS DISPLAY KITCHEN in the Jordan & Woltman store gives an idea of the kind 
of sale that often grows from o dishwasher. Mr. Woltman is on the left and Mr. Jordon 


THE UTILITY e is kneeling 
AND THE BEAUTY 
YOUR CUSTOMERS WANT 


* 
Over the counter sales tests in hand picked terri From Dishwashers 


tories have proved that SUNNY. the perfect home 





halr dryer. is @ customer IMPULSE item 


iaiiieah, ‘enk Sidiiniis To Complete Kitchens 


women AND men want to hold it in 


their hands. A demonstration of Sunny's . * ; SEE SUNNY 


high velocity and quick heat clinches AT THE HOUSE 
the sale WARES SHOW 


we honey, os we dishwasher to a complete kitchen, say 


No ther dryer in the field matches Sunny 's ‘ n t Delune 


There's an art in building a sale from a 


ond tons 


features at Sunny's price Vat the Housewares 5 Jordan & Woltman, Colorado Springs, Colo. 


Waster rPPLANCE MFG. CO. 


RACINE, WISCONSIN 





wenn ADJUSTABLE COVER 
AIR-FLO Mess | FITS EVERY HOME REFRIGERATOR 


AUTOMATIC SHUTTER | Ore FLAT WRAP _cxmme 


Cover protects all sizes 
and makes. Ample Top 
Flap and tull Wrap 
Around sides com 
pletely cover retrigera 


WEATHER-SEALED 


tor—no gap anywhere 
Top edges get double 
layer protection ¥” 
Cotton cushion pod 
ding sandwiched be 
tween heavy drill 
Quilted in 4° squores 
so padding can't shift 
FLAP.WRAP mode! A 
shown here, has equal 
iting reinforcements on 
all strap ends. Durable 
throughout 

2 Carrying Slings with every FLAP 
FRE WRAP Cover. Also your name sten 

cilled on covers, grotis 











. 
DEN FLAP-WRAP model 8 is same style Sketch Is @ Clincher 
with Burlap-Kersey filling, 8 oz Twill, mole 
skin lining and encircling strops 


It Leads the Field YK >) Price, cach, $99.50 


* 
In Features DUTRO TRUCK 


There is every reason why shoul Welded tubular construc 
use AIR-FLO shutters os tion. Weighs only 30 Ibs 
-- 4 4 ge wg pnd penpyeent. Soe 5 ft. high, 2 ft. wide Rub 
‘ ber tired aluminum wheels 

Load is cushioned against 

rubber tubing. Hand holds 

where you need them 

Stands upright when not 

a $34. in use. Channel iron-skhids 
ete AIRFLO line. | CompueTe with ‘educe weor, Model 602 

BUMPER & STRAP is shown 
. 


AIR CONDITIONING iM del 703 differs by having ° $39.75 
PRODUCTS co. | ratchet lever for cinching the belt 





WHEN IT SAVES ONE DENT 
2340 West Lotovette Bivd IT’S MONEY WELL SPENT 


DETROIT 16, MICHIGAN eT or 
Chicago 47, iiineots ® 
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on ~~ 


AIR CIRCULATORS. 


by 
mimms 


Motors by Westinghouse 
or equal 


@ Our numerous models consist of Fully chrome 
pleted air circulators on high telescoping columas 
low base and woll mounting, sizes from 18 ins to 30 
ins. Two console models, mode with wood tobles in 
walnut or mohogany finish which is more suiteble for 
office of home thon tables made of other materials 
Both models are coffee table height, 17 ins. The 
MODERN WAGON TRAINS ore mode up of selling crews like this. With trucks full of popular priced Lowboy with 16 ins. square top and 


owr deluxe Northington with round top 25 ims in 
washers they porade down Texas streets, ringing every doorbell diameter 


Commerciet and tnadustrig! 


Wagon Men Sell Washers sees ow 


@ Window fons with telescoping side ponels to 
- 

T fit various sizes of windows. Heavy duty mon 
y e ar od in exas cooler units on high stand and low base, 30 
ins. in diometer, and a full line of exhoust 
tans and shutters. All models engineered tor 
Unsaturated territory responds to magic the maximum oir delivery, quietest operation 
ond longest life. You con earn the maximum ) 

i in washer sellin from your fan territory by making this most 
of brass band tactics 9 diversified MIMMS line available to your cus 


tomers. Write for prices and complete intor 
mation 


LE. N. MIMMS CO. tousvice a 


y, 














THE SCOLOCHLESS TAP ELEDS wiht COmmECIT ORS 
oa.s58 


eones tee is 


CONTRACTORS’ CHOICE FOR OVER 26 YEARS 


Just strip wires and screw on IDEAL “Wire-Nuts” 
that's ell! Makes wire connections twice as easy-—ten 
times faster!-—-when running circuits, han fixtures 
etc. Safe for « lifetime precision-built “Wire-Nuts” 
an't pull loose of shake loose. Bakelite lifetime shell 
keeps sharp wire ends covered Be sale, be sure and 
cut coste—-insist on only genuine IDEAL “Wire-Nuts” 
Millions in use. For all wires from 2 No. 18 up to 
5 No. 10 


Sold through America’s Leading Distributors 


S eadllieticeeedleall ee ee Sse wares ase 
IDEAL INDUSTRIES, Inc. 

1037 Pork Ave. 

Sycamore, Iilinols 


BLOOMING BUSINESS wos celebrated by pen Oe Ce CE ON WO 
a Mexican picnic. Left to right are Joe mamas 
Thiele, Joe Thiele, inc.; Hoarold Gibson, Nu COMPANY 
Way Appliances; Homer E. West, Joe Thiele, ADORESS 
inc.; Bill Shepard, and Jack Molton, Nu-Woy city ZONE State 
Appliances, San Antonio L 

me em ee 
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NOW! 
A REAL PROFIT MAKER 
| ONE SALE PAYS You 
| $84.55 PROFIT 





STAR ELECTRIC 
PORTABLE FEATHERWEIGHT 
SEWING MACHINE 


Your price is 
ONLY 
$64.95 
You'll find it a fast 
easy seller at $149.50 
A sew. compect, light, portable. 100% 
efficient electric sewing machine, that 


will de the work of a 
Women rave over it 


$250 machine 
Has instant stitch 


control, sews backward and teorward 
lock stitch horisental ecsciilating hook 
fleeting pressure teot control exact 


thread tens on contro! These teatures 
plus round bebbin, perfect sew light 
chrome dec wheel, handsome carrying 
case, make || a truly great value 
STAR MODEL 9 

BACKED BY 20. YEAR GUARANTEE 
Yes. a top quality machine. tully quaran 
teed. A prodwe! you'll be proud to sell 

ORDER YOUR SAMPLE TODAY! 

USE COUPON BELOW 


STAR SEWING MACHINE CO 
Dept. EM 


‘8 Amertoan Ave Leng Beach 2. California 





STAR SEWING MACHINE CO. Dept €u 
‘8 Amer ©. Lene Beaoh 2, Cait 








ONE M 
on, ai 


DELIVERS 
ANCES* 


£ 















RUBBER 
COVERED 
FRAME 


DOUBLE 
RATCHET 
STRAP 

CINCHER 


SLED RUNNER 
FRAME SLIDES ——> 
LOAD UP OR 
DOWN STAIRS 


WHEELS 
MOVE BACK 
TO BALANCE 
THE LOAD at ae 
* PAYS POR ITSELF IN A WEEK 
because one man can handle appli- 
ances weighing up to 800 lbs 
Wheels swing forward to slide 
truck under the appliance; swing 
back to center the load 
Sled-runner frame slides up and 
down stairs, in or out of truck. Ap- 
pliance is strapped on and cinched 
tight with ratchet cincher. Rubber 
pads protect appliance. Order yours 


today... only $48.50 
COLSON EQUIPMENT & SUPPLY CO. 


1317 Willow Street, Los Angeles 13, Calif 


APPLIANCE TRUCK 
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GITS 
PLASTIC SWITCH PLATES 
ond PROTECT-O-SHIELDS 


Another great Gites merchandising deal 
which actually sells itself A complete 
range of Switch Plates and Protect-) 
Shields determined by accurate findings 
of consumer and counter tests —in styles 
and colors to harmonize with any wall 
or wallpaper Aleo luminous plates that 
glow in the dark Deal No > retail 
sl ie $36.80 with fall dealer discount 
Order from your jobber TODAY 
FOUR COLOR 


SUPER DISPLAY 
WITH EACH DEAL 
Large Display witt 














Television 


Clocks 


s 

@ 

as Radios 

@ Portable Tools 
@ Electrical Appliances 
@ Refrigerators 


Columbia Wire & Supply Co. 
2850 Irving Park Rood 


Chicago 18, Illinois 
National Distributors and Warehouse for Ane 
onda Densheath Tetewtss and Radice Wire 
and Cables 
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CRAWLS 


On Roller Bearings 
Up and Down Steps... Over Obstructions 
Rolls Smoothly Over Flat Surfaces 








@ Patented Roller 
Bearing Crawler 
Tread 


@ Sturdy Construc- 
tion -- Aluminum, 


Steel or Wood 

@ Safety Straps 

@ Patented Strap 
Tightner 


The f amous 
Crawter Tread 











REALLY 
SOMETHING TO TAKE THE 
DIRT OUT OF MY CLOTHES 


ALL | WANT [5 











Wagon Men Sell 





Never have you your men experienced 
plete utility with comfort as that 
offered by the Escort hand truck. No lifting 
atigue aries a ful ad safely up 

and down steps, over obstructions. This 


truck simply crawls over on roller bearings 


Write for Catalog 


Stevens Appliance Truck Co. 


OO SAV ANNAN #040 
AUGUSTA GEORGIA 








Dealers— 
Distributors— 


WERK 


Laundry Soap 


cane! OR , MiFung >> 
Guaranteed by > 
Good Housekeeping 


Nor as AdveRTistd ares 


Sells—Sells 


IT’S ESPECIALLY MADE 
FOR AUTOMATIC 
WASHING MACHINES 


WERKO is a complete soap with low 
sudsing Needs no woter softener 
eliminates hand scrubbing of soiled 
spots. Good cleaning action in varying 
hardness of water. Quick wetting and 
penetration of soil. Rinses freely and 
easily. Con also be used in conven 
tional washers 


/ \ 
~~} WERKO pocked 10 
a } ibs or 25 Ibs. in 





















sturdy re-useble gal 
vanized pa:! with 
WERKD') 2°" 
4eupe, 10a? 9339 735 
Suggested 


| oe et , Retail Prices 


Write for generous tree sample 
to The M. WERK CO.—CINCINNATI, OHIO 
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Time Element of Demo 
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HE'S THEIR SMALL APPLIANCE BUYER 





. ’ ! 
sess os 11S, SENSATIONAL! 


Need ~s MOTION! ELECTRIC 
Model °712” HEALTH-WAY 


oto ‘Sho veges and Wal Joke 


Extractor 
The ACTION 








. AC 105-115 
Display-Way Vole 
to Boost 
your Sales g 00 
+ 
Retail Price 
mo 12” ROTO-SHO'S two 
way, built-in electric outlet, per 
mits novel, self-contained lighting Shipping 
effects by means of sliding conccts, as Wi. Approx 
well as operation of electric devices 19 tbs 
while the turntable revolves three £08 
times a minute—lights turn with table 
les Angeles 


There's nothing like "712" two revolu 
tionize your window trim and Mop 
passersby dead in their tracks. Sturdy, 
steel construction, guaranteed, it cat 


ries ap to 200 lbs. 18” diameter table FEATURING 

Allover height just 7”. A.C. only. *Fast-Action Strainer 

*Patent pulp leveier 

*More sparkling juice 
*Clean-Easy detachable bow! 
*New Simplimatic Cover Fastener 
*Cushion-Quiet ball bearing motor 
*Exclusive cone shaped cutter 

© for winning displays, write 10 mode of Nickel Silver 

DAY for full information pend our Deeoler & Jobber inquiries invited 


complete ROTO-PRODUCTS catalog MARS MANUFACTURING co 
. 


pestip ge tints ga STAMPING CO. Exclusive National Distributers 
. 
sitet ae 8. © Mee Tom He OE F 8943 WILSHIRE BLVD., BEVERLY HILLS, CALIF, 


IT’S YOUR FUTURE—MAKE THE MOST OF IT! 











Start now to earn 
the bigger pay in 


electrical repair 


Was there ever such an oppor 


tunity to get started in electrical 
maintenance and repair—-and at 
top-notch wages’ Are you ready 

with experience and ability—to cash in on it? Others are getting just the sort of back 
ground needed—quick! practical !—to handle the great variety of electrical maintenance 
and repair work TODAY—from this well-known electrical library You can, too! 


THE LIBRARY OF ELECTRICAL 
Oe oe AND REPAIR 


5 dire 2072 pages, 1834 illustrations 





Give ou the “ki ow’ to tackle any wiring or motor job. Five books show you 
HOW to insta all types of motor and generator unite—to inspect and repair motor 
‘tarters and generators—to diagnose motor and generator troubles to figure new 
windings for old cores, DC and AC windings—to test armature windings, test induc 
etc., ete One book is full of trouble-shooting charts that show quickly 

npto fuses, specihc remedies, ete 


Take the first step toward improving YOUR future 
Mail this coupon TODAY 


No money down—special price—easy payments—FREE trial 








r McGRAW-HILL EXAMINATION COUPON 
McGRAW-HILL BOOK CO. INC. 330 W. 42 St, New York 16 Y 
vest ays and $3.68 monihip until ine price ef BIT G6 fp bald If nut weoted Vath tenet 
emit fret payme wien is ame ret privilege 






EM-1-68 





fer appliae w& US nly 
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THE BYVen: 100 Wc Ecpene 
SUPPLEMENT 





Products 


FOR MORE SALES — FOR MORE PROFITS 









YEATS 1S THE ONL 


YEATS 


num trome hos curved cross members for round appliances, 
slide on back for quick 


Write for full mbormation 


2525 W. Kilbourn Ave 


h jobs MADE EASY 
WITH THE NEW 
YEATS APPLIANCE DOLLY 


You'll have so worries about second story de 
liveries when you use the dolly with the Step 
Glide. Climb those steps with less effort, in less 
time, ond with more satety. The 56” tall alumi 
stranght 

easy leading, and a telt padded front 
Y DOLLY WITH PATENTED STRAP RATCHET 


APPLIANCE DOLLY SALES CO 


Milwaukee 3, Wis 











KEEN MFG. CO. 505 DOGWOOD, HARLINGEN, TEXAS 


WRITE FOR CATALOGUE 


Ligttest ttoirwey 
ENDLESS BELT MOVER monu 


e@west 


factured Adjustable for 
height, @ two of four wheel 
folle for al! applence mov 


ing. Mokes U turns on stoir 


woy? Patented leverage strep 
tightener for rural delivery 
with straight steirwoys ag 
tures, we hove Gn cxucelient 
mover with large preumetic 
wheels Your money beck 
quarantee 





WASHING MACHINE PARTS 
ALL MAKES 


PROMPT SHIPMENTS 


OISTRIBUTORS —Goodrich Wringer Rolls 
Gates Belts 
T-K Range Ports 







Electra) Appliance Parte 


61) Oh or Nw Washington 1.0 ¢ 


as 











gpm Me E-2-Siyds: 


QUIP YOUR INSTALLATION 
SERVICE-DELIVERY MEN 
WITH THIS ° £-2-SivD 
SERVICE KIT”... -< 

INS /2 SLYDS -GOT 6 

GMT - FOR ALL KINDS or nase! 

6 HEAVY FABRIC BAG WIT: 

ORAW STRING TOP + Saves Tine 

@ DOLLARS IN DAMAGED FLOORS. 

# D4 + cwtcn with oeven 
OR SEND FOR FREE CIRCULAR 


% 
NEAL PRODUCTS CO.*maRLBORo 18. MASS. 

















WRITE FOR THIS 
CATALOG TODAY 


ZENITH AUTOMATIC 
TIMER CONTROLS 


Remote Control Switches 

“ Time $ 

Automatic Reset Timers 

Magnetic Contactors 

taterve!l Timers >>. 





Process Timers 
Pregrem Clocks x 
—~ 
\- Be. -ymmy = 


ZENITH | ELECTRIC Cc 


150 W. Welten tt Chicege 10, Itt 





Factory machined rolls 
IRONER PADS AND COVERS 
All sizes for all mokes 
Price sheets ore aveilable 





“Made-Up LOVELL WRINGER ROLLS Blanks 


Ohio Washer Company, 1223 Superior Ave., Cleveland 14, Ohio 


PRANTZ 


MANUFACTURERS ( 
WASHING MACHINE PARTS 


3650 * CLEVELAND 5 





EAST Grd ST 





MOVING & WAREHOUSE SUPPLIES 


ELKAY PRODUCTS CO. 


323.27 West 16th St., New York 11 
Phone WAthine 6.1148 


wn. Y 














PERMANENT REPAIRS 


Lage Eesity Meade 
Sy appiia { india s 
“ee Tested i Gcoremica 


Write for Catalog 


__MEND IT SLEEVE ‘26° 


606 Taft Ave comme oe ‘ 

















Get your name on 
journa on mts on eal 
wine a Queen 











save time - cost few cents more 
WASHER AND IRONER PARTS | 
Aerobell Conlon Easy Horton 
1900 Thor ete 





Speed Queen 





WASHING MACHINE PARTS 
“For any and all makes” 
Most complete stock in N. W 
Prompt Service 
Minnesota Appliance Parts Co 


191 W. Teh Se St. Pow! 2, Minn 





Sis 






n Service freedom 


electrified units you 


You gain 
when 


handle are equipped with 


LOVEJOY L-R FLEXIBLE COUPLINGS 


Best low cost 4 
pling 
Ack atalca, and 


. : Type ox” 


LOVEJOY FLEXIBLE COUPLING CO. 


piacemes 


5028 W. Lake St 





Chicage 44, tH 
Our 462-page 
| FREE 
Washing Machine 6 Vacuum Cleaner Parts. 
Save money by ordering all your supplies 
from one dependable source. 
Quality, Service. Low Prices 
MIDWEST APPLIANCE PARTS CO. 


3645.5) W. Fullerton Ave. Chicage 47. Itinols 








HEATING ELEMENTS 


Trafie Anstoce repair shops, write for list of steck 
items. EXACT FIT and wattage for coveral stand. 
ard makes of flatirens. 


Parts jobbers and Agents inquiries esicome. 


H. & H. ELECTRIC MPG. CO 


1424 Ale. Ave Bessemer, Alc 











PRINTED CELLOPHANE 





Colortul Selt Adhesive Cellophan 

m Rolls. Easy to bay acm eal aaa e 
Packaging Pont of Sale advertisung © Pacts mark 
ing and Avcrate Wore terminal rdenteicatvon 






TOPFLIGHT TAPE - YORK, PA. 





This MERCHANDISING 
SUPPLEMENT Section 


is on adjunct to other advertising in 
this issue with these additional announce 
ments of products and services of special 
the 


electrical appliances and in other mer 


interest in sale and servicing of 


chandising opportunities 





Electrical Merchandising 





SEARCHLIGHT 


Ne ok ae 
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SALES MANAGER or DISTRICT MANAGER | 
| Well established Live Wire” distributor 
‘ 4 
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asoned by 25 yeors experience all phases ounts for past several years in Southern tives covering northern Ohio. with of 
* morketing Treffic Appliances and Howse Or 4 = ‘ : 
¢ © Northern Ca und idaho needs 
SELLING OPPORTUNITY OFFERED wo thru Jobbers, Chains and Dept Stores : tices and warehouse facilities at Cleve 
Fomiliaer with Product Development Sale sdditional lines for distribution Have 
Promotion Premiums Department Store | shipping points both in S. Ore. and 5§ land, can give complete and proper 
art Demonstretions, ete With AAA-| menufec- | Idaho. Interested in factory representative 
tw y 20 yea years im own manu- | . h . coverage for additional electrical prod 
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. — Make use of cur contineous sationwide contacts peony Hn 2 at PreQtably operated | 
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heavy maser Rhewuseheld apntiance 


SALES EXECUTIVE 
A REAL OPPORTUNITY 


ieee of cot tess than $15.000 per year for past ton 
years. Able te travel extensively. Cucetiont health 


Natiocally Knows AAA concers seeks the sorviegs of 
& sector sales organizer with sremetiona! setting 
experience and ability fe the estabtichmest of 


t énie 
trasehice distribeters of of exciusive, patented po 


an cppertucity witl be presented with carning pensl- 
bitities of better than $25,000 per year. Give brief 


and greet. 
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QUALIFICATIONS: Proven ability. Seff-starter. history in reply, All information held confidential Ledies’ Home Journal 75 Remington Air Conditioning Co. 

Creative and greometions! minded. Resourceful entlt after persecal interview. Ger organization Lemb Electric Co. The 156 Dw Remingtor Corp 279 
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Metal Ware Corp, The 265 Stevens Appliance Truck Co 295 
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DON'T MISS THIS DOUBLE FEATURE TO HELP 
YOU SELL MORE LOVELL-EQUIPPED WASHERS 


PRESSURE uso WRINGER — 


i) ; 
i} 











No wonder they’re excited! 
Kelvinator 1950 Masterpieces have 11 to 12 cu. ft. 


of cold space in the floor space of pre-war 6’s" 


GET MORE ... 


gelwuasecatov 


THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 


as » Gb tie a DEetTrR Ooi? 32, MICHIGAN 
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